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WITH WHICH ARE CONSOLIDATED 


THE HOROLOGICAL. REVIEW, 


Tit) EWELERS: 





Copyright 1915,, by f 
The Jewelers’ Circular 7 


Publishing Company. 





II John St., Corner Broadway, New York. 
.ntered ; second-class matter at the New York, N, | Post Office? 
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The Most Powertul 
Advertising Campaign 
Ever Inaugurated for 
The Retail Jeweler 


The Alvin Advertising this year was planned from 


the standpoint of the retail jeweler—to get the 


people svto his store and move the goods. 


Although the campaign is not vet three weeks old 
the thousands of jewelers in all sections who 
decided to adopt our plan and co-operate towards 
its success, are feeling the results. 


You can make these results yours if you say so 
quickly. 


\Write us for particulars of the 


plan. It will interest you. 


ALVIN MANUFACTURING CO. 


SAG HARBOR, N.Y. 


NEW YORIS CHICAGO SAN FRANCISCO 


52 Maiden Lane 10S. Wabash Ave. 140 Geary St. 
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Look for these 
advertisements 
in the great national 
women’s publications 
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They Saying? 


~. The young ladies in the 
~are talking about 
What are they 












r in your town 
his picture in his 


ff 












x9 the most clever 
nswer in 50 words 
r less to this question, 
“What are these girls 
ying?’’ 












in your town will win one of these chests. Waeshineton 


Why not you? 


re isno Alvin Jeweler in your town, send your answer 
ing name of your jeweler. Contest closes Oct. 30, 1915. 















dition to this prize given by your jeweler, we offer a 


GRAND PRIZE CHEST 

Alvin flatware for the most clever answer of all those re- 
ived in the local contests. The picture above shows this 
ize —208 pieces of Alvin Silver, the Long-Life Plate, in a 
enuine mahogany chest, valued at $225.00. 


In case two or more are entitled to this 
prize, each will receive one of these chests 


= ALVIN MEG. CO. 
SAG HARBOR, N. Y. 


This is the prize chest your jeweler 
offers. You can win ul 
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No Matter How the Wind of Jewelry Fashion 
Blows the Vane Points DIAMONDS Always 


HE jeweler who does not buy direct from the diamond cutter, 

but pays the jobber a profit, and his traveling salesmen salaries 

and expenses, will find the wind blowing pretty cold, no matter 
which way it blows. 

We are diamond cutters—Cutting factory, 1327-1329 Atlantic 


Avenue, Brooklyn. 
By buying of us you get diamonds for the actual cost of rough 


and cost of cutting, plus our one small profit. 


J.R. WOOD & SONS 


Diamond Cutters 
170 Broadway, Corner of Maiden Lane, New York City 
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When You Think 
of Rings 


‘Wedding Rings, remember that 65 years ago Wood’s Rings were 
the best made. Remember that they are the best made to-day, 
that they have been the best made every year 
since 1850. Remember that our sixty-five years’ 
experience has enabled us to perfect the making 
of rings at the minimum of cost. Remember that 
we are the largest makers of Wedding Rings in 
the country, and that every ring we make is 
cuaranteed plump karat. Get our prices and you 
will then wake up to the fact that by selling to 
you direct, without traveling salesmen, we are 
giving you the best possible value for your money. 
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J. R. WOOD & SONS 


Wedding Ring Makers 


170 Broadway 


Corner of Maiden Lane 


NEW YORK 

















September 15, 1915. 





THE JEWELERS’ CIRCULAR-WEEKLY 



































WE ARE HEADQUARTERS 


FOR 





Ono Y (Class Pins 














» Class Rings 
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Greek Letter 


(General and Local) 


Pins 








Trained 
Nurses Pins 





SEND FOR SAMPLES OR SEE THE 


Wendell’s Improved Safety 


Ball Joints and Catches 
Used on All Pins and Badges Book of Designs 


which has made many profitable 
sales for Wise Dealers. 


ALL ORDERS FILLED WITHIN 10 DAYS _ {ts,the fort of book you should 


WENDELL & COMPANY 


Three Big Wonderful Shops 


NEW YORK CHICAGO KANSAS CITY 
47 John Street 337 W. Madison Street 1124 Walnut Street 
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Connect Up With Us!!! 


UR WORK and service will help your busi- 
ness. Your patronage will help ours. 





URS is the only concern in the country to-day which 

makes a separate and distinct business of doing 

special order work and repairing OF ALL KINDS for 
the trade. 


For thirty years we have held the patronage of lead- 
ing retailers in both large and small communities alike, 
and our steadily increasing business with them demon- 
strates that our work and service have assisted in the up- 
building of the repair and special order departments of 
their establishments. 


Let us co-operate with you, too. We are sure you will 
receive more special order work and repairing of all kinds, 
and that your entire business will be benefited by the con- 
nection. 


WENDELL & COMPANY 


The Special Manufacturers for the Retail Jewelry Trade 
Three Big Wonderful Shops 
NEW YORK CHICAGO’ KANSAS CITY 


2CO-OPERATION 
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Bright Finish 


CONSIDERING THE 
MOTIF WHICH IN- 
SPIRED THIS DE- 
SIGN, WE BELIEVE 
ITS NAME HAS BEEN 
WELL CHOSEN. 





| oe ene 
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RWALLACE STERLING| 


E AMERICA INSTANTLY REVEALS THE STRONG 
CHARACTER AND GRACEFUL CHARM OF THAT SUB- 
LIME AND SIMPLE COLONIAL PERIOD OF OUR HISTORY. 
ITS Qua Is R WALLACE STERLING FROM START 


“AMERICH, ae. 


Copyrighted words used by permission of the author 
KATHARINE LEE BATES, Wellesley College 
Original music by ARTHUR SHERWOOD KENDALL 


Maestoso 
tL | 


7. 














beau - ti - ful for spa-ciousskies, For am - ber waves of 
beau - ti - ful for Pil - grim feet, Whose stern im-pas-sioned 
beau - ti - ful for he-roesproved In lib-er - a- ting 
beau - ti - ful for pa - triotdream Thatsees be-yond the 


















































grain, For pur-ple mountain ma-jes-ties A- bove the fruit-ed 

stress A thor-ough-fare for free-dombeat A- cross the wil-der- 
strife, Who more than self their coun-try loved, And _mer - cy more than 
years Thine al - a- bas- ter cit-iesgleam Un-dimmed by hu-man 

































































A-mer - i ! A- - i- ca! God shed His grace on 

A -mer - i ! A- -i- ca! God mendthy ev’ - ry 

A -mer - i ! A- i- ca! May God thy gold re- 
i i- ca! God shed his grace on 
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thee, And crown thy good with brotherhood From sea to shin-ing _ sea. 
flaw; Con-firm thy soul in self con-trol, Thy lib-er-ty in law. 
fine, "Till all suc-cess be no-ble-ness, And ev-’ry gain di - vine. 
thee, And crown thy good with brotherhood,From sea to shin-ing sea. 
2 m@- ‘ E: 

P r 

Music copyrighted, 1915, by R. Wallace & Sons Mfg. Co. 


A ne ean MFG. co. 
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KR. WALLACE SILVER 


‘+ SERVING TABLE DE LUXE AND 
FLAT SILVER COMBINATION 


N° more beautiful or practical bridal present can be imagined than this serving 
table and flat silver combination built of solid mahogany. It holds 168 pieces 
of flat sterling. The table is fitted with nickel trimmings and the four drawers are 
velvet lined. A novel protective feature is its hidden lock. When closed, the 
table appears to be simply a beautiful solid piece of furniture of the Sheraton 
period, which it really is; but when open it reveals a silver cabinet complete. 


Write for full particulars, price, ete. 





GS 








Height 34 inches 
Width 204 ,, | — | 


Length 34? 99 4 , _ 
Distance from top to bottom of drawer - 4 


8 inches 






. 2 
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R. WALLACE & SONS MEG. CO. 


WALLINGFORD, CONNECTICUT 
NEW YORK CHICAGO SAN FRANCISCO LONDON PHILADELPHIA A 
== /o. 
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DUEBER-HAMPDEN 


Detachable Bracelet -Watches 


MADE IN SOLID GOLD 10K and 14K and STERLING SILVER CASES 


JUST RIGHT 


Not too small to be practical. Not too large to be beautiful. 


Moderate priced and guaranteed time-keepers. 





H-1801 H-1802 
Full Open Face Full Open Face 
Enamel! Dial Gold Dial 





H-1808 H-1803 
Plain Diamond Skylight Engraved Oval Skylight 
Enamel Dial H-1812 Enamel Dial 


All bracelet watches sent complete in boxes at no extra charge. 





Bracelets are made Order 
with safety end 
hooks and detach- Thr u 
able and can readily 
be converted into a Your 
chatelaine watch. Jobber 
H-1807 H-1811 H-1805 
Engraved Diamond Skylight Plain Skylight Plain Oval Skylight 
Enamel Dial Enamel Dial Enamel! Dial 


The Dueber-Hampden Watch Works 


CANTON, OHIO, U.S. A. 
































September 15, 1915. 





a 


— 


~— 


~~ 


— 


BNF AE NE MAF AE ME ME HE AE EX 


~~ 


~~ 


= 





AS Le ade XE Ee YA LS XE 


— 


~~. 


~~. — We 


— 


— 


TST SO ATT BE he GE AE AE XE GEE bE EYE) 


~~ 


~~ — 


— 


~~ 


— 


— 


~ 





OE AE AE AE AE bE bE be GE GE GF GE EGA GE) 





THE JEWELERS’ CIRCULAR-WEEKLY 




















New York, 15-17-19 Maiden Lane 

















will be a Strong Feature 


in your Fall Gift Stock 





This new Cigarette Case, ABOVE ALL OTHERS, appeals to shops 
that cater to critical customers. It is selling strong in the better grade 
of shops thruout America. 

The W. & H. Cigarette Case is first and last a Gentleman’s Case; 
fits the vest pocket easily, operates instantly, and imparts an air of dis- 


tinction te its owner in Home Society, ‘“‘Between the Acts’’ Automobiling, 
—in any sphere of life. 


Strictly High Grade, Hand Made, 14 Kt. Gold, Fine 
Rolled Plate, Sterling Silver, Nickel-Silver, Jewel Catches. 


The Illustration shows examples of our Engine Turned, and Engine 


Turned and Engraved designs. There are also Rich Hand Engraved 
and Hammered Metal Designs. 


WIGHTMAN & HOUGH CO. 


Main Office and Factory, PROVIDENCE, R. I. 





San Francisco, 704 Market St. 
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HELLERS SYNTHETICS 


4 


Exemplifying the  ‘ 
artistic possibilities 
ORDER THRU 7 of Frosted Platinum 
YOUR JOBBER 7 
and Diamonds, ina host 


of charming effects 


Oe aweslavaem Osleterngon 


71 Nassau Street. New York City 
oa | ¢ 
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The American Beauty Watch Movement 













































The Heart of a Watch Bracelet is the Movement 


The life-beats, the living impulse, the vital spark— 
all are in the works. 

American Beauty Movements are built with a reali- 
zation of this. 

American Beauty Watch Bracelets owe much of their 
success to the manner in which they fulfill their mission. 

Each part—from the smallest machined screw to the 
perfectly tempered mainspring—represents the highest 
ideals of Horology. 


ASK YOUR JOBBER 


UNTERMEYER, ROBBINS & CO. 


71 Nassau St. New York 
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Star Watch Case Co. 


Cut shows one of our three o-size Detachable Bracelet Cases 











We now manufacture a complete line of 
these cases, including the 914—9%4— 1012 


Ligne, the 5 o-size, 3 o-size and o-size. 


All Bracelet Cases are fitted with a Safety 
Bow that can not Pull or Twist out 








Either wide or narrow bezel, plain or 
engraved sky light 


We have received numerous compliments 
on these cases and these have been sub- 
stantiated by many flattering orders. 





When ordering, kindly mention your jobber Wachter Patent 916,809 





Factory: Ludington, Mich. 


NEW YORK, Silversmiths Bldg. Heyworth Bldg., CHICAGO 
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Brooches 

Scarf Pins 

Cuff Buttons 
Handy Pins 
Bouquet Holders 
Lingerie Clasps 
Neck Chains 
Waldemars 
Slipper Buckles 








Hat Pins 

Tie Clasps 
Fobs 

Crosses 
Pocket Knives 
Pendants 

Bar Pins 
Lockets 

Lapel Chains 


Prices 50c to $1.50 each 


hat Pins 
are Selling 


These designs, in particular, 
are among our very best ones sold 
singly or in pairs. 

Send for them now, and our 
Mail Order Department will handle 
your order immediately. 

Moderate:priced, Quick:selling 
10K Jewelry of very superior de- 
signs, is what we make, and no 
modern jeweler’s stock is complete 
without our very popular line. 

We are always pleased to open 
new accounts. 


CAMP cs ORCHARD STS. 


Korine © 





NEWARK N.J. 
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|The Mesh Bag 


The Inevitable Choice 


bids fair to become more 
popular than ever this com- 
ing season. The _ several 
new shapes and designs that 
have been brought out have 
done much in keeping this 
ever popular and_ useful 
article to the fore. 


Chief among those things 
new is the Vanity Gate Top 
Mesh Purse, which is dis- 
tinctly a Whiting & Davis 
product, and is protected 
against infringement by a 
patent now pending. 


Made in Sterling and in 
German Silver. Distribu- 
ted by the leading whole- 
salers throughout this coun- 
try and Canada. 


“‘The Premier Line 


of Mesh Bags’’ 


WHITING & DAVIS CO. 


PLAINVILLE 
(NORFOLK CO.) 
MASS. 


NEW YORK 15-17-19 Maiden Lane 
CHICAGO 31 N. State Street 
SAN FRANCISCO 717 Market Street 


BRANCH FACTORY 
Sherbrooke, P. Q., Canada 
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The New Vanity | 


Gate Top 
Mesh Purse 


provides a common sense, 
attractive receptacle for 
purse, handkerchief, gloves 
and small parcels. The top 
contains a powder puff com- 
partment and reducing mir- 
ror. The bag need not be 
opened. Just lift the small 
cover and the mirror and 
puff are ready without 
rummaging thru the bag 
itself. The mesh is ma- 
chine- made, smooth and 


durable. 


The illustration shows 
this bag full size. Your 
stock is not complete with- 
out it. 


“The Premier Line 


of Mesh Bags” 


WHITING & DAVIS CO. 


PLAINVILLE 
(NORFOLK CO.) 
MASS. 


15-17-19 Maiden Lane 
31 N. State 
717 Market Street 


NEW YORK 
CHICAGO 
SAN FRANCISCO 


BRANCH FACTORY 
Sherbrooke, P. Q., Canada 


Street 
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() B R ! 
HER are ten of the new patterns in Stone Set O-B Rings —all 
distinct styles and made only in 14K. Gold. No matter what 
orade rings form the bulk of your business, a live showing of 14K. 


Rings will go further to impress people with 72ng values than any 
thing you can do. Stock the Rings — feature the mark, “O-B 14K.” 









































































































































































































































































































































































































































































































































































































































































































































































































































































































Ostby & Barton Company 


The Largest Ring Manufacturin g House in the World 
Providence, R. I. 
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The “DD” 


Kxcess Expansion Bracelet 


is the only bracelet having a perfect safety hooking device and an excess of 
expansion above normal, thus securing the watch against loss and permitting 
a comfortable passage of the bracelet over the hand without detaching. 


PATENTED OCT. 13, 1914, REISSUED JULY 27, 1915 
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DETACHABLE AT EITHER SIDE OF WATCH OR AT 
CENTER OF BRACELET cr 
m 
Z 
zx 
— 
"DD" EXCESS LINKS RELEASED 
CLOSED SAFETY HOOKS 
THREE EXCESS LINKS OPENED. SHOWING INCREASED SIZE OBTAINED 
BRACELET CAN BE PASSED OVER THE HAND 
WITHOUT UNHOOKING 
. 0 
> 7.) 
~*~ w ZI 0 
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om-rgo 
ol5mm 
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4 x29 
DD EXCESS HOOK BRACELET NORMAL SIZE f $ & 8 
x 


RELEASED 
SHOWING CLOSED 
SAFETY HOOK 


PATENTED OCT 13. 1914 Made in Platinum, Solid Gold and Filled 


 ¢ 


DUBOIS WATCH CASE CO 


MANUFACTURERS OF 


Solid Gold Watch Cases 


Main Office and Factory: and Salesroom : 
316 Herkimer St., Brooklyn,N. Y. | Solid Gold and Gold Filled Expansion Bracelets 15 Maiden Lane, N. Y. 
Est. 1887 
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Purely Automatic 


’ Sste! Fills and delivers Cigarettes automatically. 
F = li ee _— m1 : # §=6©. Cigarettes delivered without opening case. 
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et Hii @m= 8=6Paper and all Tobacco Cigarettes are Retained 
in Perfect Condition. 


Solid Gold - Sterling Silver - Gun Metal 
Nickel Silver, Heavily Silver Plated 
Plain Polished - Butler or Satin Finish 


and 
Large Variety of Engine Turned and Beautifully Engraved Designs 
Exquisite Enamelings 
Individual Enameled Monograms and College Emblems to Order 
Enameled Fraternity Emblems 
Enamelings on Solid Gold and Sterling Silver Only 


ASK YOUR JOBBER 
To show you our FULL LINE of 
VARIED, DISTINCTIVE 
and 
INDIVIDUAL NOVELTIES 
in 
SOLID GOLD, GOLD FILLED, ie ‘ 
STERLING ana NICKEL SILVER 4, extract contents—DRAW CIGARETTES with oe 


MOTION OF THUMB AND FOREFINGER 


Elgin American Manufacturing Co. 
ELGIN, ILLINOIS 
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QUANTITIES 
PRICE and STYLE 


makKe OU R 


(old Filled Chains 


especially desirable as a quantity article 




















Ask us when 1n the market for quantities 


Waldemars 


and All Other Chains 


Chains made and finished after our own 
patented process 








SELLING TO JOBBERS 


F. Speidel Co. Providence, R. I. 
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Bigneys Mirror Finish 


Highest Grade Gold 
Filled Goods 





sold by all leading 








UWA wholesale houses 


Fancy Waldemar, ? 9 


Spiral Sheath Pencil. i= Core ows 
HAR DENED "SURFACE 


Pat. panera; mounted in a somcy 8 box. 
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U288/A231 U325/A124 U186/A87 
Gents’ Combination Sets, assorted engraved knives attached to Waldemars and mounted in fancy spring hinge box. ; 


a = : 7 
Ss; ' 
7 ~~ “ — ~~ ~ 7? 
‘ ~ ds i. 
‘wv ~ - | x 
‘ ; 4 an _— 
> ~~ | ted F | 
/ ; ~ ut We ef i "| 
— Wy t 
7 7 
/ ; / . | 7 i | ‘ Hi) (lg 
LS » 2 \ ’ \ i =\ 
J ~ ’ : “ 
S @e . 3 ‘ 4 iD if : wal | y r 
> ts it . ‘ j \ \ en i : iW! | = 
| ‘ “| ; i 
= suf i #) oI i] ‘wea ‘ ih) Be ' : 4 } 
= i a 1 'y . | Ml - 
= _f " f J . ,- { Ny \ | " My Yj =} 
= 7 ' -, 1 if Ay i? My iy, a 4 
S Bh - i a) iit A \A® KF 
— ‘ i: i Hi 4 
= ‘ i) J ' i ’ ' V = 
— 4 if 4 
z i : M i iy 4 : 
= “4 J .] la 4 ; 
yy & ’ 
\ j | \ 
* | 
= 








CRTUR ETE L OTT 


| 


| 


“sy 


é ( | f eS ; } & : — X41/19L 
oe : J1474 10K Gold Neck 


0087/272 U286/A79/A86 Extension watch chains with 


Curb coat chain with Combination knife Double strand Waldemar with pencil holder bracelet, gold lockets or 
fancy button. and cigar cutter. and knife attached. detachable link. pendants. 
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THE STURDY WATCH BRACELET 


Patented Nov. 24, 1914. 


There is a lot of good sound common sense in the old adage “Be sure you're right, then go ahead.” 
This is the policy the Sturdy Companies have worked on for 50 years, and our success and the success of the jewelers 
who have consistently kept our goods in stock has fully justified its merit. 

Consequently, when we decided to manufacture watch bracelets we aimed to make such improvements over the best in 
the market that we would be, not merely in the front rank, but lead the leaders. 

A brief account of what we accomplished we believe will convince you of the wisdom of taking the first opportunity 
to pass on the merits of the Sturdy Watch Bracelet. 


Our first aim was to perfect an easily operated secret lock end hook, identical in appearance with the rest of the 
bracelet, and so simple in action as to render the awkward center snap unnecessary. It took time, but we accomplished 
it. Ihe illustrations show how well. 





BRACELET ATTACHED TO WATCH RELEASING THE HOOK THE HOOK RELEASED 


Could anything be easier to unclasp and yet more secure against accidental unfastening? By merely sliding the outside 
links back with the thumb and finger, and dropping them down, the hook is released. This enables the wearer to 
attach or remove bracelet without assistance. 


Next we turned our attention to the inside links, realizing that the trade desired a bracelet with separable links to enable 
the dealer to easily add or remove a link as occasion required. We wanted a quickly detachable inside link that would 
be securely locked and proof against a twisting strain under all conditions, whether the bracelet was expanded or in the 
normal position on the wrist. he old-fashioned swivel snap would not resist the side twist. [he small post and hole 
lock which we devised was a greater improvement in locking, still it could not be depended upon when the bracelet 
was extended, so we were not satisfied until the lock of this snap was fully protected. 


The illustrations show how this was accomplished. 





rAC'I SEPARABLI LINK KEEPS THll SNAP Of} NLY POSITION IN WHICH SNAP CAN BE SNAP UNLOCKED 
iii Ni r LINK LOCKED WHETHER UNLOCKED 
EXPANDED OR NO’ 


Notice how simple the construction, how simple the operation of unlocking to detach a link, and yet how perfectly the link is 
insured against accidental deatchment from a twist or side strain. 


These two improvements alone place the Sturdy Watch Bracelet on a plane of unequalled superiority. 

It is the product of an organization where quality is ever the first consideration. 

The Sturdy reputation of half a century's standing is an asset that we gained and have sustainedby this policy. 

Ask your jobber to show you the Sturdy Watch Bracelet. Examine it critically and bear in mind these essential points : 


The Sturdy Watch Bvacelet is solderless. Fully protected by patents. 

The addition or removal of a link is but the work of a moment. 

The only brace'et made with entirely protected watch hooks and links. 

The only bracelet with an easily detachable end hook, that in appearance is identical with the rest of the links. 
The Sturdy finish—unequalled. 

Made in 14k—10k solid gold and 12k-1/10 gold filled. 

More loyal custome’s and less bother with exchanges and repairs by stocking and pushing the Sturdy Watch 


NJ Qh WN = 


Bracelet. 


MANUFACTURED BY 


STURDY-CUMMINGS COMPANY 


ATTLEBORO FALLS, MASS. 
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SOLIDARITY: “THE CASE THAT COURTS COMPARISON” 





Mr. Retailer: 


When you DO sell a GOLD WATCH— 


Isn’t it more PROFITABLE and PLEASUR- 
ABLE than when you sell a NEAR-GOLD 


one P 


If every town in the United States had ONE 
GOLD WATCH JEWELER—and every City 
had A FEW GOLD WATCH JEWELERS— 











Would not the Jewelry Business in those towns and cities be on 
a little higher plane ? 


Wouldn’t YOU like to be ONE JEWELER in that class ? 
We could help you— 
Through any Representative Watch Jobber. 








Solidarity Watch Case Co. 


(Established 30 Years) 


45 MAIDEN LANE, NEW YORK 


JOHN W. SHERWOOD, President LOUIS J. MONTAGNON, Sec’y-Treas. 
OSCAR M. GAMMON, Vice-President GEORGE SALZGEBER, Ass’t Sec’y-Treas. 
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YOU 
AFFORD 





To buy any ordinary cuff button when the 
CK “I-BEAM” costs no more? 
You cannot! 


Made from a solid piece of 
metal and guaranteed against 
everything. 


Order thru your jobber 


Chas. Keller & Co. 


71 NASSAU STREET NEW YORK 


Manufacturers of everything in 10 and 14K jewelry 
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Patented Machine Made Chains 


Providence, R. I. 


PP ne 


, 
pot gett - 


ai <= oe P 
. ¢ Pw ( 


10 KT. GOLD 
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Unequalled 


Quality, Workmanship and Price for 


.t., 14 Kt. and Platinum 
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Quality 
Silver 
Means Sales 








Make your stock of silver- 
ware stand for quality. You 
are invited to inspect our dis- 
play of 








uli oe aa Sterling Silver 
re Silver Plate 
Silver Inlaid 


and Cut Glass 








The wide variety of our designs and patterns 
enables you to select a stock of silverware 
that will fill all requirements. 








INTERNATIONAL SILVER Co. 


WAREROOMS : 
9-19 Maiden Lane 18-22 John Street 
N KW YORK (Subway Entrance) 








FACTORIES : 


THE BARBOUR SILVER CO. 1847 ROGERS BROS. WILCOX & EVERTSEN 

THE HOLMES & EDWARDS SILVER CO. ROGERS & BROTHER THE WM. ROGERS MFG. CO. 
MERIDEN BRITANNIA CO. WILCOX SILVER PLATE CO. SIMPSON, HALL, MILLER & CO. 
THE MERIDEN CUT GLASS CO. THE DERBY SILVER CO. THE WATROUS MFG. CO. 





























GENERAL OFFICES : MERIDEN, CONN. 
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— 
ILLUSTRATIONS ON 


New York 
Chicago 





No. C.552 


The LATEST THING in sterling silver TOILET WARE 
Embossed. Finished in NEW Butler 
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HAIR BRUSH 


LONG HANDLE MIRROR 





go. : : “ 
HAT BRUSH = =™ = 
‘2 TRADE MARK p 


CLOTH BRUSH 














«* 
E-HALF SIZE 


CA, 


‘et - 





Simpson, Hall, Miller & Co. San Francisco 
International Silver Co.. Successor Toronto 


Wallingford, Conn., U.S.A. 


Price List of Entire Line of No. C.552 upon request 
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Mauran Watch Bracelets 


The first in the field and the best selling make 
of the best selling article in the jewelry business. 





MAURAN 
1850 








The volume of our mail orders speaks as well for the quality 
of our watch bracelets as for their salability. 


John T. Mauran Mfg. Company 


Makers of Good Solid Gold Jewelry for the past sixty-five years 
PROVIDENCE, R. I. 





































Bass Novelties 


Do not let the other fellow get ahead of you. Write for 
our new booklet “BASS NOVELTIES” to-day. 


- 





All of our goods are heavily Silver Plated upon a 
Nickcled base and guaranteed to give absolute satisfac- 


tion. 


J-6348 Horse Radish Jar and Stand, 6 in. high..... Per doz. $10.50 
41-6332 Cut Glass Marmalade, Silver Plated top, 

S 2h Ce cekeuw ad ale ae aie RR ie wie eo ty 4.00 
J-6344 Cut Glass Mustard, 4% in. high............ “ 8.00 
CC eS OTe cat 7.50 
J-6850 Jam Jar and Stand, 3% in. high............ “ “ 15.00 
J-6351 Jam Jar and Stand, 6 in. high........ “a6 » 22.50 
)-6347 Mustard and Stand, 3 in. high....... ain dees es es 10.50 
J-6382 Ramiken, White China Lining, 3% in. di- 

TTT TT CT TTULUTTLLE Leer ; 8.00 
J-6364 Jam Jar and Stand, 6% in. long............ oe 30.00 
J-6362 Cut Glass Marmalade Set, 4 in. high........ “a - 24.00 


Order a liberal assortment and let us add your name to 
our list of satisfied customers. 


Prices subject to 2 per cent. discount 


E. & J. BASS, Ine. 


Manufacturers of 
Novelties in Silver Plated Toilet and 
Table Ware and Sterling Silver Deposit 


610-612-614 BROADWAY, cor. Houston St., NEW YORK 








————— 
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Your Stock Should Contain 


Solid Gold Emblematie 
Pendants and Brooch 
Pins for Ladies’ Wear 


Progressive Jewelers Report Brisk 
Demand and Big Sales 


Sold Through Jobbers 





1024-A 
1043-A 
DESCRIPTION. 
Filigree Pendants and Brooch Pins with Fraternal Emblems Correctly Enameled. 
ih o¢0ncecep eel $63.00 dozen i + isienke ee eae $3.50 each » SS dp 0 dren deer $3.00 each ee ar $60.00 dozen 
Be Oe se cecestdene 66.00 dozen OS ee 4.00 each er cree 4.00 each RGEC 60.00 dozen 
BOBBR. cc ccccocccccs Ge Gace de oie aie se 4.20 each 
DOERR. cccccoccccces Ge Goan SEs ccccccceecees Gee Goan 





PRICES SUBJECT TO JEWELERS’ CIRCULAR KEY. 


IRONS & RUSSELL CO. vex." EMBLEMS 


Three Complete Stocks in Three Convenient Centers 
New York Office: 11 Maiden Lane Main Office and Factory: Providence, R. I. Chicago Office: 10 S. Wabash Ave. 




















Strong Selling Talk! 


There is probably nothing that a dealer with enterprise appreci- 






: 300 y : ates so greatly, nor which helps him move a particular line so quickly 
Oo \~{ 

~ More Silver | 

At Points of 

GreatestWear \— 

1 RR» | 


as new and attractive selling arguments. 


This is particularly true- when applied to silverware. 





Not only does our line appeal immediately to your customer by 
its beauty and richness of design, but you can promise him on our 
guarantee that there is one quarter more silver on our “I riple Sectional’’ 













Grade than is used on the standard triple-plate of other makers. 





This additional silver is devoted to further re-enforcing the points 
of greatest wear just one quarter more than is usual, and assures a 
much longer life to the wear and appearance of the article. 


This ‘“Triple Sectional’”’ grade is made in a full line of flatware. 


If you will send for our catalog, you will be clearly convinced that 
our prices are favorable and our designs are ‘appealing and original, 
just as in the Jefferson design here illustrated. 


Simeon L. & George H. Rogers Company 
71 Market Street, Hartford, Conn. 


NEW YORK: Marbridge Bldg., 34th St. and Broadway. BOSTON: 373 Washington St 
CHICAGO: 909-910 Heyworth Bldg. PHILADELPHIA: 725 Sansom St. 
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Patent Applied For 


A Bracelet with Alll the 
Appeals of Sentiment 


The newest and most complete idea in 
Friendship Bracelets. 


No waiting on the part of your custom- 
er with an incompleted jewel. 


The Heart Friendship Bracelet 1s com- 
plete when purchased. Each individual 
heart can be engraved with its own 
story—initials of friends, dates of out- 
ings, names of places, complete stories 
of journeys or vacations told on every 
bracelet. Ten times the profit, and one- 
centh the trouble with each sale. 


Pe Ne ON 
eee Pa si 


AS WMor | 
‘ : Y 


JOBBERS: You who want a quick 
selling bracelet, write to us at once for 
samples. 


RETAILERS: Write us for the name 
of the jobber in your vicinity who can 
supply these quick selling specials. 


MANUFACTURED BY 


Providence Stock Co. 


Largest Manufacturers of Bracelets in United States 
100 Stewart St. Providence, R. I. 


September 15, 1915. 























Actual Size 
934" x 13%" 


Beyond the shadow of a doubt, our new Blue Book, 


Catalogue. “T” 


will help you. Modern merchandising requires the re- 
tailer to do much of his buying by mail, if he wants to 
keep up his variety and keep down his stock. 
Catalogue “T” aims to help you do this. You have 247 
big pages of high class illustrations, conveniently ar- 
ranged, accurately described and plainly priced. Every 
article illustrated is trade-marked and guaranteed, and 
you can always depend on quick, sure service. Here 
are the lines shown—— 


STERLING SILVER 


Toiletware Men’s Belt Buckles La Dorine Boxes 
Manicure Goods Pocket Knives Vanity Cases 
Sewing Articles Pocket Pencils Card Cases 
Cigarette Cases Eye Glass Cases Coin Holders 
Cigarette Holders Spectacle Cases Picture Frames 
Match Boxes Lorgnettes Novelties, Etc. 


STERLING SILVER ENAMELED 


Toiletware Colognes La Dorine Boxes 
Manicure Goods Salts Jars Jewel Cases 
Powder Jars Cold Cream Jars Novelties, Etc. 


10K GOLD 


Brooches Circle Pins Lingerie Clasps 
Neck Chains Scarf Pins Lorgnettes 
Pendants Link Buttons Pocket Knives 


ROLLED GOLD FILLED 


Bracelets Link Buttons Brooches 

Neck Chains Tie Clasps Bar Pins 

Long Chains Scarf Pins Lingerie Clasps 
Watch Chains Hat Pins Shoe Buckles 
Crosses Lockets Earrings 
Pendants Rosaries Chain Material 








Have you received your copy? 


Theodore W. Foster & Bro. Co. 


Established 1873—42 Years 


Manufacturing Jewelers and Silversmiths 
100 Richmond Street, Providence, R. I. 


NEW YORK CHICAGO CANADA 
13 Maiden Lane Heyworth Bldg. Kingston, Ont. 
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ANNOUNCEMENT 


In lieu of any formal announcement 





In retiring from the firms of 


CHAS. KELLER & CO. 


and 
UNTERMEYER, ROBBINS & CO. 


I wish to thank my many friends for their loyal support 
and good will during the thirty-one years of my assoct- 
ations with the’jewelry trade. 

Wishing one and all continued success, I am, 


Sincerely yours, 


i CHAS. S. UNTERMEYER. 


LUUNYUUELL NATE 
TTALLE 











Emblem Rings of Bowden Make 


INCLUDE ALL PROMINENT ORDERS 


Masonic, Odd Fellows, Elks, Etc. 





























Made in 10 and 14K, Raised Gold Designs, Beautifully 
Detailed Workmanship and Finish; also Gold Encrust- 
ed in Bloodstone, Sardonyx, Scientific Ruby, etc. 
Correct in every particular. 























BOWDEN Cm CHIN Ts PY SYMBOLS 


TRADE-MARKS OF QUALITY 
~Tomme wos 



































J.B. BOWDEN & CO. 


15-17-19 MAIDEN LANE, NEW YORK 


Established 1843 






































Makers of the Bowden Seamless Wedding Rings. Allother Rings. Dealers in Diamonds | 














THE JEWELERS’ CIRCULAR-WEEKLY September 15, 1915. 








SPECIAL OFFER 


Bar Pin des : Ke é ; | RN platinum, 2 sapphires 
: | and | diamond 


as per cut 


Ring $492 


All platinum, 2 sapphires and | diamond 


as per cuts 


A limited quantity only can be made this season. We will be pleased to 
send these on memorandum in answer to inquiries, for selection for 3 days. 


VAN DUSEN & STOKES CO. 


1123 Chestnut St. PHILADELPHIA 
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“Ready to Meet All Comers ” 


is the phrase of the champion. 


That also applies to a champion seller like 


Hedges Handy Pins 


* 
Aaa te oe oe a 


ln ct ct 


There are two kinds of 
Handy Pins in jewelrydom. 
Hedges Handy Pins—and 


the “‘also rans. 





temaiinenienn nl 


This is not braggadocio, but 
a simple statement of facts. 
You can verify them. A 
Selection Package is at your 
disposal. Not to send for 
it is like handing business to 
your competitor. 


A. J. Hedges & Co. 








Makers of 14 Kt. Jewelry 14 12 to 16 John Street 
Specialists in Mourning Jewelry K New York 
_ SES. OEE SE.E.S.3. SS SREY 42 SEES SE S| © 
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FRIENDSHIP LINKS 


_ THEPRICEISLOW THE DEALERS PROFIT VERY LARGE 


WINNER=SEND | 
IN YOUR ORDER NOW | 
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“or A. O. BAUMANN | 


Manufacturers of 


GENUINE IVORY GOODS 


Also Tortoise Shell. Silversmiths’ Supplies. 
Repairing in all its branches. 


54 West 37th Street 





) 
| 
| 


NEW YORK | 
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A CHRISTMAS THIMBLE 


Gold 
and 
Silver 





No. 155 
114 Others 


ESTABLISHED 1839 


Simons Bros. Comp: ny 


Philadelphia 
WRITE FOR CATALOGUE 
New York Chicago San Francisco 


13 Maiden Lane 31 N. State Street 717 Market Street 
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MADE IN NEWARK 





TRADE 


Riker Brothers 
Manufacturing Jewelere— 14 Karat Only 


42-4-6 Court Street MARK 





3) Shafer & Dou las, Ine. 


Manufacturers of 


Office and Factory 
8-11 Franklin Street Opposite City Hall 


., 


Eastwood-Park Co. 


ilver Toiletware, Novelties and Mesh Bags 
N. Y. Office, 15 Maiden Lane 


©; 
Austin and Murray Streets 





J.A.&S.' W.Granbery 


(a corporation) 
The 10 ke. i line that sells 


Trade Mark Kinney, Orehard and Seott Streets 











Meyer & Gross 


Makers of High Grade 
Selid Gold Set Rings 
401-407 Mulberry Street 


uM. @. 
Trade Mark 





DIAMONDS REfsis: 
PERICOR WORKMANSHIP GUARANTEED 


ouPrE 
UMEQUALLED BRILLIANCY 


L. M. Van Moppes Co. 
CT! Broad St., Wiss Bidg. Newark, N. J. 





ENAMELING 
JEWELRY AND NOVELTIES 


J. R. O'Donnell, 350 Mulberry St. 





Newark Finding Co. 


Manufacturers of 
SWIVELS AND SPRINC RINGS 
In Platinum, and Gold Plate 
N.Y.Offee, 7 1 Nassau St. Factery,Newark,N.J. 





Frederick B. Weiss, inc. 


The Up-te-Date !10-Kt. Lime 
CW>10K 473.476 Washington Street 





Taylor & Co., Inc. 


10-K. Jewelry—In make and finish unser- x K 
passed by goods of any higher quality. 
47 Chestnut Street ~“"“ 





** TRADE MARKS or THe JEWELRY 
AND KINDRED TRADES”’ 


Third Edition Just Published. Price, $5.00. 


The Jewelers’ Circular Pub. Co., 11 John St., N.Y. 





The Keller Jewelry Mig. Co. 
Lime that is 10- 


New York oe 64 Nassau Street 
Factory 251 N. J. R. R. Ave. 








Stumpf & Binder 


Manufacturers of Fine Gold and Platinum Chains. 
Swivels, Spring Rings, in Gold and Platinum, 
Also in Gold Plated 


60-68 Cotumbie Street Newark, N. J. 





= Barry & Company 
| Well Made 10K. Jewelry 
Trade 3) Mart Our Trade Mark Your Guarantee 
10 Austin Street 


Burstow, Kolimar & Co. 
Bracelets and Bead Necks 
18 Columbia Street 


“Made In Newark” 


is a slogan to remember 
when buying 


High Grade Jewelry 


When you buy Newark 
Made Jewelry you are 
certain to get the very 
latest styles in 


14 and 10K. Gold 
Platinum and 
Silverware 


Jewelers selling Newark 
Made Jewelry are sure of 
pleasing their customers 
beside making a_ hand- 
some profit on every sale. 


INSIST ON 
NEWARK-MADE 


Link & Angell, Inc. 
14K. Jewelry 
71 Austin Street 


— 


——: 
<=> 


THE HOUSE OF PROGRESS 
14K. and Piatinum Jeweiry 


FRANK KREMENTZ CO. 
630 Mulberry Stree: 








Garland, Fisher Company 


GF ae Mesh Bags and Genera Lime 





Tetaz & Co. 


Designers, Green and 
Engravers and Columbia Sts, 
Engine Turners Richardson Bldg. 


Y. Office, 9 Maiden Lame 
/O 








S530 Mulberry Stree: 
Geo. W. Heath & Co. 
Pencils and Fountain Pens 
206-208-210 First Street 





Weizenegger Bros. 
Sterling Silver Mesh Bags 
358 Haleey Street 





J.D. Daizell & Co. 


comes Manufacturers of Fine 14-K. Jewelry 
23 Marshall Street 





L. Fritzsche & Co. 


Fine Gold Jewelry 
i Peace Emblems 


80 Washingten Street 


14K 10K 





PLATINUM 
& Co., 


N. Y. Office, 30 Church St. 


Geld 
Inc. 
408 N.J.R.R. Ave. 





Kohn & Company 


Makers of the Celebrated 
10-K. Line with the 14-K. Appearance 


Camp and Orcherd Streets 





La Seela, Fried & Ce., Ine, 
‘Geld amd Sil verum)tine) 
Spesialists tp Hye Gines Cases, Purses, Vanities 
and Card Cases. 


87 Cheetaut Street Sunde 





14-K. Gold aud Platinum Chaine 
30 Ceurt Street 


Tam Henry Ziruth 
\aay Unbreakable Chains—High Grade 10 and 
\c/ 














$ SZ ~ 


Strauss & Strauss 
Advanced Styles 
Gold Set and Dinner Rings 
“Rings that sell themselves." 
8 Clinton Street 








The Ledos M'f'g Co. 
Manufacturers of 
Watch Case Materiale—Jewelers Findings 
34 Peari St. Newark, N. J. 
1882 1916 
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STANDARD LINES 
14-K JEWELRY 


Lingerie Clasps Hat Pins 
Ladies’ Fobs Veil Pins 
Ribbon Fobs Handy Pins 


Match Boxes . Safety Pins 
Sleeve Buttons on _ Scarf Pins 








10 and 14-K Gold Chains 
Platinum Chains 


Platinum and Gold Chains 








Waldemars aoe MARK Sautoirs 
Lorgnette Chains Neck Chains 


Key Chains Outing Chains 
Lapel Chains Fob Guards 


“R.S.” CIGAR CUTTERS 


ENOS RICHARDSON & CO. 


23 Maiden Lane, New York 


SAN FRANCISCO OFFICE: Factory: 
Head Building, Post St. and Grant Ave. NEWARK, N. J. 

















O.smers DOUC wars l/ a Telephones 


Dlanufacturin g wWwelers 637) 





O/S)/~ 
a Madison 


29/-29.5 Seventh dive Pm 26 th pt 27 SES. L¥ew *Yy ork 






¥, 


— Se —_ 


Our Stock of Dainty and Inexpensive Jewelry includes 
Collars, Necklaces, Brooches, Scarf 
Pins, Earrings, Pendants, Sautoirs, Etc. 


A See 4 i : | 
. Platinum Yewelty mie 
~O= | We make that famous line of Seed Pearl 
- | Jewelry which is classed as Fine Jewelry. 
| 
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One-Fifth 
Actua! 
Size 


GOODS WELL SHOWN 
ARE EASILY SOLD 


This Beautiful Plate Glass Show 
Case 10 <5, FREE, with orders 
for HOLDEDGE KNIVES. The 
blades are MADE IN U. S. A. 
and are full polished. 


We use Wardlow Bros. 


SHEFFIELD STEEL 





The shells are 
guaranteed twenty 
year '/io 1OK 
gold filled. 





Piain and Fancy Pat- 
terns at same price. 
Try a case. 


A 1000—12 Roman 
A 1001—12 English 
A le Fancy 


003 
6 Roman, 6 English 


A 1004— 
6 Roman, 6 Fancy 


1005— 
6 English, 6 Fancy 
A 1006— 
3 Rom., 3 Eng., 
6 Fancy 


Makers of Cold Jewelry, Newark, N. J. 
NEW YORK OFFICE: 65 NASSAU ST. 
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Work Baskets 


We make a large variety 
Send for ZIllustrated List 


Established Incorporated 


1850 aa Ri 1904 
Reliable 


C. F. Rumpp & Sons 


Fine Leather Goods 
Philadelphia 
New York Salesroom: 683 and 685 Broadway 











wend for selec LEWY & COHEN, 321 Fifth Ave., New York 


mentioning price 





for Graduation, Contir- 
mation and Wedding 
and Bridesmaids Gifts 


at prices to suit every purse. 


Also the best values in the country in 
Pearl, Amber and Italian Jet Necklaces 
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JEWELERS’ 
SHOW CASES 


Our Small ROSEWOOD MOULDING 
STEEL LINED CASE. We Challenge 
th World to Produce a Better Case. 


F.C. JORGESON & Co. 


159 to 167 ANN ST., CHICAGO 
Makers of all kinds of 
JEWELERS’ FIXTURES 


Write for our Catalogue 


Our Motto: The Best of Everything 


THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins, 


for all sizes of scarf- 
pin wire. Guaranteed. 











EAR WIRES 


for unpierced ears. 


SAFETY CATCH 


lor Brooches etc 


/ ( opel he applies | ti any 
work whe re pin me les 


Closed. 
Descriptive Circular on nee plication. 
Pearl Drilling and Adjusting a Specialty. 
Special Order Work and Repairing. 
C. IRVING WASHBURN, 108 Fulton Street, N. Y. 


Open. Closed. 








Phone Gramercy 5265 Established 1879 


Samuel Brand & Sons 


INCORPORATED 


MANUFACTURERS OF 


Diamond Mountings 


18 East 23rd Street New York City 




















MUSIC BOXES REPAIRED 


Also Talking Machines, Clocks, Mechanical 
Singing Birds and Figures, Metronomes, etc. 
Material for the Trade 


L. G. JACCARD 


26 years with Jacot Music Box Co.) 


310 WEST 39th STREET - NEW YORK 
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Jeweled Bags Lorgnette Chains 


Mesh Bags Card Cases 
Purses Bracelets 
Vanity Cases Cigarette Cases 
Chatelaines Lorgnettes 
Cigarette Holders Eye Glasses 
Coin Purses Novelties 





New and Beautiful Designs, at Popular Prices, Executed by Our Well- 
known Complement of Skilled Artisans, Every Piece Bespeaking 
That Deft Touch in Workmanship That Has Always Characterized 
the ‘‘Cottle’’ Line, Are Ready for Your Inspection and Approval. 


S. COTTLE COMPANY 


Makers of Jewelry for Half a Century 


Platinum — 14 Karat Gold — Sterling Silver 


31 EAST 17th STREET | NEW YORK CITY 
PARIS: 28 Rue D’Hauteville CHICAGO: H.M TEEPLE, Heyworth Bldg. SAN FRANCISCO: A. E. LEE, Shreve Bidg. 














BONNER MFG. CO. 


MAKERS OF 


Diamond Mountings 
Mounted Jewelry 
Importers of Diamonds 
87 MAIDEN LANE, NEW YORK 


Order Work a Specialty Chicago Office, Heyworth Building 


















Latest Novelty Made in U. S. A. to Replace European Goods 


‘‘KRAUS”’ Combination Desk and Boudoir Stands 


PATENTS PENDING. 


Handsome ornament for Muilady’s Boudoir made of white com- 
position metal, finished in 24-karat gold plating or pearl silver, hand 
burnished. Clever, artistic jewel tray, two graceful arms holding a 
powder box and perfume bo‘tle, four handsome double frames for 
photos, which revolve at will, the whole surmounted by an ornate 


“ONIGNGd SLNZLVd 


=== 


elock (guaranteed movement). The Desk Stand has a calendar. 
two ink bottles and a pen rack, with a clock, an electric lamp and 
handsome shade, or a match box tor a small photo as preterred, 


made in a variety of combinations—Send for illustrated price list. 


U. S. NOVELTY STAND ADVERTISING CO., Inc. 
1133 Broadway New York City 














- 
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SAFETY FIRST 


An improved Automatic Eye- 
Glass Holder to safeguard your 
customers’ glasses. 























Be the first in your city to get 
them. 


KETCHALL yt CATCH 








Write for further particulars 


KETCHAM & McDOUGALL 
15-19 Maiden Lane, N. Y. 


(Est. 1832) 

















mie pepe pee ee ee iii aii 








Everything points to a tremendous improvement in business 


ARE YOU PREPARED FOR IT? 
Harris & Harrington 


12 West 45th Street New York 


Our stocks of Hall Clocks, Mantel Clocks and Wall Clocks are now 
very complete. 


Early orders will insure their being executed promptly and completely. 
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Do not be without this assortment 


The Victor, Holders 


Price $12.50 less 6° 


Sizes can be exchanged 


For Large O size Order No. 
0 ibe ae eee i a rf . 
“ 3h $< 

5/0 
* 10/0 
‘ 10 Ligne 
+ Gg 7 


THEO. LEUBUSHER & CO. 


Wholesale Jewelers 


309 Caswell Block Milwaukee, Wis. 
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7 PLATINUM 
. aie AND 
DIAMOND 
BRACELET 











WATCHES 


7, 8 and 9 Ligne 


» A W.C.COg 


American Wateh 
Case (©. 


15-17-19 [T\aiden Cane 
New York 
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ITEM No. 1. 
PEACOCK RINGS 





A “bird” of a ring, in sterling silver, 2.00 
to $12.00 per dozen. Also a line of Peacock 
jewelry. 


Occidental Building 





ITEM No. 2. 
FRIENDSHIP LINKS 





Friendship Links superior in quality, weight 
and finish. Every link hand-polished, 

Sterling silver 86.50 per gross. 

We carry a full line of fancy 
school, relation links, etc. 

Also a complete line of Adalinks and J. M. 
Fisher Friendship Links. 


links, high 


IS BUSINESS DULL ?—These three items will liven it up 


ITEM No. 3. 
FRIENDSHIP RINGS 





Tne quality Friendship ring. 
per dozen, gold filled or sterling. 
#$1.50, gold filled or sterling. 
polished. 
prise you. 


Price, $1.75 

Baby size, 
Each ring hand- 
The quality of this ring will sur- 


All orders shipped Same day received. 


GOODMAN & COMPANY 


** THE HOUSE AHEAD ”’ 


Indianapolis, Ind. 








~ | 











For Every Purpose 


ARTHUR JOHNSON & CO. | 


SPECIAL MANUFACTURERS TO THE TRADE 


45-49 JOHN STREET, NEW YORK 


Class Pins, 
Emblem Pins, 
Society 
Presentation 

Jewels 





SPECIAL ORDER WORK 
REPAIRING 
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Making a Hash of It 


Many a man who cannot cook an 





egg, can make a fine hash of his 
business by injudicious buying— 
by looking for first-rate goods 

second-rate markets, where they 
are not to be had for the sufficient 


reason that they are not there. 





DIEGES & CLUST 20 lohn St. 


Medals, Badges, Class Pins and Rings. 


C. DORFLINGER & SONS 
Fine Cut Glass 86 Murray St. 


WM. J. DURFEY 7 Maiden Lane 


Bargains in Diamonds, bought and sold for cash 


FARRINGTON CASE CO. 46 Maiden La. 


’ Jewelry Boxes and Eye Glass Cases. 

N. J. FELIX & SONS 56 John St. 
Watch Mtls., Tls. & Jwls’ Findgs, Case Reprg. 

FREUDENHEIM BROS. & LEVY 


Diamonds 2 Maiden Lane 


THE GINNEL MFG. co. 15 Maiden Lane 


Gold Plated Link Buttons, Bar Pins, etc. 


GOLDSMITH BROS. 20 John St 


Gold, Silver and Platinum Bought and Sold 


THE GORHAM CO. 


Fifth Ave. and 36th St.. and 15 Maiden Lane 


ABEL BROS. & CO. 29 Maiden Lane M. B. BRYANT & CO. 7 Maiden Lane ee W. 45th St. 


Diamond Jewelry—Mountings—Diamonds King Makers 
AMERICAN GEM & PEARL co. CARTER, GOUGH & CoO. — BROS. 35 Maiden Lane 
Prec. Stones, except Diamonds 14 Church St. Manufacturing Jewelers 9-13 Maiden Lane . 4 
J.L. HERZOG & CO.45 Rose St.,cor. Duane 
ANSONIA CLOCK CO. 99 John St. H. H. COLLARD : 15 Maiden Lane Makers LK Rings and EL-KAY Cuff Buttons 
ocks Mfrs.’ Agent, Everything in Silverware 
; HILL & SCHMIDT 71-78 Nassau St. 
ERNST GIDEON BEK 15-19 Maiden Lane COMRIE & BROKAW i114 Maiden Lane l4kt. La Vallieres and Bar Pins 
Mesh Bags and European Novelties Auctioneers to the exclusive trade. I. HOCHBERGER & SONS 
BENEDICT & WARNER COOPER & FORMAN 8 Maiden Lane Diamonds 35 Maiden Lane 
Precious Stones 15 Maiden Lane \!frs. of Diamond Jewelry and sicunnlans S. E. HOWARD’S SON & CO 
BIGALKE & ECKERT CO. S. COTTLE co. $1 E. 17th St. Ebony Goods 15 W. 24th St. 
Fine Imported Watches 527 Fifth Ave. Mfrs. of Diamond Jewelry and Mountings LOUIS W. HRABA CO. 29 E. 19th St. 
S. BORGZINNER CO. 89 Nassau St. DATTELBAUM & FRIEDMAN Artistic Leather Goods, Umbrellas, Canes, Crops. 
Jewelry Cases, Trays, etc. King Makers 51-58 Maiden Lane ROBT. H. INGERSOLL & BRO. 
J.B. BOWDEN & CO. 15 MaidenLane | DAVIDSON & CHWAB, Inc Watenes SiS Fours Ave. 
. — INTERNATIONAL GEM CO., Inc. 


Ring Makers Mountings and Dia. Jewelry 126 W. 46th St. , , 
_apidaries and Prec. Stones 815 Fifth Ave. 


Maeeeintine Jewcer as W-88thSt. | JACQUES DEPOLLIER & SON INTERNATIONAL SILVER CO. 


ng iE yveie ( } d Ni Vv 
. , Gol lties, Bracelets 15 Maiden La. ae : 
, = . Silversmiths 9-15 Maiden Lane 


- A. BREIDENBACK 51-53 Maiden Lane DERBY SILVER CO.’S 10 Maiden Lane A. R. KATZ CO. On Waite Me 


J vel T rus ~ “7 . 
onds and Prec tone renowned Hollow and Toiletware [mporters of Diamonds 


7 . a“. i 
a i ¢ ‘ 
wae, 3 -~ . e ‘ 
— . 
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NEW EQUITABLE BUILDING. 
Largest Office Building in the Wor 


ALPHEUS L. BROWN $0 Nassen St. HIPP. DIDISHEIM & BRO. THE KELLER JEWELRY MFG. CO. 


le » . Ton l4l.- * ~~ rv? i. ati - » a 9 os . , . ‘ . . 
Watches: Waltham, Elgin, Howard, Hat " Mirs. & Importers of Watches 54 Maiden La. iu-Karat Gold Jewelry 64 Nassau St. 
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Simple Simon built up his great 
reputation by fishing in a_ pail. 
Don't imitate that illustrious citizen 
by wasting your time trying to haul 
bargains out of empty markets. Put 
your buying efforts where they will 
do the most good and produce 
results—in other words 


Buy in New York 





KENT & WOODLAND 12 John St. 
Bracelets 

WM. B. KERR CO. 15 Maiden Lane 
Silversmiths 


KETCHAM & McDOUGALL 
Thimbles, Eyeglass Hoiders 15 Maiden Lane 


JULIUS KING OPTICAL CO. 
Opera and Field Glasses 12 Maiden Lane 


JONAS KOCH 37-39 Maiden Lane 


Jewelry and Watches 


S. LANGSDORF & CO-.Spring & Crosby Sts 


Mfrs. of French Ivory; Catalog on request 


LARTER & SONS 21-28 Maiden Lane 


Studs, Vest Buttons, Rings, Links & Lockets 


SAMUEL LAWSON 19 John St. | 


Coral and Black Onyx Mourning Jewelry 


MANASSEH LEVY & CO. 





Importers of Watches 2 John St., cor B’way. 
FRANK T. MAY CO. 2-4-6 W. 45th St. WILLIAM L. SEXTON 
Mesh Rags, Vanities in Gold, Plat. and Silver Platinum and Gold Jewelry 
J. MEHRLUST _ 12-16 John St. | SINNOCK & SHERRILL 21 Maiden Lane 


Diamond Jewelry of the Highest Class 


Richelieu Pearls (Insoluble), Diamond Clasps 


MOSKOWITZ BROS. 12-16 John St. | 


Diamonds and Diamond Jewelry. 





NASSAU CLUTCH CO. 90 Nassau St 


H. Z. & H. OPPENHEIMER 





PAIRPOINT CORP’N 43-47 W. 28d St. 


Cut Glass, Sheffield Reproductions, Electroliers 


JOHN M. RICHARD 65 Nassau St. 


Black Opals, Star Sapphires and Pearls 


Manufacturing Jewelers 21-23 Maiden Lane 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths 15 Maiden Lane 


A. ROSEMAN 9 Maiden Lane 


Diamond Importer: Maker of Diamond Jewelry 


W. I. ROSENFELD 1 Maiden Lane 


Diamonds 
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ENOS RICHARDSON & CO. Specialty 
| 
| 
| 
| 
| 
| 


Solid Gold Emblem Goods to Jobbers only 


JOS. H. MEYER BROS. 59 Nassau St. STAIGER & SONS 
Diamond Jewelry and Platinum Mountings 


L. STRAUS & SONS 
Art China, Cut Glass, Marbles, 


Mfrs. Scarf Pin Clutches and Novelties ) GEO. O. STREET & SONS 
Ring Makers 


Diamonds 1 Maiden Lane SETH THOMAS Clock Co. 15 Maiden La. 
Cabinet and Office Clocks, Tower Clocks 


TOWLE MFG. CO. 


Silversmiths 


U. S. AGENCY OMEGA WATCH CoO. 


Imp’t Bracelet Watches 21 Maiden La. 
ABR. M. VAN PRAAG 


Expert Diamond Cutter 


B. & L. VEIT 


Diamonds and Mountings 


WAGNER COMB MFG. CO. 


Tortoise Shell Hair Ornaments, Opt. Goods 
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42-46 Warren St. 





HUDSON TERMINAL BUILDINGS 


R. WALLACE & SONS MFG. CO. 
Silversmiths 11 W. 82d St. 


WARWICK STERLING CO. 


Sterling and Leather Novelties 15 Maiden La. 
HAYDEN W. WHEELER & CO. 

Diamonds and Mfg. Jewelers 2 Maiden Lane 

N. H. WHITE & CO. 21 Maiden Lane 


Diamonds—Watches—Jewelry 


FRANK M. WHITING & CO. 


Silversmiths 15 Maiden Lane 

bet ache MFG. CO. 15 Maiden Lane 
Silver iiths 

A. WITTNAUER CO. 30 W. 36th St. 
.mp rters of Watches 

JULIUS WODTSRA 1s2 Broadway 


Diamond tings 


come & SACHS 


Boxes, Trays, etc. 35 Maiden Lane 


J. R. WOOD & SONS 179 Rroadway 


Diamond Cutters—Wedding Ring Makers 


WOODSIDE STERLING CO. 170 Bway 


Mail Order Silversmiths to Jewelry Trade 
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tllustrations Actual Size 





‘TESTED BY TIME 

UR unqualitied guarantee is backed by the 

: actual test of over sixty- ive years. our 
townspeople know the wa ' 


+e 
~~ we 


Write for circular 1245-4 which fells how 
you can let them know you handle it. 
INTERNATIONAL SILVER CO. 
Successor to. Meriden Britannia Co. 


MERIDEN, CONN. 


NEW YORK - CHICAGO 











_ SAN FRANCISCO 
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Repairing and Recutting and Their Effects on the Value of 
Some Diamonds. 











Written expressly for The Jewelers’ Circular by Prof. Frank B. Wade. 














(Continued 
N the case of the cut stone, when no line 
of sight can be had that is perpendicu- 
lar to a facet and also to a previous line 
of sight, much can be done toward deter- 
mining the depth of a defect by using a 
very high-power lens, say, a one-half-inch 
one, and first getting the surface above the 
defect into sharp focus, next move the 
stone toward the eye or the glass toward 
the stone until the defect is in sharp focus. 
The amount of motion necessary measures 
the depth of the defect below the surface. 
Having deiermined the exact position of 
any defect, it remains to construct in the 
imagination the recut stone within the old- 
mine stone and thus to decide wheiher the 
defects will or will not be included in the 
finished brilliant. 
A concrete example in this 
may noi be without interest: 
There was once in a certain pawnshop a 
little old-mine diamond of about .75 carats 
which was so blue that it might be called 
a deep fancy violet stone, but when seen in 
a certain position a brownish tint appeared 
within. The owner doub:less believed it to 
be a “false color” stone, although he did 
not mention that fact when he offered the 
old stone to the writer for a moderate 
price. On close examination it was noticed 
that there were several tiny cracks within 
the stone and that each of them had with- 
in it some brownish coloring maiter. The 
brown tint that appeared in certain posi- 
tions was due to the presence of these de- 
fects and was not inherent in the trans- 
parent material of the stone. A careful 
study of the position of the defects sowed 
that they would one and all come out on 
recutting the stone, and it was confidently 
expec.ed that no‘hing but violet ma‘erial 
would remain. This proved to be true and a 
superfine fancy violet cushnion-shaped spect- 
men cut brilliant of 42 carats resulted. It 
fluoresced to a surprising depth of violet in 
sunlight or in the light of an are lamp. It 
in the dark after 
it was 
became 


from issue of Sept. 8.) 


connection 


phosphoresced markedly 
exposure to a strong light. In fact 
an exceptional gem and it finally 
connoisseur at a 


the proper‘y of a wealthy 


price wich afforded both parties a good 
bargain. 
It must not be thought that such cases 


are very frequent or that one may not have 
bad luck or use bad judgment in such mat- 
ters. Several losses have taught the wri‘er 
that not every old mine stone has the mak- 
ings of a gem. It will, however, pay almost 
any jeweler to study the remaking of dia- 


monds, for it will certainly make him more 
expert in de.ecting faulty make in modern 
cut stones, even if he gets little chance to 
use his knowledge in the actual recutting of 
old mine stones. 

This suggests the need for recutting that 
is sometimes met with in modern cut stones, 
and, as was suggested earlier in this article, 
such s‘ones usually fall into one of two 
-first, those that are overihick, and 
second, the oz erspread stones. 

It is surprising what a difference 
pearance a slight deatadlea in the angles 
of a brilliant will sometimes make. One 
case ‘hai comes to mind was tat of a per- 
fect brilliant of .87 carats that was too 
lumpy, and consequently “sleepy” in the 
center. The color was about that of a good 

Cape.” On recutting the stone returned 
78 carat, losing only .09 carat. It was of 
ideal brilliancy and had improved in color, 
as faced up, to a good “silver Cape.” The 
few dollars that were paid for the recut- 
ting and the slight loss in weight were more 
than compensaied for by the increased 
value per carat. The spread in this case 
was left just as it was before recutting, but 
the stone actually looked considerably larger 
after recutting because of its increased bril- 
liancy. 

Another case shows in even a more strik- 
ing manner the effect that may be had 
some cases from a slight change. A perfect 
brilliant of .54 carat was sleepy-looking. 
The jeweler who had it did not like the 


ate . ~ . 
CiaSSe@S 


in ap- 


looks of it, but did not know what was «he 
matter. He offered it for sale at a low 
price. On studying the make of the bril- 
liant ii was noted that the culet had been 


left overwide, thus leaving the back angle 
too steep, just as though the stone had been 
made too thick. I+ was not too thick for 
the spread, as careful measurements 
Probably the stone had been re- 
cut from an “old mine” stone with a broad 
culet and the culet had been left broad 
from a mis‘aken reluctance to lose weight. 

On submitting it to a skilled diamond 


showed. 


cuter even he. at tirst. made the mistake of 
judging it to be too thick. When asked to 
measure it he had to admit that the rela- 


al out 
being 


tion of spread to thickness was just 
what it should be. His attention 
called to the wid:h of the culet and its 
effect on the back angle, a measurement of 


that angle showed it to be about 45 de- 
erees instead of 41 degrees, as it should 
have been. By recutting the back so as 


to leave only a very tiny culet, and by fail- 
ing tc extend the principal back facets qui‘e 





No. 7 
up to the girdle, a back angle of 41.5 de- 
grees was obtained. The recut stone was 
exceedingly brilliant, its color, which was 


blue Wesselton, 
fine, and 


was made more obviously 
the loss in weight was but .04. 

It must not be thought that such results 
can always be had with so small a loss in 
weight, and in many cases of somewhat 
lumpy stones recutting would not pay, but 
whenever there is a marked “well,” espe- 
cially if the quality of the stone as to color 
and freelom from flaws is good, recutting 
to more nearly the ideal form will pay. 

In the case of overspread stones the cen- 
tral weakness or “fish-eye” effect can be 
corrected by recu‘ting to reduce the spread. 
As spread is a very desirable feature in a 
diamond, care must be used not to reduce 
it unnecessarily. If the central weakness 
is not marked more money can be had for 
the slightly overspread brilliant than could 
be netted, after paying for recutting and 
taking the loss in both weight and spread, 
from the well-made recut stone. When the 
central weakness is notable recutting should 
be resorted to if the material is fine. In 
such case the recut brilliant should be left 
slightly overspread, or at least very well 
spread, for such a product will yield more 
than a finely made stone in such a case, un- 
less one is dealing with gem material. Fine 
gem material deserves the best possible 
make, and it will usually sell for enough 
to justify any loss in weight incurred in 
making it to the correct angles. 

As an example of what one may expect 
to lose in recutting an overspread stone the 
case of a 2.25-carat brilliant, which was 
obviously but not grossly overspread, may 
be mentioned. It yielded a gem of 1.875 
carats. Had :t not been very fine in quality 
it would probably have been better left as 
i: was and sold to someone who wanted a 
big show for relatively litile money. 


A final word regard to recutting may 
be of service to some who will, perhaps, on 
rare occasions meet with a broad, thin rose 
cut diamond. ‘These almost never justify 
recutting to brillian.is. An attempt of the 
author in his early experience yielded from 
spread of a 2-carat brilliant 
and with a weight of about 1 carat only 
a poor brilliant carat. 
Sometimes it would be impossible to make 


a rose of the 


- 1 e nr. 
ish-eye Ot wid 


better than a .125-carat brilliant from a 
l-carat rose of flat shape. A measurement 
of the thickness of the rose with a Moe 
gauge and a comparison with the tables 


(allowing for a rela‘ion of 3 is to 5 be- 
tween the thickness and the remade spread) 
will tell one what may be expected from a 
remade rose. It should also be remembered 
that most were cut from cleavages 
and that the grain will usually be found to 
lie parallel to the flat back of the rose, so 


that the cutter will have to do most of his 


roses 
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work directly against the edge of the grain, 
making progress very slow. 

An account of an interesting experiment 
that was tried by the writer with an old 
flat rose will conclude this article on re- 
cut.ing. The shape of the base of the rose 
was about like that of an almond. It was 
recut to resemble the part of a drop-shaped 
brilliant that appears above the girdle. 
From a piece of rock crystal a back was 
cut to fit this diamond top, and the two 
were balsamed together, making a diamond 
doublet in which real diamond formed the 
upper part or crown of the stone. The 
resulting product was disappointing. It had 
the correct surface luster, but did not have 
the snap of a diamond. Both the white 
brilliancy and the color play were defective. 
On holding the doublet in the sunlight and 
letting the reflections fall on a white card 
it was noted that double images of each of 
the refleciing facets appeared, the quartz 
being feebly doubly refracting. A reflection 
of the back surface of the diamond top also 
appeared on the card (this gives a very 
good method of detecting a doublet even 
when close set). 

A new back was cut from “paste”—which 
is singly refrac.ing and which has a higher 
index of refraction and a greater dispersive 
power than quartz. The doublet thus con- 
structed was better than before. It would 
have passed as a rather lifeless diamond 
with the public, but anyone familiar with 
diamorids would have wanted to know what 
was the matter with it. Of course, its chief 
op.ical failing, aside from the loss of light 
occasioned by the reflection from the back 
surface of the diamond part, was the com- 
paratively low index of refraction of the 
“paste.” It leaked light through the back 
facets, as could be seen by holding it be- 
tween the and a light and tipping 1% 
slightly to either side. <A finely cut dia- 
mond leaks only directly through the culet, 
whic is, of course, very small. The author 
has ceased to look for anything that “looks 
just like a diamond.” 


eve 


The next article of this series will deal 
briefly with the subject of mounting as it 
affects the appearance of diamonds. 








An Original Design for a Bishop's Ring. 
F* GANS & CO., re.ail jewelers, Los 
Angeles, Cal., recently designed and 
made an unusual piece of jewelry ina bish- 
The ring was presented to the 
Rt. Rev. Joseph S. Glass, Los Angeles, re- 
cently appointed Bishop of the Catholic 
Church, Salt Lake Diocese. When [Feagans 
& Co. began to study the specifications so" 
quired they found them quite exac.:ing and 
considerable research had to be made. ‘lo 
the essential features were added such as 
the designer could conceive for enhancing 
the beauty of the jewel. The resul: proved 
very delightful to the donors and to the 
recipient. 

The ring is a rather massive one of 22- 
karat gold, handsomely chased and set with 
four amethysts, the outer edges of which 
form an oblong octagon, while the inner 
beveled edges form a cr Entirely sur- 
rounding the amethysts, set in 


op’s ring. 


SS, 


and also 


platinum, is a closely paved row of dia- 
monds. 
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On one side of the ring is Bishop Glass’ 
diocesan coat-of-arms, while on the other 
side is carved a representation of the Bish- 
op’s official cap. 








War Increases the Demand for Jewelry 
in France. 
BY EILEEN. 

VERYONE has suffered more or less 
owing to the tremendous and grave 
catastrophe which has fallen upon Europe; 
but, old and well-known English 
proverbs says: “It is an ill-wind that blows 
no one any good. The ill-wind has not 
proved too unkind to the jewelry world. 
Jewelry may have suffered in very many 
directions, but it is a fact that cannot be 
denied, that the demand for a certain kind 
of article has had its sale greatly increased 

owing to the war. 

Every soldier, in no matter how humble 
a walk in lite, has someone to whom he 
wishes to give a present, before he goes 
forth into battle. What better souvenir or 
keepsake than an unperishable piece of 
jewelry. No, not fancy jewelry, which per- 
haps the French more favor than the Eng- 
lish and the Americans, but, a simple, solid 
substantial bijou. 

The majority of men feel that they are 
perhaps giving a cadeau for the last time 
to their dienaimé, and naturally they wish 
to give something that will keep. Some- 
thing durable which will speak and remind 
the dear one left behind—not only of the 
being departed, but rather of the thought, 
attent:on and love which prompted the gift 
of the beloved fallen on the champ dhon- 
neur. 


LADY 


the 


as 


The plain. solid gold curb ring or brace- 
let, the locket of plain thick gold in which 
the brave one’s photograph may be placed, 
are popular purchases. By the way, pho- 
tographers as well as many jewelers have 
had their work greatly increased since the 
f hostilities. 

| have not in France—only in 
the interesting advertising columns of THE 


beginning 


seen any 


JEWELERS’ CrrcULAR—(I write of the heart- 
friendship bracelet), but I feel confident 
this kind of jewelry would have a quick 


and big sale in France to-day. 

Watches, as | pointed out in 
article, made in all all metals, 
are alwavs suitable parting presents. 
The other day I was in a jewelers shop in 
Nice, when a French soldier—by his accent 
I knew at once he was from Normandy—the 
type’ that farmers are made of, explained 
that he leaving the same _ after- 
noon to go to Marseille, then to the Dar- 
danelles, “and I don’t expect I'll ever come 
back.”” he said. And he explained that he 
had three hundred francs, he wished a sub- 
stantial piece of jewelry, something that 
looks worth the money, and that his wife 
could wear during her life-time, and then 
leave for their only daughter, Yvonne, eight 
years old, afterward. The jeweler who 
served tie soldier had tears in his eves, and 
I know the thick gold bracelet with the 
heart locket attached was well worth the 
savings of the peasant. 

A photograph that doubtless will interest 
readers of THE JEWELERS’ CIRCULAR is one 
Marseillats show- 


my last 
shapes, 1n 


as 


Was 


that appeared in Le Pett’ 





47 
now be- 


Artillery, 
and who 


ing two jewelers from Marseille, 
longing to the 19th Company of 
who are aciually on the firing line, 
yet find time to make, with great ingenuity, 
rings, brooches and many little charms out 
of pieces of shot and shell—jewels which 
will surely become precious souvenirs later 
on. Not an easy proceeding to fabric arti- 
cles of jewelry at the front! Still, it shows 
how courageous and, at the same time, in- 
dustrious “ies poilus”in France are—espe- 
cially if they be jewelers. 

There is great talk here in France, as in 
England, of standard hats and gowns for 
women—two war-time economies. Will this 
scieme be adopted? Ladies will argue that 
what suits one of the fair sex does not suit 
another. If this idea, however, is brought 
into vogue it will mean a great boon to the 
jewelers; for if women, say, wear a stand- 
ard evening dress—all, for example, a reg- 
ulation evening toilette made of black silk 
or black satin, as has been already pro- 
posed—they would each adopt various and 
profuse jewels to show that though, to 
please the majority, they had adopted the 
economic principle, in tieir choice of orna- 
ments they can be original and artistic. 








A Clock and Sign for, the Baseball Fans. 


ASEBALL fans at Baltimore have be- 
come very familar with the house of 

S. & N. Katz, jewelers of that city, owing 
to the fact that the name of the concern 1s 
so prominently displayed on a great clock 


installed on the baseball grounds of the 
Federal League there. 

This is said to be, without doubt, the 
largest clock on any bali field in the 

















LEAGUE BALTI- 


MORE, 


FEDERAL 


GROUNDS, 


CLOCK AT 


country. The size of the dial is eight feet 
in diameter, and the of the 
tower clock variety, is weight driven. 
The clock was bought at the New York 
office of the E. Howard Clock Co., and 
was installed by S. & N. Katz’s watch- 
is considered a very 


movement, 


os 


maker, Mr. Keller. It 


clever advertisement for the jewelers, and 
according to accounts up to date has 
proven a very accurate time piece and 
very handy to the baseball enthusiasts who 


have depended upon it. 
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Engraving of Gems and Cameo Cutting. 


By Emil Freund. 














Engraving. 

HE value of many precious stones is in- 

creased by engraving them. The common 
gems have for several centuries been used 
in heraldry. In Italy, Germany and England 
we find the coat-of-arms of distinguished or 
noble families engraved on stone. The ma- 
chine used for such pur»oses is like that of 
the glass cutters, with this difference, that 
finer and harder instruments, and some- 
times diamond splinters, are required for 
this work. Before the stone can be cut or 
engraved its surface, after having received 
the proper shape and form required, is 
rubbed with emery, glass or leaden wheels. 
The artist now makes his drawing with a 
brass pin, and execu‘es it afterward with 
his tools. On hard stones he uses diamond 
powder, on soft stones emery and oil, 

The engraving of armorial bearings, sin- 
gle figures, devices, etc., on any gem is per- 
formed by means of a small iron wheel, 
the ends of the axis of which are received 
within two pieces of iron in a perpendicu- 
lar position, that may or may not be closed, 
as the operation requires. The tools are 
fixed to one end of the axis and screwed 
firm; the stone to be engraved is then held 
to the tool, the wheel set in motion by the 
foot and the figure or device gradually 
formed. 


Difficult works are executed after models 
of plaster of paris, of clay or other sub- 
stances. The polish is afterward given on 
wheels provided with brushes or with rot- 
ten stone. The semi-transparent and opaque 
stones are more used for engraving than 
the transparent gems, because the drawing 
will not show distinctly through them on 
account of the great refraction of light. 
The same is the case with iridescent or 
shining stones. The engravings are gener- 
ally bas-relief or raised. Those having 
layers are mostly preferred for cameos; 
for instance, the onyx, sardonyx and chal- 
cedony, also the wood opal, which is con- 
stantly exported from Germany for the 
Italian artists in Rome. 


CAMEO CUTTING. 

Cameo cutting, or the engraving of gems 
in relief, is effected with the same appa- 
ratus and by the same general methods as 
those employed in engraving corresponding 
forms in intaglio, and both arts are occa- 
sionally practised by the same individuals. 
The principal differences in the manipula- 
tion of the seal engraver and the cameo cut- 
ter arise from the design being in the for- 
mer case wrought concave and in the latter 
convex. The tools with which the former 
are produced being themselves convex, they 
may in most cases be selected of counter- 
part curvatures to the concave details re- 
quired in intaglio engraving. But the con- 
vex forms in cameo cutting have to be pro- 
duced with convex tools, which cannot, 
therefore, be selected of counterpart forms, 
but the convex surfaces have to be pro- 
duced by twisting the stone about at all 
angles beneath the rounded edge of the 
tool. For this reason the engraving of 


gems in relief is usually considered to be 
more difficult than engraving in intaglio. 
On the other hand, however, the deep re- 
cesses in cameos are generally more acces- 
sible than those in intaglio, and the prin- 
cipal source of difficulty in gem engraving 
is therefore in some measure avoided. 

The selected for engraving in 
cameo are generally those called onyxes, 
consisting of two layers of different colors 
forming a strong contrast, as the black and 
white layers of the agate or the red and 
white layers of the carnelian. The design 
is almost always engraved exclusively in 
the white layer, and the dark colored layer 
forms the background, the contrast of the 
two colors serving to render the design 
more distinct. Sometimes onyx siones hav- 
ing three or more layers of colors are em- 
ployed for cameos; these are selected when, 
either from the great amount of relief de- 
sired in the engfaving, the thickness of the 
white layer would be insufficient to allow 
the entire design being engraved in it, or 
that it is desired to make the most promi- 
nent parts of the design of different colors 
in order to improve the effect. 


stones 


Mineralogists generally restrict the name 
onyx to a variety of chalcedony, consisting 
of alternate layers of brown and opaque 
white, but those artists who work in pre- 
cious stones usually attach a much more 
extended signification to the same. 


All the stones in different colored layers 
employed for cameos are known to prac- 
(ical men by the general name of onyxes, 
but some confusion has arisen with regard 
to the nomenclature of stones of this class 
in consequence of the imperfect informa- 
tion of those authors who have undertaken 
to describe them. It is a remarkable fact 
that no author who has undertaken to de- 
scribe the onyx has given this simple and, 
to all practical persons, in‘elligible descrip- 
tion of it, namely, a stratified stone, occur- 
ring in any of the semi-transparent -or 
cpaque varieties. Thus there is the onyx of 
the sard, called the sardonyx; that of the 
carnelian, called the carnelian onyx, and so 
on through the whole variety of stones. 

The stones to be cut into cameo are pre- 
pared by the lapidary, and to avoid wasting 
the material each stone is left as large as 
possible. The cameo cutter has, therefore, 
to select a stone as nearly as he can in ac- 
cordance with his intended design, which 
must afterward be modified in some degree 
to suit the stone. 

As a preliminary step to cutting the 
cameo it is most important that the artist 
should have a clear conception both of the 
design and the capabilities of the stone. To 
assist in this he first makes a sketch of the 
design on an enlarged scale, and then, hav- 
ing considered the degree of relief that will 
be adapted to the thickness of the white 
layer, he makes a model in wax of the exact 
size of the stone. 

With unimpor‘ant works this is frequent- 
ly omitted by practised artists, who depend 
upon their skill for overcoming any diffi- 
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cul ies that may arise. But it is at all times 
a great assisiance in elaborate works, espe- 
cially to those who have not great practise. 
The model and stone are carefully com- 
pared, and any alterations that may be de- 
randed by the formation of the stone are 
first made in the model. 

When the stone is in three layers addi- 
tional care is required to adapt the design 
to the stone. It is at all times desirable 
that the line of division between the colors 
of the two layers forming the ground and 
figure should be distinctly defined, but it 
is sometimes an advantage when the transi- 
tion between the two colors in the upper 
layers is more gradual. For instance, in 
cutting the head of a Medusa in a carnelian 
having one layer of white between two of 
red, if the lines of division between both 
of the layers of red and the white were 
sharply defined the features must be cut 
entirely out of the ,white layer and the 
upper layer of red must be reserved for the 
snakes; but if the transition between the 
upper layer of red and the white were 
gradual, a faint tinge of color might be left 
on the cheek with great advantage to the 
effect, and the skilful engraver of cameos 
will thus avail himself of every opportunity 
for heightening the effect that is offered by 
the forma‘ion of the stone. When the stone 
consists of several layers of color, consid- 
erable scope is afforded for the exercise of 
the judgment in selecting a design in which 
the whole of the colors can be rendered 
available. 

When the design has been accommodated 
to the stone as nearly as possible the out- 
line is sketched on the surface and cut in 
with a knife-edged tool and the super- 
abundant portions of the white layer be- 
yond the outline are removed down to the 
dark layer forming the ground. The gen- 
eral contour of the figure is next formed, 
and this is followed by the principal de- 
tails, which are sketched and cut in suc- 
cession, care being taken to preserve sufh- 
cient ma‘erial at the most prominent parts 
and to advance the engraving uniformly, so 
that the general effect may be compared 
from time to time with that of the wax 
model. 

The surface of the background is con- 
veniently flattened with the broad, flat sur- 
face of a tool, and the difficulty of remov- 
ing the little irregularities on the rounded 
surfaces of the figure with the convex edge 
of a revolving tool may be entirely avoided 
by the use of a tool called a spade, consist- 
ing of a piece of soft iron about three or 
four inches long, the end of which is filed 
at an angle of 45 degrees and charged with 
diamond powder. The spade is held in the 
fingers lfke a pencil and rubbed with short 
strokes. either straight or circular, to re- 
duce the irregularities of the surface. The 
last delicate. touches are executed with very 
small tools, and the cameo is finally 
smoothed and polished in the same manner 
as the best works in intaglio. 

(To be continued.) 
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Do You Want an 


Enviable Reputation— 


with the extensive and profitable clientele it represents ?—listen— 

Women, young and not so young are buying pearls NOW, and Trade indications are that MORE PEARLS 
WILL BE SOLD THIS SEASON THAN EVER BEFORE in the history of the market. 

Our justly famous line of REGENT PEARLS offers you many grades from which to select. 

REGENT PEARLS are acknowledged by eminent critics to be the BEST IMITATION PEARL IN 
AMERICA—a strong statement, but—an examination of these beautiful pearls will substantiate it. 

One of the most popular grades of REGENT PEARLS is the “ORIENT.” 

Not as an advertisement, but as a carefully measured statement of FACT— 


WE ASSURE YOU 


that in buying our ORIENT PEARLS, YOU—Mr. Dealer, get the greatest possible value for your money. 
In selling our ORIENT PEARLS, you give your customer the greatest possible value for her money. 


al That Means Motwal Satisfaction 
Mutual Satisfaction Means Bigger Trade 
Bigger Trade Means Bigger Profits 


and all three create an enviable reputation that spells lasting results. 


Order ORIENT Grade REGENT PEARLS today, from your jobber 


ALBERT LORSCH & CO, Inc. 


New York City, 37-39 Maiden Lane Providence, R.I., 13 Washington St. 
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Members of the Jewelers’ 24-Karat Club of Pittsburgh Join 
in Big Labor Day Outing. 
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PITTSBURGH, Pa., Sept. 9.—Members of 
the Jewelers’ 24-Karat Club, of Pitts- 
burgh, together with about 12,000 others, 
attended the big Labor Day outing of that 
Organization at Oakmont last Monday. It 
was the biggest water sports event ever 
held in this section under the auspices of 
any organization, and one in which the 
jewelers were especially proud. While 
“Old Sol” was conspicuous for his absence, 
because of threatening clouds, Jupiter 
Pluvius did not use his rain can until the 








A SNAP SHOT 


AT THE OUTING, 


last event of the day had come to a joyous 
conclusion, 

There were 38 distinct water sport events 
and members of the craft participated, 
coming from all sections of the upper Ohio, 
Monongahela and Allegheny rivers, some 
having come about 100 miles to take part 
in the events. Perhaps the most unique 
part of the program was the big lantern 
parade of boats on the Aliegheny River at 
night. Hundreds of motorboats, canoes 
and other craft were decorated with Jap- 
anese lanterns, making a sight that is hard 
to picture in words. 

The committee in charge of this outing 
or, in fact, the men who did the work were 
President W. O. Harrison, Harry H. 
Heeren, who had charge of the prizes, and 
J. Loughrey Roberts, who arranged the 
program and was largely responsible for 
the club accepting an invitation from the 
Oakmont Motor Boat Club to spend the day 
on its grounds and at the sunken garden. 
Naturally in the arrangement of such an 
event, it was impossible to confine the 
events to the jewelry trade alone, because 
the jewelers did not have the boats or the 
water craft. 

The regatta in reality was run under the 
auspices of the American Amateur Union. 
The whole assemblage was given a splen- 
did surprise in the appearance of a little 
craft named September Morn and owned 
by R. C. Price. It was the dark horse in 
the racing contest, so to speak, a little 
craft of 70 horsepower, which ran away 
from nearly everything on the river and 
therefore captured some of the prizes. An- 
other interest:ng event worthy of special 
mention was the appearance of the Shoop 
and particularly Miss _ Violet 
Shoop, who gave a rather sensational ex- 
hibition of water planing. To readers not 
familiar with this it should be explained 
that the voung woman stood on a flat plat- 
form to which attached a rope, the 


=e. 
sisters, 
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other end being placed on the stern of a 
boat. She was hauled through the water, 
and while in motion stood on her head on 
the aqua plane and did other feats that 
thrilled the large number of persons pres- 
ent. The young woman is not what would 
be called a professional, since she does not 
do these feats for a livelihood, but her 
work was of such a splendid and interest- 
ing character that the Jewelers’ 24-Karat 
Club presented her with a special cup for 
her thrilling exhibition. Both sisters gave 
a most excellent performance, 

Although hundreds of boats participated 
in the event, only one accident occurred, 
and this did not mar the occasion since it 
was not serious. The motorboat Panther 
was rammed and put out of commission 
for the day, and while it was regrettable, 
prohibiting the owners from taking part, 
there were so many boats and events that 
the Panther was not missed. 


Most of the stores of the city were 
closed Labor Day. Because of the big 
crowd present it was impossible to provide 
any particular place to entertain the mem- 
bers of the club at lunch, so they formed 
into groups and provided their own 
luncheon. Quite a number of the firms 
made arrangements to provide their own 
employes with good things to eat. The 
John M. Roberts & Son Co. made provision 
for 50, this firm having by far the largest 
representation present. And it was a royal 
feast that was spread before the employes 
of this house. 

The resuit of the motorboat races fol- 
lows: 

MOTORBOAT EVENTS. 


First, motorboat event, two-mile race, 10-horse- 
power and under—Won by Red Top; second, 
Daisy, owned by John Ecker, of Verona. 

Second, motorboat event, four-mile race, 10 to 


20-horsepower boats—Won by Mullen’s hydroplane, 
of Salem, O.; second, Red Top; third, Daisy. 

Third, motorboat event, six-mile race, 20 to 30- 
boats—Won by Mullen’s hydroplane; 
second, Valley Scout, owned by H. E. Miller, of 
Sharpsburg. 

Fourth, motorboat event, free for all motor- 
boats, distarice. six miles—Won by September 
Voorn, owned by R. C. Price, of Pittsburgh; sec- 
ond, Mullen’s hydroplane; third Valley Scout. 

Rh results of the other motorboat races were as 
follows: 


horsepower 


l‘irst motorboat event, five-mile race, 10-horse- 
power and under—Won by Red Top, owned by 
Harry Praeger, Hoboken, Pa.; Daisy, owned by 
John Ecker, of Verona, second. Time, 17:26. 

Second motorboat event, five-mile race, 10 to 20- 
ho-sepower—Won by Mullen’s’ hydroplane, of 
Salem, O., owned by W. T. Anderson, Oakmont; 
Red Top, owned by Harry Praeger, Hoboken, sec- 
ond; Daisy, third. Time, 17:32. 

Third motorboat event, six-mile race, 20 to 30- 
horsepower—Won by Mullen’s’ hydroplane, of 
Salem, O.; Valley Scout, owned by H. E. Miller, 
Sharpsburg, second. Time, 22:43%. 

Fourth motorboat race, free-for-all, distance 15 
miles—Won by September Morn, owned by R. C. 
Price, of Pittsburgh; Mullen’s hydroplane, second; 


Valley Scout, owned by H. E. Miller, Sharps- 
burg, third. Time, 30:15. 
CANOE EVENTS. 
{40-yard cruising canoe race, tandem, single 


blade—Won by A. H. Gilkinson and R. Critchlow, 
Algonquin Canoe Club; Frank Graf and W. H. 
Hoffman, Algonquin Canoe Club second; James D. 
Orr and L. A. Nelson, Nokixgo Canoe Club, third. 

150-yard open to those registered in the 


swim, 
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\. A, U. W tN by VW. W Swope, 
Pittsburgh; W.,-F.-Graham, -P.A. 
Ribling, unattached, third. 


University of 
bres second; Paul 
150-yard bow canoe race—Won by James D. 
Orr, Nokixgo Canoe Club; A. H. Gilkinson, AIl- 
gonquin Canoe Club, second; E. L. Morris, No- 
kixgo Canoe Club, third. 
$40-yard racing canoe race, tandem, single blade 
Won by A. H. Gilkinson and Dr. Critchlow, Al- 
gonquin Canoe Club; Arthur Graf and W. F. 
Hoffman, Algonquin Canoe Club, second. 
440-yard racing Canoe race, single men, double 
blade—Won by Frank Graf, Algonquin Canoe 
Club; J. R. Olnhausen Algonquin Canoe Club, 
second; J. S. Orr, Nokixgo Canoe Club, third. 
$40-yard racing canoe, single man, single blade 
Won by E. L. Morris, Nokixgo Canoe Club; A. 
H. Gilkinson, Algonquin Canoe Club, second; 
frank Graf, Algonquin Canoe Club, third. 


150-yard overboard canoe race—Won by Grant 
Evans, Pittsburgh Aquatic Club; E. L. Morris, 
Nokixgo Canoe Club, second: W. D. Smith un- 


attached, third. 


Diving contest, limited to A. A. U. contest> ts 

Won by William H. Friesell, Pittsburgh Aqu itic 
Club; A. J. Straub, P. A. A., second; E. L. Mor- 
ris, Nokixgo Canoe Club, and M. K. Miles, unat- 
tached, tied for third. é 


150-yard mixed tandem canoe race, cruising 
class—Won by W. F. Hoffmas and Miss Parker, 
Algonquin Canoe Club; M. Cy McCann and Miss 
Kurtz, Pittsburgh Aquatic Club, second; E. J. 
Butler and Miss Lager, Pittsburgh Club, third. 

Canoe handling exhibition—Won by E. L. Mor- 
ris, Nokixgo Canoe Club; Frank Graf, Algonquin 
Canoe Club, second. 

Bucket swamp race—Won by J. D. Orr and J, 
Stille, Noki&go Canoe Club; Joe Wilson and Rot 
ert Kleiff, Triangle Canoe Club, second; J. Steel 
and W. Smith, unattached, third. 

Canoe tilting contest—Won by James D. Orr 
and D. L. Morris, Nokixgo Canoe Club: William 
Briesell and J. Howard, Pittsburgh Aquatic Club, 
third. 

150-yard swim, 
f-iends—Won by H. 


second. 


their 
Howard, 


open to jewelers and 


H. Thompson; L. L. 








WATCHING THE WATER SPORTS, 


Diving contest—Won by William H. Friesell, 
P.ttsburgh Aquatic Club. 

Judges of canoe and swimming races—Fred- 
erick Richardson, O. E. Watkins, B. F. McKee, 
William Murdock and Alton Brown. 

Judges of motor boat races—F. A. McMullen, 


D. F. Brose and James Budd 

Starter—Harry McCandles. 

Following the completion of the various 
water President Harrison pre- 
sented the prizes to the winners. These 
particularly attractive and elicited 
much admiration, for they were by far the 
best prizes ever offered by the 24-Karat 
Club. 

In the evening dancing was enjoyed in 
the club house of the Oakmont Motor Boat 
Club. Many of the jewelers, their families 
and employers participated in this affair, 
the public being excluded. 

The committee which had charge of the 
sporting events included the following: 
General committee—J. T. Anderson, chair- 


sports 


were 


man; Frederick Richardson, F. G. Graff, 
S. D. Webb, W. H. Brown. Entertainment 
committee—W. M. Mahaffey, chairman; 


H. G. Budd, W. P. Anderson; clerks, 
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The Wedgwood Art Cameo 


is aS permanent as art itself 


It is one of the greatest achievements of ceramic 
art. Its invention and improvements entail] 
thousands of trials and experiments, the gradual 
development of which can be traced in _ speci- 
mens on exhibit in the Museum of Etruria. 





It is unapproached by anything in modern 
cameos, and makes a powerful appeal to people 
who appreciate artistic quality and correct style. 





The Wedgwood Cameo 
Sells at Sight 


Every jeweler handling Wedgwood cameo 
jewelry has been placing repeat orders. 


A Display 


of Wedgwood Art Cameo Jewelry makes the 
strongest drawing card and means sure sales. 

















Place Your Orders Now 





Lood for the trade-mark “‘WEDGWOOD” on back 


» 


of each cameo 


York, Providence, Paris 
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Timothy Jordan and Carl Noamicutt; ofh- 
cial timer, D. J. Lewis; judges, B. F. Mc- 
Kee, Harry Blair, Frederick Richardson, 
William Murdock, Alton Brown; an- 
nouncer, S. D. Webb; motorboat and dec- 
oration judges, S. A. McMullen, Dan F. 
Brose, James Budd; official starter, Harry 
McCandless. 

The Jewelers’ 24-Karat Club is indebted 
to the following manufacturers and firms 
for prizes and donations and wishes herein 
to thank them publicly: Jones & Wood- 
land Co., W. B. Kerr & Co., Chas. Keller & 
Co., Van Berg Silver Plate Co., Abel Bros. 
& Co., Frank M. Whiting Co., Ansonia 
Clock Co., T. W. Adams & Co., Barry & 
Co., Bayer & Pretzfelder Co., Carter 
Gough & Co., Derby Silver Co., the Gor- 
ham Mfg. Co., New Haven Clock Co., 
Poole Silver Co., Reed & Barton, Rockwell 
Silver Co., S. Sternau & Co., Towle Mfg. 
Co., Unger Bros., the Wallingford Co., 
Wilcox Silver Plate Co., S. E. Howard’s 
Sons Co., Merwin-Wilson Co., E. A. Pot- 
ter & Co., W. G. Clark & Co., Child & 
Miller Co.. E. I. Franklin & Co., Geo. L. 
Paine & Co., R. F. Simmons & Co., John 
Holland Gold Pen Co., Jung & Klitz, Os- 
mers & Dougherty Co., McPhearson 
Jewelry Co., Meriden Britannia Co., Silber- 
man, Kohn & Wallenstein, Link & Angell 
Co., Inc., August Loch, Scofield, Melcher & 
Scofield, G. B, Barrett & Co., Heeren Bros. 
& Co., H. D. Merritt & Co., R. Siedle & 
Sons, W. J. Johnston Co., Graf & Nieman, 
J. M. Roberts & Sons Co., Chas. H. Holy- 
land Co., Svkes & Strandberg. 





Death of William Rosenstihl. 

UNION SprRINGs, Ala., Sept. 8—News has 
been received here of the death of William 
Rosenstihl, which occurred recently at the 
home of his daughter, Mrs. H. R. Dudley, 
Seale. Ala. The remains were brought to 
Union Springs Sunday afternoon, Sept. 9, 
and the body laid to rest in Oak Hill Ceme- 
tery Monday morning with Masonic hon- 
ors. Mr. Rosenstihl was about 85 years old. 
He was prominent in Masonic circles, being 
possibly the oldest Mason in St. John’s 
Lodge, No. 62, in this city. 

William Rosenstihl was born in Baden, 
Germany, and at the age of 22 he went to 
New York, where he was in the jewelry 
business for a number of years. While in 
New York he was married to Miss Ger- 
trude Vent, in 1855, and soon afterward 
moved south, locating in Columbus, Ga. 
He was in Columbus at the outbreak of 
the war and served throughout the four 
years in the Confederate army. He was 
recalled from active service that he might 
work in the making of ammunition for the 
Confederate army. 

At the close of the war Mr. Rosenstihl 
moved to this place, where he was engaged 
in the jewelry business until the death of 
his wife, about 10 years ago, at which time 
he moved to Seale, where he had since made 
his home. During his lifetime Mr. Rosen- 
stihl worked at the bench for 50 years. He 
was the father of William Rosenstihl, Jr., 
jeweler, of Birmingham, who died 10 years 
ago. He was also the father of Henry J. 
Rosenstihl, a jeweler of this place, and was 
a member of the firm of William Rosen- 
stihl & Son up to J0 vears ago. 





Price of Platinum Increases as Allies 
Prohibit Its Exportation. 

The French War Department at Paris 
has declared an embargo on platinum, ac- 
cording to E. M. Gattle, 630 Fifth Ave., 
New York, and the lack of the metal will 
not only have a serious effect upon the 
jewelry trade, but also upon the manufac- 
ture of chemicals. No platinum has been 
received in this country for several days, 
and according to the firm of Belais & Cohn, 
13 Dutch St., New York, there will be little 
chance of getting any of the metal unless 
the embargo is lifted. 

Russia supplies about 95 per cent. of the 
world’s annual supply of platinum. The 
annual production in Russia is between 


175,000 and 200,000 troy ounces. The de- 
posits are controlled largely by French 


interests, and most of the dealers here get 
the metal from France. 

In an interview with a reporter for the 
New York Times, published Sept. 9, Mr. 
Gattle said: 

“The dealers here say that the war ot- 
fices of the Allies are responsible for stop- 
ping the platinum exportation. The metal 1s 
very much needed in war times, and the 
fear is not only that the supply will be in- 
adequate for the needs of the Allies, but 
that if platinum is allowed to go out of the 
allied countries it will be reshipped to Ger- 
many. 

“There has been a rapid advance in the 
price of the metal in the last four days, and 
now dealers are refusing to give out the 
metal at all. There is practically no sup- 
ply here now. The embargo came without 
warning, and the dealers were unable to 
prepare for it.” 

Platinum is now almost indispensable in 
the jewelry trade. No other metal makes 
as handsome diamond settings, and plat- 
inum has become so popular that the peo- 
ple will not take gold now. 

An order was issued by the Russian 
Government forbidding the export of raw 
platinum in quantities valued above 500 
rubles—$257.50—in order that domestic re- 
fineries of the metal might be encouraged 
No refinery was opened, however, in Rus- 
sia, and the producers found that they had 
large quantities of the metal on their hands 
and were unable to dispose of it. 

According to information contained in 
a commerce report from Russia which was 
received here in June, the Russian Export 
Chamber requested the newly organized bu- 
reau for the gold and platinum industries, 
which has more than 20 members, to find 
out whether sales of platinum might be or- 
ganized in the United States. In case of an 
affirmative answer the producers were to 
ask for a modification of the embargo. Ap- 
parently the Allies decided later that it was 
necessary to conserve the platinum supply 
and feared that if sales were made here 
Germany might get the metal.” 

Regarding the increase in the price of the 
metal a representative of Belais & Cohn, 
when interviewed by a reporier for THE 
JEWELERS’ CrrcULAR, said that the price of 
platinum to-day is $47 an ounce, while six 
months ago it was about M0 an ounce. 
There is practically no supply here now. 
The embargo came without warning, and 
the dealers were unable to prepare for it. 
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Clocks, Watches, Jewelry and Gems Im- 
ported Into Canada. 

Toronto, Can., Sept. 9—The monthly re- 
port of the Canadian Department of Trade 
and Commerce for April gives the value 
of imports for home consumption in the 
jewelry and allied trades as follows: 
Clocks, time recorders, clock and 

watch keys, clock movements Month of April, 


and clock cases: 1914. 1915 
United Kingdom............ $670 $1,369 
OE ee 25,286 18,314 
_ eerie eae 39 
WED duddbwudweweece cox 1,389 
Other countries............. 5 29 

a ee $30,389 $19,712 

Watches: 
United Kingdom............ $2,688 $1,167 
‘ - ~~>s —s% + J 

United States............... 1,743 1,003 

| ee eat ke 92 

| a 3.040 2,579 
, ; ~~ 9* . 

Other countries............. 782 - 

T . . a eo 5 a: ~ 
A eo a oS et $8,345 $4,749 

W atch cases and parts thereof, 
finished or unfinished: 
United Kingdom............ $754 $632 
Ryaseed States. «<< ccc ccc cece 2.855 2.465 
: , . > e 
a 2,542 2,733 
Other countries............. 123 150 

Tot: ; aki Y ma ha 

carte sn 2 Shs bs ceases. hah al erect dea $6,274 $5,980 


Watch actions and movements and 
parts thereof, finished or un- 
finished, including winding bars 
and sleeves: 

United Kingdom 





rad \INGGOM......+-46-. $9,609 $3,693 
/nited SN eine diate 6k eeu 27,990 25,055 
A De a 67 251 
i 19,796 16,553 
Other countries............. 568 eee 
Ee a ae ae $58,030 $45,552 
Jewelry: 
United Kingdom............ $11,179 $16,323 
United States............... 61,228 28,399 
Austria-Hungary ........... 2,43 ¥ 
Le ee 5,183 437 
a 4,974 .. 
Other countries............. 679 130 
a a i $85,674 $45,289 
Gold and silver and manufactures 
of: 
United Kingdom............ $17,724 $7,642 
Umited States... ...cccccccs 19,352 11,927 
Other countries............. 4,823 108 
is te ia ss died ss Beinn te $41,899 $19,687 


Diamond dust or bort, and black 
diamonds for borers: 





United States............... $11,007 $671 
ees ale aie die oe ee eo $11,007 $672 
Diamonds, unset: 
United NS iis'e'e win ade® $84,464 $32,394 
See 6,564 48 
Ee ee ae S&S ‘ 
PINS 2 ¢ ward eendd oan denks a ‘ 
ee ee wee -seeedsa 
PoE 0. 050-060 4600-00 57,265 16,235 
ie Be ea $218,233: $48,677 
Diamond drills and parts of not 
to include motive power: 
Umstead StateS. .ccccccccccece $1,678 $131 
Ds 506 ncn ese eeeeeneeenen $1,675 $131 
Precious stones and imitations 
thereof not mounted or set, and 
pearls and imitations thereof, 
pierced, split, strung or not, but 
not set r mounted: 
United Kingdom............ $7,211 $4,572 
a ee 2,889 5,410 
Pte cd sue eedededé ear 5,618 159 
CO a eee L890 ..ccccc 
COOP GOUMOTIRRs cs cvcccecce: 3,237 1,119 


a — - = eo 


a eo ee a be $18,814 $11,260 
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A Typical Letter 


Selected from the many hundreds received from enthusiastic jewelers 








OPPICTIAL WATOM INSPECTOR FOR THE DELAWARE & HUDSON #4 BROAD CH 
AND ULSTER & DELAWARE RAILBOAD oo 


R. E. BRIGHAM 
JEWELER 


ONEONTA, NEW YORK 


Aug. 28th, 1915 


The Low-Taussig-Karpeles Co., 


Providence, R. I. 


Dear Sirs:- O va US 


Have never been able to sell many pearl ———— 
beads until se short time ago when I Ordered an 
Gold Medal Tag assortment of the La Tausca Pearls from you and This Tag on Every 

have been surprised how well they have sold; only String identifies the 
one string now in stock, Claus = « « « « 








on Every String LA 
TA USCA Pearls 


Please send to me and bill through 

, 8ix strings of the 
Panama-Pacific .earls that retail for $6.00, three 
graduated and three with beads all the same size. 
Send alse two strings of the Perles de Ceylon that 
retail for $12.00, one graduated beeds, and one 
with ajl same sized beade. 





I have never had any of your better qual- 
ity pearls, so will you send me one string each of 
the Perles de Lolia, Perles de Rayon and Berles de 
Indies, with the privilege of returning them if I 
care to, after examination. 


Yours very truly, 


RED go 











@ Notice the date on the above letter, August 28th. Gold Medal Award at the Panama-Pacific Internationa! 
@ At the end of the dull month—this jeweler finds, as Exposition 

hundreds of others have, that La 1ausca pearl strings @ The national magazine advertising of La Tausca 
sell every business day of the year, regardless of sea- Pearls to seventeen millions of consumers. 

son, regardless of shifting styles in other lines. 


@ The guaranteed quality of La Tausca Pearls and their 


@ There’s : int here, surely, for the jeweler who is 
Y There’s a hint here, surely, 1 ene Jews proven attractiveness *‘o the purchaser. 


just now puzzling over what to order for his leaders 
; 4 + } f _ T : = < + + “ 
this | all and \\ inte “fi ¢ ( onsidet these racts and order vrenerouslyv now ror 
@ The popularity of La Tausca Pearl Strings, The immediate and tuture selling. 


Jewelers like the one above quoted assure us that they never realized the profits to be made 
in pearl strings until they handled La Tausca Pearls. 


THE LOW-IAUSSIG-KARPELES CoO. 
PROVIDENCE PARIS NEW YORK 


Address all communications to Providence 
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Jewelers’ Circular’s Campaign for Jewelry 
Publicity Achieves Remarkable Success. 





Retail Jewelers and Press Throughout The Entire Country Co-operating with This 
Journai to Interest Public in Proper Wearing of Jewelry, with 
Beneficial Results to The Trade. 














EW if any movements ever started in 
the jewelry trade have met with the 
ready response and co-operation by dealers, 
wholesalers and manufacturers that was ac- 
corded the campaign of jewelry publicity on 
educational lines started some time ago by 
THE JEWELERS’ CIRCULAR, of which mention 
was made in the issue of Aug. 25, on pages 
89-93, The success of the movement, which 
was pronounced from the beginning, has 
increased day by day, as jewelers and news- 
papers have taken up the idea of educating 
the jewelry wearer in the principles under- 
lying jewelry adornment, until now it is 
spreading like wildfire and more articles 
have appeared in the daily papers of the 
United States on the subject of the appro- 
priateness of jewelry and the necessity of 
the women using discrimination in the 
adornment she selects than have ever been 
published in any 10 years in our trade. Not 
only have the articles which THE JEWELERS’ 
CIRCULAR prepared for and had placed in 
such journals as the New York Sun, New 
York 7imes, New York Herald, Newark 
Evening News, Bro klyn Daily Eagle, Utica 


Tribune, Philadelphia Telegraph and other - 


metropolitan papers been copied and re- 
copied by other newspapers of the country, 
but the series of articles which this journal 


had prepared by Isabelle M. Archer on the- 


“First Principles in the Wearing of Jewel- 
ry” have been and are now being taken up 
by the large and small. papers all over the 
country, either on their own initiative, at 
the suggestion of jewelers or through tne 
efforts of THE JEWELERS’ CIRCULAR staff of 
correspondents and published in whole or 
in part, with or without the beautiful illus- 
trations that accompanied them. 


Never in the history of trade journalism 
has a series of articles appealed more to the 
trade and public at large than have the 
four instalments published in THe JEweL- 
ERS’ CIRCULAR Aug. 4, 11, 18 and 25, and we 
promise our readers that the continuation 
of articles on these lines, now in prepara- 
tion and soon to be published, will be as 
fully. interesting and instructive and as 
finely illustrated as those which have pre- 
ceded them. 

As mentioned in our previous issues, 
these articles were prepared with the idea 
of giving the jeweler data with which he 
could interest his customer on the general 
subject of wearing jewelry, its appropriate- 
ness to certain occasions, certain costumes, 
certain ages and certain types of beauty, 
and were framed so that they could be re- 
produced without change for the benefit of 


the public at large. The main purpose was 
to have them read by the jewelry-buying 
public and the idea implanted into the 
jewelry purchasers, and particularly the 
women of the country, that as much dis- 
crimination and taste can be shown in the 
wearing of gold, silver or plated ornaments 
as in the wearing of hats, dresses or shoes, 
and mainly to emphasize the point that an 
article appropriate for one occasion or one 
gown is not necessarily appropriate for a‘1- 
other; that the jewelry wearer, to show 
discrimination, must have a selection of 
jewelry, small or large, but one that will 
give her at least jewels appropriate for cer- 
tain types of costumes, such as evening, 
street, house or sports clothes. 

The fundamental principles enunciated by 
Miss Archer in these articles have been read 
with avidity by the public and there has 
hardly been a newspaper editor to whom 
they have been offered that has not been 
glad of the opportunity to use them and 
thus educate his readers on lines wherein 
no information has heretofore been made 
public through the press, and, if known at 


all, was only brought to the attention of: 


the more wealthy clients of the larger 
jewelers in metropolitan centers to whom 
the jeweler’s knowledge of appropriateness, 
his good taste and his ideas of what were 
proper for particular occasions, was the 
part of the service given only to his cus- 
tomers. It was the mere fact that the pub- 
licity asked for in the newspapers was 
purély on educational lines, was not de- 
manded as a charity, that it did not savor 
of an advertising scheme and was not sug- 
vested for the purpose of increasing a de- 
mand for any particular type of jewelry 
that gave and is giving this campaign its 
strength in the editorial offices of the news- 
papers of the country. 

Thanks to the interest shown by jewelers 
in every section of the land, as well as the 
acumen and receptive attitude of the daily 
press, the basic facts in the articles already 
published are becoming familiar to every- 
body and are being published so generally 
that it is already impossible for us to even 
try to keep account of the newspapers in 
which the articles are appearing either in 
their original form or rewritten to suit the 
particular class of readers of the journal 
using them. 

In the issue of Aug. 25 a few illustrations 
of clippings of articles already published 
were shown, including those that appeared 
in the New York papers, the Providence 
Bulletin, North Attleboro Chronicle, Paw- 





tucket Jimes, Nashville Banner, Louisville 


Post, Utica Tribune, Newark Evening 
News, Newark Sunday Call, Cleveland 
Leader, Washington Herald, Philadelphia 


Telegraph, Attleboro Sun, Newark Evening 
Star, New York Sunday Sun, Canton (O.) 
Repository, North Attleboro Herald, New 
York Jimes, New York Herald, etc., many 
of these papers having published two, three 
or more articles on the same subject, while 
reference was made to the republication of 
the same articles that were syndicated in 
other papers of the country, as, for instance, 
the illustrated article in the Fashion Maga- 
zine of the New York Herald of Aug. 22 
and the first original articles in the metro- 
politan papers. Since the publication of 
that issue, however, so many other papers 
have taken up the subject that we repro- 
duce a few more of these articles on pages 
57. 59, 65 and 67 of this issue. 

How the retail jewelers of the country 
received the campaign of education and co- 
operated with THE JEWELERS’ CIRCULAR is a’ 
matter that has proved the most gratifying 
in the extreme. A few of the first letters 
received appear on pages 60, 61, 62 and 64 of 
this issue. In addition a number of news- 
papers wrote for facts and cuts at the sug- 
gestion of their local subscribers and many 
arranged to publish the entire series of. 
articles and have been doing so, some day 
by day and some week by week. A few of 
the larger papers, like the St. Louis Post- 
Dispatch, after publishing a brief article on 
the subject generally, took various illustra- 
tions used in THE JEWELERS’ CIRCULAR and 
published them separately, as, for instance, 
the cuts as will be seen in the clippings 
from the Post-Dispatch of Aug. 27 and 30 
and Sept. 3 on page 59. Other papers, like 
the New York Evening Sun, used one or 
more of THE JEWELERS’ CrRcuLAR illustra- 
tions, together with cuts of jewelry which 
they had obtained from local dealers, while 
still others used the illustrations with a 
story of their own written around the facts 
published in THE JEWELERS’ CIRCULAR. 

A large number of retail jewelers have 
arranged to get the articles in their local 
papers this month and next, at a time when 
more of their customers will be in town 
than when the series was first published, 
and, what is more, some of the papers 
withheld publication at first until arrange- 
ments could be made to use illustrations 
with the articles. 

It is gratifying to learn that the retail 
jewelers in pushing this educational pub- 








(Continued on page 56.) 
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licity campaign of THE JEWELERS’ CIRCULAR 
have met with unusual co-operation from 
the newspapers, many of them finding that 
they were doing a favor to the local editor. 

An example of the co-operation of the 
daily papers and of where the matter has 
same is to be 
found in the correspondence republished 
from Francis B. Wallen, a_ well-known 
jeweler of Camden and the Camden Daily 
‘ourier. the and one of the best 
known daily papers of its section of the 
country \s stated by the 


letters to all jewelers among its subscribers, 


been even featured in the 


largest 
(Courier in its 


this paper began publishing Thursday, Sept. 
9, and publishes daily the interesting 
articles prepared for THE JEWELERS’ CrrR- 
CULAR by Miss Archer and featured the 
same by announcing on the first page of its 
issue of Wednesday, Sept. 8, the following: 


STORIES TELL OF JEWELRY STYLES 
List or TEN SUBJECTS IN JEWELRY To BE 
COVERED DAILY IN THE COURIER. 
FIRST STORY OUT TO-MORROW. 


“Appreciating the fact that jewelry has 
much to do in making complete the modern 
attire of men, women and children, the 
Daily Courier, through the courtesy of THE 
JEWELERS’ ‘CIRCULAR, will begin to-morrow 
the publication of a series of articles 
which will tell the first principles in the 
wearing of jewelry. The series of articles 
will grow in interest as they follow one 


another, for they will tell the proper time 
and place to wear jewelry; tell you what 
sort of jewelry is fitting with certain kinds 
and well as when 
jewelry is out of place. It will tell tliose 
in mourning what it is proper for them to 
wear. It will tell what the young college 
or school girl should wear in jewelry in 
keeping with good taste and in avoiding 
over attraction, and it will many 
items in jewelry suitable for those of all 


of gowns dresses, as 


Suggest 


Ales. 

“The facts given are compiled by those in 
authority, and as the styles and the use of 
jewelry vary like anything else worn, the 
series of articles on jewelry will prove in- 
teresting reading to many. There will be 
10 articles, the first of the series in to- 
morrow’s Daily Courter.” 

Jewelers who wish extra copies of the 
first four instalments of the articles that 
have proved the foundation of this educa- 
tional campaign may have them by applying 
to this office, or we will gladly forward 
them to any newspaper or magazine to 
which our subscriber wishes them sent. 

The articles to follow will be on the same 
broad and instructive lines and_ should 
prove equally interesting to the reader who 
wishes to get facts on which to obtain the 
publication of articles that will interest the 
public on the subject of wearing jewelry. 
The articles already published are having a 
decided effect in stimulating demand, and 
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particularly in exciting interest in the prod- 
ucts of our merchants at a time when there 
is a Slight tendency on the part of the pub- 
lic to forget the jeweler for a while until 
times are better. Every article published 
or republished is doing the trade as a whole 
much good and, what is more, is helping 
to inculcate ideas that will broaden the de- 
mand for jewelry of all kinds in teaching 
the buyer the necessity of not only of wear- 
right kind 
of jewelry on all proper occasions. 

THE JEWELERS’ CIRCULAR asks for the co- 
operation of the entire trade in its campaign 
for greater publicity for the proper wearing 
of jewelry. We ask every jeweler to use 
his influence to secure the reprinting of our 
articles in his local newspaper. We ask for 
no credit. These articles can be published 
by the daily papers as original articles with- 
out any mention of THE JEWELERS’ CriRCU- 
LAR, if so desired. Electrotypes suitable for 
newspaper printing will be supplied free by 
us upon request. We believe we have evolved 
the most feasible and logical plan to secure 
the greatest publicity. The articles already 
published by the press throughout the coun- 
try could not have been purchased for any 
amount of money and the amount of space 
already secured if paid for at adver- 
tising rates would cost over $100,000, and 
our campaign has only begun. The expense 
of this campaign is borne entirely by THE 
JEWFLERS’ CIRCULAR; we ask only your co- 
operation. 


ing jewelry, but of wearing the 














The Practical Side of the Educational Campaign for Jewelry Wearers- 





A Word with the Manufacturers and Dealers as to How and Why the Instruction of the Public as 
to the Principles of Jewelry Wearing Will Benefit Them and How They Can Take Advantage 
of It—Points and Suggestions That the Manufacturers Should Heed. 





By Isabelle M. Archer. 














N previous articles the subject of appro- 
priate jewelry has been taken up from 
an artistic stand point and from the wearer's 
viewpoint; now we will glance over the 
field through the eyes of the manufacturer 
and the seller of jewelry in an endeavor 
to reach a practical plan for the carrying 
on of the educational campaign and to find 
a working basis on which the idea of ap- 
propriate, becoming and suitable jewelry 
may be put into actual every-day practise. 

From the manufacturer’s standpoint there 
are several definite phases in appropriate 
jewelry that prove of interest in realistic 
and substantial form just as soon as they 
are considered and inaugurated into the 
working scheme of his business operations. 
Some of these he has always acknowledged, 
but the influence of the other phases on his 
wares is still an unknown quantity, whose 
power tor profit has been ignored and gen- 
erally lost. 

Seasonal jewelry is one of the older sub- 
jects ; yet even it has not always been taken 
advan‘age of, and now that it is growing 
in importance wich the progression of the 
educational campaign it also will prove 
worthy of closer and more explicit atten- 
tion. 


Three so-called “seasons” are all that 
usually appear on the jeweler’s calendar, 
and these have nothing whatever in com- 
mon with nature, the weather or the time 
of the year. The first and most important 
is the Christmas holiday season, which lasts 
but a few weeks, yet takes months of the 
jeweler’s time to prepare for; the second 
is the Lenten and Easter season, which 
starts in with black and purple as the pre- 
dominating colors and ends in a burst of 
enthusiasm for any bright-tinted knick- 
knack and jewelry fad that the trade takes 
its fancy to promote at the time; the third 
of the jeweler’s seasons starts with the 
April sunshine and ends on the last day 
of June. It begins with confirmation me- 
mentoes, runs through the gamut of school 
and college commencement and graduation 
gifts and ends with a flourish of presents 
for the year’s bride, groom, bridesmaids 
and ushers, and memorials of the weddings 
of other years. 

But these three “seasons” are all encom- 
passed within a few short months. What 
of the rest of the year? Has it no import 
in the jewelry world? Apparently not, for 
until lately no notice has been given them 
above a desultory reorder of the other sea- 


son’s left-over successes and a haphazard 
try-out or two. The educational move- 
ment will here again make itself felt, and 
jewels appropriate to the time of the year 
will doubtless be the shining asset which it 
can certainly claim on its very apparent and 
attractive merits. 

New Spring jewelry will then be the cry 
for wear with the fresh Spring hat; Sum- 
mer jewelry for use with the dainty mulls 
and organdies on hot Summer evenings or 
pieces suitable for wear when occasion de- 
mands its use during the hours devoted to 
sports will gain in impor:ance. For the 
Autumn months, when furs and velvets be- 
gin to appear and straw hats give place to 
felts and beavers, why should not the jewel- 
ry also be changed to suit the costumes? The 
mid-Winter season is better provided for, 
but even then the holiday jewels are given 
precedence over the regular every-day 
pieces, and the post-holiday weeks are 
flooded with left-over designs that make 
the buying lag for want of new pieces to 
keep up interest and gain enthusiasm. 

The point of the matter is really this: 
that gift jewelry now predominates, but is 
slowly giving place to a more evenly dis- 
tributed demand for jewels that will not 
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Do You Know How and When to Wear Jewelry? |. 
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the turquoise matrix ar uss bea ; 
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“When it comes to dressy wear 4° 
for sumptuocus occagions such as the 
opera, the formal dinner, the brill 

itis affair of one kind or another, dia- C 
ce be Se on monds are in line. They should never. 
ty be seem in the morning. There is ¢ 
2 advantage about pearis ‘ney le nd re 
4 themscives to marty occasions. They : 
are eligible for afternoon wear, for 
informal occasions. They are equally 
eligibie for formal affairs. ., 
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“Having designated in one’s mind! ¢ 
: | “the proper jewel for the proper time | x, 
4 : and place, there follows the question;i: . 
: Ho | of selecting the jewel suitable to the] », 
“ individual and the fabric of the cos- |= 


>,» -tume. For instance, diamonds never 
2 show to their best advantage on a 
black lace background. It requifes | }. 
the texture of a good skin or some | Ff 
opague material such as. Satin to 
bring out their full brilliance, Then if + 
comes the «quality of the material, |] - 
4t should be one either directiy a) 
monizi jn brilliancy, like satin,’ or 
one ‘that, shows. a direct sear re ator as 
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“tor: okies the. duiness of a crepe 
meteor. / 

“There are three qualities which “,! 
pearl should ‘have to be perfect: It ' 
should be perfectly round, be free | 
from defects and posses am ‘orient’! 
or sheen. Yet the woman with the! 
brownish skin will appear to better ad-i 
vantage if she wears the Austrian 
string of. pearls, which is slightly yel- 
lower than the Oriental string, which 
is Tlawilessly white and will emphasize 
the muddiness of her co! loring —though 
it ig not to the advantage of the jewel- 
ler, financially, to tell her so!” : 
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Welry ap W€e8tion » 
» and to propriate to the 
next a Place “Semi-precious stones may also he 
o . to 1 worn for afternoon to excel lent ad- 
ide | LAKE, and are in kee] ping with one’s 


* harmon nizing be Weare, iiea of semi-dressy wear. These 
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Some More Clippings in The Jewelers’ Circular Jewelry Publicity Campaign. 
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spasmodic, but. continuous 
This 1s 


success oO! 


as al Nor 
steady throughout the 
factors in the 

It takes jewelry 
makes of it the 
accessory that it was in the 
ages when the Greeks and Romans 

used their gold jewels, when the Orientals, 
Egyptian, Indian and Chinese used 

their enamels, — scintillating and 
and when Ialian classic and 


year 
one ot the chiet 


the educational campaign. 


, 


gift class and 


7 
+ 


ou OT ine 


qgress 


artistic 


ancient 
gems 
opaque s‘ones, 
French Empire artists used intricate carv- 
rich settings, little influence came 
that the 
gifts or presen‘s; the jewels 
were made and worn for their own intrin- 
for their beauty, for the part 


ings and 


Tom the fact pieces W ere to be 


anniversar\ 


sic worth, 
plaved in the costume; and so it is 
going to be again when consistency in 
jewelry receives its full value. 

Gift jewelry is, or ought to be, in a place 
by itself, for it has the attribute—not al- 
ways appreciated, to be sure—of being ap- 
propriate in even greater degree than any 
other kind of jewelry. Yet jewelry cannot 
always be chosen for one; and the modern 
woman, as she realizes the value of jewelry 
in dress more and more, will not rely on 
the presents she receives to fill her needs 
in the matter, any more than she would 
think of waiting for Christmas, or birth- 
day, or wedding anniversary for kind 
friends and relatives to give her all her 
hats, shoes or gloves. That is why the 
manufacturer, jobber and retailer must 
now be interested in the every-day needs of 
the average modern woman; as the sea- 
sons advance he must watch her and watch 
with her the changing. modes and her 
changing needs. She will demand of her 
jeweler a seasonal, if not practically a 
mon‘hly, change of jewelry as her artistic 
requirements grow and she appreciates the 
wonderful touch imparted to her costume 
by having her jewelry appropri-te, becom- 
ing, suitabie—in a word—consistent. 


they 


Consistency in jewelry sums up all that 
is required by the promoters of this meri- 
torious educational campaign. Whichever 
phase is under consideration—be it appro- 
priateness, becomingness or _ suitability— 
consistency will cap the argument and com- 
plete the subject. Take, for ins ance, the 
ques‘ion of having gown materials and col- 
ors in harmony with the jewelry, or vice 
versa, as the case may be. To actually have 
the jewels harmonize with the rest of the 
costume they must—in form, size, construc- 
tion, material make-up and coloring—be 
consistent with the tone and character of 
the gown. Here again is an almost un- 
trodden field in which the wideawake, pro- 
gressive jeweler is going to excel. If he 
watches more closely the seasonal changes 
in dress fabrics and their colors and fol- 
lows them by putting out jewelry consist- 
ent with their decrees, he will find that the 
difficulty and disappointment so often at- 
tendant upon jewelry fashions will be, in 
part or wholly, eliminated. 

Much has been said and writien on jewel- 
ry styles and fashions and their fallibility 
and general failure, but when the matter 
is thrashed out there is found to be a great 
deal under the surface. For example, who 
but the original manufac.urer can be blamed 
for the lack of foresight in fostering the 


fashion in sharp-pointed baroque pearls dur- 
ing a lace season? The pearls, shaped like 
elks’ teeth, with the point hung downward, 
were mounted in pendants and neck chains. 
So far so good, but the dic.vates of Dame 
fashion had not been taken into consider- 
ation or such inconsistency would not have 
heei shown, for laces of all kinds were 
then at che height of a long and persistent 
vogue. Allover lace was used in yoke and 
sleeves, and lace jabots and neck ruchings 

ere universal. Of course, the fate of any 
sharp-pointed jewelry under such conditions 
is an obvious failure. Women soon found 
that it was impossible to keep those pieces 
from catching in the meshes of the lace, and 
the jewel, no: the lace, was discarded. 

lt is part—a very large and important 
part—of the educational campaign propa- 
ganda to avoid such another disastrous mis- 
take and to make haphazard guessing on the 
jeweler’s side a thing of the pas:. Yet un- 
less the fault is corrected in time a very 
similar situation will result from the de- 
cision of the manufacturers to bring out 
this Fall a new consignment of fine pieces, 
jewels in delicate tracery patterns, minute 
in de.ail, set with small s‘ones, and in con- 
sequence naturally frail and flimsy. Such 
pieces will not be in any way consistent 
with the latest costume fashions. Everyone 
knows that furs, velvets and heavy dra- 
peries ruin fine, delicately made jewels. The 
swing of cloaks and capes from the shoul- 
ders fairly drag such jewels to shreds, and 
furs are not any more gentle in their usage 
of gem settings, chain links and catch fas- 
tenings; yet that furs, fur trimmings and 
heavy hanging draperies are to be the key- 
note of the coming Winter fashions is an 
acknowledged fact. Why, then, did the 
makers of some of the jewelry styles not 
consider this? 

What also appears to be still another in- 
stance Of carelessness Or ignoriig of con- 
ditions is shown by the choosing ot fine 
designs when lace is to be again in vogue. 
This time it is some.hing different from 
the usual run of laces, but they wili have 
the same detrimental effect on all delicately 
wrought jewelry designs. The new laces 
are run through with a _metal-finished 
hread. They come in gold and copper col- 
ors and in various shades of silver and 
gray, which so far have won the highest 
favor. These metallic laces will na‘urally 
interfere to a pronounced degree with the 
patteris of necklace, bracelets, brooches, 
corsage Ornaments; in fact, anv jewel which 
is to be worn against a background of these 
me al laces will suffer some loss in ouiline 
and general appearance and so will lose its 
full value as an ornamen‘. 

Wi.h these few examples of inconsistency 
in fashions before them jewelry manufac- 
turers are given a chance to prove what 
can be done in just the other direction, and 
itis .he aim of ‘his campaig: an! this paper 
o help in every possible way not only the 
public but the jewelers also to reach the 
right decisions 11 all matters appertaining 
io 2ppropriate, becoming, suitable jewelry 
and o pu. forth op:nions on all the various 
pases of the subjec.. 

Manufacturers should be the orst among 
cll jewelers to start the right jewelry for- 
ward, aid what is needed this season above 
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all else is something that may be worn con- 
sis ently with the furs and metal laces of 
the Fall gowns. Other materials, such as 
the gabardines, failles, plushes, taffetas and 
soft, clinging, but heavy, wool fabrics, make 
interesting study from the jeweler’s point 
of view. Stripes are paramount in all ma- 
terials ; velveis are plain, two-toned and em- 
broidered; silks are soft and sheer; satins 
are heavy and brocaded, and in all textiles 
there is a strong tendency to combine two 
or more weaves, to blend or contrast two or 
more colors and to make use in the same 
goods two widely differing textures. These 
little fashion hints only touch on the sub- 
ject; a series of articles could be written 
on this branch of the subject alone, for 
texture in jewelry and texture in dress ma- 
terials have a very definite effect upon each 
other, and it is desired to here call attention 
to the latest Fall output in such fabrics that 
will lead all jewelry makers to give more 
detailed a.tention to obtaining a perfect har- 
mony between the new Fall gowns and the 
jewels. 

The colors which are to be worn #his 
Winer are another source of helpful hints 
as to what is best to put on the jewelry 
market. The s.ripes and two-toned mate- 
rials which are leading above all else give 
a splendid chance for play of color in jewel- 
ry, and the all-eclipsing metal tissues, al- 
though difficult <o handle, make an excellent 
foil for well-chosen jewels. 

Speaking of the Fall and Winter costame 
colors in a broad way, it will be found that 
among the darker shades of red plum, gar- 
net and Indian red are to be used; among 
the blues sea-blue, which is a deep green- 
blue wi h a gray sheen, and bottle-blue with- 
out the gray overtone are in again. Myrtle 
vreen is to be popular, and among the 
lighter tints for evening wear nile, apple 
and pea green, which differ one from the 
other only slightly, are being used. Peacock 
:nj turqsoise blue, cherry and Garibaldi 
red, and buff and canary yellow promise 
to be favorites during a season of bright 
colors which will be punctuated and re- 
lieved by a contrast of dull grays in the 
metal tissues and by the still persistent 
black-and-whi.e fraternity. 

To gain a be ter knowledge of the latest 
textile dyes and an insight into the secrets 
of the new colors there is, by the way, a 
very practical and useful color card got 
out by the allied textile industries in the 
interest of their trade, and it will prove of 
great value and endless help to all jewelers. 
It may be obtained from the Textile Color 
Card Association, 354 Fourth Ave., New 
York. on paymen* of $1, and it is well worth 
the small expenditure to those who are far- 
seeing enough to realize that fabric dyes 
and gem colors have a close and unmistak- 
able relation in consistent gowning. 

But it is no: alone the dress materials 
hat will have to be watched, consulted and 
bowed down to in this matter; styles in 
gowns from their collars and sleeves to 
their contours and trimmings will have to 
be followed and complied with. Even hat 
styles have their meaning for the maker of 
hair ornamen’‘s, and the style tendency of 
the coiffure is of marked importance, not 
alone to the ornaments for the hair, but 
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How Retail Jewelers Are Co-operating with The Jewelers’ Circular 
and Helping to Make the Jewelry Publicity 
Campaign a Great Success. 





A Few Letters Recently Received. 


THE B. H. STIEF JEWELRY CO., 
Church St. and Capitol Blvd. 
NASHVILLE, Tenn., Aug. 23, 1915. 
THe JEWELERS’ CIRCULAR Pus. Co., 
ll John St., New York, N. Y. 

Gentlemen—We acknowledge receipt of 
your esteemed favor of the 1&th inst., with 
enclosures from the CircuLar showing the 
work that you are doing, your educational 
campaign to increase the demand for 
jewelry. 

We have been very much interested in 
this work, and it is our desire to co-oper- 
ate in every way that we can with the man- 
ufacturers and publishers in this extensive 
campaign. 

We note that you have some splendid il- 
lustrations for your articles, and we have 
found that nothing is more popular in a 
jewelry window than photographs or pic- 
tures. It has occurred to us that if you 
could get out a standard size picture for 
this occasion in an attractive, inexpensive 
frame, you could sell to the retail jewelers 
in the country, allowing them to then sub- 
scribe for the pictures to be sent weekly, 
that it would stimulate and create interest 
in the business. 

If you should make an arrangement of 
this kind, the Stief company would be very 
glad to subscribe for the kind service. 

With very best wishes for the success of 
this splendid undertaking, we are, 

Very truly, 
Tue B. H. Srier Jewerry Co., 
(Signed) J. A. Cayce, Jr. 


MAIER & BERKELE, INC. 
Atlanta, Ga. 
Aug. 23, 1915. 
Editor, JEWELERS’ CIRCULAR, 
11 John St., New York City. 

Dear Sir—Kindly mail immediately di- 
rect to Miss Isma Dooley, society editor, 
The Constitution, Atlanta, Ga., flat, perfect 
proofs of Figs. No. 3 and No.4 on page 69 
of your issue of Aug. 4th; also of Fig. No. 2 
on page 65, of your issue Aug. 18th, and 
oblige. 

We have arranged with Miss Dooley to 
give us a good story in next Sunday's Con- 
stitution, which will be followed the fol- 
lowing Sunday by a similar article for men. 

The articles sent us in your letter of 
Aug. 18th have been turned over to Miss 
Dooley. Will you send us future articles 
in a separate wrapper, so we will not have 
to mutilate our regular copy of your maga- 
zine? 

We shall gladly co-operate with you, and 
certainly appreciate the splendid idea and 
your willingness to help as outlined in your 
paper and letter of the 18th. 

Kindly let a note of explanation go with 
the proofs to Miss Dooley. 

Very truly, 
Marer & Berke te, INc., 


By H. W. Anderson. 





GILREATH-DURHAM CO., 
Greenville, S. C. 
Aug. 14, 1915. 
THE JEWELERS’ CIRCULAR WEEKLY, 
11 John St., New York City. 

Gentlemen—We are very vitally interest- 
ed in the effort now being made to instruct 
the public about the correct and timely use 
of jewelry as a necessary part of the dress 
of both men and women. 

We have noted with interest the article 
on your editorial page in your issue of 11th 
inst., and want to co-operate in every way 
we can. While we believe the use in the 
daily press, particularly in the Sunday edi- 
tions, and if possible on the society page, 
will prove of material benefit, we think if 
the articles which you suggest be copied 
are used in connection with the same illus- 
trations as are given in the Crrcuar, it 
will make them much more attractive, and 
we wish to know if it will not be possible 
at a small cost to us for you to have these 
illustrations reproduced from time to time 
as they appear, in the shape of electros 
(unmounted for stereotyping) for news- 
paper use. 

Trusting that we may hear from you 
promptly, we are 

Yours very truly, 
GILREATH-DuRHAM Co. 
D. C. Durham. 
F. W. BROMBERG. 
BirMINGHAM, Ala., Aug. 27, 1915. 
THE JEWELERS’ CIRCULAR, 
New York, N. Y. 

Dear Sirs—I have succeeded in inducing 
our teading daily paper to publish the ar- 
ticles you are running, provided you fur- 
nish the cuts for newspaper use. They say 
that the cuts you use will not do for their 
paper. Kindly advise me if you will supply 
these cuts without cost, if so, forward 
promptly and oblige. 

Yours very truly, 
F. W. BroMBerc. 


MASSACHUSETTS RETAIL JEWEL- 
ERS’ ASSOCIATION. 
NorTHAMPTON, Mass., Aug. 22, 1915. 
THe JEWELERS’ CrRCULAR Pus. Co. 

Gentlemen—Just as I am starting for 
your city I am in receipt of your circular 
letter of Aug. 16th and have carefully 
noted its contents, the matter having been 
already digested in the regular issues. 

There are two things that oecur to me. 

Why not have one of your representa- 
tives explain in person this splendid idea 
at the meeting of the national jewelers? 

Is it not possible to have the cuts repro- 
duced on a fine card board for window dis- 
play? 

Pardon my brevity. 

Sincerely, 
Frank E. Davis, 
President. 


D. BUCHANAN & SON, 
239 Granby St., 225 E. Broad St., 
Nortolk, Va. Richmond, Va. 
NorFOLK, Va., Aug. 19, 1910. 
THe JEWELERS’ CIRCULAR Pus. Co., 
ll! John St., New York, N. Y. 


Gentlemen—The writer has just been to 
see one of our ieading papers in reference 
to publishing your educational campaign, 
etc., and as we have to nurse these papers 
on a little at first, would appreciate if you 
would let us know if you cannot furnish 
the Ledger Dispatch, an evening paper of 
this city, in fact the only evening paper, 
with screen cuts for newspaper work. 

Please let me know or write them direct. 

Thanking you in advance, we are, 

Yours very truly, 
S. D. Harpy, Mgr., 
D. Buchanan & Son, Inc 


Aug. 23, 1915. 

Gentlemen—Repliying to yours just re- 
ceived, beg to say that the Ledger Dispatch 
wishes the No. 75 screen, and my idea is 
to have them put in the whole thing from 
each one of your CIRCULARS. 

As the writer will be out of town for the 
next week or 10 days would appreciate if 
you would send copy of the first issue di- 
rect to them. Yours very truly, 

S. D. Harpy, Mer., 
D. Buchanan & Son, Inc. 


—_———— 


239 Granby St., 225 E. Broad St., 
Norfolk, Va. Richmond, Va. 
Norrotk, Va., Sept. 4, 1915. 
THE JEWELERS’ CrrcuLar Pus. Co., 
11 John St., New York, N. Y. 
Gentlemen—Please send us No. 75 screen 
cuts, Figures 1, 2, 3 and 4, in your first 
issue of Educational Campaign, also 1, 2 
and 3, second edition, and oblige. 
Yours very truly, 
S. D. Harpy, Mgr., 
D. Buchanan & Son, Inc. 


ie 


WM. KENDRICK’S SONS. 
LovISvILLe, Ky., Aug. 31, 1915. 
Jewevers’ CrircULAR PUBLISHING Co., 


ll John St., New York. 


Gentlemen—We have your communica- 
tion of the 18th, calling attention to the 
“First Principles in the Wearing of Jewel- 
ry,’ the articles of which appear in your 
several issues. We read them with pleas- 
ure and have taken the liberty of handing 
them to one of our local. papers and they 
seem very glad to have them. Trusting it 
will result in good to the manufacturer as 
well as the retailer and thanking you for 
calling our attention to same, we are, 

Yours truly, 


Wwe. Kenprick’s Sons. 
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F. W. DROSTEN JEWELRY CO. 
St. Louis, Mo., Aug. 24, 1915. 

EWELERS’ CIRCULAR Pus. Co., 

John St., New York, N. Y. 


LHE 


T 
. 
1 
i 


Gentlemen—In answer to yours of Aug. 
Isth beg to say | have taken up this ques- 
tion ot publicity with Mr. Wm. M. Led- 
who 


Louis 
much 


the St. 
very 


better, of 


seemed to be 


Republic, 


interested. 


| suggested that he write direct to you 
for any information he might want when 
the original photographs or 


he asked if 
drawings could be had. 


It might be well if you could write to 


him and give what information you can. 
Yours respectfully, 
J. J. Hacen, Mer. 


THE ST. LOUIS REPUBLIC. 
St. Louis, Mo., Aug. 24, 1915. 
Editor, JEWELERS’ CIRCULAR, 
New York, N. Y. 
Dear Sir—We have received 
J. J. Hagen, manager of F. W. 


Jewelry.” 


ilege. 


from these articles if we could obtain the 
original photographs, or a few of them. 
Please advise us whether this would be 
possible and what charge would be made 
for the use of these photographs. 
I remain very truly, 
W. M. LEpBETTER, 
Managing Editor. 


T. C. TANKE. 
BuFrraLo, N. Y., Aug. 24, 1915. 
JEWELERS’ CIRCULAR, 
11 John St., New York City. 
Gentlemen—I wish to thank you for the 
jewelers’ display illustrations which you 
kindly sent us. We are planning to place 
one of these in our side window next week 
with a view of educating the public to wear- 
ing jewelry. 
Thanking you for co-operating with us in 
this matter, beg to remain 
Yours very truly, 
T. C. TAnKE. 


THE HADLER JEWELRY CO. 
Wicuita, Kans., Aug. 28, 1915. 
JEWELERS’ CIRCULAR, 
New York, N. Y. 

Gentlemen—lI have interested our editor 
for the Wichita Beacon in your articles on 
“The First Principles in the Wearing of 
Jewelry.” He thought that cuts of the 
principal figures might help the article 
somewhat. 

Could you furnish one column cuts or 
mats and what would be the cost of ? 


same: 
Cuts or mats would have to be on a 


coarse screen to enable stereotyping, 5 to 
100-line. 

Also how many articles shall we expect 
on this subject? 

Thanking you for an immediate reply, 
I am, 


Yours truly, 
J. C. Hapier, 
For Hadler Jewelry Co. 


from Mr. 
Drosten 
Jewelry Co., of this city, some very attrac- 
tive articles by Isabel M. Archer, entitled 
“The First Principles in the Wearing of 
Mr. Hagen informs us that he 
obtained your permission to reproduce these 
articles or extracts from the same in some 
St. Louis papers, and he offers us the priv- 
It has occurred to us that an at- 
tractive feature story could be made up 


RYAN JEWELRY CO. 
OMAHA, Nebr., Aug. 26, 1915. 
JEWELERS’ CIRCULAR PUBLISHING Co., 
11 John St., New York, N. Y. 
Gentlemen—\WV riter been 
the articles written by Miss Archer. 
movement is splendid and all 


should co-operate. 
| 


has 


have one of our big daily papers run sucl 
an article each Sunday. 
agreed if | 
write the 
all that we 
occasional 


articie. A two-column 
can expect, however, 
illustration. If 


tain a matrix 
your articles? 


Also please send copy of first article as 


our copy has been misplaced. 
Yours very truly, 
RyAN JEWELRY Co., 
Harry E. Ryan. 


ST. LOUIS POST-DISPATCH. 
St. Louts, Mo., Aug. 24, 1915. 
THE JEWELERS’ CIRCULAR, 
Il John St., New York. 
Mr. F. A. 


JEWELERS’ CIRCULAR, 


on our woman's page. 
can retouch and make from the printed 
copy, but would prefer copies of the orig- 
inal photographs if you can furnish them 
conveniently and without charge. 

The following are particularly accept- 
able: Fig. 4 of Aug. 4; Figs. 1, 2 and 3 of 
Aug. 11; Figs. 1 and 2 of Aug. 18; also 
Figs. 2 and 3 of Aug. 4. 

Respectfully yours, 
Tue Post-Dispatcu, 
S. H. Shelton, 
Acting Editor Woman’s Page. 


H. L. McCARTER. 
OcpENSBURG, N. Y., Aug. 25, 1915. 
Messrs. JEWELERS’ CirecuLAR Pus. Co., 
New York. 

Gentlemen—I wish to thank you for the 
courtesy you have extended me in calling 
my attention to the campaign you have in- 
augurated. 

I took a copy of the article appearing in 
the circular to one of our local editors and 
he has promised to print at least a part of 
the article. 

I have made arrangements with our larg- 
est dry goods store in town to loan me a 
dressed figure that | am going to use simul- 
taneously with the articles appearing in 
our local paper 1n my window display. The 
display will bear a card stating that the 
figure and the gown were loaned by so and 
so, and | offered to loan this concern any 
jewelry that they would like to made a 
display of a similar character and they are 
to show me tine same courtesy. I think that 
this is an excellent scheme as it gives us a 
good chance to get good jewelry before 
the public. 

Thanking you again for your co-opera- 
tion with us jewelers, I am, 

Very truly yours, 
H, L. McCarter. 





enjoying 
The 


jewelers 
i am endeavoring at the present time to 


They have partly 
will supply the information or 

six 1S 
with an 
arrangements 
are completed, would it be possible to ob- 
rr photo such as appears in 


sehymer has handed me a 
number of pages from recent issues of THE 
These contain a num- 
ber of cuts, showing effective ways of 
wearing jewelry, which I would like to use 
Some of these we 


newspaper use. 





THE JEWELERS’ CIRCULAR-WEEKLY 61 


CASTELBERG’S. 
BALTIMORE, Md., Aug. 27, 1915. 

THe JEWELERS’ CIRCULAR Pus. Co., 

ll John St., New York, N. Y. 
Gentlemen—Beginning on Sept. 6th and 
lasting until the 30th of next month, there 
will be held in the Fifth Regiment Armory, 
the annual “Made-in-Baltimore” 
Exposition. While this exposition is held 
primarily for the display and exploitation 
by Baltimore manufacturers of their prod- 


Sec nd 


ucts, nevertheless we are going to have a 
booth there with a jewelry exhibit. . * 
I have noted with interest the articles in 
the CIRCULAR, written by Miss Isabelle M. 
Archer, and coincident with the thought of 
the living models, I am of the belief that 
some of her photographs or suggestions 
could be utilized very practically by us. 

At any rate, any assistance that you may 
give me will be warmly appreciated, and I 
shall be pleased to adyise you of the ef- 
fect that is produced. 

Yours very truly, 
Nat C. WILDMAN. 


KLEIN & SON. 
Montcomery, Ala., Aug. 31, 1915. 
THe JEWweLers’ CircULAR WEEKLY, 
New York, N. Y. 

Gentlemen—Regarding your letter of re- 
cent date in reference to having our daily 
papers run the articles which appear in your 
weekly about the wearing of jewelry. 

The morning paper here (The Montgom- 
ery Advertiser) will run these articles and 
asked us to request you to send us the 
matrix or cuts each week appertaining to 
these articles, by doing this you will oblige, 

Very truly yours, 
Kein & SON, 
B. H. Klein. 


G. H. SNYDER. 
PittssurGH, Pa., Aug. 23, 1915. 
JEWELERS’ CIRCULAR PUBLISHING Co., 
New York, N. Y. 

Gentlemen—Your letter and reprints re- 
ceived this morning. Allow us to thank you 
for interest you are taking in promoting the 
wearing of more jewelry. 

Very truly yours, 


G. H. Snyper. 


— 


THE ARIZONA DAILY STAR. 
Tuscon, Ariz., Aug. 27, 1910. 
Tue Jewerers’ Crrcutar Pus. Co., 
New York City. 


Gentlemen—Greenwald & Adams, jewel- 


ers in this city, and customers of ours have 
given us proof sheets of several of the 
articles on 
jewelry and asked if we could make use 
of them. 


the discriminating wear ot 


We will be able to use these once in a 


while in our Sunday paper and would like 
to have the cuts that illustrate the articles 
if vou have them in a screen suitable for 


We can use mats also. 


Please send proofs of the articles with 


the cuts. 


Thanking you for any favors in the mat- 





(Contined on page 62.) 
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ter, we remain 
Very truly yours, 
Tue Arizona DaiILy STaAr. 
WALLEN'S GIFT 


Camden, N. . 


STORE, 


1915. 
THE JEWELERS CIRCULAR Co., 
ll John St., Broadway, 
New York, N. Y. 

Gentlemen—The enclosed letter is one 
hat the Vaily Courter is sending to all the 
jewelers in Camden telling of its co-opera- 
tion with them. 

We took up the matter and it is through 
our efforts that this paper has been won 
over. 

Mr. Tushingham did this willingly, but 
offered a suggestion that we pass it on for 
what it is worth. He claims tiat the 
magazines will reap the benefit of paid 
advertising while the newspapers of the 
country must bear the brunt of free 
readers. He does not speak for his paper 
but for the papers of the entire country. 
We suzgested that perhaps the newspapers 
would not appeal to the proper class of 
people, but he seems to think that reach- 
ing the masses is just the proper thing in 
this sort of a campaign. 

Perhaps this suggestion may be of in- 
terest to you, and along with it there 
comes another. Mr. Tushingham suggests 
that if possible it would be better to get 
up short articles that would not tire a 
reader and would be handy and convenient 
for a paper to use. 

What is your opinion of 
gestions or criticisms? 

Very truly yours, 
Francis B. WALLEN. 


these sug- 


FRANK RICARD, 
Lowell, Mass. 
Sept. 3, 1915. 
Jewecers’ CircuLcar Pups, Co. 
Gentlemen—The Lowell Retail Jewelers’ 
Association will have a local paper inter- 
ested in “First Principles in the Wearing 
of Jewelry,” and ask if it would be pos- 
sible to have some cuts. 
An early reply will greatly be appre- 
ciated. Truly yours, 
FraNnK Ricarp, President. 


CHAS. S. STIFFT, 
Little Rock, Ark. 
Sept. 4, 1915. 
JEWELERS’ CircULAR WEEKLY, 
11 John St., New York, N. Y. 

Gentlemen—We sent you a few days 
ago copy of the local afternoon paper, the 
Arkansas Democrat, which contained an 
article on the correct wearing of jewelry, 
taken irom the CrrcuLar, 

We have arranged with the Arkansas 
Democrat to copy these articles as they ap- 
pear in the CrrcuLAR, and would therefore 
ask that you forward copies of the Cir- 
CULAR containing these articles as they ap- 
pear to 

Miss E. MarIan SIMon, 
Society Editress, 
Arkansas Democrat. 
approve of the publicity 
jewelry that you are now 
on, and would be glad to give 


We heartily 
campaign of 
carrying 


any possible assistance to aid the move- 
ment. Very truly yours, 
Cuas. S. STIFFT. 


McCARTER, 


Pe “Tn 
{ ) 


odensburg, N. Y. 


Sept. 4, 
\Mlessrs. JEWELERS’ CIRCULAR PUB, 
New York. 
just want to tell you that 
we have taken up your suggestion to popu- 
larize the wearing of jewelry, and have 


Gentlemen 


secured the co-operation of our local daily 
paper. They have reproduced one of the 
articles which you sent me, and I expect to 
have some of the others published soon. 

On the day this article appeared in our 
local paper I had a special window display 
for which [I borrowed a figure from our 
friend, the dry goods man, and a nice 
mahogany dresser from our furniture man. 
| placed along with our jewelry display 
copies of the several different articles on 
the wearing of jewelry, and we got a lot 
of good advertising from this display. 

1 am enclosing a small snapshot of our 
display. 

Thanking you 
of action, I am 


for suggesting this line 


Very truly yours, 
H. L. McCarter. 
J. JESSOP & SONS, INC. 
San Dreco, Cal., Aug. 30, 1915. 
THE JEWELERS’ CIRCULAR, 
11 John St., New York, N. Y. 
Gentlemen—We have received the first 
and second instalment of the jewelry 
styles, and we have shown them to our 
local newspapers, and they are favorably 
impressed. Will you kindly send us the 
original photographs, as without them the 
local papers cannot make cuts suitable for 
the newspapers? 
Yours truly, 
J. Jessop & Sons. 


GABRIEL JEWELRY COMPANY. 
Mosire, Ala., Aug. 25, 1915. 
JEWELERS’ CrRCULAR PUBLISHING Co., 
11 John St., New York, N. Y. 

Gentlemen—In reply to your letter of 
Aug. 18 in which you are enlisting our co- 
operation and also the co-operation of our 
local papers, wish to state that we re- 
ferred this matter to one of our dailies, 
and they are considering the advisability 
of publishing these items. We hope we 
will meet with success. 

Assuring you that we will gladly assist 
you and, incidentally, ourselves, we are, 
with kindest regards from the writer, 

Yours truly, 
GABRIEL JEWELRY COMPANY, 
Per H. Gabriel. 


THE KANSAS CITY NEWS SERVICE, 
205 Corn Belt Building. 
Kansas City, Mo., Sept. 8, 1915. 
Editor, JEwWFLERS’ CIRCULAR. 

Dear Sir—We are taking the advance 
sheets of the publicity matter on jewelry 
to the newspapers and urging its use, from 
the standpoint of news. The Star, the 
leading paper, frequently publishes articles 
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on the wearing of jewelry, and the editor 
says that she has handled much along this 
same line. 

This work suggests that a local associa- 
tion could deal to- 
wards increasing publicity for jewelry, and 
we are taking the matter up with the lead- 
ing jewelers. The association will hold a 
meeting the latter part of this month, and 
since the advertising has been rather more 
extensive this Summer, perhaps scme re- 
sults can be obtained. Heretofore all 
“publicity” work in behalf of associations 

association pub- 


probably do a great 


has aimed at giving the 
licity—while our own notion would be to 
secure publicity for the industry. 
Hoping we can help materially in the 
general publicity plan, 
Very truly, 
KANSAS City NEWS SERVICE, 
B. S. Brown. 


— — —_ 


J. A. OSWALD, 

Fort Wayne, Ind. 
Sept. 6 
THE JEWELERS’ CIRCULAR WEEKLY, 

New York. 
Gentlemen—lI also wish to call your at- 
tention to a matter that I think will be of 
general interest to your subscribers. You 
have a very interesting article in your 
valuable paper on the 25th pertaining to 
the move to give greater publicity and ad- 
vertising in the papers and magazines to 
the new styles in jewelry, and in connec- 
tion you have some very beautiful illus- 
trations showing and describing not only 
the jewels worn but also the costumes and 
all properly set. Why not arfange with 
some manufacturer of moving picture 
slides to make slides showing these illus- 
trations so that the retailers can, if they 
desire, have their names placed on them 
and have them shown in their local thea- 
tres. The expense would not be great and 
they would surely be of interest to the 
ladies who are nearly all movie fans. 
There are few places that you can show 
these items where they would be more 
sure to be noticed and they would make 
the articles in the fashion magazines of 
more interest to their readers. I am sure 
that the movie owners would appreciate 
their value and that reasonable rates could 
be obtained from them. I for one am de- 
sirous of making a start in this direction, 
and if you can furnish me with slides of 
the cuts as shown in the CIRCULAR on 
pages 74 to 78 I will be glad to buy them. 
Or, if you prefer, and will send me the 
photos, I will have slides made here for 
my own use. They could also be made up 
as regular moving pictures taken from life, 
and the descriptions given at the same time 
and the films rented to dealers, or if local 
dealers are organized they could rent them 
as a local organization, and thus divide the 
expense of showing them and thus create 
a greater interest. I would be pleased to 
hear your opinion in this matter, and hope 
that the suggestion may prove of value 
to those interested in this most important 

move. 

I have just had a slide made of a cut 
used on the front of a recent issue of one 


1915. 


5 
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The Practical Side of the Educational 


Campaign of Jewelry Wearers. 


(Continued from page 58.) 


earrings and necklaces as well feel its in- 
fluence. 

Manufacturing jewelers are also looked 
to for a carrying out of the first principles 
laid down in the educational campaign. 
This first phrase, “To have all jeweiry ap- 
propriate to the time, place and occasion,” 
is at the mercy of the original jewelry 
maker, and unless he prepares functional 
jewelry all the demands of the jewelry- 
wearing public will go for nought. Here 
is a chance for some clever work, and the 
jeweler who can show at once what he can 
do in the way of having certain pieces fit 
certain occasions and appropriate to definite 
time and place will be the leader in a great 
trade success. 

It can be done and is done, but more en- 
thusiastic welcome will be accorded the 
jewelry when it is made from its original 
conception throughout to fill a designated 
purpose and for use at definite times and 
places. 

Morning, afternoon and evening jewelry 
this phase: then comes jewelry for 
with outdoor costume and with the 
home gown, be it simple cashmere frock 
or elaborate reception gown. Sport, travel- 
ing and professional jewelry and all the 
endless types and styles arranged and tick- 
eted are the outcome of this movement for 
consistent jewelry, and now that all jewel- 
ers are coming to realize that such a scheme 
is a vast help in jewelry selection appro- 
priate jewelry will come into its own and 
be acknowledged as an important and prac- 
tical business asset. 


leads 
wear 


ISABELLE M. ARCHER. 


—_ —- = —— 


A Few Letters Receatly Received. 
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HODNETT & SPEER COMPANY, 
Masonic Temple. 
DANVILLE, Va., Sept. 11, 191o. 
THE JEWELERS’ CiRCULAR WEEKLY, 
New York. 

Gentlemen—Our local paper will get out 
a Fall Fashion Edition Sunday, Sept. 19. 
I have just had a talk with the advertising 
manager and they will run half-page gratis 
in connection with the Jewelers’ Publicity 
Campaign, if they have the cuts and write- 
up. Now if you can turn this over to the 
proper parties so we can get the cuts and 
write-up by Thursday, we can put it 
through and will also return the cuts. 

Yours truly, 
Hopnetr & SPEER Co., 


FEAGANS & COMPANY, 
218 West Fifth Street, 
Alexandria Hotel Building, 
Los ANGELES, Sept. 7, 
JEWELERS’ CrircuLar WEEKLY, 
ll John St., New York City. 
Dear We have much 
interested in your articles on “First Prin- 
on the Wearing of Jewelry,” etc., and 


1915. 


Gentiemen heen 
ciples 
we want to congratulate the weekly on 
their splendid progress, and to assure them 


that every member of the trade will wel- 
come a treatise on this subject, which has 
been much neglected in our craft. 

We have interested a Mr. Amos M. 
Guthrie, Hollingsworth building, Los An- 
geles, in the articles, and he has assured 
us that he will copy them, together with 
such illustrations as he may be able to use, 
in a new publication which he expects to 
issue, called the “Shopper’s Guide,” within 
the next few weeks. 

We have assured Mr. Guthrie that you 
would forward the articles to him, and we 
also thought that possibly you might be 
able to furnish him the photographic plates 
that will be suited for his use, which may 
be forwarded direct to Mr. Guthrie. 

The quality of paper his magazine will 
be printed on will be similar to the sample 
we are enclosing herewith, except that it 
will be a trifle heavier than the enclosed 
sample, which will enable you to supply the 
proper screen for best results. 

We have in mind to try and interest 
other local publishers in the artic.es, and 
would thank you for advice whether it will 
be your pleasure to furnish illustrations, to- 
gether with other data which will be suited 
both for the daily newspapers and for the 
weekly or monthly publications. 

\gain assuring you of our appreciation, 
and our wish to fully co-operate with you 
on everything which will command the in- 
terest of the trade in general, believe us, as 
Very sincerely, 

FEAGANS & COMPANY, 
Geo. E. Feagans, President. 


always, 


GABRIEL JEWELRY COMPANY, 
Manufacturing Jewelers, 
209 Dauphin St. 
MopsiLe, Ala., Sept. 10, 
JEWELERS’ CirRCULAR Pus. Co., 
New York, N. Y. 

Gentlemen—As _ written to you 
we have made an effort to get a local news- 
paper to publish the reading matter which 
you are publishing in your own paper and 
in various magazines in the country. 

* * * * We have this day obtained 
a promise from the Mobile /tem, which is 
a daily afternoon paper and a morning pa- 
per on Sunday. that they will use this mat- 
ter for their social page, so kindly advise 
us at what date you will be able to furnish 
them with the first plates. The address is 
the Mobile /tem, Mobile, Ala. 

Assuring you that it is a pleasure to give 
you co-operation in this matter, we remain, 
Yours truly, 

GABRIEL JEWELRY Co., 
Per H. Gabriel. 
FRANK CURTIS CO, 

Decatur, Ill. 
156 E. Main St. 
Aug. 23, 1915. 

THe JEWELERS’ CIRCULAR Pups. Co., 

11 John St., New York City. 

Gentlemen—In reply to your circular let- 
ter received this morning, in regard to the 
“First Principles in Wearing Jewelry,” this 
article on pages 68 and 69 in the Aug. 4th 
issue, would say we think this is the best 
thing in the jewelry line that we have seen 
in many years. We will do our part to 
push it along Yours truly, 

Per Frank Curtis. FRANK CurTIS Co. 


1915, 


be fe re, 


HG-WMC 


September 15, 1915. 


LETTER TO THE EDITUK 


An Alabama Jeweler’s Views as to Sug- 
gested Reform in Watch Case 
Guarantees. 

DotHAN, Ala., Sept. 8, 1915. 
Editor THE JEWELERS’ CIRCULAR: 

[ have just read in THE JEWELERS’ Crir- 
CULAR of Aug. 25 the movement on foot to 
benefit the jewelers in the watch case ex- 
change. | have read the movement as out- 
lined in THE JEWELERS’ CriRCULAR carefully 
and argue that in some instances the watch 
case exchange proposition is a nuisance. 
But here is the proposi‘ion: 

What is a 20-year guarantee worth to 
your customer if he has to pay one-half 
as much as the case originally cost him 
to get a new one? This would not be a 
20-year guarantee. While no doubt this 
would work profitably to the manufacturer, 
vet it would be detrimental to the retail 
jeweler, and this is who the manufacturers 
iook to for support. 

Don’t you think it would be better for 
the manufacturer to raise the price of his 
case enough to enable him to put sufficient 
gold on it to wear the guarantee limit than 
for the retail jeweler to advise his cus- 
tomer that he guarantees the case 20 years, 
but should it “turn” he would have to pay 
$3 to get a new one? Don’t you think the 
customer would confidence in the 
jeweler’s guarantee ? 

DorHAN JEWELRY Co., 


lose 








White Pearl Divers. 


KFORTS have been made on tne Aus- 
tralian coast to throw the pearl-diving 
industry open to Europeans, but after re- 
peated experiments that have invariably 
been attended with unfavorable results, the 
conviction prevails that a white diver is an 
impossibility. The firms of Siebe, Gorman 
& Co., and Henkie & Co., brought six or 
eignt white men to Australia two years ago, 
but they broke down at their trying occu- 
pation. Some are dead and some hopeless- 
ly paralyzed 
In productive value, too, the European 
proves inierior to the Asiatic, the working 
output for a white worker per year was on 
an average of one ton of pearl oysters, 
whereas the natives showed a yearly prod- 
uct of four to five tons. To this must be 
added that the natives work for $9.50 to 
$12.40 per month and are paid, besides, only 
a small percentage on the oystegs, while the 
white workers, in addition to thi@ same com- 
mission, receive about $78.40 monthly and 
their keep is much more expensive than 
that of the natives. 
Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York. 
Week ended Sept. 11, 1915. 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coin.... 


(,old hars paid depositors 





.$535,270.65 
53,968.89 
iota] .. betenesaed seeks cares es ee 
Of this the gold bars exchanged for g¢ 

are reported as follows: 

Sept. 7 $98,127.29 

122,638.68 

86,836.99 

154,607.62 

O07 


- 2 5,270.65 
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OMAHA NEWS 


BALTIMORE SUN 





CAMDEN N.J. DAILY COURIER 
Announcement Sept st? | 
of the series of articles 
for Jewelers Circular 
to begin Septg 


’ 





Some more clippings in the Jewelers’ Circular’s Jewelry Publicity Campaign 
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170 Broadway, cor. Maiden Lane, New York 
AMSTERDAM : 2 TULP STRAAT CUTTING WORKS: 29 GOLD STREET 








32 SARPHATI STRAAT 48 RUE LAFAYETTE 


Oppenheimer Bros. & Veith 


PEARL NECKLACES 


170 Br oadway, cor. Maiden Lane, New York 


Diamond Cutting Works 
258 Canal -St., New York 


























BLACK OPAL 


The Stone That Fascinates 
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NEW YORK 
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N.Y. TIMES BKLYN STANDARD UNION | 
Costly Necklace on Exhibition. | 7 | 1 if IN FEMS 
: | 


$600,000 NECKLACE The display of a pear! necklace, 
valued at $500,000, ‘was one of the] | 
()F MATCHED PEARLS features of the National Jewelers’ 
Convention at the Grand Central | | 

















it had taken years to bring 




















gape a Palace. 

Largest Gems4n Dreicer String together the twenty-nine pairs of 
exactly-matched gems strung on D; . : | 
isplay at Grand Central Palace 
Were Once Owned by the either side of the central perfect + te . 
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ee a Their Jewels. 
eee + - 
sg oe emonstrate to women the in-; 


that marks their usual mode of! 
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three inanimate models, was 
lew in the Grand Central Palace 
he cort of which totalled $713. 
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the collection of Dreicer & Co. 
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Grand Central Palace . 
hibitors Demand That | 
Closed to Business | 





A pearl necklace worth 
shown by Dreicer & Co. 
yesterday at the exhibit of 
Retail Jewelers’ Associati 
Central Palace. For many 
Dreicer has been saving tl! 
that come through his ha 
a necklace that should tak 
jone of the most valuable 
and it wag only recently 
chased, ai priy — 

ess of Suther! 

largest gems ¥ 

| gp for t! 

the sum of $°: 


bition was in conjunction with 
ition of the American National 
tellers’ Association, which is in‘ 
it. the Palace. The article of! 
»st in the collection was a small 
tlace the value of which was 
$600,000. It contains sixty-nine 
, according to Dreicer & Co., is 
ye finest collect, of pearls ‘n 
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EICHBERG & CO. 


Importers and Cutters of 


DIAMONDS 


CUTTING WORKS OFFICE 
155-157 Summit Street 65 Nassau Street 
| NEWARK, N. J. NEW YORK 





























MEYEROWITZ BROS. 


170 Broadway, Cor. Maiden Lane, New York 


IMPORTERS AND CUTTERS OF 


DIAMONDS 


PEARLS AND ALL OTHER PRECIOUS STONES 


LONDON: 14 Hatton Garden TORONTO: 33 King Street, East ANTWERP: 48 Rue Simons 
PARIS: 58 Rue de Maubeuge ESTABLISHED 1896 AMSTERDAM: 2 Tulpstraat 








You know us as makers of SEED PEARL NECKS but we want you to know us also as 
dealers in ORIENTAL PEARL NECKLACES, at prices ranging from $50 to $500. 


The Pearls are carefully matched, properly strung, and our prices meet competition. 


‘CROSSMAN COMPANY, Three Maiden Lane, New York 


CHAS. S. CROSSMAN, Pres. GEO. W. LOMAS, Vice Pres. WM. R. GARDINER, Sec’y. WM. B. PECK, Treas. 
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Recent Decisions by the Board of 
United States General Appraisers 
of Interest to the Trade. 

Among the recent decisions rendered by 
the Board of United States General Ap- 
praisers at New York was one on the pro- 
test entered by Oppenheimer Brussels Im- 
porting Co., New York, Kansas City and 
St. Louis. On a consignment of smokers’ 
articles, jewelry, coin cases, vanity cases, 
powder and gunmetal mesh bags, 
etc., the Collector assessed a duty of 85 
per cent. ad valorem under paragraph 448. 
This rate, the importer claimed, was ex- 
cessive, believing that the merchandise was 
entitled to enter this port under a lower 
tax. Pursuant to a stipulation agreed to 
between the Government and the import- 
ers, the ‘Board finally held the smokers’ ar- 
ticles and jewelry dutiable at 60 per cent. 
ad valorem under paragraphs 448 and 475, 
respectively, while the remaining merchan- 
dise was held as manufactures of metal un- 
der paragraph 199. 

Knauth, Nachod & Kuhne, New York, 
were also upheld in their protest regarding 
the duty on necklaces and chains which the 
Collector assessed at 85 per cent. ad va- 
lorem. This merchandise, the importers 
claimed, was properly dutiable at 60 per 
cent. ad valorem under paragraph 448. 
After hearing testimony the Board finally 
placed the duty at the lower rate. 


B. Altman & Co. also entered into a stip- 
ulation agreement with the Government re- 
garding the duty on silver jewelry, plated 
brass jewelry and purses of gunmetal and 
stones. All these articles the Collector as- 
sessed, according to the importers, at an 
excessive rate. Pursuant to the stipulation 
agreement, the jewelry was allowed to en- 
ter this port at 60 per cent. ad valorem 
under paragraph 448, while the remainder 
of the merchandise was deemed properly 
dutiable at 45 per cent. under paragraph 199. 

Dieckerhoff, Raffloer & Co. were also 
among the successful importers. Merchan- 
dise invoiced as pearl pins were assessed 
by the Collector at 60 per cent. ad valorem 
under paragraph 434. These articles, the 
importers claimed, were dutiable at 45 per 
cent. ad valorem under paragraph 112 as 
manufactures of glass. Acting on authority 
of a previous ruling, the Board reversed 
the Collector’s classification and placed the 
duty at the lower rate. 

Marshall Field & Co. were upheld in their 


boxes 


protest regarding the duty on pendants, 
neck chains, hatpins, ete., which the Col- 


lector assessed at &) per cent. ad valorem 
under paragraph 448. This rate the im- 
porters was in and they 
believed that the merchandise was properly 
dutiable at 60 per valorem. The 
Board finally found that, since the articles 
in question were commonly and commer- 
cially known as jewelry, they were prop- 


claimed, excess. 


cent. ad 


erly dutiable as claimed by the importers. 
The Board also took action on a large 
number of importers’ protests dealing with 
the classification of a variety of articles of 
jewelry, etc. Among the importers who 
protested were: Bb. Altman & Co., Eugene 
Hess, Knauth, Nachod & Kuhne, the Pratt 
& Farmer Co., William A. Brown & Co., 
Lang, W. H. 


Straus & Co., J. J. Gavin 


Davies, Turner & Co., R. F. 
Stiner & Son, lI. 
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& Co., P. C. Kuyper & Co., R. F. Downing 
& Co., E. H. Fielding & Co., Snow’s U. S. 
Express Co., Weil Bros. Co., the Amert- 
can Bead Co., and the American & Euro- 
pean lkorwarding Co. of New York. 

Judge Sullivan, of the Board of United 
States General Appraisers, in rendering his 
decision in regard to these cases, wriies: 
“The protests enumerated in Schedules ‘A’ 
to ‘E’ inclusive have been submitted for 
decision upon the following stipulation: 

“The importers limit their claims to the 
merchandise described in Schedules A to E 
inclusive. They further limit their claim 
on hatpins to those which are valued at 
not less than 18 marks, 21 crowns or 22 
francs per gross. 

“It is stipulated and agreed between coun- 
sel: 

“(1) That the merchandise described in 
Schedule A consists of gunmetal mesh bags, 
vanity cases, metal pencils and other arti- 
cles of the same dutiable character as those 
the subject of T. D. 31,089; 

“(2) That the merchandise described in 
Schedule B is of the same dutiable char- 
acter as that the subject of United States 
vs. Beierle, 1 Cust., 457; 

(3) That the merchandise described in 
Schedule C consists of lace pins like those 
the subject of Altman vs. United States, T. 
D. 34,475: 

“(4) That the merchandise described in 
Schedule D consists of articles of jewelry 
or parts thereof, of the same dutiable char- 
acter as those the subject of Cohn & Rosen- 
berger vs. U. S., 4 Cust., 378; United States 
vs. American Express Co., T. D. 35,341; 
Altman vs. United States, T. D. 35,390; 

“(5) That the merchandise described in 
Schedule E consists of beaded bags, beads 
chief value, of the same dutiable character 
as those the subject of Ab. 26,173, T. D. 
31,774. 

“It is further stipulated and agreed that 
the protests may be submitted upon this 
stipulation. 

“In view Of said stipulation, and follow- 
ing the authorities cited therein, we find as 
follows: 

“(1) That the merchandise enumerated 
in Schedules A and C is dutiable at 45 per 
cent. ad valorem as manufactures of metal 
under paragraph 199 of the Tariff Act of 
LOOY : 

(2) That the merchandise enumerated 
in Schedule B is dutiable at 45 per cent. ad 
valorem as manufactures of paste under 
paragraph 109 of the same act; 


“(3) That the merchandise enumerated 
in Schedule D is dutiable at 60 per cent. 
ad valorem under paragraph 448 of the 
same act as jewelry; and 

“(4) That the merchandise enumerated 


in Schedule E is dutiable at 60 per cent. ad 
valorem under paragraph 421 of the same 
act as articles in chief value of beads. 

“To this extent we sustain the protests 
enumerated in said Schedules A to E in- 
clusive, but overrule them in all other re- 
spects. The Collector’s decisions are modi- 
fied accordingly in each case.” 

Included in Schedule A were gunmetal 
bags, lorgnettes, magnifying glasses, vanity 
cases, toilet chatellaines and 
other articles of jewelry; in Schedule B 
imitation jet jeweiry, sautoirs; Schedule C 


accessories, 
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other items of tewelry; Schedule D, brace- 
lets, pendants, silver and gunmetal jewelry, 
brooches, necklaces, hatpins, hair orna- 
ments, lockets, la vallieres, earrings, clasps, 
snaps, barrettes and bandeaux bows and 
numerous Other articles of jewelry. 


Members of Buffalo Retail Jewelers® 
Association Hold First Fall Meeting. 
BuFFALo, N. Y., Sept. 11—The buffalo 

Retail Jewelers’ Association held its first 

meeting of the Fall season at the Lafayette 

Hotel last night and the attendance 

most gratifying to the officers and mem- 

bers. The meeting resolved itself into a 

general discussion of matters generally, 

with no decided action upon any proposi- 
tion. 

Another special sale such as the “Watch 
Week” held last Spring was discussed, and 
it is likely that the scheme will be fol- 
lowed, when other article will be 
specialized. 

State Secretary Alfred O. Bald reported 
that the outing held about a month ago 
was a success. Mr. Bald and Mr. Frisch, 
president of the association, also reported 
attending the national convention at New 
York and outlined the work of the con- 
vention. 

Action is contemplated by the local as- 
sociation on an important matter that 1s 
being kept a secret. None of the officers 
or members will divulge the proposition, 
and it is impossible to learn anything more 
than the fact that it is to be a sensation if 
the matter materializes. 


was 


some 








Harley Hill, Ithaca, N. Y., Files Volun- 
tary Bankruptcy Petition. 
IrHaca, N. Y., Sept. 7.—Harley Hill, a 
jeweler at 140 W. State St., filed a volun- 
tary petition in bankruptcy in United 
States Court at Utica to-day with liabilities 
of $9,181 and assets of $6,543. The liabili- 


ties are divided into: Taxes, $3; wages, 
$20; secured claims, $1,023; unsecured, 
$8135. Assets include: Stock of goods, 


$5,000: fixtures, $652; accounts, $261; ex- 
empt, $250. Some of the accounts are due 
on conditional contracts. 

There are nearly 50 creditors. Etta J. 
Hill, a relative, holds a chattel mortgage to 
secure $953: she is also unsecured for loans 
totaling $2,422. Andrew J. Howland, also 
of Ithaca. is unsecured for $500. The First 


National Bank holds jewelry to secure a 
loan for $70. 
Other creditors include: W. P. Hitch- 


cock, $71: Niles-Darrow Co., $2,210; Philip 
Present. $364: H. Boasberg Sons & Co., 
S471: T. Yankauer & Co., $706, and Robert 
Gatier, $110. 

The bankrup:’s lawyer is David M. Dean. 
The has 
George S. Farbell, of Ithaca. 


case been referred to Referee 








W heeling, 
wn recently 


the 


W. J. Lukens, 


W. Va.. returned to his home ti 


a jew eler at 


after attending the convention of 
American National Retail Jewelrs’ Asso- 
ciation. which was held in New York. 


Upon his return, in an interview to the 
Wheeling, W. Va., Vews, he commen*‘ed on 
the excellent speeches made and the good 
work done at the convention. 
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DIAMONDS 


Diamond Rings Diamond Brooches 
Diamond La Vallieres Diamond Bracelets 
Diamond Scarf Pins Diamond Bar Pins 


The Wheeler Line 


has high selling efficiency based on supreme quality at prices that make profitable selling easy. 
Our assortments are liberal and satisfactory; our service the best possible and our guarantee 


stands back of every piece we sell. Try us. You will never be disappointed. 


HAYDEN W. WHEELER & CO.,, Inc. 


Manufacturers—Importers 


2 Maiden Lane (ih) New York 


Factory: Brooklyn 
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Delicate Pink Shades 
MISSES’ and LADIES’ SIZES | i This is the actual size of a ring 


made on special order— 





Ask , “Rings on Special Order a 
. , S ialty.” 
For a Memorandum Selection : niet 


Rings that challenge criticism and 
command admiration 
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Coral Manufacturing Co. Manufacturers and Repairers of Jewelry 
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September 15, i915. 
New Members’ Admitted, Transfers 
Made and Rewards Ordered Paid 
by Jewelers Security Alliance. 

The regular monthly meeting of the ex- 
ecutive committee of the Jewelers Security 
Alliance was held on Sept. 10 at the New 
York headquariers, 15 Maiden Lane, with 
the following members present: Vice-pres- 
idents Bowden and Champenois, Treasurer 
Karsch, Secretary- Noyes and Messrs. AI- 
ford, Brown, Gough, Stern and Wormser. 

The following new members in Class A 
were admitted: Robert G. Nichols, Frank- 
fort, Kans.; Oscar J. Eischen, Cleveland, 
O.: Frank X. Engler, East Mauch Chunk, 
Pa.; William G. Scholp, West New York, 
N. J.; Henry M. Root, Schenectady, N. Y.; 
H. A. Case, Detroit, Mich.; Job Hollywood, 
Brooklyn, N. Y.; Charles Hinges, Portland, 
Ore.;: Robert Masschelein, Detroit, Mich. ; 
McVille Drug & Jewelry Co., McVille, N. 
Dak.; Grover Spangler, Fremont, Nebr. ; 
E. H. Hufnagel, Inc., White Plains, N. Y.; 
J. L. Wanner, Paducah, Ky.; L. S. Guth 
Estate, Ridgway, Pa. 

The following 15 new members in Class 
B were admitted: James Thomas, Erie, 
Pa.; A. Mathey, Erie, Pa.; H. L. Ricken- 
brode, Westfield, N. Y.; Dan O. Thomas, 
Barberton, O.; Edward J. Geibel, 3617 Ger- 
mantown Ave., Philadelphia, Pa.; Frank A. 
Hutter, New Haven. Conn.; S. P. Lachman, 
Detroit, Mich.; L. J. Mills, Deiroit, Mich. ; 
Frank P. Nuse, Buffalo, N. Y.; K. Mozur, 
Erie, Pa.; Perry & Bartley, Toledo, O.; 
John Hellerich Jewelry Co., Detroit, Mich. ; 
E. C. Chamberlin, Denison, la.; Harry W. 
Yaseen, Chicago; Joseph A. Williams, Bos- 
ton, Mass. 

The following transfers in Class A were 
sranted: Ira Stutzman, Winfield, Kans., to 
Stutzman-Smith Co.; Leslie K. Thomas, 
Princeton, Ind., to Thomas Jewelry Co.; 
Max Hankan, Chicago, Ill., to Rose Han- 
kan: F. A. Averbeck Co., Madison, Wis., to 
H. H. Ratcliff Co.; Charles A. Hoglund, 
Chicago, I1l., to Trocky’s Jewelry Store; 
Frederick W. Hoffman, Albany, N. Y., to 
F. W. Hoffman Co.; Richard G. Tafel, 
Louisville, Ky., to Richard G. Tafel & Son 
Co.; Adolph Gray, Kansas City, Mo., to 
Gravy Jewelry Co.; N. W. Cowles, Ottum- 
wa, la. to R. B. Swenson; Dunbar & Nel- 
son, North Yakima, Wash., to Dunbar- 
Jones Co.; P. R. Kennedy Jewelry Co., Bel- 
videre, Ill., to Cornell & Ream; B. H. San- 
born, Middleport, O., to B. H. Sanborn & 
Co.: G. W. Greene & Son, Woodland, Cal., 
to L. E. Greene; F. O. McCoy, Conway 
Springs, Kans., to McCoy & Pepper; R. L. 
Chance, Annapolis, Md., to Alfred W. 
Sharpe; M. R. England, Central Point, 
Ore., to W. L. Rynyon; Frank Rieser, 
Poughkeepsie, N. Y., to Frank Rieser & 
Son; Vickers-Siebe Jewelry Co., Teague, 
Tex., to H. B. Siebe Jewelry Co.; L. D. 
Whitney, Lansing, Mich., to L. D. Whitney 
& Co. 

The following transfers in Class B were 
granted: Carter, Howe & Co., New York, 
N. Y., to Carter, Gough & Co.; W. D. Stim- 
son, Oxford, N. C., to Oxford Jewelry Co.; 
John C. Pierik & Co., Springfield, Ill., to J. 
F. Hartwell Co.; Henry W. Selts, Clay 


Center, Kans., to B. M. Fricke & Co.; Con- 
solidated Jewelry Co., Rosenberg, Tex., to 
Chernosky Jewelry Store. 





Thirteen members were transferred from 
Class A to Class B, making the number of 
members in Class A 3,762, and in Class B 
1,986, a grand total of 5,748. 

There were 18 store burglaries, with 
losses of $10,194, three of which were at 
the stores of members. 

Twenty-two cases of window smashing 
vere reporied, with losses of $12,153, six 
ot which were at the stores of members, 
who lost $4,421. In three of these cases 
arrests have been made and property re- 
covered, and in another case the goods have 
been recovered. 

There were 21 sneak thefts, with losses 
of $6,467, 12 of which were at the stores 
of members, who lost $2,360. In five of 
these cases arrests have been made and 
goods recovered. 

There were four cases of “hold up” and 
assault at the stores of non-members, two 
being unsuccessful, and in the others the 
losses were $3.200. 

One member was swindled by a bad 
check to the amount of $82, but the offend- 
er was arrested and property recovered. 

The following rewards were ordered 
paid: 

To Captain Nastarovich and Officer William 
Marquard for the arrest and conviction of Will- 
iam Roscoe Stanley, who broke the show window 
at the store of W. J Rooda Co., Gary, Ind., on 
luly 9, but was unable to reach any goods, and 
was sentenced to 90 days in jail. 

To Detective Joseph Austin and Officer E. L. 
Winterbouer for the arrest and conviction of 
Williams, alias ‘“‘Wheatley” and “Earl 
Potter,”” who broke the show window at the store 
of Linz Brothers, Dallas, Tex., on Jan. 2, and 
stole a diamond necklace valued at $7,000 and an 
unmounted diamond worth $10,000. The necklace 
recovered and the thieves sentenced to two 
years 1n the penitentiary. 

To Officer McDonald for the arrest and convic- 
tion of Claude R. Dawson, sneak thief, who stole 
several pieces of jewelry from the store of A. P. 
Williams, Rome, N. Y., on Aug. 9, which were 


James 


Was 


recovered and the thief sent to jail for three 
months, 

To David Hodge, H. A. Cameron, Detective 
Humphrey and Officer Potter for the arrest and 
conviction of Ray Hewett, sneak thief, who 
snatched 24 diamond rings from a box on the 
counter at the store of Peter Michael, Seattle, 


Wash., on July 16, and ran out of the store. All 
the goods were recovered and the thief sent to 
the reformatory for. from one to 15 years. 

To Officer Walter Green for the arrest and con- 
viction of Frederick Guenther, who broke the 
show window at the store of Michael Janes, Tren- 
ton, N. J., on August 4, and stole about $50 
worth of goods, all of which were recovered and 
the thief sent to State prison for from 1% to 
seven years. 

To Private Watchman Scully and Officers Will- 
iam Miller and George Rohlfing for the arrest and 
conviction of Gus Ejilerman and Joseph Kenney, 
sneak thieves, who stole two rings valued at $30 
from the store of Louis C. Ebeling, St. Louis, Mo., 
on July 30, 1915, both of which were recovered and 
the thieves sentenced to pay fines of $50 each and 
costs, 

A special reward of $250 was paid to Frank 
Martinelli, William Addis, Raymond A. Martin 
and William Seal for the arrest and conviction of 
Tohn, alias ‘‘Nervy,’’ Williams, who assaulted with 
a blackjack William A. Schick, Philadelphia, Pa., 
on March 25, and attempted to rob him. He was 
unsuccessful because of the plucky fight put up by 


Mr. Schick, and escaped at the time, but was 
caught on June 25 while attempting another rob- 
berv and was sentenced to from five to seven 


years’ imprisonment 








J. W. Diamond, Medford, Ore. is in 
financial trouble and an involuntary petition 
in bankruptcy has been filed against him. 
The assets are reported to be $2,000, with 
liabilities of about $4,000. 


THE JEWELERS’ CIRCULAR-WEEKLY 71 


Jewelry, Clocks, Watches, Silverware 
and Kindred Lines Exported from 
New York. 


WaAsHINGTON, D. C., Sept. 15.—The fol- 
lowing were the exports of jewelry, silver- 
ware, optical goods, clocks, watches and 
kindred lines from the Port of New York 


‘commeéncing Aug. 28 to Sept. 8 inclusive: 


Auckland: 25 cases platedware $1,184; 5 cases 
optical -goods, $152; 51 cases locks, $953. 

Bangkok: 41 cases clocks, $520. 

Bergen: 10 cases clocks, $238. 

Calcutta: 279 cases clocks, $4,658; 82 cases 


clocks, $1,672. 
Cape Town: 9 cases clocks, $177. 
Cartagena: 8 cases clocks, $281. 
Casablanca: 13 cases platedware, $721. 
Chistiania: 15 cases clocks, $644. 
Domestics: 4 cases platedware, $393. 
Glasgow: 81 cases clocks, $656. 
Guayaquil: 1 case watches, $104; 7 cases clocks, 


$155. 


Havana: 17 cases clocks, $244; 2 cases plated- 
ware, $225; 1 case optical goods, $103; 1 case 
jewelry, $355; 10 cases clocks, $110; 6 cases 


clocks, $332. 
Hong Kong: 69 cases clocks, $874. 
Hull: 8 cases clocks, $176. 
Kingston: 6 cases clocks, $165. 
La Paz: 1 case platedware, $170; 
$127; 5 cases clocks, $134. 


3 cases clocks, 


Limon: 4 cases clocks, $165. 
Liverpool: 182 cases clocks, $2,258: 11 cases 
clocks $3,669; 2 cases platedware, $400; 2 cases 


optical goods, $290; 1 case jewelry, $350; 1 case 


precious stones, $2,470; 152 cases clocks, $3,706; 
2 cases thermometers, $1,374; 1 case optical goods, 
$320. 

London: 8 caseg optical goods, $1,575; 1 case 


gold leaf, $650; 4 cases scopes and views, $9,238; 
l case platedware, $200; 13 cases optical goods, 
$5,288; 59 cases watches and parts, $13,036; 5 
cases optical goods, $1,474; 615 cases clocks, 
$17,156: 17 optical goods, $5,689; 6 cases 
scopes and views, $510. 

Macoris: 5 cases clocks, $107 

Manchester: 29 cases clocks, $918. 

Manila: 13 cases optical goods, $1,116. 

Montevido: 5 cases optical goods, $650. 

Nuevitas: 3 cases platedware, $118. 

Port of Spain: 2 cases platedware, $125; 3 cases 
clocks, $168. 

Rio de Janeiro: 17 cases platedware, $1,390; 1 
case jewelry, $307, 

Santiago: 15 cases clocks, $264; 
$388; 13 cases clocks, $482. 

Sydney: 43 cases platedware, $3,509; 421 cases 
clocks, $5,865; 48 cases platedware, $6,377; 5 
cases optical goods $1,457; 209 cases clocks, $1,894; 
46 cases clocks, $2,429; 9 cases platedware, $1,097; 
59 cases “platedware, $3,925; 152 cases clocks, 
$4,003; 12 cases optical goods, $1,508. 

Singapore: 28 cases clocks, $697. 

Trinidad: 3 cases platedware, $114. 

Valpa‘aiso: 8 cases platedware, $360. 

Wellington: 102 cases $3,120: 10 
platedware, $684. 


Cases 


12 cases clocks, 


clocks, cases 








Corning, N. Y., Jeweler Estimates Fire 
Loss at $2,000. 

CorNING, N. Y., Sept. 9—Joseph Alpert, 
proprietor of the Corning Jewelry Co.’s 
store, at 38 W. Market St., estimates that 
he suffered a $2,000 loss from damage done 
to his stock of goods by smoke and water 
in connection with the fire in a tailor shop 
early last Sunday morning. 

A quantity of leather goods was soaked 
by water coming down from above and 
nearly all of the stock was drenched. Mr. 
Alpert carried insurance which will partly 
cover his loss. 








[. S. Kahn, Hagerstown, Md., is moving 
his jewelry and millinery stores to S. Po- 
tomac St., into a room in the Maryland 
Theater building. Mr. Kahn will have the 
two stores in one room, but yet each will 
be separate and distinct from the other. 
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S. VAN DYK 


WM. Ss. HEDGES & co. Announces that he has opened 


a modern diamond cutting shop 
at 


DIAMONDS 106 Fulton Street 


NEW YORK CITY 
170 Broadway, Cerner Maiden Lane, New York He was foreman with Eduard 


Van Dam for over 20 years and 
unquestionably cuts and sells 


ASK ““GEMF INDER”’ F IRS T the finest diamonds obtainable, 


at lowest prices. 








Established 1878 Incorporated 1911 


IMPORTERS OF 





Save time, trouble and expense. When you want 
rare and precious stones of any description, com- 
municate with ‘‘Gemfinder.”’ Exquisite specimens 
of star rubies, star sapphires, seal sapphires, seal ESPOSITER, VARNI CO. 
diamonds and seal rubies, alexandrites, cat's-eyes, 
etc., alwaysin stock. Cable ‘“‘Gemfinder”’ or write. 


ee Lapidaries 


Colored Stones 5, SQUARE DE L’OPERA, PARIS, FRANCE. 


Repairing done 











Dealers in Precious Stones 


——_ Empire Knife Company 45-49 John St. New York 
Established 1856 


SOLE MANUFACTURERS OF EMPIRE POCKET KNIVES, ARREAUD & GRISER 


Trade Mark “EMPIRE” Registered U. S. Patent Office 


In pocket knives all gold sides are mounted on inside skeletons. Why mount 45 John St., New PRECIOUS 
gold on cheap quality blades? The cutting quality of blades is of as much import- LAPIDARIES 


ance in gold knives as in any pocket knives. Dealers should insist on having from 

their jobbers and manufacturing jewelers their gold knives with “Empire” ’ Blades. EMS | in Unique Cuttings 
“Empire” blades are made from the highest quality cutlery steel made by Thos. 
Firth & Son, Sheffield, England, with high polish keen edges, and opening and Black Onyx—Coral, Mourning and Cameo Jewelry 


closing smoothly. 
Made by THE EMPIRE KNIFE CO., WINSTED, CONN. o—= 
Highest standard of quality for over sixty years 


Amber, Amethyst and Pearl Necklaces. Cameos 


[THE HUMAN EYE {37 %j0 Ths, OnticalPublihing Co. | ne TR sna 


DOUBRAVA & CO. 61 Maiden Lane, N. Y. 
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AUSTRALIAN SAPPHIRES 


ALL SHAPES AND SIZES FOR ECONOMICAL 
CALIBRE CUTTING 


SEED PEARLS—AQUAMARINES 


NEW LOTS JUST RECEIVED 


BENEDICT & WARNER 


15 MAIDEN LANE NEW YORK 
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Creditors of the Fred Brodegaard 
Jewelry Co., Omaha, Nebr., Accept 
Settlement Offer of 30 Cents 

on the Dollar. 


At a recent meeting of the creditors of 
the Fred Brodegaard Jewelry Co., Omaha, 
Nebr., held in the offices of the National 
Jewelers Board of Trade, 15 Maiden Lane, 
New York, an offer of 30 cents on the 
dollar net, made by Mr. Brodegaard, was 
unanimously accepted by creditors. Prior 
to this meeting Mr. Brodegaard called at 
the office of Thomas F. Walsh, attorney for 
the members of the Board, which repre- 
sents a large number of creditors, and sub- 
mitted an offer of setilement. 

At the meeting Mr. Brodegaard made a 
statement of the conditions of his business 
and called attention to the report of the 
receiver sent to the creditors on June 1J, 
1915, and also to a report of the receiver 
regarding the sales, expenses, profits and 
losses since that time. 

This report showed that over $10,000 
worth of merchandise had been sold by the 
receiver since he took possession of the 
business and that during the month of June 
there was a profit of $270. During the 
monih of July there was a loss of $299, and 
during the month of August a loss of $329. 
During this time new goods were purchased 
to the amount of $1,050, besides materials 
amounting to $1,130. There was on hand 
:t the time the receiver took charge book 
accounis of $15,682. Of this amount there 
has been collected only $2,370, and it 1s 
es imated that not to exceed $2,000 more 
will likely be collec.ed from the total book 
accounts in the hands of the receiver. These 
accounts are of long standing and appar- 
ently none of them had been charged off 
the books. 

The last inventory taken by the Fred 
Brodegaard Jewelry Co. showed furni:ure 
‘nd fixture account of $14,631, but this is 
la gely in excess of its value, and no amount 
kas ever been charged off the books for de- 
preciation. It was not though: that this 
iem could be sold to exceed $1,500. The 
merchandise on hand when the receiver took 
charge inventoried, at cost, $52,780. 

In view of the fact that the business is 
being run at a loss and the most staple 
goods are being sold, it was deemed advisa- 
ble to in some way wind up ‘he receiver- 
ship. Mr. Brodegaard was told that in or- 
cer to do this he must try to raise enough 

o1ey to make a cash settlement with cred- 
iors, rather than have the business liqui- 
dated either by the receiver or in bank- 
tuptcy, which would result in the creditors 
receiving approximately 12 to 15 per cent. 

\fter much effort on the pari of Mr. 
Prodegaard and ‘the Board’s correspundeny, 
Mr. Brodegaard secured sufficient financial 
assistance to make an offer of 25 per cent. 
cash and in view oft the conditions set forth 
‘t was deemed advisable to place the eniire 
matter before creditors, toge her wih the 
offer of settlement. 


\t the meeting the creditors endeavored 
to have the offer increased, end Mr. Brode- 
gaard took the ma‘ter up with the person 
agreeing to advance the necessary inote) 
to enable him to make this se.tlement, but 
the man refused to go beyond the 25 per 


cent. limit and further refused to permit 
Mr. Brodegaard to incur any further lia- 


bilnies. Mr. Brodegaard thereupon secured 
assurance from a relative who agreed to 


advance him sufficient money to increase the 
offer to 30 per cent. cash, and this offer was 
submitted to the creditors at the meeting, 
with the result that it was unanimously ac- 
cepted. 


Creditors Start Bankruptcy Proceedings 
Against Flournoy & Vaughan, 
Macon, Ga. 


Macon, Ga., Sept. 10.—An involuntary 
pet.tion in bankruptcy was filed here to- 
day against the retail jewelry firm of 
Flournoy & Vaughan, who also conduct.an- 
other store at Greenville, S. C. The peti- 
tioning creditors include C. G. Alford & 
Co., for $3,848; Dominick & Haff, $2,437, 
and Hyman & Kramer, $1,624. 

Prior to the filing of the petit:on an 
offer of settlement at 25 cents on the dollar 
wis made to some of the creditors. The 
creditors to whom the offer was made re- 
fused to consider the proposition and as a 
result the bankruptcy proceedings were 
started. 

The affairs of the concern are at present 
undergoing an investigation by a represent- 
ative of Thomas Fleming Walsh, attorney 
for members of the National Jewelers 
soard of Trade. No definite information 
the financial condition of the con- 
cern will be ava:iable until the investigation 
is completed. 

This business was started here on April 
11912. Prior to the formation of this part- 
nership Robert J. Flournoy had been in 
the employ of Rice & Armstrong, Macon, 
for five years. Albert T. Vaughan, the 
other partner, before entering into the 
Jewelry bus.ness had been employed by 
the Willingham Cotton Mills. On March 
1, 1913, they opened their Greenville, S. C., 
store. 


2s to 





Petent Suit Between Manufacturing 
Jewelers Dismicsed in Order to 
Bring New Act'cn. 

An action in equ.ty which was started in 
the United States District ‘Court, New 
York, last April by Jos. L. Herzog & Co., 
{5 Rose St., against Charles Keller & Co.. 
71 Nassau S:, both of Manhattan, charging 
alleged infringemcn: of a patent covering 
ccr ain improvements in cuff buttons, was 
dism.ssed¢ on Sept. 4% without preju 
d:ce and wih costs to the defendants) The 
dismissal of the bill of complaint was made 
on the motion of Archibald Cox. solicito’ 
for the comp'ainant, and was 

Judge William B. Sheppard. 


signed hy 


In his bill of complaint the plaintiff sta ed 
that he, Mr. Elerzog, is the inventor of cer- 
tain improvements in cuff buttons, and that 
letters paten: No. 973,864 cover-ng his in- 
vention were issued to him on Oct. 25, 1910 
He alleged that the defendant company had 
been making and selling cuff buttons made 
accord.ng to and containing the improve- 
ments which his patent covers. 

It is understood that the complainan' 
asked to have this bill, which was based only 
on a single patent covering the azticle 
missed in order that it might not stand in 


dis 
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the way of a su.t based upon that patent 
and ihe patent covering the 
making the article, which will be vigorously 
prosecuted. 


process of 








Developments in Proceedings Against 
Truck Driver Accused of Stealing 
Watch Movements. 

Charles Forbell, truck driver, whose ar- 
rest last week, charging him with stealing 
Swiss movements worth several hundred 
dollars from the Illinois Watch Case Co., 
was reported in these columns, was ar- 
raigned before Magistra‘e Corrigan in the. 
Jefferson Market Court last Friday, and on 
the request of his attorney was bound over 
until Wednesday for a further hearing 
under a $1,000 bond. Jacob Meddow, jewel- 
er, 258 Bleecker St., who, by an alleged con- 
fession made by Forbell, was arrested, 
charged with receiving stolen goods, was 
also arraigned at the same time and was 
held for the acuion of the Grand Jury un- 
der a $2,000 bond. 

As reported in these columns last week, 
frequent complaints had been made by the 
watch company of thefts of movements 
consigned from Swi‘zerland to G. W. Shel- 
don, a customs broker of New York. After 
an investiga.ion by special agents of the 
Treasury Department the leak was discov- 
ered and several days later, when another 
shipment was received, Forbell was seen re- 
moving watch movements from the packing 
case. His arrest immedia‘ely followed, as 
well as that of his helper, Frank Casino. 

At Police Headquarters the authorities 
claim Forbell confessel having committed 
eight robberies, extending from June 6 to 
Sept. 3 and of having stolen about $5,000 
worth of movements. Following Forbell’s 
alleged confession, Jacob Meddow. jeweler, 
298 Bleecker St., was placed under arrest 
and a search made of his store revealed, it 
is alleged, a number of the stolen move- 
men‘s. 

Casino, who is a minor, was also arraign- 
ed ta:t kriday in tue Children’s Court. He 
will come up for another hearing. 








Importations at the Part of New York. 


Weeks ended Sept. Dy 1914, and Sept. 4, 


19L5. 
Ch na, glass and earthen ware: 1914. 1915. 
NING Siena th ah tly 0 teenie re $16,476 $33,637 
EOTUMOMWRTO 6 ccesdécccce 11,716 6,196 
EE ee 13,646 17,811 
SD RN cle, oa ee ee nie eee 
Ins.ruments: 
AE Ae eee 913 4,767 
Ea ee 6,013 3.361 
Philo ophical teeeoessone- weeeeS €see68 
Jewelry, etc.: 
a eee edee ew aus 751 8.831 
| TS ins ose), ee ae Y 
recious stOmeS.......... 141,376 392,599 
Ee a ee 2,380 68,154 
Metals, etc.: 
SPE EE ee Oe 414 1,789 
"2 ad of atk bie ew ae we 14,729 3,028 
ut © aa ee oy oe 
l mae” ee rsene 4.640 0.708 
oo, ee 655 364 
‘ ee ee a 79 709 
Mic ce ‘aneous 
* sa eT na en.s 0) >| 
LK 24 
i. tal, eee ene ae be e.4 rey) 6,005 
’ en 1,467 S50 
Pb whe « ee ee Bane eew |} || a eee ere 2,470 
an iin a bp eee es S017 14,190 
soil de darted 2,167 
Ivorv, manufactures o7.. 1 65 
Marble, manufactures of. 4,080 19 
Statuary .ccsccccescceces 10,041 1,058 
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I have finished my invoice and 
find the June increase over 
1914 is 19°,, July increase be- 
tween 40 and 45%. Junea year 
ago we ran our sale all through 
the month. This year, as you 
know, the sale ran only two 
weeks.— (Name on request). 


EWELRY Store advertising is 
J my sole business. I have spe- 

cialized on it for 7 years. Some 
of my clients have been with me 
all this time. 
Clients employ me by the year 
as advertising manager. I give 
them personal service, planning 
and carrying out advertising 
which meets their needs. 
I produce profitable results because I 
know how to advertise a jewelry store. 
[ make it possible for the individual 
jeweler and optician to employ an ex- 
perienced, successful specialist in 
jewelry store advertising—to get for a 
very small salary the services of a high 
priced man. 
You need me. Write details about your 


store, policy, | sales, a 
WH CUTTI — Do Your Own Coloring and Stripping ns yp MBs Ren wo gle ay 


No dynamos or batteries needed. Use the Norman R, Williams 


MODEL M A KING same current as you light the store with. For Specialist in Jewelry Store Advertising 

" mre eee 902 Marshall Field Building, Chicago 
cerAauieuce ree C. & F.0. Winklehaus “Msiden Lene 

SIROIS & OLIVER, | Maiden Lane, N Y. City 





























UYUPQLUNYUESUOOANNOOETTI OUT Tn TEN It HL TT | TTT PDUUTUTOAOED ONAN 


H. MOUSSAIEFF 


Dealer in 


American Pearls 


BAROQUES A SPECIA 


12 JOHN ST., NEW YORK 


Te'ephone, Cortlandt 1558 
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Death of Merritt H. Jones. 


NERD METS 

DurHAM, N. C., Sept. 11—The business 
world of this city and the jewelry trade of 
the south were greatly shocked to hear of 
the sudden death of Merritt H. Jones, head 
of the Jones & Frasier Co., which occurred 
suddenly atehis home on Morris St, Thurs- 
day morning at 5 o’clock. Death was due 
to a cerebral hemorrhage and followed an 
illness of about 24 hours. 


Mr. Jones had been perfectly well up un-’ 


til a few days ago. On Tuesday he paid 
his usual visit to the store of the Jones & 

















THE LATE MERRITT H. 


JONES. 


‘ 


Frasier Co. and made no complaint of feel- 
ing ill, He was in a jovial mood, exchanged 
jokes with his partner, Mr. Frasier, and no 
one had the slightest idea he was in danger 
until he was stricken about 5 o’clock the 
following morning. Two physicians re- 
mained in constant attendance upon his bed- 
side, and his relatives were summoned, all 
of them, except a daughter residing in At- 
lanta, reaching his bedside before he died. 

Mr. Jones was one of the most prominent 
citizens of this city. He was born Aug. 14, 
1845, in Chatham County, this State, the son 
of Sidney and Elizabeth Merritt Jones. His 
boyhood was spent near Chapel Hull on a 
farm, and in early life he moved to Raleigh 
and later entered’ the jewelry business in 
Jacksonyille, Fla. During the civil war he 
performed gallant Service as a member of 
General. iForrest’s cavalry. When he had 
learned the jewelry business in Jackson- 
ville he:went back to Raleigh and became 
associatéd with the jewelry firm of Mahler 
& Sons. Later he opened a jewelry busi- 
ness of his own, which he conducted suc- 
cessfully. 

After remaining in Raleigh for 18 years, 
Mr. Jones came to Durham and opened a 
jewelry business here in 1887, and his in- 
tegrity, his business judgment and his many 
sterling qualities quickly gave him an en- 
viable place in the business world of this 
town. In 1904 the business was incorpo- 


rated with himself as president, his wife as 
vice-president, and William G. Frasier as 
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secretary and treasurer. These were the 
sole owners of the stock of the company, 
and Mr. Frasier had been associated with 
Mr. Jones prior to, ihat time. After the in- 
corporation other people were admitted to 
the firm, but the old company was dissolved 
in April, 1914, and the™ present firm—the 
Jones & Frasier Co.—succeeded it, the prin- 
cipals being M. H. Jones, W. G. Frasier 
and R. A. Harris. The death of Mr. Jones, 
therefore, will cause no change in the con- 
tinuation of the business. 

One of the best known and most public 
spirited citizens of this section, Mr. Jones 
was identified with many movements for 
the upbuilding of Durham. He had been 
secretary of the Board of Education prac- 
tically since the formation of that body, 
served on the Board of Aldermen, and had 
been prominent in many other bodies having 
for their purpose ‘the promotion of this 
city’s welfare. 

Mr. Jones was married in 1885 to Miss 
setsy McLaurin, of Wilmington, N. C., and 
besides his widow he is survived by two 
sons—J. McLaurin Jones, of Charlotte; 
Merritt Henry Jones, of this city—and four 
daughters—the Misses Elizabeth and Agnes 
Jones; Mrs. J. W. Pierce, of Durham, and 
Mrs. Benjamin W. Hawks, of Atlan‘a. The 
deceased was prominent in fraternal as well 
as in social and commercial circles, being a 
member of the Knighis Templar, tne Ma- 
sons and the Elks. He was also prominent- 
ly identified with St. Phillip’s Church, and 
for many years was superintendent of. the 
Sunday school of the Episcopal Church. 

The funeral services were conducted from 
his late home in Morris St. this afternoon 
at 5 p. M., the Rev. S. S. ‘Bost, pastor of St. 
Phillip’s Episcopal Church, ofhciating. 








Maiden Lane Histor'cal Society to Erect 
Memorial Tablet on Nassau St. 

A meeting of the officers and trustees of 
the Maiden Lane Historical Society was 
held in the rooms of the Jewelers’ 24-Karat 
Club, 15 Maiden Lane, Monday, Sept. 13, 
for the purpose of electing about 40 new 
members to active membership. The or- 
ganization now has about 250 members, 
among whom are the leading jewelers in 
Maiden Lane and vicinity. At this: meeting 
a committee composed of Albert Ullman, J. 
N. Hard, C. G. Alford, W. H. Tarlton and 
H. C. Larter were appointed to arrange for 
the erection of a bronze tablet on Nassau 
St., the exact spot to be decided upon by 
the commi‘tee. It was also voted that the 
unveiling of the tablet would be followed 
by a complimentary luncheon. 

A committee composed of A. K. Sloan 
and Joseph D. Little was appointed to com- 
plete the arrangements for the affair. 








A delivery automobile owned by Wil- 
feck & Schwartz, Mt. Vernon, N. Y., 
jewelers, caught fire on the Bronxville 
near Midland Ave., one night re- 
cently. It blazed up so quickly that Lewis 
Carroll, the driver, was unable to beat it 
out and he started on a run for the near- 
est house to secure aid. Finally Engine No. 
7 was dispatched from Yonkers, N. Y., but 
the car was nearly destroyed when the fire 
fighters arrived. 
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Death of Hiram S. Francis. 

NEw BEDFCRD, Mass., Sept. 10.—Hiram 
S. Francis, of this city, died on Sept. 5 at 
the ) years, three months and 12 
For a number of years he was em- 
ployed by Wexter & Haskins, jewelers, 607 
Purchase St., this city. Later Mr. Francis 
purchased and successfutl) 
husiness at the same place. 


age of 70 
days. 


conducted the 
Since disposing 
of it a years ago, Mr. Francis, al 
though claiming this city as hts home, has 
resided in Brockton, 
places. 

Several weeks since he suffered a shock 
in this city and was taken to the residence 
of Clifton Farmer, at Padanaram, where 
he had formerly lived and where he died. 

Mr. Francis was a member of Acushnet 
Lodge of Odd Fellows, of this city, which 
he joined 3¢ years ago, and an old member 
of Annawan Encampment of ‘Odd Fellows. 
He had a wide circle of friends and ac- 
quaintances, 

The funeral services were held at Pada- 
naram last Tuesday at 2 o'clock, with 
burial at Oak Grove Cemetery. 


few 


Providence and other 








Death of George Frank Twambley. 

Saco, Me., Sept. 11. — George Frank 
Twambley, son of George E. Twambley, of 
Saco, died Thursday, at the age of 45 years, 
after a brief illness. 

Mir. Twambley was associated with his 
father in the retail jewelry business in this 
city. He leaves a widow. 

The deceased had come of a long line of 
jewelers, his grandfather, R. R. Twambley, 
having started the business in Saco, Me., 
and his father, George E Twambley, having 
succeeded to it on the death of the former 
in 1876. Young Mr. Twambley was well 
known not only in the vicinity of Saco, but 
in the wholesale districts of Boston, New 
York, Providence and the A‘tleboros. 








Death of Pieter M. Van Walwyk. 

Pieter M. Van Walwyk, a retired manu- 
facturer of jewelry, Brooklyn, N. Y., died 
on Sept. 9 at his la.e home, 1245 McCor- 
mick Ave., Ozone Park, L. LI. 

Mr. Van Walwyk was born in Amster- 


dam, Holland, in 1821 and came to this 
country about 50 years ago. For many 


years he conducted a jewelry store at 641 
Myrtle Ave., Brookl,n, where he resided 
before moving to Ozone Park 25 years ago 
when he retired from business. 

He was a member of Eagle Lodge 368, 
I. O. O. F., of Brooklyn, and the First 
Congregational Church of Woodhaven, of 
which he was a deacon for many years. 

Deceased is survived by a daugh.er and 
three grandchildren. funeral service 
was held at his late home on Sept. 12, the 
Rev. W. J. Buchanan, pastor of the First 
Congregational Church of Woodhaven, of- 
ficiating. Interment was in the Evergreen 
Cemetery. 


The 








\ thrilling rescue of a drowning man at 
\von-by-the-Sea on Labor Day came to 
light Sept. 10, when Adolph Walters, Jr.. 
son of A. Walters, a prominent jeweler of 
Newark Ave., Jersey City, N. 
to town. 
George 


J.. returned 
The story was corroborated Dy 
Campbell, of 75 St. Marks PI, 


Brooklyn, the man saved. 
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Study this Cartoon- 
There is a Lesson in it 
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Too much emphasis cannot be 
placed on the value of dealer co-op- 
eration. 
that it is just as essential for him to 
co-operate with the manufacturer as 
it is for his clerks to co-operate with 

Co-operating with us means using all him. And co-operation in the sale of 
the advertising features that we so gladly W. W. W. rings is no exception. 
give you. Here we show Madame Butter- 
fly. A picture cannot do her justice. She 
will not only stop everybody right in front 
of your window, but she will positively sell 
W. W. W. set rings for you. Madame 
Butterfly is one of the ways that we con- 
nect your store with our national advertis- 
ing. You must see her in action in order 


to appreciate her. 


W. W. W. 


Makers of nationally advertised rings in which the 
stones do stay, Buffalo, N. Y 
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Negro Window Smasher Is_ Disturbed 
While Looting St. Louis Stores, but 
Escapes Arrest. 

St. Louts, Mo., Sept. 10—A young negro 
robbed the show windows of the F. W. 
Drosten Jewelry Co., 7th and Locust Sts., 
and the A. S. Aloe Optical Instrument Co., 
Olive St., last Sunday between 3 and 3.50 
a. M. In each case a half brick was thrown 
through the window, and the thief was dis- 
turbed while stripping the windows and 
escaped by running into dark alleys. 

At the Aloe window the house watchman 
heard the crash of the window and ran to 
the front of the store, driving the negro 
away. He dropped three trays of fountain 
pens, but managed to re‘ain one tray and 
some small instruments. The loss was not 
heavy. 

At the Drosten store he was disturbed by 
the watchman of a neighboring establish- 
ment while stripping the window, but man- 
aged to get away with merchandise valued 
at $372.75. The booty consisted of 12 lace 
pins, pearls and diamonds, worth $145.50; 
six la vallieres, pearls and diamonds, 
$115.50; 30 stickpins, $67.50; a lorgnette, 
$17.25, and a lorgnette chain, $27. Each 
of the windows was valued at $200. 

The Drosten company supplied the police 
with pencil drawings of the most valuable 
articles stolen. A white youth was arrested 
jater as he tried to pawn one of the lace 
pins, but the police were unable to break 
down his story that a stranger gave it to 
him to pawn. The police kept the appoint- 
ment for the stranger, but he did not ap- 
pear. 
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““‘Antique’’ Chinese Necklets Assessed 
for Full Duty Prove to Be 
Glass Beads. 

In a decision by the Board of U. S, Gen- 
etal Appraisers at New York, the text 
of which was made known last week, a 
rather queer and expensive incident was 
noted. It appears that F. B. Stout, of Chi- 
cago, was deceived into buying “antique” 
Chinese tourmaline necklets and was then 
compelled to pay full invoice value upon 
the alleged artistic antiques. 

The necklets in question, along with a 
great variety of other articles sold to Mr. 
Stout as antiques, upon reaching Chicago 
were sent to the Appraisers’ Stores for the 
usual examinations. According to the in- 
voice and papers submitted to the customs 
officials, the individual value of the neck- 
lets was placed at $190 and came within#the 
tariff definition of artistic antiques, which 
are free of duty. After an examination 
of the necklets the Government examiner 
reported that they were merely glass beads 
valued at $1.92 each. 

When Mr. Stout became convinced that 
he had been imposed upon he filed a pro- 
test with the Board, claiming that he 
should be relieved from the payment of 
duty on the basis of $190 for each necklet, 
on the theory that false necklets consti- 
tuted a “shortage.” The testimony showed 
the articles were sold by a dealer as 
antiques. 

Judge Waite, in his ruling, stated that 
the case was merely that of a purchaser 
being deceived or cheated by placing too 
much confidence in the seller. The General 
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Appraiser therefore refused to grant any 
relief and pointed out that the law re- 
quired assessment of duty upon the en- 
tered value. 


Highwaymen Waylay St. Louis Jewel- 
er and Escape with Ring Valued 
at $1,000. 

St. Louts, Mo., Sept. 10—Samuel Pian, 
a jeweler at 925 Franklin Ave., was rob- 
bed of a diamond ring that he values at 
$1,000 by two highwaymen, who waylaid 
him after he had left a street car to walk 
to his home at 4651 Cook Ave. last Satur- 
day night. 

Mr. Pian, accompanied by this son-in- 
law, Edward Gallant, left the store at the 
usual time, and left the street car at a 
private way. The two men confronted 
them with revolvers as the car moved on, 
and one of them struck Mr. Pian, who 1s 
75 years of age, with his weapon. While 
Mr. Pian was helpless from the blow the 
ring was removed from his finger. Mr. 
Gallant fought loose from the robber who 
had grabbed him, and was shot at as he 
ran calling for help. 

The robbers made no effort to take 
either money or a watch from Mr. Pian, 
and he believes that they knew of the value 
of his ring and were seeking only that. 
Mr. Pian suffered some from the shock 
of the blow, but was not seriously injured. 








Forged Note Passer Sent to Jefferson- 
ville State Reformatory. 

EvANSVILLE, Ind., Sept. 10—Thomas 
Sherwood, charged with passing a forged 
note at the Kilbert store, on Main St., near 
7th St.. was tried in the Vanderburg County 
Circuit Court before Judge Duncan C. 
Givens on Wednesday and was sentenced 
to the State reformatory at Jeffersonville 
for a period of from one to five years. 

Sherwood’s home is in Lexington, Ky., 
where he has a wife and two children liv- 
ing. He is only 27 years old. The police 
say he is wanted in Detroit, Mich.; Fort 
Worth, Tex., and several other cities. About 
two years ago he was released from the 
State prison in Oklahoma, where he served 
a term for forgery. It is expected that sev- 
eral cities will claim him as soon as he 
serves his term in the Jeffersonville reform- 
atory. 








W. N. Harrington, Meridian, Miss., 
Offers Creditors 25 Cents on the 
Dollar. 


MERIDIAN, Miss., Sept. 10.—W. N. Har- 
rington, a retail jeweler of this place, is 
offering creditors 25 cents on the dollar. 
He has merchandise valued at $1,250 and 
his fixtures are estimated at $650. ‘The 
indebtedness is placed at $2,650. 

This business was founded by Mr. Har- 
rington in 1901. He continued it indi- 
vidually until late in 1909, when his 
brother, James S., was admitted under the 
firm style of Harrington Bros. That firm 
dissolved in 1912, and W. N. Harrington 
has since continued the business alone. 








James C. Parker, Flat River, Mo., has 
been succeeded by the J. C. Parker Jewelry 
Co. 
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Letter of Joint Baggage Committee of 
the Trade on |. S. C. C. Decision 
Indicates Committee Will Fight 

Cummins Law. 

The jewelry trade associations which 
participated in the successful fight against 
the railroads to change the baggage regu- 
lations so that the wholesalers and manu- 
facturers might have their travelers sell 
samples from their trunks, have received 
a letter from the joint baggage committee 
of the trade calling attention to the de- 
cision of the Interstate Commerce Com- 
mission, published in full in THe JEweELERS'’ 
CIRCULAR, issue of Aug. 25, on this sub- 
ject. These pages contained the full text 
of the I. S. C. C. decision. 

This decision was generally to the effeci 
that the tariffs of the railroads, as filed, 
were reasonable in their restrictions on 
baggage and in the definition of sample 
haggage, and ordered the railroads to file 
a regulation framed by the Commission 
which will permit the traveling salesman 
to carry his baggage trunks containing 
samples which he can sell. The letter also 
announces the fact that the committee is 
working to obtain redress for the trade 
under the obnoxious restrictions of the 
railroads which have been filed under the 
Cummins Act, and indicated that the com- 
mittee in conjunction with other organiza- 
tions will be able to introduce into Con- 
gress an amendment to the law. ‘The let- 
ter reads as follows: 

Gentlemen 
that the ‘ 


-It gives us great pleasure to advise 
‘Joint Baggage Committee”’ has been 
successful in obtaining from the Interstate Com- 
merce Commission a decision which in effect pro- 

the either directiy or in- 


you 


hibits railroads from 
directly interfering with the disposition of goods 
contained in trunks which have been checked on 
railroads as baggage. We wish to take this oppor- 
tunity of thanking you for your co-operation in 
the matter. 

For your information we enclose a copy of an 
article published in Tue Jewerers’ Circular in 
its issue of Aug. 25, 1915. This article gives 
briefly the history of the case and the order of 
the Interstate Commerce Commission. 

As the committee believes it has further work 
‘o do we also desire to call your attention to 
the “Cummins” amendment to the act to regu- 
late commerce, which has been causing the jewel- 
ers considerable anxiety in recent months. The 
committee, feeling that this subject came within 
the scope of its operations, has taken the matter 
up and has been making every effort toward pos- 
sible relief for the jewelers. In all probability, 
nothing actually can be accomplished until the 
next session of Congress, when it is hoped that 
the committee, in conjunction with other organi- 
zations in various lines of trade throughout the 
country, will be able to induce that body to so 
amend the law so as to afford the relief desired. 

Will you please advise us if we can count on 
yOur co-operation in this matter, and your au- 
thority to use the name of your organization in 
connection therewith. Yours truly, 

Joint Baccace CoMMITTEE, 
FESSENDEN, Chairman. 


(Signed) OLiver G. 








Death of Charles Presentin. 
Maptson, Wis., Sept. &—Charles Pre- 
sentin, Sr., a former City Treasurer and 
one of the oldest jewelers and watchmak- 
ers of Madison, died on Sept. 3 at the age 


of 8&8 years. Death was due to old age. 








Mr. Presentin was elected City Treas- 
urer of Madison in 1901. and filled the 
office with much credit to himself. 

C. N. Paine, Witt. Ill. has moved to 


‘Tillsboro. Til. 
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She most beautiful watch \h 


IN 


ADJUSTED MODELS, 
$25 to $60, guaranteed to 
come within railroad time 
requirements. 


PRECISION MODELS, 
$50 to $250, guaranteed to 
come within observatory time 
requirements, giving highest 
time-keeping perfection ob- 
tainable. 


THE DIETRICH GRUEN, 
$265 to $650, the world’s finest 


pocket timepiece. 


At good jewelers. 


How the Gruen Verithin is made to “fit your pocket like 
a silver dollar”’ yet retain fuil size and strength of parts. 


country 


ad reproduced above appears 1! the 


over 
and higher watch stan 





erica 


WRITE FOR “ONE WORD 
FROM A WOMAN’S LIPS” 


a booklet on watches and 
watchmaking everyone should 
read before buying a time- 
piece. Mail coupon today. 


THE GRUEN WATCH MFG. 
Co., 32 East Fifth Avenue, 
Cincinnati, Ohio. Makers of the 


famous Gruen Watches since 1876. 


Factories: Cincinnati and Madre 
Biel, Switzerland. Canadian Branch, 


Toronto. 


Duplicate parts to be had promptly 
through Gruen dealers everywhere. 


f 


ate Sia. | Woman's Li 
VERITHIN WAY , Gruen Verithin 


Address....... 


Watch Mfg. 
Company , 
32 E. Fifth Ave., Cincinnati, O. 


4 Send me your booklet 
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the movement , 
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“‘One Word from a 
s’’ and full information about the 
W atch. 








October issue of J 


is creating new business 1 
lard in the minds ot 


The Gruen Watch Mfg. Co., Cincinnati, O. 
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thousands of men 
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TRADE CONDITIONS. 
That the manufacturing jewelers of this city are 
beginning to feel] some improvement in general 


business conditio—fis is apparent in the number of 
advertisements that are 


newspapers for help 


daily appearing in the 
wanted and in the greater 
activity in the numerous establishments, where 
more hands are being employed and longer time 
schedules. The big national convention held a 
fortnight ago in New York has also left its favor- 
ible impress upon conditions by confi- 
dence into everybody possi- 
bilities of the 


instilling 
concerned as to the 
Christmas and holiday business. 


Paul Fletcher returacd the past week 


from an automobile trip to Detroit, Mich. 
Letters addressed to the Hamilton 
Watch Co. remain uncalled for at the 


Providence post-office. 

Handsome wire work jewelry was shown 
by the King Jewelry Co. at the New Lon- 
don County Fair. 

Richard L. Ward is making an extended 
trip through the west in the interests of 
the H. M. H. Co., Bagley St., Pawtucket. 

William H. Manchester, et ux., Florence 
E., et al. have discharged a mortgage for 
$5,000 held by the Providence Institution 
for Savings. 

William J. Feeley, of the W. J. Feeley 
Co., has returned from a two months’ trip 
to the Pacific Coast, visiting both expesi- 
tions while there. 

E. E. Baker is on an extended business 
trip for E. L. Spencer & Co that will take 
him to the Pacific Coast during an absence 
of about six weeks. 

Frederick V. Kennon, 


John T. Moran Mfg. Co., 


secretary of the 
has commenced 


the erection of a fine two-story home on 
Norwood Ave., at Edgewood. 
Bernard Boas, head of the jewelry de- 


partment at the Outlet Co., had his auto- 
mcbile stolen from where he had left it on 
the street one night last week. 

Alpin Chisholm, of the Bugbee & Niles 
Co., of this city, who has been spending the 
Summer at Narragansett Pier, has returned 
to his ‘home at North Attleboro. 

Frank P. Boland, manager of H. J. Astle 
& Co.’s jewelry machinery department, 1s 
about to introduce a new patented device 
for drying jewelry and silverware. 

The first meeting of the creditors of Ben 
Wyman, stone dealer of this city, will be 
held at the office of Referee in Bankruptcy 
Nathan W, Littlefield at 11 o’clock, Sept. 
21. 

Fred €. Lawton, formerly superintendent 
of the Gorham Mfg. Co., but for the past 
year in business in Detroit, Mich., has 
been making a visit, with his wife, in this 
vicinity, last week being guests of friends 
at Shawomet Beach. 

The school year at the Rhode Island 
School of Design will commence on Sept. 
27. The applications for registration in 
classes in jewelry, silversmithing, hub and 
die cutting, chasing and engraving is pro- 
gressing satisfactorily. 

The Dimond Co., of this city, was incor- 
porated last week at the office of the Sec- 
retary of State under the laws of Rhode 
Island, with a capitalization of $299,900, of 
which $900 is common and the balance pre- 
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reorganization of 
Inc., which recently 
proceedings in this 


ferred stock. This is a 
te L. Dimond & Sons. 
hgured in bankruptcy 


city and Boston. The incorporators are: 
Abraham Dimond, M. Maurice Dimond 
end Henry J. Dimond. 
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Louis D. Barrows is in the west in the 


interests of H. Barrows & Co. 

William Maintien is making an extended 
business trip for Maintien & Wise, Inc. 

J. H. Peckham & Co. are running their 
factory 13 hours a day, in order to fill 
orders. 

G. H. French, of the W. & S. Blackin- 
ton Co., won one of the cups at the High- 
land Country Club golf tournament re- 
cently. 

C. Ray Randall, of C. Ray Randall & Co., 
has sold his beautiful home in North At- 
tleboro and has taken up his residence in 
Providence. 

Fred E. Sturdy was awarded first prize 
for having the best-decorated cottage at 
the carnival held last week at Lake Archer. 
Arthur E. Codding took second prize. 

W. H. Bell and Orin Clifford were among 
the North Attleboro Republicans to attend 
the big Republican clambake in Boston last 
Saturday, at which Senators Lodge and 
Weeks were speakers. 

The Board of Trade held its monthly 
meeting Thursday evening in Grand Army 
Hall. John Conefy was chairman of 
the committee in charge of the meeting. 
George Harriman, of Boston, gave a fine 
talk on transportation problems. 











I. S. Weaver, 


Reading, Pa., was a visitor 
last week. 

S. Rosenblatt, 2605 Germantown 
will remove to 2649 Germantown Ave. 

Starr & Moss, 3627 Germantown Ave. 
have added a graphophone department to 
their store. 

Fk B. Wallen, Camden, 
have returned from a 
Wildwood, N. J. 

Mrs. Emma Haines, wife of William 
Haines, for more than 40 vears in business 


Ave.. 


family 
Spent at 


and his 
vacation 


on Columbia Ave. died at the home of 
her husband, 3235 N. Park Ave., Sept. 10. 
She was the mother of William Haines, 


Jr., who is in business on 5th St. above 
Somerset St. 

Joseph B. Bechtel, head of the firm of J. 
B. Bechte! & Co., held a business conference 
with his employes last Thursday night, at 
which suggestions for improving the busi- 
ness were received. Following the confer- 
ence Mr. Bechtel entertained the employes 
at a dinner at Green’s Hotel. 








On Oct. 1 W. F. Newhall & Son, Inc., 
Lynn, Mass., will move to larger quarters 
at 16 Market St. A special opening of the 
new store will be held early in October. 
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gone back 
Winter closing 


All the leading jewelers have 
to their usual Fall and 
although the 
hot for 


weather 
this 


time. 


still remains 
oppressively 


season of the 
year, 

a wholesale diamond mer- 
York, was in Baltimore the 
his annual trip for 16th con- 

He left here for the middle 


Kantor, 


New 


Leon 
chant of 
past week 
secutive year. 
west. 

Stiett 
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Charles C. Stieff, president of the 
Co., silversmiths, has purchased the | 
ing next door to the establishment, 11 and 
13 N. Liberty St. and may extend the 
plant to lafger proportions within the near 
future. 

The police are on the trail of two 
negroes who Are believed to have broken 
the plate glass show. window at Robert J. 
Noonan’s store, 327 N. Eutaw St., early 
one morning recently and to have stolen 
a quantity of jewelry. 

The firm of A. Perel & Son has been 
dissolved and will be succeeded by Louis 
Perel & Co., Abram Perel resigning. The 
new firm will go into the jobbing business 
extensively, opening stores at 101 W. Bal- 
timore St. and 813 E. Baltimore St., be- 
sides in other cities. 

Spungin & Rolston have dissolved their 
partnership as S. Spungin & Co., 101 N. 
Liberty St. Mr. Spungin will continue the 
business there, while Mr. Rolston has gone 
with the John W. Mealy & Son Co. Both 
of these men were with the C. C. ‘Crooks 
Co., before they bought out Beck’s store 
and formed a partnership. 

The local detectives were called in re- 
cently to recover, if possible, two diamond 
earrings, valued at $500, belonging to Harry 
Gammerman, a jeweler at 606 E. Baltimore 
St. The jeweler let a woman have the ear- 
rings on approval. He had secured them 
from a Baltimore St. pawnbroker, and to 
satisfy herself of the value of the ear- 
rings. The woman said she went to a 
jewelry concern on Baltimore St. to get a 
valuation. She then went to another jewel- 
ry shop to verify the and value of 
the earrings and she claims that when she 
looked into her handbag the diamonds 
were missing. She became excited and 
rushed back to the first jeweler to find no 
trace of them. Then the police were noti- 
fied. Mr. Gammerman said he will be 
able to recover his costs in the diamond 
deal, as the woman has already offered to 
pay $400 for the stones she lost, but Mr. 
Gammerman insists on what the diamonds 
cost him which is above $400. He will not 
insist on the full price of $500 which in- 
cluded his profits. 
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\n American consular officer in France 
has transmitted the name of a firm in his 
district which desires to represent Ameri- 
can manufacturers and importers of imita- 
tion jewelry. For further information, in 
writing to the Department of Commerce 
and Labor, Washington, D. C., in regard 
to this matter, reference should be made to 
file No. 18235. 
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Gorham Table Silver 
in Chests 


—is a most acceptable present for the June bride, and in choosing such 
exquisite gifts, the giver instinctively associates the name of Gorham. Gotham 
quality, Gesheun des ‘sign and Gorham workmanship standing for supremacy in 
sterling silver table ware. Gorham Table Silver in chests is <n red in a choice 
of some thirty Period Patterns, at prices to meet individual preferences. 





AWN} TH 
PEPFAR TEE EEE' 


Wii 


i 


Lid Lili Li 





Gorham silverware is offered for 
sale through jewelers exclusively. 


THE GORHAM COMPANY 


Silversmiths and Goldsmiths 


Fifth Avenue and 36th Street. New York 


Branches 
NEW YORK 15, 17. 19 Maiden Lane SAN FRANCISCO: 140 Geary Street 
CHICAGO: 10 South Wabash Avenue LONDON: Elw Place 
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ELDOM, if ever 

’ | W . 
one are before, have the 
oe . re‘ail jewelers of this 
Appreciated. country responded 


with such alacrity or given such co-opera- 
tion to a movement inaugurated in any 
quarter as they have accorded the sugges- 
tion made by THE JEWELERS’ CIRCULAR that 
they co-operate in an educational campaign 
to teach the public to wear jewelry prop- 
erly and to inculcate the principles of jewel- 
ry wearing in a way that means the show- 
ing of taste and discrimination on the part 
of the jewelry wearer and the selling of 
more jewelry by the members of our indus- 
try. Asa result the work that this journal 
started some months ago in getting the daily 
papers interested in teaching the jewelry 
buyer at large that there was special jewel- 
ry for particular occasions and particular 
gowns, and that what is appropriate at one 
time is not appropriate at another, has met 
with a success that is remarkable in the 
extreme. The series of articles on “The 
First Principles in the Wearing of Jewel- 
ry,” which were begun in the issue of Aug. 
4, have been and are being recopied by 
papers in every section of the country, 
either in whole or in part, with and without 
the beautiful illustrations that accompanied 
them. What is more, this co-operation is 
being gladly given by the editors of the 
various newspapers, because they realize 
that the information which they are dis- 
seminating is of distinct interest and value 
to their readers, irrespective of what good 
it may do to the jewelry trade. 


It is already evident that these articles 
have excited more interest and favorable 
comment in the jewelry trade itself than 
anything of its kind that has ever been pub- 
lished, and in addition to awakening the 
public interest in the use of jewelry have 
served to educate the jewelers and their 
clerks and to bring to them in clear, con- 
cise and succinct form facts and principles 
of which the dealers had been dimly aware 
in the past, but which in many cases they 
had never been able to apply in the form 
of an argument to customers. 

A few words about the success of the 
campaign was published in the issue of 
Sept. 1, but since that time this educational 
movement has spread so rapidly and so 
many more jewelers and newspapers have 
become interested in the subject that fur- 
ther information about the campaign ap- 
pears in this issue on pages with 
letters that have been received 
| illustrations of a few more 
from principal papers that 
have appeared since those that were pub- 
lished two How greatly the 
jeweler appreciates this work and how will- 
cases to co-operate may 
be seen in the text of some of the letters 
published, while the congratulations that 
have come to us 1m personal messages and 
by telephone have numerous and 
so enthusiastic as to make us feel amply 
repaid for the effort and money expended 
in this movement to benefit the industry at 


ao» to 64, 
some of the 
by jew elers all 
of the clippings 


weeks ago. 


ing he is in many 


been so 


large 

\Ve have interrupted the series of articles 
by Miss Archer, prepared for the benefit 
of the jeweler and the public in a form 
that can be republished by the daily papers, 


Buyers look for the 
news of your business 
in their trade news- 
paper. Advertise if 
you want them to do 
business with you. 


in order to use one wherein the author talks 
directly to the manufacturers and dealers 
on the effect of this campaign of public 
education upon the jewelry business as a 
whole, on what it means to the maker and 
the seller of jewelry, including hints as to 
how they both can take advantage of it 
to the greatest degree possible. She also of- 
fers suggestions to the manufacturers 
as to watching the tendency in styles in dress, 
and particularly the materials used, before 
deciding on their lines for the different sea- 
all of which will no doubt be read 
with deep interest. Her criticisms as to 
some of the mistakes she thinks have been 
made in the past are published for what 
they are worth to the manufacturing trade. 


We sincerely hope and confidently expect 
that the articles to be published in future 
issues of THE JEWELERS’ CIRCULAR on the 
important questions of wearing jewelry will 
meet with as great success and be read 
with as much interest and avidity by the 
jewelers and public as have been those in 
the past. The work already accomplished, 
however, has done more to interest the 
buying public in the use of jewelry than 
anything ever attempted either within or 
without the trade, and it is safe to say that 
the women of this country are taking an 
interest in the subject of appropriateness 
of jewelry to an extent that was never 
dreamed of a few years ago. This in itself 
opens the door to further publicity, as the 
editors of the daily papers and magazines, 
realizing now for the first time that their 
readers want to be instructed as to jewelry 
wearing, jewelry designs, jewelry fashions, 
etc., are on the lookout for articles on these 
which they would heretofore 


sons, 


subjects to 


have given no attention whatsoever. 

To our readers in all sections of the 
United States who have been and are co- 
operating with us in this great movement 


we extend our most hearty thanks, as it 1s 
due to them, as well as to this journal and 
its organization, that the success so tar 
achieved has been possible, bespeak 
a continuation of this interest and support, 
g day by day to 


and we 


movement is growin 
public and the 
so as long as it 


as the 
the benefit of both the jew el- 
ry trade and will continue 


is properly conducted on educational lines. 





so-called 
Com- 


Trade’s Baggage T a 
Committee to Fight. ee 9a jewelry 


. | mittee ol 
ummins Law. trace, composed of 


representatives of the various organizations 
of manufacturers and jobbers, who had 
charge of the fight against the railroads in 
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» matter of the sale by jewelry travelers 

articles carried in their trunks, has re- 
ported briefly to the various organizations 
which co-operated in this movement. As 
already told in previous issues of THE 
JEWELERS’ CIRCULAR, this committee started 
ou: to remedy a condition that was doing 
serious harm to the jewelry trade. The 
railroads in filing their tariffs had provided 
for the carrying as baggage of personal ef- 
fects and samples, and it was contended 
that an article sold by a salesman was not a 
sample and :ts -aipment as baggage was a 
violation of the tariff and of t' +-=-tate 
Commerce Law. The Baggage Committee, 
aciing through its chairman, Oliver G. Fes- 
senden, and its counsel, succeeded in having 
the Interstate Commerce Commission de- 
clare this regulation unreasonable and order 
a new one filed by the railroads that is so 
drawn that it will permit a salesman to sell 
articles carried as baggage without vio- 
lating the law. The Baggage Committee 
in reporting back to the associations which 
its members represented has made part of 
its report the account published in THE 
JEWELERS’ CrrcuLar Aug. 25, which was the 
only one containing the full text of the 
Interstate Commerce Commission’s decision 
sustaining the contention of the jewelers. 

In this report, however, the committee in- 
cludes a statement which will be read with 
interest by the manufac uring and jobbing 
trade particularly, inasmuch as it states that 
all its work has not been accomplished, and 
it intimates that the committee is now 
working to relieve the trade from the ob- 
noxious condi.ions which followed the en- 
actment of what is known as the Cummins 
law, under which the railroads and express 
companies demand that full valuation be 
put upon all packages shipped as baggage 
or express and that an insurance rate be 
paid on all amounts above the minimum, 
the insurance rates provided being practi- 
cally prohibitive as far as compliance by 
the jewelry trade is concerned.  Act- 
ing in conjunction with other trade bodies 
the Baggage Committee will participate in 
an introduction of an amendment to the 
Cummins law at the opening session of the 
next Congress, which, it intimates, will re- 
sult in affording the relief necessary to 
those of our trade who felt that they must 
act on the interpretation of the law as laid 
down by the railroads and other officials. 

[i is to be hoped that the success of the 
commit.ee in its new undertaking will be as 
great and as thorough as that which it ob- 
tained in its fight with the railroads over 
the question of sample baggage, and the 
thanks of the trade are due this body and 
its able chairman for the great effort the, 
are making in behalf of the industry. 
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iain with Eichberg & Co., 
St., left Sept. 7 on an extended 
western trip. 

J. C. Newman, of Hirshorn, Smith & 
Newman, 21 Maiden Lane, left Sept. 8 on 
a trip to the middle west. 

Theodore Yankauer, of Yankauer, Newit- 
ter  & Platt, 170 Broadway, left Sept. 6 on 
a trip to the middle west. 

kred Cook, of the Whiting & Davis Co., 
15 Maiden Lane, returned last week from 
a business trip to Philadelphia. 

John M. Richards, diamond dealer, 60 
Nassau St., returned Sept. 8 from a trip to 
Boston, Portland and Newport. 

Gilbert T. Woodhull, of Mount & Wood- 
hull, 170 Broadway, has returned to this 
city from a short New England trip. 

D. Davidson, representing the Blue River 
Diamond Co., 101 Beekman St., has on ex- 
hibition a pure white, emerald-shaped, cut 
diamond which weighs 10 14/100 carats. 

Milton S. Rodenberg and I. J. Schwartz, 
representing Dunn & Rodenberg and L. Bar- 
nett & Co., have returned to this city, after 
having spent some time in the middle west. 


C. F. Brinck, with the Wadsworth Watch 
Case Co., 15 Maiden Lane, has been spend- 
ing a two weeks’ vacation at Dingman’s 
Ferry, Pa. He returned to the city Sun- 
day. 

The International Silver Co., 9 Maiden 
Lane, has declared the regular quarterly 


dividend of 1% per cent. on the preferred 
stock. payable Oct. 1 to stockholders of rec- 
ord Sept. 17. 

C. W. Harmon, with Joseph Fahys & Co., 
54 Maiden Lane, accompanied by H. G. 
Leavitt, superintendent of the factory at 
Sag Harbor, N. Y., left last week on a 
business trip to Boston. 

H. Moussaieff, who has been maintaining 
an office in Paris as a dealer in American 
pearls, has come to New York and opened 
an office at 12 John St., where he will en- 
gage in the American pearl business. 

The Seth Thomas Clock Co., 15 Maiden 
Lane, has just completed and delivered a 
tower clock with a 36-inch dial to Charles 
Q. Eldredge, at Old Mystic, R. I. Work- 
men from the factory, at Thomaston, Conn., 
erected the clock. 

Mr. Sigmund and Mr. Strauss, of the R. 
Harris Co., Washington, D. C., were in 
town during the past week on a buying 
trip and made their headquarters at the 
cffices of the Jewelers’ Co-operative Syndi- 
cate, 80 Maiden Lane. 

J. L. Kerr and his wife are in this city 
for a short stay. While here Mr. and Mrs. 
Kerr are stopping at the Hotel McAlpin. 
Mr. Kerr conducts a jewelry store at Colon 
and several other similar establishments on 
the Isthmus of Panama. 

Articles of incorporation were. obtained 
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at Albany, N. Y., last week authorizing the 
Machine Metal Products Co. to engage 1n 
the manufacture of bronzes, aluminum, etc. 
The capital is placed at $100,000, with the 
following incorporaiors: H. S. and I. N. 
Levinson and I. Steigerwald. 

The first meeting of creditors of Ciarles 
Nanz, doing business as the Watchman’s 
Clock & Supply Co., 9 Church St., was held 
at the office of Seaman Miller, referee in 
bankruptcy, 2 Rector St., last Wednesday. 
At this meeting John L,. Lyitle was elected 
trustee under $1,000 bond. The next meet- 
ing will be held at the same place on Sept. 
15 (Wednesday ).at 3.30 P. M. 

Articles of incorporation were obtained 
last week at Albany, N. Y., by the Medal 
& Badge Co. to engage in the manufacture 
of jewelry, rings, badges and novelties, with 
an authorized capital of $5,000. The incor- 
porators of the new concern are Ferdinand 
Popper and Murry C. Wolf, of this city, 
and Joseph D. Jennings, of Rutherford, 
N. J. 

Mrs. Columbia Henrie‘ta Hiaill, 
Clarence Leonard Hill, 
in the diamond 


wife of 
who was formerly 
business and for many 
years with Tiffany & Co., died Sept. 8 at 
her home, 28 Essex St., Brooklyn. Mrs. 
Hill was born 62 years ago and had been a 
resident of Brooklyn for many years. She 
was actively interested in the work of the 
Epworth Methodist Episcopal Church. The 


deceased is survived by a son and a 
daughter. 

H. B. O’Brien, sales manager for the 
Alvin Mfg. Co. at Sag Harbor, N. Y., vis- 
ited the New York office Sept. 9. J. Fahys 
Cook, of the same concern, left Sept. 10 for 


Piping Rock, N. Y., where he will take part’ 


in the Wild West show and military tour- 
nament held under the auspices of Squad- 
ron A, N. S. N. G, for the benefit of the 
Nassau County Hospital, at Mineola, L. I. 
The daredevil riders of New York’s most 
famous cavalry organization will drill by 
platoon, troop and squadron, and will also 
demonstrate how a field gun is fired. 

Many jewelry manufacturers who export 


may be interested in an announcement 
made by Gaston, Williams & Wig- 
more, Inc., 140 Broadway, New York, that 


their Far Eastern division, organized and 
equipped to develop markets for American 
industries, will hereafter be in charge of 


Joseph J. Keegan and ‘Hilliard J. Rosen- 
crantz as managing directors. Messrs. 


Keegan and Rosencrantz have been promi- 
nently identified with American trade de- 
velopment in the Far Eastern countries for 
the past 16 years, representing a number 
of American jewelry manufacturers in the 
Orient. 

John McGrath, 27 years of age, of 1101 
Lorimer St., Greenpoint, was arrested on 


net: 
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Sept. 5 by Warrant 
Manhattan Ave. 
sued by 


Dunn of the 
warrant is- 


Naumer charging him 
Fa | 


( Yfhcer 

Court on a 
Magistrate 
with having obtained $10 on a check drawn 
upon a bank in which he 
The complainant against MeGrath 
Merckling, a jeweler at 632 Manhattan Ave. 


had no account. 
was L. 


In his application for a warrant Mr. Merck- 
ling stated that MoGrath had induced him 
to cash the check and had called at his place 
of business a day later and asked that the 
jeweler hold the check for a few days, as 
he had to adjust his account in the bank. 
Mr. Merckling called at the bank later and 
found that McGrath had had an account 
there, but that it had run out several times. ' 

Louis B. Zufell, who was for many years' 
engaged in the jewelry and watch repairing 
business on Morris Ave., Long. Island City, 
before his retirement, six years ago,/died 
recently at the home of his daughter, Fu- 
neral services were held at the home of his : 
daughter, on Gerry Ave., Long Island City,. 
and were in charge of Rev. George Schork,!! 
pastor of the German Evangelical “Church. | 
Burial was in Mount Olivet Cemetery. Mr. 
Zufell was born in Germany 68 years ago. 
Following his retirement he took up his, 
residence jn S Plainfield, N. J. At the) 
time of his death he was visiting his daughs ; 
ter. The cause of Mr. Zufell’s demise ig | 
attributed to an aitack of heart failure. The | 
deceased is survived by four sons, Benja-' 
min, Louis, Harry and Joseph, ani one 
daughter, Mrs. Laurencelle. 

“Count” Bernard F. S. Gregory, also: 
known to the police as BernardGruenbaum, 
who in past years has acquired a rather 
bad record, was arrested on the night of 
Sept. 7 at the Hotel Cumberland. Follow- 
ing the arrest the “Count” was taken to the 
West Side Court, where it was learned that 
the jewelry firm of Udall & Ballen, of New- 
port, R. I., accused him of making off with 
a stickpin, valued at $100, which he obtained 
on memorandum from the firm on Sept. 4. 
He asked to be sent back to the Newport 
colony, where he ts a well-known figure, 
but the magistrate refused his request and 
held him without bail as a fugitive from 
justice to await a copy of the Rhode Island 
indictment. Last Thursday morning, when 
the “Count” was lined up with several others 
at Police Headquarters before Captain Gray 
and-a number of detectives, one of the de- 
tectives made a declaration that he had 
made the “Count’s” acquaintance in the 
course of business in St. Louis some time 
ago. 

Charles S. 





Untermeyer, of Charles Keller 
& Co., 71 Nassau St., who is usually known 
to his friends as “Dollie,” has announced 
his retirement from that firm, after 31 
years in the jewelry trade. In retiring Mr. 
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thank his 
friends for their loyal support and good 
will, 

S. Jacobs is now representing R. Bolotin 


Untermeyer wishes to many 


Co., 41 Maiden Lane, in New York and 
vicinity. 

A number of establishments in the Maid- 
en Lane district were closed a part of last 
week in observance of Rosh Hoshana, the 
Jewish New Year. 

Oscar Hochberger, of the firm of J. Hoch- 
berger & Sons, 35 Maiden Lane, sailed re- 
cently on the Noordam for Holland to 
visit the diamond market. He will relieve 
Julius Hochberger, who has been sojourn- 
ing in Amsterdam since January. 

Harvey H. Galbreath, aged 74, for years 
a resident of Cincinnati and a member of 
the old firm of the Duhme Jewelry Co., died 
recently in this city. He was a charter 
member of the Queen City Club and of the 
Commercial Club. For the last several years 
Mr. Galbreath had been connected with the 
International Silver Co. in New York. 
Those who survive him are his nieces, Mrs. 
Franklyn Ives, of Clifton, and Mrs. Charles 
Eustis, of Minneapolis, Minn., and a 
nephew, Albert Duhme, of Klamath, Ore. 
Mrs. Emily Galbreath, his wife, died a 
couple of years ago. The remains were 
taken to Cincinnati. 

A special representative from the office 
of Thomas Fleming Walsh, attorney for 
the members of the National Jewelers 
Board of Trade, recently made an investi- 
gation of the affairs of Hess & Slager, 
jewelers at Jacksonville, Fla., with a view 
of granting an extension, but it was not 
found feasible, and as a number of claims 
were already past due it was decided to 
bring suits to protect the interests of cred- 
itors. As a result a number of suits have 
been instiiuted through the office of Mr. 
Walsh against this concern, and it is ex- 
pected that judgments will be obtained dur- 
ing the September term of court. 

Thomas F. Walsh, attorney for members 
of the National Jewelers Board of Trade, 
reports the following dividends paid: J. C. 
Sawyer & Co., Boston, Mass., second divi- 
dend of 10 per cent.; L. L. Trumbly, Santa 
Cruz, Cal., seventh dividend of 5 per cent.; 
A. Romm, Brockton, Mass., 20 per cent. 
composition ; Wegner Jewelry Co., Spokane, 
Wash., second and final dividend of 10 per 
cent.; Providence Jewelry Co., San Francis- 
co, Cal., first dividend of 2 per cent.; Ar- 
senal Instalment Co., Detroit, Mich., second 
dividend of 5 per cent.; L. W. Cheney, San 
Francisco, Cal., second dividend of 5 per 
cent.; David Harris, Sacramento, Cal., sec- 
ond dividend of 3.9 per cent.; Carlson Bros., 
Coalinga, Cal., first dividend of 5 per cent. 

Proprietors of pawnshops in this city 
have been asked by the New York police to 
be on the watch for the articles of jewelry 
stolen from Mrs. Elizabeth Griggs Nichols 
at the time of her murder on Wednesday 
evening. Sept. &, at her home, 4 E. 79th St. 
[he articles were described as follows: 


Lady’s open face platinum watch, stem 


winder, back studded with diamonds, cir- 
cle of diamonds on face, white dial, size 0; 
maker, Patek, Philippe & Co., Geneva; move- 
ment No. 104,534; valued at $1,500; dia- 
mond neck chain set in gold, 31 inches long, 
‘ontaining about 95 diamonds, each about 
one-half carat, round and navette shape 
alternating, valued at $4,500; lady’s ring, 
size 642, two and one-half carat emerald 
and two diamonds, one and three-quarter 
carats each, valued at $3,000; lady’s gold 
ring, size 642, three and one-quarter carat 
diamond in center, two and one-halt carat 
diamond on each side, valued at $1,500; 
lady's gold ring, two diamonds, three and 
one-half carats each, diamonds are set so 
that they can be made into earrings, valued 
at $3,000; two ladies’ gold rings, size 
642, three and one-half carat diamond in 
each, valued at $3,000; gold marriage ring, 
one-eighth inch wide. If any reader is suc- 
cessful in locating any of the above men- 
tioned jewelry kindly notify Inspector John 
J. Cray, Detective Bureau, Police Head- 
quarters, 240 Centre St. 








Tariff Committee of N. E. M. J. & S.A. 

Meets at Providence and Circular 

Letter Is Sent to Members. 

PROVIDENCE, R. I., Sept. 10—The New 
Kngland Manufacturing Jewelers’ and Sil- 
versmiths’ Association have commenced the 
consideration of beneficial work for tne 
coming Fall and Winter and already one 
or two of the standing committees have 
held preliminary meetings to get their lines 
laid out. One of the first of these has been 
the committee on tariff and as a result of 
its work a circular letter has been mailed 
to the members of the association, calling 
attention to recent tariff decisions favor- 
able to the manufacturing jewelry industry, 
several of which follow along the lines of 
interpretation of the metal and jewelry 
paragraphs that have been held and argued 
by the association. “The circular points out 
that these decisions embody the following 
principles, and in the letter Manager Booth 
says: 

“The United States Board of General 
Appraisers has recently handed down sev- 
eral important decisions interpreting the 
jewelry paragaphs and the basket para- 
graph of the metal schedule of the present 
tariff law. hese decisions are distinctly 
favorable to the domestic manufacturers 
and constitute a notable vindication of this 
association’s tariff policy, the policy of co- 
operating with the Government to secure 
an interpretation of the law in harmony 
with the intent of Congress. 

“The decisions in question embody the 
following principles: 

“1. All merchandise commonly or com- 
mercially known as jewelry of whatever 
material composed if valued above 20 cents 
per dozen pieces, is dutiable at 60 per cent. 
under the jewelry paragraph. 

“2 Parts of jewelry as well as parts of 
articles named in the jewelry paragraph 
are dutiable at 60 per cent. regardless of 
their value. 

“3. It is not essential that an article in 
orcer to be dutiable at 50 per cent. as ‘arti- 
cles or wares plated with gold or silver,’ 
be wholly or substantially plated with gold 
or silver; the mere fact that any part there- 


THE JEWELERS’ CIRCULAR-WEEKLY 85 


of has been plated with either of those 
metals is sufficient to bring it within the 
said provision, 

“The chief significance of the above is 
not alone in the fact that the effort to se- 
cure a rate of 20 per cent. ad valorem in- 
stead of a rate of 60 per cent. or of 50 per 
cent. ad valorem on a large variety of mer- 
chandise has been defeated, but in the fact 
that the principles of interpretation an- 
nounced constitute the greatest triumph 
the domestic interests have ever achieved 
in tariff matters. 

“In addition to the decisions referred ta 
above, it should be noted that since the last 
statement of the association’s tariff com- 
mittee, the United States Court of Cus- 
toms Appeals has affirmed the decisions of 
the Board of General Appraisers in up- 
holding an ‘assessment of 50 per cent. om 
antimony ware plated with silver and of 
60 per cent. on metal pocket pencils. Never 
before have metal pocket pencils been as- 
sessed under a jewelry paragraph, although 
they should have been so assessed. 

“In conclusion, for the information of 
the association’s membership and the sub- 
scribers to the association’s tariff fund, it 
should be stated that from the date of the 
enactment of the present law the associa- 
tion office has been in constant touch with 
Government authorities and by furnishing 
expert trade opinion, samples of merchan- 
dise and witnesses has contributed in very 
large measure to the present unparalleled 
condition, wherein no successful assault 
has yet been made on the jewelry para- 
graph, although the law has been in effect 
almost two years.” 

This letter is signed by Charles T. Paye, 
chairman of the jstanding committee of 
the association on tariff legislation, and 
Woodward Booth, secretary. 





Foreign Trade Oppot tunities. 





According to a recent consular report a 
Canadian firm writes an American consular 
officer that it desires to be placed in com- 
munication with American manufacturers 
and exporters of gold filled and plated 
watch cases. The goods are for direct ship- 
ment to Japan. Catalogues and full infor- 
mation should be sent at once. Bank refer- 
ence is given. When writing to the Bureau 
of Foreign and Domestic Commerce at 
Washington, D. C., or any of its branches, 
reference should be made to file No. 18,258. 

* *« & 


Consul Chester Donaldson, Port Limon, 
Costa Rica, has submitted a report to the 
Department of Commerce and _ Labor, 
Washington, D. C., regarding watches and 
clocks in Costa Rica, in which he states 
that about $12,000 worth of watches and 
clocks are annually imported at that port. 
Fifty per cent. of these come ordinarily 
from the United States, 40 per cent. from 
Germany, and 10 per cent. from all other 
countries. The greater part of the watches 
are those with cheap metal cases, such as 
are sold in the countries of origin for $1 
to $5 each, but are retailed here for $3.50 
to $18. The clocks for sale here are also 
of the cheapest make—chiefly table clocks 
—such as are worth in New York at re- 
tail from 69 cents to $3 each. 
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JUST OUT—NEW EDITION 


Trade Marks of the Jewelry 
“TRADE S/NARKS and Kindred Trades 


RDES Sold to JEWELERS’ CIRCULAR subscribers only. 


The work showing actual facsimile reproductions of Trade-Marks 
First Edition 1896—Second Edition 1904—Third Edition 1915 

In use nineteen years by the jewelry trade as an authority. 

Size 7x10% inches—Bound in cloth, 366 Pages of Trade-Mark 


information, including over 6,500 trade-marks and trade names— 
also names of flatware and toiletware patterns and their makers. 


Price $5.00—Express Paid. 


One year’s subscription to THE JEWELERS’ CIRCULAR $2.00 
for fifty-two issues. 


Combination Price $6.00 for both 


Order Now—Render Quick Service to 
Your Customers by Knowing the Marks 


THE JEWELERS’ CIRCULAR PUBLISHING CO. 


11 JOHN STREET - - NEW YORK 


This work—the third edition of “Trade- Marks of the Jewelry and Kindred Trades”—is the accom- 
plishment of over twenty years’ research and labor in the CTRCULAY of the only authoritative book on 
trade-marks in its field. It is sold only to JEWELERS’ CIRCULAR subscribers as a part of the per- 
sonal service this publication has always rendered them. 











The V. E. B. Powder Box 


A POPULAR PRICE ARTICLE HEAVILY SILVER PLATED 











Visual Optics and 
CONTAINS PUFF AND MIRROR ; Sight Testing 


Can be had with Plain or Enameled Tops, 
Colors: Blue (Light and Navy), White, 
Green, Grey. Classy designs. 


Ask YOUR Jobber as >) LIONEL LAURANCE 


to show this line. ee A. ee etinatantetnianis 


PRICE, $2.50 


Size 6'2 x g. Bound in Cloth. 396 Pages 
Fully Illustrated 
The author has covered in this work and 


n “General and Practical Optics” all that 
is essential for Opticians and Optometrists. 








Optical Publishing Company 


1t JOHN STREET : : NEW YORK 

















De Passe Silver Co. 


Makers of 


V. E. BLACK CO. | : : ‘a Fine Silver Deposit Ware 


Mr. De Passe has always had a reputation for being 


Manufacturing Jewelers \Y say) the creator of original designs and will rigidly ad- 
bis "/ here to this policy. 


710 Eddy St., PROVIDENCE, R. I. Cit 327 East 34th Street NEW YORK 
—— Salesrooms 15, 17, 19 Maiden Lane 
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Arthur H. 


Moore has just returned from 
a trip south in the interests of Moore & 
Son, Inc., 22 Green St, 


Herbert lf inkelstein, 48 Belleville Ave., 
has hled as a trade name the “Pawnbrok- 
ers’ Sales Co.” He deals in jewelry, etc. 

fred T. Long visited the trade through 
the New England States last week in the 
interests of Allsopp & Long, 475 Wash- 
ington St. 

Krank D. leaves this week on a 
trip through the middle west in the inter- 
est of J. D. Dalzell & Co., manufacturing 
jewelers at 23 Marshall St. 

C. J. Bioren, of Bioren Bros., 475 Wash- 
ington St., 15 on his first Fall trip through 
the New England States. He is sending 
back very enthusiastic reports. 

Wilhemy & Son, expert watchmakers, 
are now in business at 800 Broad St. Mr. 
Wilhemy was formerly with Frank Holt & 
Co., and his son with Christl 

The executive committee of the Wood- 
row Wilson League of Essex County, at a 
meeting held Sept. 7, named George A. All- 
sopp. a manufacturing jeweler at 26 Camp 
St., for City Home trustee. 

The nomination petition of George H. 
Strobell, of Strobell & Crane, E. Kinney 
and Orchard Sts., has been filed with the 
county clerk of Essex County. Mr. Crane 
Socialist candidate for the State As- 
sembly, 


Davis 


Bros. 


Was 


isa 


Irving J}. Schwartz has returned from a 
trip through the middle west in the inter- 
Barnett & Co., manufacturing 
Washington St. He re- 
found better than on 


other trips through the same territory in 


ests of L. 
iewelers at 4&8] 
ports that he business 
recent months, 

M. Huger is on a trip through 
tngland States in the 
Huger & Co., manufacturing jewel- 


Marshall St. He 


the New 
\Vim 


interest ol 


ers at 46 reports con- 
siderable improvement over conditions in 
that territory on his visits there during 
recent months, 


VW hich has heen 


Hotel, New York, 


its roods. 


The exhibit of 
held at the [Imperial 


since the opening of the convention of the 
\merican National Retail Jewelers’ Asso- 
ciation, by Merrill Bros. Co., Inc., silver- 


smiths of 22 Green St., this city, was ended 
last Saturday. A large number of people 
viewed the exhibit. 

Liythe is visiting the trade on 
Coast in the An- 
drew ©. Kiefer, manufacturing jeweler at 
61 Arlington St., and is reporting a consid- 
improvement in there. 
Louis Bleinburg, Mr. Kiefer’s representa- 
tive in the 


James C, 


Te 1) sake 


Lilie rf aACTIIC interests ot 


erable business 
also reporting better 
business since he went out on his. last trip. 

Jewelry stores in Newark which are con- 
ducted by Jews were closed on Thursday 
and Friday of last week on account of the 
Kosh Hoshana, the Jewish 


east, 1s 


observance of 
New Year, which started Wednesday night 
and continued to Friday night. On Satur- 
this week the will all be 
closed again on account of its being an- 
other of the Jewish holidays known as 
Fast Day. 


day ot stores 








The Newark Cut Glass Co., 61 Arlington 
St., has added a line of cut and engraved 
There are but few firms in the 
country which make the engraved glass, as 


olass. 


this has always been imported in the past. 
Those who now do this class of work in 
this country are men who have come from 
abroad. The combination 
beautiful and the new line 
taking very well. 

William Pfleuger has completed his trip 
through the middle west in the interest of 
i’. & F, Felger, 46 Marshall St.. and is 
now at his home in Cincinnati. He will 
leave this week for a trip through the 
south. Fred M. Felger has just returned 
from a trip through the west for his con- 
cern. F.C. D. Bonnor will leave this week 
for a trip through a part of Pennsylvania 
and New York State. 

J. A. Granbery, of the Granbery & Shute 
Co., 306 Mulberry St., visited the trade in 
Philade!phia last week in the interests of 
his firm. This week he is on a trip which 
will include visits to the trade in Boston 
and other New England cities. Mr. Gran- 
bery spent part of his vacation on a trip 
through the Great Lakes, from Buffalo to 
Chicago and return. Joseph E. DeWyngeart 
will leave the latter part of the month for 
a trip through the middle west for the 


effect is very 


seems to be 


Same concern. 

J. Hervey Doane, the Plainfield jeweler, 
has filed his nomination petition for the 
Kreeholder Board. Mr. Doane has been a 
member of the Board of Chosen Freehold- 
ers for Union County for a 
vears and has done good work in behalf 
of the county. He has been 
identified with the planning and erection of 
the Bonnie Burn Sanitarium, a county hos- 
pital for tubercular patients. It is thought 
that there will be no opposition to him at 
the primaries on the part of the Republi- 
cans, and that he will be 

Walter Noon, of Clark & Noon, Inc., 27 
Marshall St., is on a trip through the 

in the interest of his concern. 


Clark, of the firm, 


number of 


especially 


re-elected. 


middle west 
L. F 
week 
New 
conditions as greatly improved. He 
that: while in Boston he 2() 
Newark jewelry salesmen and that all of 
them Mr. Clark 
for a trip 
firm’s factory 
because 
it is impossible with the present force to 
get out goods fast enough to supply the 


returned last 
from a trip to Boston and other 
England points, and reports business 
there 
States Saw 


eee 
reported good business. 


will leave within a few days 
through t This 
began operating nights this 


| 
} 
I 


1e south. 


week. 


immediate demand during the _ regular 
hours. 
The funeral of James Burr was held 


from his late home in Stuyvesant Ave., 
Irvington, on Sept. 11 last at 2.50 o’clock. 
Interment followed in the Irvington Cem- 
etery. Mr. Burr had been sick about a 
week. Mr. Burr was born in Birmingham, 
England, 65 years ago, and came to the 
United States from England in 1&72. He 
Newark and had lived 
either here or in the immediate vicinity 
ever since. Most of the time that he had 
been in this country he had been employed 
by Champenois & Co., manufacturing 
jewelers at 50 Walnut St., this city. His 
died about three ago. He is 


at once came to 


wite 


years 
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survived bv three s 1s, iall hte and 
two brothers. One of the brothers, John 
T. Burr. of the David Dodd Co., manu- 


Marshall St., this 


chum ot the de- 


facturing jeweler at 23 


‘ , . j 
city, nad always peetll a 


ceased. The other brother lives in 
\ustralia. Mr. Burr had been very active 
in the work of the First Baptist Church 


when he had to 
because 
hearing. He wa 
friends in 


of this city until of late, 
relinquish in part his duties there 
hard of 
and had a host ot 
Newark and 
months 
along 


he became so 
well known 
hoth 

Several 
the stores 


Ww 


Irvington. 

ago the proprietors of 
Broad St.. New 
and Cedar Sts., agreed to c:ose their stores 
on Saturday evenings. At that time a few 
merchants refused to close, saying that Sat- 
urday night was one of the best times in 
the week to sell goods, There seemed to 
idea, that if the 
closed on Saturday nights 
people would learn to do their trading at 
other times. The shorter hours of work, 
it was said, would benefit the employes of 
the various stores. For the past few weeks 
there has been an agitation to reopen the 


Saturday 


betw een 


be a general however, 


stores were 


stores for night. and most of 
the merchants have signed an agreement to 
Merchants in other sections of the 
city where stores are open Saturday nights 
it is said, and 
the Broad St. merchants feel that they are 


do ae 


are doing a good business, 


losing money by remaining closed. Prac- 
tically the only stores in the district 
named, outside of the department stores, 


Saturday 
Hartdegen & Co. an 


reopen nN 


which refused to 


— 


nights were those ot 








J. Wiss & Sons, both ranked among the 
leading jewelry stores of Newark. The 
proprietors of these stores took the stand 
that Saturday opening would not help them 
especially, and they favored shorters hours 
for their employes. 
Maine Notes. 

). '). Clark. Sanford, Me.. has returned 
from an auto tour to York beach 

George W. Batbour, Portland, Me. is 
on a vacation trip to Smyrna Mills, Me. 

Lester D. Clark. Springvale, Me., who 
has anew bungalow under construction, ex- 
pects sn rtlv to occupy it 

Lauziere & Perrault, Sanford, Me., are 
fitting up a larger and more commodious 
store in that city, to wi ich they will rCc- 


move shortly 

J. M. Johnson, retail jeweler of Sanford, 
Me., who recently started with an automo- 
bile party 


f about 20 persons for a trip to 


the mountains. was in an accident that 
smashed the car of his group. Nothing 
daunted. however. another auto was se- 


cured by his friends and the next 


day the, continued their tour. 


him and 








Charles A. Postley has become associated 
with the William F. Hayes Co., Mount Ver- 
non, N. Y., and will have charge of the new 
department this concern is just adding, con- 
sisting of desk settings in brass, glass and 
antique hand effects. Mr. Postley recently 
left the National Silver Deposit Ware Co., 
where he filled a similar capacity to that 
which he is now occupying in Mount Ver- 
non. 
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H. A. Martin, of the Smith Patterson 
is in New York on a buying trip. 
H. Faxon, of C. A. W. Crosby & 
is at Rindge, N. H., on a recreation 


. R. Page, of M. S. Page & Co., 1 
Salem St., has returned from an outing at 
Hampton Beach. 

Earl F. Shepherd, of Shepherd & Beaton, 
trade engravers, was at Cohasset for the 
first half of September. 

Carl D. Smith, of the Smith Patterson 
Co., this week closed his Summer estate 
at Munsonville, N. H., for the season. 

Frederick A. Horn, of the E. B. Horn 
Co., is taking a fortnight’s rest from busi- 
ness and motoring to points of interest. 

Louis Schworer, Jr., head watchmaker 
tor the Gendreau-Reynolds Co., is enjoy- 
ing his vacation in the State of Vermont. 

Edward A. Bigelow, treasurer of the E. 
Howard Clock Co., has been at his Summer 
home, Antrim, N. H., for the past fort- 
night. 

Major William P. Shreve, of the Shreve, 
Crump & Low Co., has been at Hyde 
Manor, Sudbury, Vt., for the past two 
weeks. 

Richard T. Supple, Boston representative 
of the W. B. Durgin Co., has been on a 
business trip through western New Eng- 
land the past week. 

Walter B. Snow, manager of the Poole 
Silver Co., Boston and Taunton, is recover- 
ing from an illness which threatened to de- 
velop into typhoid fever. 

William T. McLain, jewelry buyer for 
the Jordan Marsh Co., | 


} goes to Providence 
this week to 


leading factories and 
inspect new season’s lines. 

Hodgson, Kennard & Co. closed their 
Magnolia Summer store Sept. 10, Messrs. 
Kennard, Orcutt and Fowler returning to 
the Boston store of the house. 

A manufacturing outfit and office furni- 
ture of Charles F. Beckwith, optician, 2 
Park Sa.. sold at the Bird auction 
rooms, 7 Bosworth St., last Friday. 

Edgar W. Hodgson, of Hodgson, Ken- 
nard & Co., has been at Sebago Lake, Me., 
for the past week, where his family has 
been sojourning during the Summer. 

Edward A. Plant, salesman for Frank A. 
Andrews, is at Southeast Harbor, Mt. Des- 
ert, Me., where his wedding to a young 
lady of that town took place last week. 

William A. Ainsworth, until recently with 
the Shreve, Crump & Low Co., but former- 
lv with the Tilden-Thurber Co., has re- 
joined the sales force of the Providence 
concern. 

H. E. Conant, with Hodgson, Kennard & 
Co., has gone to New Hampshire, where he 
has a camp at Lake Mascoma, and is en- 
joying the motor boating and fishing facili- 
ties there. 

C. W. Harman, manager of the New 
York office, ani H. G. Leavitt, factory su- 
perintendent for Joseph Fahys & Co., were 
visitors last week at the Boston office of 
the company. 

W. Stanley Campbell, treasurer of the 
Charles May & Son Co., has been on a 


VISI{ 


Was 


power-boat cruise along the coast of New 
England, from Belfast, Me., southward, 
with friends. 

Alanson Bigelow, Jr., of Bigelow, Ken- 
nard & Co., who returned from a yachting 
cruise along the New England coast 
vious to Labor Day, is in camp tor a tew 
days in Maine. 

Gerald Carr, a 14-year-old Waltham boy, 
who was killed by an express train in that 
city Sept. 7, was a son of Herbert A. Carr, 
head of the finishing department at the 
Waltham Watch Co.’s factory. 

Raymond Muir, heretofore with Maynard 
& Co., former retail jewelers on Boylston 
St., has taken a position with H. E. Alster- 
lund & Co., who moved Sept. 1 from the 
Washington building to 36 Bromfield St. 

Frank N. Nathan, of the Nathan & 
Hurst Co., who was injured several weeks 
ago in an automobile accident, nas re- 
turned from an outing at Lake Champlain 
much improved in health, and is able to be 
at his place of business again. 

Adolph Pfaff, a retail jeweler from Ban- 
gor, Me., who stopped at the Parker House 
during a recent visit to this city, was one 
of several guests of the hotel who suffered 
from the depredations of a sneak thief op- 
erating in the house. The robber was sub- 
sequently arraigned in court. 

F. W. Parris, of the Parris Silver Co., 
has modeled in clay an original design for 
a bronze statuette, two feet high, to be cast 
to the order of the U. C. Smith Co., of 
Brockton. The trophy is to go to the win- 
ners at the firemen’s muster which will be 
a feature of the 1915 Brockton fair. 

Louis Bitzer, formerly a jeweler at 
Greenfield, Mass., who is a life convict in 
the State’s Prison, is a petitioner for par- 
don or modification of his sentence, to make 
him eligible for parole. Bitzer in 1901 
killed a woman clerk in his employ and his 
hve-vear-old son, and wounded his wife and 
daughter, 


pre- 


Glaser Bros., 28 Cross St., manufacturing 
jewelers, have just completed, on special 
order for one of the Boston retailers, a 
superb bowknot pin of platinum and dia- 
monds, there being 250 stones in the beau- 
tiful setting, with a total weight of 25 carats 
and 20 of these gems range from one-half 
carat to one carat. The piece is about one 
inch wide and five inches long, and cost 
upward of $3,000. 

3uyers in town during the week include: 
Adolf Pfaff, Bangor, Me.; T. M. Findlen, 
Van Buren, Me.; O. H. Sleeper, Exeter; I. 
Bernstein, Conway, N. H.; George H. Gut- 
teridge, Maynard; G. F. Wallace, Haver- 
hill; E. G. Tucker, Worcester; S. M. Na- 
than, Fitchburg; J. E. Whiting, Andover; 
F. N. Gassett, Bridgewater; A. C. Tucker, 
Whitman; L. F. Whitney, Clinton, Mass. ; 
C. A. Gaudette, Arctic, Conn 

Members of the trade were interested last 
week in a story that was featured in all the 
daily papers of the city, relative to the tak- 
ing at Magnolia, Mass., from Mrs. Car- 
penter of her eight-year-old son by Ralph 
G. Carpenter, of Boston and Wolfeboro, N. 
H., father of the boy. Mr. Carpenter is 
associated in business with his father, Geo. 
A. Carpenter, principal owner of the Jewel- 
ers building, Blake building and other office 
structures in the retail business section. The 
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latter at one time represented the Crescent 
Watch Case Co. here. 

E. A. Patterson, previously of the New 
York office of the Standard Electric Time 
Co., is at the new Boston office of the con- 
cern, 45 Milk St. The company recently 
installed a master and secondary clock sys- 
tem in the new high school building at Ar- 
ington, Mass. The concern has also se- 
cured the contract for a similar time sys- 
tem for the Institute of Technology group 
of buildings under construction in 
Cambridge. 


how 








Samuel M. Einstein was in New York 
last week in the interests of his concern. 

Mayor Harold Sweet is a member of the 
commission which is investigating the ques- 
tion of compulsory military education. 

Charles E. Works, who holds a respon- 
sible position with the J. M. Fisher Co., 
was united in marriage last week to Miss 
Mabel L. Belcher. 

S. M. Einstein and Frank M. Mossberg 
represented Attleboro on the committee in 
charge of the big Republican clambake held 
in Boston on Saturday. 

Local jewelers are in receipt of letters 
from the New England Manufacturing 
Jewelers’ and Silversmiths’ Association 
noting recent tariff decisions favorable to 
the jewelry trade. 

The board of directors of the Independ- 
ent Industrial School of Attleboro, which 
Oct. 4, consists of the following 
jewelers: William L. King, J. H. Harm- 
stone, Harry-D. Lincoln, E. L. Gowen and 
Samuel Einstein. 

The local 
Telegraph Co. 
from 8 A. M. to 8 P. M. 


Starts 


office of the Western Union 
will in the future be opened 
This will be a 
accommodation to the jewelers dur- 
In the past the office 
6 0clo *k. 


Weaver, one of 


erTeat 
in hao } > ons 
ng the busy season 


i 

had closed at 
Charles H. 

residents of the town, moved last week to 


the oldest 
Washington, where he will reside for the 
remainder of his life. Mr. Weaver is 76 
years ago and is a veteran of the Civil War. 
During the past 26 years he has been en- 
caged as a toolmaker at the factory of W. 
H. Wilmarth & Co. 








New Hampshire Notes, 


watchmaker and en- 
connection with 
Duncan at Ports- 


Webster, 
severed his 
Arthur B. 


Harry 
eraver, has 
the store ot 
mouth, N. H. 

W. K. Atwood, formerly with Arthur B. 
Duncan, Portsmouth, N. H., has started 
as expert watch and clock maker at 547A 
Congress St., Portland, Me. 

Mrs. Whitehouse, wife of George L. 
Whitehouse, retail jeweler at Dover, N. H., 
recently underwent a surgical operation 
and is convalescing at their camp, Wells 
Me. 


Beach, 








The Altavista Jewelry Co., Altavista, Va., 
has been succeeded by E. L. Smithers, who 
continues under the same style. 
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Martin Gluck has returned from a trip 
through Ohio and reports that business is 
improving. 

George C. 


Kelty, of the S. W. Weinhaus 
Co., has been seriously ill with pneumonia 
at his home in this city. He is reported 
improving. 

The jeweler-optometrists who have been 
watching legislative moves regarding an 
optometry law in this State will be sorry 
to learn that Attorney John H. Fow died 
at his home in Philadelphia. His death 
considerably disarranges plans which have 
been under way. 

The Henry Terheyden Co. is making a 
very attraciive display of jewelry at the 
Pittsburgh exposition, this house being a 
large handler of novelties as well as jewel- 
ry, cut glass and silverware. As this is the 
first jewelry display made at the exposi- 
tion for several years, it is attracting more 
than passing notice. 

Henry F. Stecher, Milwaukee, Wis., 
treasurer of the Steele F. Roberts Memo- 
rial Fund, and Mrs. Stecher spent Labor 
Day with August Loch and attended the 
Jewelers’ 24-Karat outing at Oakmont. 
They were delighted with the festivities of 
the day. Mr. and Mrs. Stecher stopped 
here on their way home from the A. N, R. 
J. A. convention in New York. 

Herbert Kk. Flath expects in the near fu- 
ture to become the sole owner of the firm 
of Flath & DeWolte, his partner, Mr. De 
Wolfe, having been killed several weeks 
ago in an automobile accident near Mounds- 
ville, WW. Va. The business, however, will 
conducted for the present under the 
firm name, with the widow of Mr. 
DeWolfe as the partner in the business. 

The Hardy & Hayes Co. did not move 
Friday of last week to the new location at 
Wood St. and Oliver Ave., but hopes to 
move the latter part of this week. The re- 
pairs and alterations to the.building took a 
little longer than was anticipated. The 
concern is anxious to get into its new 
home, as it will take several weeks to put 
the house in order. H. B. Hayes, of the 
firm, is back from a stay at Cape Cod. 

Otto Heeren, of Heeren Bros. & Co., last 
week wrote a letter to Pittsburgh council, 
protesting against the proposed change of 
grade in 8th St., the grade of which is to 
be changed because of lifting the street 
above the flood level. Mr. Heeren says 
that the manner in which the city proposes 
to do the work would damage his property. 
His complaint is being investigated. Some 
of the work of raising the streets in the 
wholesale jewelry district is now under 
way and it is hoped to complete the job 
within the next 30 days. 

Charles H. Holyland expressed his sur- 
prise to THE JEWELERS’ CIRCULAR corre- 
spondent that involuntary papers in bank- 
ruptcy were filed against him. Mr. Holy- 
land said that he attended a meeting of 
his creditors in New York, where he made 
a plea for an extension until Christmas, be- 
lieving that the improved business situation 
would bring sufficient trade to enable him 
to make sufficient money to pay his cred- 


tie 


old 
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itors and that a majority were inclined to 
give him this opportunity. Since bank- 
ruptcy proceedings have been begun he has 
been working at his trade and engaging in 


the solicitation of business among his 
friends. 
EK. W. Tozer, formerly of Wilkinsburg, 


who was thrown into bankruptcy early this 
vear, was released here on $2,000 bail a few 
days ago on a charge made by a Mrs. Drey- 
fus, who alleges that Tozer obtained a dia- 
mond ring from her and that it was never 
returned. Tozer denies the allegations. His 
attorney said that Tozer had voluntarily re- 
turned from Detroit to answer the charge 
against him here. 








Hartford, Conn. 


All of the jewelry stores in this city and 
the clock factories in Bristol and Forest- 
ville, Conn., were closed in observance of 
Labor Day. 

The Manufacturers’ Association of Hart- 
ford County held its annual outing at Lake 
Compounce Sept.‘ll. <A special trolley car 
conveyed the members to the lake, where 
dinner was served. 

A Lodge of Sorrow meeting of the Bris- 
tol Lodge of Elks was held in that city 
on the evening of Sept. 7 in memory of 
Hon. Thomas Dudley Bradstreet, late vice- 
president and general manager of the Seth 
Thomas Clock Co. Thomaston, Conn. 

Samuel J. Large, a designer with the 
American Silver Co., Bristol, Conn., is a 
candidate for Mayor of Bristol, a petition 
indorsing him having been filed in the City 
Clerk’s office. Mr. Large is a Republican 
and has served in the city council. 

The large silver loving cup furnished by 
David A. Rofes, a retail jeweler, 639 Main 
St., for the baseball contest between the 
New Haven and Hartford teams was won 
by the latter nine and remains in this city. 
The cup was recently described in THE 
JEWELERS’ CIRCULAR. 

The directors of the newly organized 
chamber of commerce in Bristol, Conn., 
met at the office of the president, Alexan- 
der B. Harper, at the American Silver Co. 
recently, for the purpose of selecting a 
paid secretary of the organization begin- 
ning Nov. 1. The name of the secretary 
selected has been withheld, owing to the 
fact that he still holds a position with a 
large concern in Massachusetts. It was 
also decided at the meeting to file organi- 
zation papers with the Secretary of State, 
which will mean at least 350 new members. 
The organization starts with $3,000 in its 
treasury. 

Edward F. Harrison, assis‘ant secretary 
of the Hariford County Mutual Fire In- 
surance Co., whose home was robbed of 
nearly $1,000 worth of jewelry and silver- 
ware by George A. Tyler, iast week sent a 
check to the local board of police commis- 
sioners to be given to the Police Mutual 
Aid Association. Tyler, the self-confessed 
robber, was arrested near a Detroit ( Mich.) 
jewelry store, where he attempted to dis- 
pose of some of the jewelry. His arrest 
and trial were related in detail in THE 
JEWELERS’ CIRCULAR at the time of his ap- 


prehension. Tyler is now in the State re- 
formatory at Cheshire. 
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Lancaster, Pa. 


TRADE, 

The local jewelers report a better beginning of 
the Fall trade than during the same period last 
year. For one thing business generally is better 
than a year ago and there are few people out of 
employment in Lancaster The farmers have 
wonderfully prosperous season and the 
places of Lancaster benefit accordingly. 
Some of the jewelers’ best customers come from 
the rural districts. 


now. 
had a 
business 


W. W.* Appel & Son furnished the 40 
prizes which were awarded Sept. 11 in the 
annual big athletic contest of the Arm- 
strong Linoleum Works. 

In the show window of Smith Bros.’ 
jewelry store is a gavel lately presented 
to the local lodge of Moose by B. B. Lup- 
pold. It was made from wood of a cross- 
tie laid on the Panama Railroad in 1852. 

G. William Reisner made the six sets of 
gold, silver and bronze medals which were 
the prizes in the Labor Day contests held 
at McKeesport, Pa., by the McKeesport 
Glass Co.’s employes. He also furnished 
the medals for the athletic contests held 
Labor Day at Rocky Springs Park, Lan- 
caster, 

Harold E. Keller, son of Eugene H. 
Keller, has returned to St. Vincent College, 
Latrobe, Pa., and Leo Lichtenstein, son of 
Benjamin Lichtenstein, has entered the law 
department of Dickinson ‘College. His 
place in his father’s store will be taken by 
George Houser. Mr. Lichtenstein’s daugh- 
ter, Miss Mary, has gone to Downer Col- 
lege, at Milwaukee. 

Leo Stortz, son of John C. Stortz, Point 
Pleasant, W. Va., has entered the Ezra F. 
Bowman Technical School as a student in 
watchmaking. Charles McMally, with 
Frank Gaskins, Sunbury, Pa., is taking a 
special course in watchmaking. Hubert 
German, with I. F. Hern, Delmar, Del., has 
entered the watchmaking department. 
Upon finishing he will return to Jeweler 
Hern. 








Connecticut Notes. 





Horace Wilcox, Meriden, Conn., returned 
recently after attending the exposition in 
San Francisco. 

Fisher Bros., Middleton, Conn., expect 
within a short time to move their business 
to the Holland block on Main St. 

Samuel W. Hubbard, Wallingford, re- 
turned recently from a several months’ stay 
in San Francisco, Cal., where he was in 
charge of the International Silver Co.’s dis- 
play at the exposition. 

The office force of the William L. Gil- 
bert Clock Co., Winsted, Conn., and their 
friends enjoyed a basket picnic at the club 
island Saturday, Sept. 11, and a dance in 
the evening. .Mr. Slauwson was in charge 
of the arrangements for the outing. 

E. C. Northrup, a Rockville, Conn., op- 
tician, prevented what might have been a 
serious fire one night recently. Upon re- 
turning to his rooms about 11 o’clock he 
noticed the smell of smoke and started an 
investigation. He finally discovered a fire 
in a small room between the Fitch block 
and the one-story wooden building adjoin- 
ing on the west. A lot of old papers had 
started blazing and in a short time would 
have caused considerable trouble. 
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Figure Your Watch Costs 
in This Way 


Jst—Cost of movements. 
2nd—Cost of making good your guarantee. 


Do this and you'll save money both ways by push- 
ing the sales of Illinois-Springfield Watches. 


A Texas jeweler writes: 


“With other movements it kept one watchmaker 
busy keeping up my guarantees. This, on that 
account made them very expensive movements 
for me.” 

“IT have handled your movements exclusively for 
three years and in that time | did not have as 
many as a dozen movements come back. I do 
an average business of thirty thousand dollars, 
so, by this, you can figure that Illinois move- 
ments give perfect satisfaction.” 


Figure your watch costs as this Texas jeweler did 
and you'll see that you'll not only save money and 
time, but enhance your prestige by concentrating 
your energies on Illinois-Springtield Watches. 


Illinois Watch Company 


Springfield 
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Chicago Notes. 





Chas. S. Purdy has returned from a 
northern trip. 

Carl J. Kruse, buyer for Hyman & Co., 
is On a pleasure trip. 

\. W. Murley, buyer for Graves & Co., 
is resting at his home in Elmhurst. 

Chas. P. Crane, representing the Bl-.ss 
Bros. Co., is making a trip to Detroit this 


week. 

John Gregory, traveler the 
Mfg. Co., is making a tr.p of 
points. 


Newall 


near-bv 


f IT 


past 7 years 


Pid g y\ 


Chas. Richman, for the 
with Heyman & Co., is now w.th the 
Bros. Co 
Lewis Co 


Lesch WX 


St. 


the 


cover.ng 


Harry Lesch, of 


is making a trip Paul to 


, : ‘ +. 
Kansas ‘ IL\. 


(has. Borchers. engraver at 2!) E. 


son St.. has returned trom a vacation at 


Cedar Rapids, la. 


Frank Hoerr, of Martin & Hoerr, Man, 
kato, Minn., stopped over here last week 
en route for New York, 

\V. \ Ee llio t, repré¢ sentative OT the 
Poole Silver Co., has returned trom a trip 
to south and west points 

\ Nelly, (Chicago, representatt' C ot 


the North American Watch Co. 1s mak- 


itv and St. Louts 


Ing a trip Kaneas City 
Thos. V. Parke, traveling from the Chi- 
cago office of the Simeon L. & G. H. 


Rogers Co., is making a trip which 
include Ohio points, 
Lieberman, traveling for the Stein 
WN EK llbogen Co.., a trip to \lich 
1 Jos. is on 
trip in Wisconsin. 


ir the Ele.n Na- 


‘o.. 1s making a Pacif 


{ TtO 


is making 


igan points. Stein, of this house, 
a vacation ) 
John Morse, traveling f: 

tional Watch ¢ 
Guy Dickinson, sales manager 


Coast trip. 
for the Elgin National Watch Co., is on a 


( 


vacation. 

Louis Manheimer, of Lou:s Manheimer 
& Bros., accompanied by his _ family, 
has just returned from a trip to Alaska 
points and California after an absence ot 
two months. 

F. Odeburg, Sycamore, IIL, 
trust deed for the benefit of h:s creditors. 
The assets are placed at $1,000 and the 
$2,000. The creditors will 
cent. on their 


has given 4 


liabilities at 
probably 
claims. 
Mr. and Mrs. Olaf Olson, Waltham, 
Mass.. are attending the convention of 
Swedish engineers, which convened in Chi- 
cago last week. Mr. Olson is the mechan- 
ica! superin‘endent of the Waltham Watch 


receive 50 per 


Co., and visited the Chicago office of the 
company. 

The offices of the International S.lver 
Co. were closed on the afternoon of Aug. 
31 between the hours of 1 and 38 o’clock, 
during the time of the funera! services of 
the late M. Curtis, late treasurer of 
the company, who died in Meriden, Conn., 
on Aug. 28 last. 

Ernest Leytze,-58 years old, said to be a 


( Ta ¥ 


jeweler, commited suicide in his home at 
S844 Harper Ave., receatly, by hanging him- 
self with a rope froma bedpost. The body 
was found by a daughter. Mr. Leytze had 
been in ill health for about five years and 
the police the suicide to that 
cause, 
tred A, 
turned from a pleasure trip of seven weeks 
in the west, mostly on a large ranch 


attributed 


Spies, oft Spies Bros.. has re- 


| 7) 
pent 


roughed it or en 
the 


required. 


in Colorado. where he 
! the 


’ , 
ranci, as tne 


modernized 
lorse 


ved luxuries of 


occasion 
back riding, rounding up cattle and hunt- 
ing were all indulged in. 

The auman & Co. have 
received Wean, ref- 
eree in bankruptcy, that the first meeting 
will be heid in 
Monadnock Block, this city, Sept. 21 at 11 

may prove their 


and attend to any 


creditors of B 
word from [rank L. 
(37, 


of cred tor room 


“4 l,4 
! it Wilh 


; ‘h time the 
claims, appoint a trustee 

! in connection with 
& Co. were 


otner business necessar\ 


the bankrupt estate. Bauman 
adjudicated bankrupts July 31. 

from out-of-town 
here recently were the follow.ng : Ss. O 
Palo, Ill.; Hepner & Co., Sheldon, 
). Hawthorne and wife, Kearney, 
Nebr.; O. J. Weiseman and wife, Pratt, 
Kans.; C. F. Graf, E.khorn, Wis.; A. 
Michall, Green Bay, Wis. ; A. H. Bolander, 
lll.; W. C. Carroll, Lebanon, 


the buyers 


\ 
L\mong 


\dams., 


| ag 3 


ockford, 


Ky.; Shelby S. Van Hoy, Jr., Shelbyville, 
Ky.; Mr. Houghton, of Houghton & 


Hunter. Seattle. Wash.;: Mr. Heinrichs, of 
Heinrichs & Chambers, Jefferson, Md.; W. 
Krank Hoerr.,. 


() Swenson. Cresco, la.: 


Mankato, Minn. 








According to Thomas F. Walsh, attor- 
ney for members of the National Jewelers 
Board of Trade, it has been arranged to 
adjourn the hearings in the criminal pro- 
ceedings in the case of H. Boasberg Sons 
& Co., Buffalo, N. Y., but no definite date 
has been set. Bankrup:cy papers were filed 
in this matter recen.ly. Hearings in the 
civil proceedings were held during the past 


Buffalo. 


week 1n 


Umaha 
Jacobson has returned from a 
business trip to Chicago, 

T. L. Combs, ex-président of the A. N. 
R. J. A., and wife celebrated their 1&th 
wedding anniversary Sept. 8. 

George W. Ryan, of the Ryan Jewelry 
(o.. has gone on a business trip to New 
York. 

Miss Hazel Holt has opened a new jewel- 
ry store at Friend, Nebr. The opening 
‘ook place last Saturday. 

G. A. Brock, first vice-president of the 
American National Retail Jewelers’ Asso- 
ciation, stopped here one day last week on 
his way to Los Angeles, Cal. 
out-of-town jewelers in 
Omaha last week: H. H. Horney, Chester, 
Nebr.; John Morris, Carson, Ia.; L. C. 
Larson, Niobrara, Nebr.; W. A. Nelson, 
Shelby, Nebr.; B. | Gretna, Nebr.; 
\\. H. Evans, Red Oak, Ia.; A. F. Havelett, 


Halding 


These were the 


.eTen, 


Hay Springs, Nebr.;: E. Kahm, Friend, 
Nebr.; R. A. Goodall and wife, Ogallala, 
Nebr., and ©. C. Zinn, Hastings, Nebr. 
Lars J. Kaas, 456 Paxton block, Omaha, 
Nebr., was the subjec: of a feature article 
ina issue of the Omaha Il’ orld-Her- 


recent 
as has w irked at the bench ror 
1 period of «1 years and is now 8&6 vears 
ot age vt the age of 15 years he began 
hi: AI1IT ane “fa hi 11 +1, : ' } rale Ma i - le Ir 
his apprenticeship in the jewelry trade, n 
ISS2, for an organization of Burlington 


Nir. 


\ als. 


spent 
completing a 
. and four 
marvel for completeness in 
detail. The engine and coaches 
cost the railroad men $1,000, and they gave 
present to the transportation 


railroad men here. Kaas a vear, 


working al inter silver 


and gold tender coaches. 


[hey were a 
every ‘tiny 
them asa 


Manager. 








department has been installed 
'0., emblem manufac- 
Providence. R. L., 


hling otf 


\ service 
by the E. L. 
turers, 95 Chestnut 
which will greatly facilitate the 
orders and be of much convenience to cus- 
When an it 1s 
numbered and indexed and a letter is sent 
to the customer notifying him upon what 
merchandise to be 


Logee ( 
St 


tomers. order is received 


date he may expect the 
shipped. If for any unavoidable reason the 
articles ordered are not shipped on the 
day specified another letter is sent stating 


that the order will be sent on a definite 
date. This department will seek to satisfy 
all complaints and will keep in careful 
teuch with all orders. Alfred B. Lemon 


is manager of this new department of the 
Logee concern, 
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TRADE CONDITIONS. 
Tewelers say th Ving gra 


ating greater activity th 


at business is imp! 
nd they are antici} 
neral conditions in Milwaukee are taking on a 
rable tone and this is 
trade. There are fewer 

ind money is easier, due in part to the 
received by the 
concerns of Maul- 
rushed with 


being reflected 


people out 
business which is being 
machinery m inutacturing 


Some ¢ these plants ate 


most oft 


I 
yrders and this has meant that 


7 , ‘ ’ | 
lave increased their output, as well 


confidence in 
spending 


es. There is greate! 
and people are 
freely 
long delayed 
fact that the building 
month of August showed a gain of 
$400,000 over the month a year 
ding Inspector W. D. Harper issued 327 
month for structures 
with 304 
$673,729 during 
1914. Collections in most 
included, are show- 
Wisconsin are 
highly satisfac- 
The corn crop, delayed 
intavorabie weather, is now making rapid head- 
and a fine vield is anticipated. 


business 
and are be- 
invest- 


a little more 
ahead with 

shown by the 

for the 
same ago. 
per- 
costing 
and a 
the cor- 


uring the 

as compared 
investment of 
esponding period in 


permits 


biwaal 
if 
Aa 


ling 


lines, the jewelry business 


ing improvement. Conditions about 


+ 7 - 
ivorable, largely because of the 


, 
ry crop situation. iong 


Jacob Meinzer, Jr., located at 3415 North 
Ave., is extending his business by taking on 
a new talking machine line, having secured 
the agency for the Pathé machines and rec- 
ords. The Koerner Bros. Piano Co. occu- 
pies a poriion of Mr. Meinzer’s store and 
he believes that his new talking machine 
line will produce a good business. 

Joseph Grandlick, West Allis, an outly- 
ing suburb of Milwaukee, narrowly escaped 
death recently when the motorcycle which 
he was riding was struck by an auto of the 
Northwestern Coal Co., which was trying 
to pass another car ahead of it. Mr. Grand- 
lick was injured, but he was able within a 
few days to be around his jewelry store 
with the aid of a cane. The jeweler’s mo- 
torcycle was badly damaged. 

Milwaukeeans expect to again hear, about 
Oct. 1, tne sound of the big clock in the City 
Hall tower, which has been out of order 
since before the first of the year. James 
Pinney, superintendent of public buildings, 
Says hat he has received word from the 
Hahl Automatic Clock Co., of Chicago, 
which has the contract for repairing the 
big timepiece, that the various new parts 
of the clock which were necessary have 
been manufactured and are now being as- 
sembled. 

A. J. Stoessel and Henry F. Stecher, Mil- 
waukee, vice-president and treasurer, re- 
spectively, of the Wisconsin Retail Jewel- 
ers’ Association, the official delegates of the 
association to the convention of the Ameri- 
can National Retail Jewelers’ Association 
in New York, reiurned to Milwaukee on 
Sept. 8. A. W. Anderson, Neenah, Wis., 
secretary of the national association, was 
expected to return on that date. The three 
Wisconsin jewelers, accompanied by their 
wives, spent some time in visiting various 
points of interest in the east after the close 
of the convention, 

Allen D. Albert, head of all the civic or- 
ganizations of St. Paul and Minneapolis 
and president of the International Associa- 
tion of Rotary Clubs, together with the 


members of the Milwaukee Rotary Club, 
were entertained at luneh on Sept, 7 at the 
Summer home of William H. Upmeyer, 
vice-president of the Bunde & Upmeyer 
Co., at the Upmeyer Summer Home at Pine 
Lake, near Oconomowoc, Wis. Mr. Up- 
meyer, recently president of the Wisconsin 
Retail Jewelers’ Association, is the jeweler 
member of the Milwaukee Rotary Club and 
has always taken an active part in the af- 
fairs of the organization, 








Oklahoma City. 


TRADE CONDITIONS. 

Jewelers in Oklahoma City are expecting a big 
business during the Oklahoma State Fair which 
will be opened here on Sept. 24 and continue fot 
eight days. The past has proven that the jewelers 
do a big business during fair time, on account of 
the large number of from all over the 
State. This year promises to be better than any 
in the past, for the that there have been 
abundant crop yields in every section of Oklahoma. 


visitors 
reason 


The recent apprehension of a butler at 
the home of a millionaire banker has fol- 
lowed a checking up of the pawnbrokers’ 
records by city detectives. The Police De- 
partment requires that all pawnbrokers file 
a daily record with the depariment of all 
goods which they buy. The detectives in 
looking over the filed lists identified the 
jewelry taken from the millionaire’s home. 
It was found that the pawnbroker had given 
$15 for the three pieces found. From the 
pawnbroker’s records the police obtained 
the name of the butler who had pawned 
the jewelry. 

The jewelers of Oklahoma City are 
awakening to the furtherance of their own 
interests. For the first time, the jewelers 
propose to be represented in the fashion 
week show which is to be held here for 
one week during the Oklahoma State Fair, 
which opens on Sept. 24. For several years 
past practically every retail establishment 
has participated in the fashion show. Win- 
dows are decorated for the gala occasion 
and in the larger stores living models are 
used in display of their goods. In the past 
the models have been void of suitable 
jewelry. This year at least one local 
jeweler will see to it that the models will 
be adorned with such jewelry as will best 
be suited for them. 








Fe) age 

J. W. Owsley, Chickasha, Okla., and G. 
W. Haltom, Fort Worth, Tex., both stopped 
for a few days in this city on their way 
home from New York. They spent their 
time while in the city sightseeing and visit- 
ing the trade. 

he following jewelers visited the city dur- 
ing the past week: J. A. Lukens, Atchison, 
Kans.; Sam Schen, with C. A. Tucker, Lin- 
coln, Nebr.; Mr. Stevens, with Myron E. 
Rice, Oelwein, Ia.; L. Megrade, Richmond, 
Mo.; R. R. Peterson, Topeka, Kans. 

The growing business of the Import 
Mercantile Co., 1207 Grand Ave. has 
caused the owners to establish a new de- 
partment. The company has added a large 
stock of jewelry and diamonds, and the 
store has been remodeled and decorated. 


September 15, 1916. 


H. J. Ransburg, of the H. J. Ransburg 
Co., has returned from New York. 

Lon R. Mauzy is now receiving 
less time signals from the Illinois Watch 
Co. 

O. P. Ream has moved his jewelry busi- 
ness into the Douglas building at Hartford 
City 

L. O. Kitchen, of 
modeled his store 


wire- 


has re- 
has in- 


Martinsville, 
building and 
stalled new fixtures 

Jewelry valued at several hundred dollars 
was stolen from the jewelry store of L. A. 
Higginbotham at Delphi last Thursday 
night. 

Charles B. 
gold medals which are to be 
research work by the 
Association. 


Dyer has finished two solid 
awarded for 
special American 
\Medical 

Two young men are being held by the 
police, pending investigation of the theft of 
several rings from the room of Stephen B. 
Newman, a salesman for Gray, Gribben & 
Gray, Sept. 9. The police have been unable 
‘hus far to recover the rings. 

Several burglar alarms were turned into 
Police Headquarters at Lawrenceburg one 
night recently, one being from the jewelry 
store of Mrs. Roxana Kuperschmidt. In- 
vestigation disclosed that a monkey that had 
escaped from a show was responsible. 

Ralph B. Clark, of Clark & Raber, An- 
derson, has begun a State-wide tour in the 
interest of the Indiana Retail Merchants’ 
\ssociation, of which he is the president. 
The purpose of the tour is to arouse inter- 
est in the association. Mr. Clark is calling 
attention to what has been accomplished 
in the way of legislation regulating the 
visits of transient merchants, making it 
uniawful to make a false statement to se- 
cure credit; making it unlawful to give a 
fraudulent check in exchange for some- 
thing of value; the trading stamp law and 
the truthful advertising law. The tour will 
end with a mass meeting and banquet in 
Indianapolis. 

The Indiana State Fair and other attrac- 
tions brought many retail jewelers to the 
city last week. Wholesale jewelers report, 
however, that was not any large 
amount of buying, but that the retailers 
seemed disposed to postpone buying until 
later. Among those who on the 
wholesale jewelers during the week were: 
A. C. Reitenour, of the Reitenour Jewelry 
Co., Union City; John Abercrombie, of 
Abercrombie Rushville; A. H. 


there 


called 


Bros., 
Pauley, Bloomington; Henry Van Cleave, 
Ladoga: William Armstrong, Windsor, 
lll.; Harry Major, of Major & Sheldon, 
Shelbyville; F. G. Cooper, Mooresville; 
W. E. Inman, Bloomfield; Harry Kyle, of 
Beggs & Kyle, Greenfield; John Duncan, 
Wingate: W. B. Lamb, Losantville; H. B. 
Connaway, Gynneville; Mr. and Mrs. J. F. 
Ratliff, Richmond; Mr. and Mrs. G. L. 
Hale, Bridgeport, Ill.; Mr. and Mrs. J. E. 
Ward, Worthington; J. F. Kiser, Muncie; 
H. S. Werneke, Greencastle; McClure 
Smith, Bedford, and A. R. Phillips and 


wife, Spencer. 
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Kk ncouraging come in from 
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temporary, 
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for SO 


sur territory local 
decided 
thought that 


has continued 
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, 
othe: markets are 


long better 
from 


good and that is considered a sign of stability. 


are expected. Reports 


Reeder & Staudt have succeeded E. E. 
Reeder, Columbus, O. 

Victor Gebhardt, of Gebhardt 
spent last week in New York. 

Wednesday, Sept. 8, A. G. Schwab & 
Sons, wholesale jewelers, of the Harrison 
building, 31 E. 4th St., closed a lease for 
part of the second floor of the Dutten- 
hoter building at the southwest corner of 
6th and Sycamore Sts. The lease begins 
Jan. | next and runs for 10 years, for 
$35,000 for the term of the lease. 

L. Don Croninger, son of Ed. Croninger, 
jewelry manufacturer and secretary of the 
Cincinnati Wholesale Jewelers and Manu- 
facturers’ Association, is again able to be 
out, and for the past few days has spent 
several hours at the factory. He was in- 
jured by a submerged log while in swim- 
Bethel 


Bros.., 


ming at his father’s Summer place, 
Grove, six weeks 

Among the out-of-town jewelers in Cin- 
cinnati last week were: Charles F. 
Gadsden, Ala.; Ed. ‘H. Kahn, Chattanooga, 
Tenn.; Roy Wieland, Greenville, O.; C. 
W. Schamber, of the Meyer & Schamber 
Jewelry Co, Meridian, Miss.; Mr. Koerber, 
of Trinkley & Koerber, Ft. Wayne, Ind.; 


ago. 


Cross, 


G. H. Dick, Blanchester, O.; E. D. Hull, 
Georgetown, Ky.; F. F. Fullerton, Owen- 
ton, Ky.; R. V. Willand, Georgetown, O.; 
C. F. Held, Falmouth, Ky.; Charles Get- 


finger, Harrodsburg, Ky.; R. F. McComb, 
Hamilton, O.; J. E. Wilson, Falmouth, 
Ky.; C. H. Creighton, Franklin, O., and 
Mr. Dickson. with F. W. Bromberg, Bir- 


mingham, Ala. 





— <a ~ 





Cleveland. 





rge Kurz will shortly new 
store at 12411 Superior Ave. 


Robert Scholz, formerly with the Solo- 


Ge open a 


Optical Co., 1s with the 


Hubbard Co. 


monson now 


~ 7 , 
Cowell W 


C. A. Rock. of Scribner & Loehr, 1s back 
from his vacation at Toront Canada. 
While there he visited Ryrie Bros., dia- 


mond experts. 
Loehr, son ot O. T. Loehr. of 
Scribner & Loehr, is training at the 
Rookies’ Camp of the Ohio National 
Guard’s encampment, at Chagrin Falls, O. 

Dewey Sigler, vice-president of the Sig- 
ler Bros. Co., has just returned from Fort 
Harrison, Ind. While there Mr. Sigler 
trained with Troop “A” Cavalry, O. N. G. 

S. H. Brainerd, Medina, O.; Géorge 
Dales, Akron, O.; Frank Presswell, Akron, 
O.: Thad. Ackley, Waring, O., and A. G. 
Chaffee, Garrettsville, were in town this 
week visiting the trade. 

H. E. Burdick, of the H. 
Co., donated a silver loving 
“Rookies” of the O. N. G. 


(George 


W. 
cup 


Burdick 
to the 


ellcampment, 
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for target practise. FE. S. Quinlan, presi- 
dent of the concern, is on a buying expe- 
dition in New York city. 

A bnck thrown through the window of 
Frank Cerne’s jewelry store, 6033 St. Clair 
Ave., on Sept. 7, was quickly followed by 


a hand which erabbed $50 worth ot 
jewelry. Mr. Cerne, who witnessed the 
theft, fired three shots at the thief. but 


nissed. 

W. D. Davies, manager of the silverware 
department of the Sigler Bros. Co., has 
just returned from a trip to Rondo, On- 
tario, Can. C. S. Moross, manager of the 
material department of the concern,. has 
just returned from an _ extended trip 
through the Berkshires. 











TRADE CONDITIONS. 
jewelry business is making a fine 


The Toledo 
showing for this season of the year. All the 
jewelers zeport at least as good a trade as they 
had at this season,last year, and one prominent 
jeweler stated that his August business had ex- 
ceeded the June trade. Watches continue to be 
in heavy demand, while there is a good call for a 
general line of jewelry with la vallieres and men’s 
knives in the lead. 


W. R. Page has accepted a position as 
repair man at the Judd-Gross Co. store. 

B. Warteil, a prominent Fort Wayne, 
Ind., jeweler, was a Toledo visitor last 
week. He called on local wholesale houses. 

Nat Eppstein, of Eppstein, Rosenberg & 
Klein, is covering territory in the vicinity 
of Chicago and is sending in some good 
orders. I. F. Rosenberg, of the same con- 
cern, is traveling in Wisconsin. 

Donald A. Runnels, president of the To- 
ledo Jewelry Mfg. Co., was married last 
week to a Toledo girl, Miss Anna Jobb. 
The young people left on a honeymoon trip 
after the wedding. They will make their 
home on Huron St. 

Harmon Keidan and B. H. Berson, of 
Hoffstadt, Berson & Co., will leave in a 
few days for an automobile trip to New 
York city. They expect to combine busi- 
ness and pleasure and will visit the facto- 
ries on a ‘buying expedition before their 
return. 

Sime Berson, of Rochester, N. Y., was 
the guest of his brother, B. H. Berson, of 
Hoftstadt, Berson & Co., last week. He 
was formerly connected with the Toledo 
concern, but now has a flourishing business 
of his own in Rochester. He reports busi- 
ness good and his trade growing. 





Consul O. Gaylord Marsh, detailed as 
vice-consul at Ottawa, Canada, reports that 
the Ottawa Electric Railway Co.. has main- 
tained clocks in its street cars for 24 years. 
These are small wall clocks manufactured 
in Ansonia, Conn. The clocks are regu- 
lated twice a day and are sufficiently ac- 
curate for ordinary purposes. The Ottawa 
public find these clocks a matter of no 
small convenience and would now be very 
loath to have them discontinued. It is 
stated by one in a good position to know 
that Ottawa is one of a very few cities, if 
not the only one on the North American 
continent, to enjoy this convenience. 











TRADE 


tinc 2a : » of 
istinct note of encouragement in the 


CONDITIONS 
lhere is a ¢ 


reports of jewelers this 


ea 
7 , 

week, especially among the 
wholesalers. It is not to be - 


» 7 , , 
interred that they ar 


rushed as yet but withovt exception those seen 
spoke of improved conditions of trade within the 
past 10 days. The retailers are getting ready for 
the Fall trade and the downtown stores are pre- 
paring for extra business during Fall Festival 
Week, Oct. 4 to 9, during which time there will 
be the annual Veiled Prophet ceremonies, parade 
and ball, igricultural fair with harness racing. 
a 1916 model automobile show and various athletic 
and aquatic sports which will draw thousands of 
visitors to the city 


Enno Dick, New 
visitor, 

Two li cal new spapers, the [ ost-Dispatch 
and the Republic, have been making use of 
the photographs sent to them by THE 
JEWELERS’ CIRCULAR. The last-named pa- 
pers used several of them in an elaborate 
write-up by one of the staff for a Sunday 
feature. The Post-Dispatch printed 
several of the photographs on the woman’s 
page, with short descriptive matter. 


Baden. Ill... was a recent 


} 


has 


An event that attracted considerable at- 
tention and was due to the initiative of 
William T. Zietler, of the W. T. Zietler 
Jewelry Co., at 2607 N. 14th St., was the 
opening of the “White Way” of that com- 
munity. Several months ago Mr. Zietler 


was impressed by the troubles of a woman 
who wanted to buy a stamp after the post- 
office branch thad closed, and he concluded 
that a business community where such 
trouble took place was a back number. The 
remedy he started has resulted in a strong 
community feeling among the _ business 
men. On Wednesday a home-made carni- 
val was started, which extended each eve- 
ning until Saturday, with athletic prizes, 
costumes, etc. Mr. Zietler has been elected 
president of the improvement association, 
which it has been decided will be a per- 
manent institution. 








Evansville, Ind. 





Walter O’Bryan, son of R. B. 
local business man, was here from Colum- 
bus, Ind, a few days vacation. 
The son is employed in one of the leading 
jewelry stores in Columbus. 

The button factory at Leavenworth, Ind., 
is running on full and a large 
number of men and boys are employed 1n 
the industry. A great many of the but- 
tons made by the Leavenworth factory are 
shipped to the eastern markets. 

It 1s expected that work on 


O’ Bryan, 


a2O ON Tils 


time now 


remodeling 
7 


the jewelry store of (“harles fe \rtes. 29 
Main St., will start at once and the work 
wil] be pushed LO completion Vir. Artes 


will have one of the finest jewelry stores 
in southern Indiana when improve- 
ments have been completed. 

The retail jewelry dealers of Evansville 
are interested in the plan of the local man- 
ufacturers’ association to a “Made in 
Evansville Exhibit” here some time in Oc- 


the 


clive 


tober. Many of the Main St. merchants 
will use their show windows in which t 
display certain lines of goods made in 


Evansville. 
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SAN 


diamond merchant of New 
days at the exposition 


Haskell, 
spent a 

cently 
kK. C. Oehme, travels out of San 
Francisco for the Hoare Cut Glass Co., has 
been working the Bay district the last few 


few 


who 


iaVs. 

J. Hz. manufacturers’ represent- 
ative, has left for the southern part of the 
State, expecting to work his way north into 


Spiro, 


Montana. 

Sidney Peiser, of Sidney L. Peiser & Co., 
was married recently and is spending his 
honeymoon touring the southern part of the 
State by automobile. 

Nordman & Aurich have installed a wire- 
less time-recording station at their watch 
niaterial establishment on the third floor of 
the Jewelers building. 

Benjamin Singer, salesman for Benjamin 
N. Nordman & Co., returned recently after 
a tour months’ trip in southern California, 
Arizona, New Mexico and Texas. 

C. H. Walton, retailer on Grant Ave.. ac- 
companied by Mrs. Walton, is visiting in 
the southern part of the State. They will 
attend the San Diego exposition betore re- 
turning. 

Jules Goldstein, manufacturer, of New 
York, has been in San Francisco for several 
lays, combining business and pleasure, and 


upon leaving here expects to proceed to 
\ngeles. 

Joe St. Clair, wh represented 

S. Sternau in this territory and is now coy- 

other territory for the same concern, 

on his old friends in the trade while 

week to visit the exposition. 

ilius Wuse, manufacturers’ represent- 

has secured the Pacific Coast agency 

lit | Frisch Bros. He 


formerly 


ie paSi 


has just 
nlans tO 


manager for 

calling on the 

‘ the State. Miss 

force, is conduct- 
monstration at Hale Bros. 
wholesale, 
\dmis- 


Sept. 3, Dy closing their places O! 


Local jewelers, both retail and 


Labor Day, Sept. 6, and 


he wholesalers close 
with two holi- 
to 3% 


1oons, which 
week down business 
Among the out-of-town visitors to call on 
local trade recently were: C. P. Ja- 
Vallejo; J. Dupen, Chico; L. C. Ko- 
Healdsburg; D. Glickman, Santa 

Kosa; E. S. Wachhorst, Sacramento: M. 
friedberger, Stockton; Lyman Matlock, 
Santa Barbara; Mr. White, of White & 
Wesley, Phoenix, Ariz.; Mrs. E. C. Flem- 
ing, Los Angeles: J. B. Kennedy, Hilo, 
T. Hz 
W. N. Jenkins, Oakland, returned a few 
lays ago from a three weeks’ trip east, the 
bjective point of which was to attend the 
A. N. R. J. A. convention held recently in 
New York. On his way east Mr. Jenkins 


visited his parents in Pennsylvania, and 
while away made short visits at Chicago, 

ton and other large cities. He took ad- 
vantage of his trip to purchase his Fall 
stock. 

Robt. M. Haas has granted 
of administration upon the estate of his 
brother, Charles J. Haas, Stockton, Cal. His 
bond was placed at $90,000. Edward B. 
Conday, John Thompson and John A. Wil- 
son have been named to appraise the es- 
tate and the usual notice has been given 
creditors. The will of the deceased, dated 
in the late ’90s, conveyed the entire estate 
to his wife, who had died in the meantime. 
The only legatee under the will being dead, 
the estate reverts to three brothers, the sole 


been letters 


heirs-at-law. 

R. and L. Myers, of R. & L. Myers Co., 
have the sympathy of the trade in their 
bereavement occasioned by the death of 
their father, M. J. Myers, familiarly known 
to a large circle of friends as “Pop” Myers. 
The deceased was a pioneer of San Fran- 
cisco, a veteran of the National Guard, and 
for 55 years was a member of the Fidelity 
lodge of Masons. Shortly before his death 
Mr. Myers and wife celebrated their 54th 
wedding anniversary. Besides R. and L. 
Myers, the widow, four other sons and a 
daughter survive the late Mr. Myers. 


Pacific Coust Notes 


Chittin has 
Turlock, 


Stalnaker & 
Stalnaker at 


The firm of 
succeeded G. W, 
Cal. 

A jewelry department has 
at the Gate City Pharmacy, 
Cal., by F. N 

\mong the awards 
D.ego, Cal., 
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announced by the 


“ OT) 
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exposition board, G. H. 


lewis received a gold medal for his gem ex- 
gold | 


the collective exhibit of rough gems main- 


5 | 


and a medal was awarded 1 


hibit. 
San Diego Tourmaline ¢ 
]. W. Ware, 
J. Jessop & 
(lemens Kridel] received a gold medal for 
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| . . . . } - , . 
hand-wrought silver. 


ined Dy the 
t he Naylor Gem (Oo 
Curiosity Co. 


Burnell’s 
and Son. 








Canada Notes. 


The Monarch Optical Co., Toronto, Ont., 
has assigned to Osler Wade. A’ meeting 
of the creditors was scheduled for Sept. 14, 

Louis Jacob & Co., Ltd., goldsmiths and 
iewelers, is the name of a concern which 
has been incorperated to engage in business 
at Winnipeg with a capital stock of $20,000. 
The incorporators are: L. Jacob, J. L. Hill, 
R. Kershaw and B. C. Parker, all of Winni- 


peg, 








Market Prices for Silver Bars. 
Che following are the quotations of sil- 
London and New York a3 re- 
ported last week: 


ver bars 1n 


York 
Sciiing price, 
.999 Basis. 
$0.90 44 
503 
50% 








Schuell, Youngsville, N. Y., has 


stock of jewelry and notions. 
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B. Ebner, treasurer of the E. W. 
Reynolds Co., has gone east on a business 
trip. 

George J. Germain, of the E. Bastheim 
Co., has gone to San Diego on a business 
irip. 

S. J. Jacobson, 450 S. Hill St., will move 
soon to the store formerly occupied by the 
Pearlin Jewelry Co., a few doors from his 
present location. 

S. B. Bailey, time past 
has been at 835 S. Broadway, has moved 
hack to &37, next door, a store which he 
formerly occupied. 

Charles J. Waiter, 707 S. Hill St., is still 
confined to his home in Venice by rheuma- 
tism. He is able to walk about the house 
only with the use of crutches. 

A. M. Shepard, who was formerly with 
the Adams & Abel Co., of this city, 1s now 
traveling for L. H. Schaefer & Co., Chi- 
cago. Mr. Shepard has established his 
headquarters in Pasadena. 

John Koke, manager of Walton & Co., 

gone to Mr. Walton’s ranch in the 
San Fernando Valley, to remain there 
probably until the holidays for the purpose 
of recuperating his health. 

Practically all the jewelers in the city, 
wholesale and retail, closed their stores all 
With the end 


closing 


who ror some 


has 


day on Labor Day, Sept. 6. 
of August they all discontinued 
during Saturday afternoons. 

E, Gerson, diamond merchant, 
Guarantee building, is back in his office 
after a visit of three weeks at the San 
Francisco exposition. He is enthusiastic 
in his expressions of appreciation of the 
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John P. Murray, formerly with the Kos- 
suth-Marx Jewelry Co., New York, now 
with King. Raichle & King, Buffalo, N. Y., 

calling on the trade. He intends 
from to San Francisco in the 
of his concern. 
Miarks, who has 


is he re 

to go 

interest 
William 


some time past 


he Te 


been located for 
at 330 W. 4th St., is clos- 

g out his business there with an auction 
sale and will move to a location formerly 
occupied by Blum & Son, on S. Spring 5t., 
hetween 3d and 4th 
ae F 
nolds Co.., 
combining 


Sts. 
Hine, manager of the E. W. Rey- 
San Francisco on 
a trip and pleasure. 
\Mliss Rounsatell, of force of the 
same company, has returned from her visit 
to the Panama-Pacific Exposition. 
William M. Kinney, 615 S. Broadway, 
spent the week-end, including Labor Day, 
in an automobile trip to Big Bear and Little 
Bear valleys in company with friends. The 
trip from Big Bear to Little Bear is one of 
the most scenically interesting in Califor- 


has gone to 
business 


the sales 


nia. 

Henry Hartman is doing the difficult 
task of conducting two stores, one at 518 
W. 3d St., this city, and the other at Van 
Nuys, a town in the San Fernando Val- 
ley about 20 miles from this city. He re- 
mains in his store here until nearly noon, 
then goes to Van Nuys and spends the 
afternoon there, traveling back and forth 
by the suburban trolley line. 














September 








Max 
Buchanan St.. 
theft of $20 


wee k. 


retail jeweler on 
reported to the police the 


in rings trom his 


Rosenberger, a 
store last 


Barney Lachman, who has been interest- 
ed in several retail jewelry stores in De- 
troit, is about to open a new store on Can- 
held Ave. 

“Square Deal” Miller, the retail jeweler, 
has started using two-column spreads in the 
daily papers as an opener for the Fall cam- 
paign. The advertisements are written in 
the style of important news articles and are 
attraclung wide attention 

The Charles J. 
store at 27 Monroe Ave. has been sold over 
his head and he must vacate his old prem- 
ises by Sept. 25, according to his published 
He is holding an auction 
his surplus stock of 


lease of Thiry’s jewelry 


advertisements. 


? 


sale LO dispose ot 


goods before moving. 
Thieves entered the 


Rickman jewelry 


store at Kalamazoo, Mich., last week and 
stole several hundred dollars’ worth of 
stock. The police have as yet been unable 


to locate the robbers. A paving brick was 
used to break the display window. Rings 
and. watches were taken. 

The tollowing prizes were donated by 
Detroit retail jewelers for the Labor Day 
games at Belle Isle: Held’s Jewelry House, 
gold-ring; H. Connolly, scarf pin, lady’s 
hand bag; Heyn’s Bazaar Co., casserole; 
Kunz & Rogers, $5 clock; Engass Jewelry 
Co.,-six plated knives and forks; Sallan 
Co., gold locket; Wright, Kay & Co., lady’s 
watch, and J. H. Garlick, wrist watch. 

Charles A. Berkey, of the C. A. Berkey 
Co., has instituted a school of salesmanship 
for retail jewelry clerks, in which the lat- 
ter will be taught to crowd up the net 
amount of sales and at the same time make 
friends for the retailer. Over 45 clerks at- 
tended the first meeting, and more are ex- 
pected to attend the succeeding sessions of 
the school. The idea has taken hold in 
Detroit with a rush. 








Minneapolis and St. Paul 


F. C.. Beckwith, secretary of the Hamil- 
ton Watch Co., was a St. Paul visitor this 
week. 

Charles D. White, of White & Mac- 
Naught, Minneapolis, and president of the 
Minnesota Retail Jewelers’ Association, 15 
spending his vacation on a hunting and 
fishing trip to Annandale, Minn. 
companied by Mrs. White and will be out 
of town for about two weeks. 

A. P. Christianson opened a new jewelry 
store at 218 S. 4th St., Minneapolis, on 
Sept. 2. Mr. Christianson has been in tae 
jewelry business in Clinton, Ja, for the 
past 24 years and previous to this he 
worked at the jewelry bench, making in all 
an experience of ‘40 years in the trade. 

Minneapolis jewelers are taking part in 
Fashion Week, Sept. 13-18, with special 
displavs. Following the lead of the Amer- 
ican National Retail Jewelers’ Association, 
the local retail dealers are demonstrating 


He 1s ac- 





there should be and will be styles in jewel- 
ry as there are in shoes, hats or clothing. 
It will be the proper thing, hereafter, say 
the jewelers, for milady to plan her Fall 
stvles in rings and brooches with the same 
care she now gives the remainder of her 
adornment and the man of fashion will no 
more think of wearing a stick pin not in 
with his tie than he would of 
wearing tan shoes with evening clothes. 
That type of citizen who sticks a 25-cent 
brass pin into a $1.50 necktie or drags a 
$2 watch out of a $50 suit of clothes and 
thinks he is getting by sartorially, is going 
to get a jolt if the jewelers can do the 
jolting. The man who sees no relation be- 
tween jewelry and clothes is the fellow the 
jewelers are after. Women are more con- 
sistent and instinctively know what is prop- 
er, they say. lew, indeed, are the women 
who hang cheap jewelry on expensive and 
artistic Nor do the 
in calico and wear diamond tiaras. 

Two peculiar burglaries occurred in Min- 
neapolis on Sunday evening, Sept. 5, when 
two manufacturing jewelry were 
entered, apparently by the same person and 
seemingly by some one in the jewelry busi- 
ness. At the store of Hults & Schlosser, 
503% Hennipen Ave., the front door was 
broken open with a “jimmy,” but the bur- 
glar went no further than the show case 
which obstructs the entrance to the ofhce 
and shop in the rear. . He took brass ring 
models, five trays of jobbing stones, some 
belt buckles and an old mesh bag, leaving 
behind 19 new mesh bags. The loot was 
evidently carried away in a shop grip. for 
that, too, was missing. The other robbery 
was at the shop of Louis Feigelman, man- 
ufacturing jeweler, 526 Nicollet Ave., on 
the other side of the block. Here the door 
had been unlocked and carefully locked 
again after the robber had secured what 
he wanted. Jobbing trays, belt buckles and 
attachments and an old mesh bag were 
taken. At the time there was $7,000 worth 
of goods in the safe but no attempt was 
made to open it. The loss on the part of 
Hults & Schlosser was about $200 and on 
the part of Mr. Feigelman about $100. 

The following out of town jewelers visit- 
ed the Twin Cities during the week: E. M. 
Schwenke,. New Richmond, Minn., secre- 
tary of the Minnesota Retail Jewelers’ As- 
sociation; OO. J. Tommarson, Grand 
Meadow, Minn.; Mr. Notterman and son, 
Victoria, Minn.: G. R. Simons, Langford, S. 
Dak.: Mr. Yager, of the Becatol Jewelry 
Co., Sioux Falls, S. Dak.; E. Melin, Cam- 
Minn.: F. W. Harper, Delano, 


harmony 


cowns. women dress 


stores 


bridge, 


Minn.: C. A. Sherdahl. Montevideo, Minn.: 
F. C. Drake. Sioux Falls, S. Dak.; A. G. 
Baerman, Lime Springs, la.; Walliam 


Kavanaugh, Spring Valley, Minn.; T. J. 
Sime, Albert Lea, Minn.; H. T. Halverson, 
Alexandria, Minn.: A. G. Kiesel, Lyle, 
Minn.; J. B. Holsey,” Veblin, S. Dak.; A. 
H. Johnson, Glendive, Mont.; Mrs. H. B. 
Gildersleeve. Osage, Ia.: F. H. Boehrer, 
Durand, Wis.: McKay & Peel, Wessing- 
ton, S. Dak.: J. W. Hurd, Manley, lIa.; C. 
A. Gustafson, Tracy, Minn.; O. E. Oslund, 
Milaca, Minn.: F. W. Estabrooks, Coler- 
aine, Minn.: Mrs. J. L. Murphy, Livingston, 
Mont.: G. Van der Aarde, Milford, la.; A. 
E. Kaiser, Lake City, Minn.; J. B. Patter- 
son, Clear Lake, Ia.: L. E. Sasse, Vienna, 
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S. Dak.; E. K. Kvare, Fosston, Minn.; Ed. 
Corrow, Dayton, Muinn.; H. Huesgen, 
Devils Lake, N. Dak.; J. W. Needham, 
Findley, N. Dak.; Mrs. E. McAveal, Mor- 











ris. Minn.: Lhomas Morris, Crookstown, 
Minn. 
A 
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The funeral of Mrs. L. B. Weil, who 
died of heart failure, was held from the 
residence of Fred F. Syman on Labor 


Day. The services were conducted by Rey. 
Kh riedman. 

Edward Lehman left recently on a short 
business trip to Colorado points. Charles 
]. Begh*tol, of the Lehman company, is con- 
fined to his bed from a complication of 
several ailments. 

Among the jewelers from outside towns 
visiting Denver last week were the follow- 
ing: Mr. Collins, of Crowder & Collins, 
Boulder; Mrs, E. A. Eaves, Idaho Springs; 
K. Klemons, Oak Creek; B. S. Harding, 
Pueblo, and L. E. Gardner, Longmont. 

The loss in the Bernstein Pawn Shop 
r‘ bbery at Pueblo, Colo., is about $4,000 
instead of $5,000, as reported last 
The list of articles stolen included 
revolvers, three high-grade auto- 
matics, two dozen solid gold lockets, two 
dozen la vallieres of solid gold and set 
with diamonds, and two dozen gold stick- 
pins, also set with diamonds. 

Miss Anna E. Stebbins and Charles Ar- 
thur Mann Hall were united in marriage 
at 8 o'clock Saturday evening, Sept. 4, by 
Rev. Jesse A. Dean, of the Methodist 
Church. ‘They are spending their honey- 
moon in Kansas City and Chicago. The 
bride recently resigned her position with 
the W. W. Hamilton Jewelry Co. The 
groom is connected with a local law firm. 

In the Solomon murder and robbery, 
which occurred last July, the detectives are 
working on a new clew, believing that the 
store was robbed by two gypsies. A man 
and a woman had been endeavoring to pur- 
chase a necklace of gold coins from Solo- 


week. 
seven 
cheap 


' mon, but they were unable to agree on the 


price. It is said that the necklace was 
among the articles stolen, and that its loca- 
tion in the window would have escaped the 
attention of anyone bent on robbery. A 
thorough canvas is being made of the gypsy 
camps of the State. 

J. I. Schwartz has turned over to the 
postal authorities an old Spanish swindle 
letter he received a few days ago. With 
the exception of the name Schwartz, men- 
tioned as a relative of the writer, Beliav- 
sky, it is almost a verbatim copy of those 
sent to others in late vears throughout the 
United States from Barcelona, Spain. Mr. 
Schwartz was offered one-third of an estate 
worth $240,000 if he would take charge of 
the writer’s daughter, but concluded he 
didn’t need the money. Another Denver 
merchant received a similar letter. 








W. A. Gaylord was a recent visitor 1n 
Stroudsburg, Pa., where he engaged a p.ace 
for his sen, Albert A, who will open a 


jewelry stere in the McNeal building about 


Oct lo. 
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Each and every process in the man- 
ufacture of Libbey Cut or En- 
graved Glass is scrupulously 
watched and _ safeguarded, so 
that the finished piece will be 
worthy to bear the trade-mark 


LIBBEY 


“"The World’s Best’”’ 
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That is why Libbey Glass is un- 
rivalled the world over for 
originality of pattern, for flawless 
craftsmanship. 

It is also the reason for the wide- 
spread popularity of the Libbey 


product. 
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Reminiscences of an Old Glass Cutter. 











By James D. Bergen. 
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Continued from issue of Sept. 1.) 
ERTAIN lines of cut glass, and the in- 
stances are not many,.hayve.features 
which make the selling of the same not a 
difficult proposition. This feature may 
consist in low prices where quantity and 
not quality is offered. A large manufactur- 
er of this class of goods told me that his 
line virtually sold itself, and that extraordi- 
nary salesmanship essentially 
necessary. Another 
concern features high 
class goods, artistic in 
quality, and as near 
perfection as possible 
in workmanship. Such 
a house through its ad- 
vertisements and liter- 
ature has a well known 
and established name 
and a consequent de- 
mand for its goods. 
This line is easy to sell 
and requires only or- 
dinary salesmanship. Still another house 
manufactures a line which has character 
and quality, but the designs are not elabor- 
ate and the prices are not high. There are 
quite a few dealers who favor this class 
of goods and selling them is not a hard 
matter The great majority of manufactur- 
ers, however, make goods along the es- 
tablished lines. They are ordinary in qual- 
ity and character. The successful concerns 
making these goods, and there are quite a 
few of them, look upon salesmanship as a 
very important feature of their business. 
If such a line is shown by a lack-luster in- 
dividual, a man with colorless personality 
and listless selling talk, his work is nec- 
essarily unsatisfactory and his position in- 
secure. It is no difficult matter to describe 
a poor salesman. A man lacking in a very 
few essential qualities may struggle along 
for a while, but his end is inevitable and 
ultimately he is replaced. 

To describe a good salesman all you have 
to do is to mention the qualities and char- 
acteristics which stand for success in al- 
most any position in life: capacity for hard 
work, tact, knowledge of human nature, 
courtesy, perseverance, etc. The true sales- 
man is one who every time he makes a saie, 
makes a friend, and he has the ability to 


was not 





JAMES D. BERGEN. 


make friends that seem to be governed by 
no set of conditions. 


Among his good qualities I place as the 
first his capacity for hard work. How true 
this is in the case of the cut glass salesman 
calis for no further explanation. The 
amount of physical labor expended through 

















No. 214—PpATENT TEA POTS WITH SAFETY 


LID. 





his carrying from three to six trunks, 
speaks for itself. The manner in which cut 
glass is sold calls emphatically for revis- 
ion. To my way of thinking there 1s ab- 
solutely no necessity for a salesman carry- 
inz one trunk or even one piece of glass. 
I acknowledge that an established custom 
is a hard thing to do away with. For a 
number of vears one of the most prominent 
and successful houses in the business sold 
goods entirely from illustrations. It was 
oniy last week that I read of a representa- 
tive of a Chicago house who previously 
came to New York with from 20 to 30 bar- 
rels of samples, making the trip this year 
with illustrations only, and taking away 
with him a satisfactory amount of orders. 





Manufacturers, if there is a relic 
of the stage coach period in the cut glass 
business, it is this sending a man out with 
trunks of samples. 
day are enormous. 

Railroad fares, excess baggage, room 
rent, meals and incidentals eat up a $100 
bill a week. Another important feature is 
the salesman’s time lost. Often he waits 
several hours for a room, then the fitting 
up of the same with tables, etc., the un- 
packing and arranging of samples, and the 
making of appointments with buyers. Then 
the salesman goes back to the hotel and 
awaits the buyer’s convenience. One half 
of every day is lost, actually lost, the sales- 
man hanging around the hotel, through no 
fault of his own, but as a result of present 
conditions. 

Is it little wonder that the hotel cafes 
find their best customers among the sales- 
men? Let me paint for you another pic- 
ture. The salesman arrives in town, then 
with very little delay he starts out with a 
set of up-to-date illustrations under his 
arm. He calls on a buyer—no appointment 
at the hotel. Frequently in an hour’s time 
his first bill of goods is sold. At the end 
of the first day, or at the furthest, at the 
end of the second day, he has finished with 
that city. 

Under this plan the salesman has saved 
himself a lot of time, he has saved the 
buyer a lot of time, he has saved his physi- 
cal strength, he has saved himself the wor- 
riment, consequent on unkept appointments,. 
and he has done his business in a modern, 
manner. 

In these articles I have made several 
prophecies regarding future conditions im 
the cut glass business. I am going to make 
another one now, and that is that it is only 
a question of time when the salesman trav- 
eling with trunks of samples of cut glass 
will be looked upon as a curiosity, and he 
will find it a more or less difficult matter 
to induce a buyer to go to a hotel to see his, 
line. 


Messrs. 


Traveling expenses to- 


(To be continued.) 








Members of the Pottery, Glass & Brass 
Golf Club will meet at the Essex County 
Club, West Orange, N. J., on Wednesday, 
Sept. 22, to participate in the September 
tournament of the club, which will be held 
on the links there. At least one tour- 
nament of the club has been held on the 
links each year since the organization has 
been formed. A number of the members. 
often play at the grounds of the Essex 
County Club. 
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Made As It Should Be 
Hand Blown—Hand Cut—Not Pressed 


Chat is why Pairpoint 


Genuine Hand Cut Glass , end Qe coor | 
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814 Viscuria 


has won and held the 
confidence of such a 


large number of custom- | 
ers for sO many vears, 
and confidence 15 th 
only true toundation on 
which to build a lasting 
and successful business. 

Manutactured com- 
plete in our own factory 
from strictly hand blown 
blanks, it will retain its 
beauty and give absolute 
satisfaction to the ver\ 
finest trade. 
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Photographic Books 
showing any of these 
lines complete loaned 
to the trade on appli- 
cation for inspection : 


Cut Glass: Silver Plate 
Electric Portables | § | | | 
Prize Cups: Brass Goods .'s y e- De oF » Y i 
| Sheffield'Reproductions. ¢ \ MA Aa 














The Pairpoint Corporation 


Factories: New Bedford, Mass. 


Branches: NEW YORK, 43-47 W. 23d Se. MONTREAL, Coristine Bidg., St. Nicholas St. CHICAGO, 402 Columbus Bidg. SAN FRANCISCO, 140 Geary St. 
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Products for the Jeweler in the Glass and China Markets. 


A Brief Review of the Artistic Novelties of Cut, Engraved, Decorated and Fancy Glass and 
China and Metal Wares Now Offered by the Leading Manufacturers and Importers. 

















(Continued from issu fF Sept. 1.) 
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with a lid that hooks on and cannot pos- 
sibly fall off while the tea is being poured. 
One 


This is an improvement about whicl 
naturally says, “Why didn’t someone else 
think of this before?” It is made in artis- 
tic English ware in beautiful colors, of 
rich and heavy glaze, at such moderate 


prices that it can be retailed as low as 29 


2 


_ a. oo 


* 
4 
* 
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No. 215—NOVEL VASE THAT CAN BE ATTACHE 


cents up to as high a price as the customer 
desires. 
k ok x 

Another new device is shown in the Vacu- 
Vase which is shown in illustration No. 215, 
on this page. As will be seen by the illus- 
tration, the vase is clinging to the surface 
of a mirror. It is as clever a thing in its 
line as has been put on the market in 
some time. One advantage is that, unlike 
vases that stand on one’s bureau, it cannot 
be knocked over. By a little rubber suc- 
tion or vacuum cup it clings tightly to any 
glass or varnished surface and can be fas- 
tened at any angle or in any position to 
suit the artistic eye of milady who wishes 
to have her bureau looking attractive. The 
flower holder on the left is of old 
silk and is in beautiful contrast to its clever 
trimmings of shirred ribbon in French blue 
and little pink silk roses. Gold braid is at 


rose 


the top and bottom and the little tassel at 
the end is of gold thread. 


The one on the 





HE illustration No. 214, page 97, shows 
I ’ 
a new, simple and practical teapot 





artistic 


right is of beautifully etched glass and is 
most appropriate for the automobile. It is 
bound with heavy gilt bands that are not 
as costly as the silver ones and they show 
in equally pleasing contrast with the crystal. 
i & 9s 

Other new items made with the idea of 
supplanting European goods are shown in 
No. 217 and No. 218, page 101. One is in- 
tended as a centerpiece for a dining table, 
having a prettily decorated glass flower vase 


D TO A MIRROR SURFACE, 


contained in a metal socket, 
beneath which are metal 
arms containing salt and 
pepper shakers, toothpick 
holder and a mustard jar 
which revolves. Then at 
the base of the whole piece 
is a tray which may be 
used for any dry condi- 
ment or nuts, olives, 
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well worked out, have a very attractive ap- 
pearance. The cutting on the bottles or 
jars of crystal glass is good and any one of 
these pieces is seasonable at any time, al- 
ways make useful wedding and 
make a profitable line for a jeweler. 

The lamp shown in illustration No. 219, 


presents 


on page 101, is a graceful shape. The glass 
] 


| “S cl a i a ’ aa ——— - _ 
Nay ve had in amber Or green alia 1S ONC 
of more than usual attractiveness trom sev- 
eral standpoints, its workmanship and de- 


while 
P1Vves the jeweler all )!p- 


standing first, 
that it 

+ : ’ , ‘ C TH Oo - + . Foir] 1 . nrice 
portunity Of selling at a fairiy iow price 
and being able to compete with any of his 
neighbors, the department stores or gas fit- 


ting and fixture houses. 


sign 
moderate 


the price is SO 








Soaps Containing Alkalis or Acids Detri- 
mental to China Decorations. 


ETAILERS would save themselves a 


lot of complaints if they would in- 
form their patrons that the use of soaps, 
washing compounds, powders, etc., contain- 











pickles, etc., or anything 
that is suggested to the 
hostess’ mind. The other 
is just an ornamental vase 
and ash tray having a flower vase in an 
metal receptacle, and an artistic 
base, which is a tray used for match ends 
or cigar ashes. 
eo o:@ 

The group containing the 9 pieces of 
mounted glassware are novelties that find 
use in every household. The heavily plated 
metal mountings, artistically conceived and 


eventually the colors. 
demn the ware when, as a matter of fact, 
they have only themselves or their servants 
to blame. 
the buyer should be told to avoid soaps 
that “will clean anything.” 


No. 216—ENGRAVED CRYSTAL WARE IN UNIQUE 


PLATED MOUNTINGS. 


ing alkalis or acids is detrimental to china 
decorations, particularly gold. 
take the gold off in a very short time, and 


They will 


Women will con- 


Whenever a dinner set is sold 
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Imperial Open Stock Hand Cut Table Glass 


This is our Popular Cutting No. 112. The flowers and leaves are 
entirely cut and polished by hand into the plain surface of the beautiful 


Onn OISSCUITS crystal] glass. Ask for J-112 Assortment. 








purchase “Tuthill” 
cut glass because 
they recog- 
nize in it 
best expres- 
sion of good 
taste, and 














TRY THIS SMALL ASSORTMENT, AS A STARTER— 
dozen. 606/112—Open Sugar $4.20 
dozen. 606/112—Cream 4.80 
dozen. 209/112—4'%-inch Footed Jelly 6.00 
dozen. 5928A/112—9-inch Bowl 12.00 
dozen. 5924A/112—4'%-inch Berry Saucers....... 5.25 


the supreme 
efforts of 

dozen. 60251/112—5'%-inch Handled Bon Bon.... 7.80 
dozen, 84/112—tTwo-handled Pickle 4.80 


_ 
hi gh class dozen, 6065/112—4'4-inch Olive Dish............ 
7 dozen. 84/112 t ace Pitcher 

dozen. 84/112—vTumblers 

artisans. dozen. 572/112—Vases 
Y% dozen. 2091/112—5'%-inch Footed Ice Cream 
a dozen. 5735B/112—7-inch Salad 
— dozen. 5926N/112—5¥%%-inch Nut Bowl 
dozen. 84/112—5%™%4-inch Plate 
dozen. 5926A/112—6%-inch Berry 


RF RS 


Jewelers 


1 barrel 


. > 
$ 
p u t 1 t in Our 88-page catalog 101-D goes with each order, also a handsome display 
sign. 3 o. b. Bellaire, Ohio, 2 per cent., 15 days. 


stock and Imperial glass company, Bellaire, Ohio 














offer it for ——— —= 
sale because cst SO fe 
they know LP ee Re 
their cus- 
tomers will 


be satisfied. 














If you have no “Tuthill”’ cut glass 
on display you are withholding a 
privilege that your patrons should 
have and you are not reaping the This “Russian Cosmos * design is our 
latest, and it is creating quite as much 


great benefits that accrue from sensation as our celebrated American 


Beauty Rose pattern. 


8 in. Bowl No. 426 











its sale. 
The 8-inch Bowl costs $4.50 list. You 
should send for a sample and judge its 


Write for prices and samples. value for yourself. 


The design is made complete on all 
shaped blanks. 





Cuthill Cut Glass Co. DEMER BROS. CO. Inc. | 


MIDDLETOWN, N. Y. i HALLSTEAD, PA. 
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The Art Glass Trade’s Oracle. 








His Suggestions, Criticisms and Opinions. 
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calling on 
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agents who advertises 


was informed that man 


one of the importing 
glass | 
his ad- 


cut 
replies to 
vertisement had been received and in many 
Instances asked to be for- 
warded. 

course of 
bill for 


every instance where 


samples 
This 
business and, as is customary, a 
the 


were 
was done in the regular 


sample was sent. In nearly 
samples were required 
and the 
requested these samples failed 
ice of further 
acknowledging 


this ended the transaction 1¢ welers 
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take 
any notice correspondence, not 
the 


satisfac 


evel the receipt of 


goods, were 
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GRACEFUL DINING TABLE EQUIPMENT. 
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returning the 


class of men who do this work a hard- 
fellow 


all other ot 
name and make 


TO] V, sending NeCK OT 


on their trades- 
men, give them a bad 
every manutacturer and agent suspicl us Of 
hol is another instance oft 
many 


ley do not 


them as a whole. It 1s 

hods of a great 
is that tl 
take into consideration the cost of the sam- 
ples that they are getting or consider how 
a manutacturer or an agent sending sam- 


u-.businesslike met 


jewelers, or perhaps it 


ples indiscriminately throughout the coun- 


try without any returns wil! incur an ex- 








wuld 


nsideration for those 


his business w 


that 


OT Ci 


pense not justity. 
Out 


appealing to them for business, 


Who are 
presenting 
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and novel g 


the dollars out « 


before them new 
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No. 218—uNIQUE ORNAMENT FOR THE SMOK- 
IN ROOM, 
] } ] t orant}t 
( » DOCKE | ( SiiQMJU 1 i€ I< 
them tne commot! usiness urtesy I ré 
1 ° { j ] . 
plying to their letters and 1f the eg s are 
satisfactory send them order and if not 
return the samples. It 1s 1 


rtunate that 


’ ° . ’ 4 | 
this practise is not customary, but still 
is far too prevalent and causes many Ditte1 
remarks to be made by manutacturers and 


agents about the retail jewelers. 


\lounted elassware is being made in a 


greater variety daily and the ingenuity dis- 
p!ayed by the manufacturers in bringing out 
novel little both of ornamentation 
and utility hat there is a 
for these things or 
not be vying, one with the 
out such attractive 
do well to look 
presented and purchase an assortment oft 
them, so that 1f a customer looking for a 


articles 
shows t demand 
manufacturers would 
other, to 

Jewelers will 


into these lines as they are 


bring 


devices 
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present cannot find exactly what she wants 


she may at least have something that will 
take its place. It has been noted tor years 
that cut glass and silverware combat one 
with the other for the first place for wed- 
ding gifts, but 1t seems now that they have 
agreed to pool issues and combine so that 
articles both of cut glass and silver in com- 
bination are to be found in every up-to- 
date jeweler’s store in the country. This 1s 
a fortunate arrangement, as it does not give 
one industry a slack season while the tner 
is bus) 

The season is v approaching when 


jewelers should look into the illuminatin: 


: 

. | 
] - - > : + - ‘ ” ] . * 41 - 
devices that have been prepared tor their 
particular branch of the trade. There are 
so many novel little contrivances that are 
made possible by the electric current that 
the selection a jeweler has is very wide, 
trom little candlesticks of crystal glass, 


° , 


both decorated and plain, with electrical 
fittings, little fairy lamps with odd-colored 
small boudoir lamps, useful desk 
lights, graceful table lamps; tall, dignified 
piano lamps and a hundred of 
vices that are all applicable to the jewelry 
trade. They have the double advantage of 
ornamenting a store during the day, illumi- 
nating it and making it look cozy at night 
and bearing good profits, so that the jeweler 
handling them least from 50 to 
100 per cent. profit. This season many new 
materials are used supports for the 


shades. 


] 
ic* 


other 


makes at 


as 

















No, 2Z19—H M I EXPENSIVI a 
shades. Mahogany trimmed with silver, 
metalized plaster of paris, white metal, sil- 


ver plated arid gilt, all form novel features 


There are lamps made of porce- 
I i 


this year. 


lain. both stands and shades: others made 
7 | 1, : es .* " . ] * £> 
with daintily set colore 


glass panels. There are little wall lamps in 


OT earthenware. 

7 ‘ ‘ site 
appeal to any pewly) 
something entirely 
tf lamps 
this 


novel shapes 
married couple as being 
ditferent to the usual run 

shoul. not neglect 
to look into 


NOV eltie Ss ottered 


jewelers line, 


will do well 
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Dinnerware and novel items in the above patterns are particularly suitable for the 
Jeweler’s trade. Send for our dinnerware catalog and prices. 


LENOX, INCORPORATED 


TRENTON, N. J. Walter S. Lenox, Pres. 
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ath " Hawkes “Bridal Veil” Glass 


HAWKES HAWKES 
As the filmy vapors of mist that are blown hither and thither by the breezes that play upon the waterfall, taking 
the tints of the rainbow from the sunbeams, have been christened “Bridal Veil”, so too this glass which half 
reveals and half conceals the blushing glow of beauty within has been appropriately named “Hawkes Bridal 


Veil Glass.” oe e H AW kK 3 S & & Q. 


Manufacturers of Glassware, Cut, Engraved and Silver Mounted 
CORNING, N. Y. * 


America’s foremost exponents of the glassmaking industry. f 
WRITE FOR OUR BOOKLETS 
Grand Prise, Paris Exposition. 









































THE LONDON PATTERN 


\ 
is only one of the many complete lines of 1853 CUT GLASS 
carried in stock. Engraved, Mitre, Floral and Combination 
patterns are all shown in the catalog. A postal will bring 


your copy. 
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Geometric Vases on Exhibition 
of Art Which are of 


at the Metropolitan Museum 
Unusual Interest. 

















RECENT issue of the Bulletin of the 
A Metropolitan Museum of Art con- 
tains an article on “Geometric Vases” from 
which the following is taken: 

“The Museum has in the last few years 
acquired a number of typical geometric 
vases. The two vases purchased last year 
surpass all these in importance. They are 
magnificent examples of the colossal grave- 
vases produced in Attica toward the end 
of the geometric period, the eighth century 
B. C.. and they display this art at its height. 

- 
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\THENIAN GEOMETRIC VASE. 
Few museums have had the good fortune 
to acquire whole specimens of this type, 
though a number own fragments. The two 
exampies acquired by us are among the best 
and the most complete that have survived. 
They stand 4 feet 398 inches (1.305 m.) and 
8 feet 11% inches (1.216 m.) high respec- 
tively, and are of the so-called krater shape, 
with two double handles and high foot 
(Figs. 1 and 2). The foot of one only 1s 
ancient; that of the other, as now shown, 
is restored; its original foot, though pre- 
served, not having yet arrived in this coun- 
try. 

‘Such vases were used, as we now know, 
as monuments on graves. They were usual- 
ly hollow at the bottom—as is the case in 
our examples—so that libations for the 
dead could be poured into them. Vases of 
this type were first found in the ‘Dipylon’ 
cemetery outside Athens. They have there- 
fore generally been called ‘Dipylon’ ware, 
though the better name is Athenian geo- 
metric, that is, the Athenian variety of the 
geometric fabric. They constitute the 
earliest pottery produced in Athens. Our 
two examples are known to have been 
found in Attica. 








“The entire surfaces of these enormous 
vases are covered with decorations, almost 
the whole stock of geometric ornaments 
being represented. The chief interest, how- 
ever, centers in the figured scenes, which 
consist on both vases of a funeral, with the 
deceased laid out on a bier, surrounded by 
his wife and children and by mourning 
women tearing their hair. Warriors on 
foot and mounted on chariots, often carry- 
ing large shields, form the subject of two 
other friezes on one vase and of one on the 
other. These representations are very crude. 
There is no attempt to study the human fig- 
ure as it is, or to solve the problems pre- 
sented by bodies in motion, there is no 
knowledge of perspective, and this leads to 
surprising results for the artist, even when 
representing his subjects in profile, is naive- 
ly anxious to depict what he could not real- 
ly see. All the legs of teams of horses are 
conscientiously drawn side by side, and 
their heads one below the other; the two 
wheels of chariots both appear on the same 
side; the further leg of a seated human be- 
ing is drawn above the other so that it 
seems to grow out of the waist; and so on. 
But we must not judge these pictures by 
later standards. We must remember that 
the artist was attempting something entire- 
ly new to his experience, and that with the 
timidity of a beginner, he preferred to keep 
to certain fixed conventions; also that his 
chief instinct was as yet decorative and that 
he naturally treated his human figures 
much as he did his other ornaments, that 
is, he ‘geometrized’ them into a fixed 
scheme. The absorbing interest of these 
pictures to us is that they stand at the head 
of a long line of representations in Greek 
ceramic art. Gradually, during the two or 
three following centuries the Greek artist 
solved all the problems which were too 
much for the maker of our vases and these 
problems were then solved for the first time 
in the history of art. 

“The decorative patterns which occupy 
the surface of the vases not taken up by the 
figured representations, consist of rows of 
meander, zigzag lines, shaded triangles, 
chequers, lozenges, wheel-ornaments, wavy 
lines, etc. Ornaments are also everywhere 
introduced into the figured scenes to fill the 
empty spaces. Some of these ornaments 
have a long previous history, being derived 
from ‘Mycenaean’ prototypes; others were 
invented by the geometric potter and have 
in their turn a subsequent history, forming 
part of the heritage taken up by the vase- 
painter of the classical period. 

“A detailed analysis of all these decora- 
tions would lead us too far here, and will 
have to be reserved for a full publication 
of these vases in an archaeological journal. 


“G. M. A. R.” 








Glassware, No. 18175—An American 
consular officer in France transmits the 
name and address of a business man in his 
district who desires to represent American 
manufacturers and exporters of glassware. 
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An Interesting and Important Volume on 
Stiegel Glass. 
AVING not long ago presented to the 
Metropolitan Museum in New York 
an interesting and valuable collection of 
Colonial glass produced in Pennsylvania in 
the latter half of the 18th century by Henry 
William Stiegel, Frederick William Hun- 
ter now comes forward with an excellent 
biography of Stiegel, which includes a full 
account of his career as a glass manufac- 
turer, says the New York Jimes. 

The biography is distinctly destructive 
of the legendary story of Stiegel’s life cur- 
rent for Over a century in the counties of 
Pennsylvania in which he operated. Ac- 
cording to the legend, the man who made 
the glass was a German baron, who landed 




















Fic. 2—COLOSSAL GRAVE VASE. 


in America with a cash capital of £40,000. 
Mr. Hunter demonstrates that the immi- 
grant was not of noble birth and that no 
great sum of money was in his possession 
at the time of his arrival in America. 

It seems that Stiegel was a Colonial 
high financier, who owned a great deal of 
property with other money. If 
he had been of the plodding sort, he might 
have died a rich man; but he was specu- 
lative and “splurgy.” 

He took up with glass-making while he 
was an ironmaster, regarding it, apparent- 
eventually he devoted 
operation of his 
factory, and, as ,the Metropolitan 
Museum collection indicates, succeeded in 
producing many artistic pieces in addition 
to the simple ware which was designed for 
use rather than for ornament. Had he 
managed his factory in a businesslike way 
and abstained from extravagant living, he 
probably would have made a success of his 
venture, although his financial condition 
was far from good when he built his fac- 
tory; but, failing in these respects, he 
moved on from bad to worse until finally 
he was ruined and imprisoned for debt. 
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No. &97 Epsilon No. 897 Tau No, 897 


T. B. CLARK @ CO. Inc. HONESDALE, PA. 


WATER SETS | 


A group of three that 
make an assortment of 
quick selling 


JUGS Spt. $4.45 each 
No. &92 


TUMBLERS 


Tau or Gamma 
$10.22 doz. 
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Please You 
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SUCCESS 

since introduced to 
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furnished res 








PRICES and SAMPLES : 
nsible firms Yes? 


on application 





NAVY PATTERN—-4 inch Bowl 


This design was especially adopted ROXBOROUGH. 


for Jewelers. 


Conlow-Dorworth Co. 
PHILA., PA. 


No pressed blanks used in our whole output, Nothing 
but GENUINE ALL-CUT GLASS. Special JUGS 
and VASES expressly for the jewelry trade. 


LET US CONVINCE YOU 





. 


Set a 
CONG iw A ‘Zn 














For price and quality it has no equal. 
It is a combination of chair-bottom 
and floral design, but original and 
different. 


SEND NOW FOR SAMPLES 








SPECIAL INDUCEMENT 


JUG and 6 TUMBLERS (as cut) 
Pure Crystal Glass 
Packed in a carton guaranteed against 
breakage—Sent on approval—Cash on 
acceptance.—Barrel lots (15 sets) at 
85c. per set and 50c. bbl charges.— 
Complete line of Stemware at propor- 
tionate prices. 


Monument Cut Glass Co., Toledo, O. 











Stage Bros. Cut Glass Co. 


Lawrenceville, Pa. Tioga County 














| $12-° Sample Assortment 


pieces, as 





Barrel containing eight 
shown in illustrations. 
All cut on best quality lead blanks and 
hand finished. 

ORDER ONE BARREL NOW on 
approval and you will surely order 
more. 


CRYSTAL CUT GLASS CO. 


HONESDALE, PA. 

















Practical Course in Adjusting 7.2%: 
Price $1.50. The Jewelers’ Circular Publishing Co., New York 
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Reproduction of Federal Engravings for Advertising Purposes. 


What Is and Is Not Permitted Explained by a Washington Correspondent of Printers’ Ink. 














T HERE seems to be so much misunder- 
standing in regard to the right of a 
prize winner at a national exhibition to re- 
produce cuts or facsimiles ot the medals 
awarded to him that the following special 
article, written for Printers’ Ink, 
tinct and timely interest. 

The thing about 
Washington that medals 
awarded at the Panama-P&cilic Exposition 


is of dis- 


decision at 
diplomas 


the 
and 


5 | 
est 


may be reproduced for advertising pur- 
poses is that it is definite and explicit. 
Heretofore it has been difhcult to obtain 


national in 
could not be 


fast rule. 
Re a 
Wilatl 


a hard and ts appli- 


cation, as to could or 
done with respect to the representation tor 
advertising l‘ederal 
ings—that is, points have been 
involved. 


purposes of engrayv- 
when fine 
principles 


General governing 


the subject have been pretty well under- 


stood by advertisers, but it has not been 
easy, without risk of breaking the law, to 
get an authoritative pronouncement in 
special Cases. 


Keven this current decision with respect to 
the San Francisco expeasition 
which was announced briefly in the Aug. 9 
issue of lnk, was preceded by 
period of characteristic uncertainty. When 
exposition officials, in order to oblige tore- 


handed adv ertisers, asked that there be tor- 


trophies, 


op =. j — 
Lriniers 


warded from Washington advance copies of 
the medals and diplomas which are to be 
awarded successful exhibitors (these bits of 
metal and parchment being now 1n process 
of preparation) a new was raised. 
Following the recipe—‘When in doubt, say 
no 


issue 


the ofhcials at Washington who frst 
handled the matter promptly declared that 
the medais and diplomas being the product 
of Federal coin presses and printing presses 
could not be portrayed wholly or in part. 
Apparently ignoring the fact that diplomas 
awarded to exhibitors at the World's Fair 
at Chicago and other national and interna- 
tional reproduced 
for advertising purposes, the mandate went 
forth that the Director of the Mint and 
other Treasury officials aiter conference 
with the officials of the United States Se- 
cret Service had the conclusion 
that the making of photographs of the 
medais and diplomas would come under the 
law which prohibits the reproduction photo- 
United States 


ie 
expositions have been 


come to 


otherwise ot 
securities. 


graphicaliy or 
and 
When this extreme application of 
reported 
some quarters as unnecessarily restrictive, 
protests made to the head of the 
freasury Department, and Secretary Mc- 
Adoo, after consultation with the Solicitor 
of the Department, announced the more lib- 
eral attitude previously indicated. The So- 
licitor reached his decision that exposition 
medals reproduced on letterheads 


coins 
laws 
was regarded in 


laws already 


were 


may be 


or for advertising purposes on the theory 
that the function of the law as it applies 
to exhibitors who have won awards is one 


of protection rather than interference or 
injury. All the provisions of the coinage 
laws, prohibiting the counterfeiting or 1m- 
itating of coins of the United States, apply 
to the exposition medals, but the solicitor 
holds that the effect of this law is to protect 
the winners from traudulent imitations and 
that it gives bona fide winners the right to 
reproduce the medals for advertising pur- 
this applies in equal 
measure to diplomas, etc. 


poses, (1 course, 


HOW THE LAW HAS HELD UP ADVERTISERS, 


Such diplomas from exposition juries ot 
awards are 
ot lederal 
then in the 


by no means the only products 
engravers that 
ambitions of 


and 
, 4 
Post- 


bonds. Cci=- 


hgure now 
, ] salina ‘ 

advertisers. 
age stamps, 


revenue Stamps, 


tificates, currency, coins and other securt- 
ties have at one time or another been made 
to serve the ends of sales prom tion—ot- 
ficials permitting. Most advertisers well 


understand that there is a_ prohibition 


against facsimiles of States coins 
and stamps, ut attempts are frequent to use 
some detail feaiure of a Governmental 


engraving or to suggest the general appear- 


ance of one of Uncle Sam's securities while 
fighting shy of actual duplication. 

What has made the situation § difh- 
cult for advertisers has been the seem- 


ing lack of uniformity in the application of 
the A savings bank in one of 
middle western States has been allowed to 
emblazon its principal show window with a 
huge representation of a dime, lacking only 
the lettering of the actual while a 
firm in an adjoining State was promptly 
brought to book when it sought to circulate 


law. our 


coin, 


advertisements printed on sheets of paper, 
of which was adorned with 
and 
might, 


the reverse side 


an example of “stage money,’ en- 
that when 
viewed from a distance, suggest a gold cer- 


tificate, was in reality dissimilar in every 


oraved design while it 


way. And how often has an advertiser said 
“How about that” when he has seen a news- 
reproduce an addressed 


paper envelope, 


postage stamp, postmark and all? 

The explanation of what appears to be a 
surprisingly confusing state of affairs hes 
in the fact that the decision of what is per- 
missible is left largely to the discretion of 
United States District Attorneys. And hence 
ld tactor of individual opin- 
be sure, the enforcement of the 
the 
States Secret Service, 


we have the 
107). T 
against counterieiting, etc., 1s in 
hands of the United 
a national organization. but the usual rou- 
for the the Secret 
Service, after all the evidence 
in a case, to submit all facts to the 
United States District Attorney in the jur- 
isdiction concerned and leave it to this of- 
ficial to determine whether action shall be 
taken. A lenient district attorney might 
pass some things in the way of advertise- 
ments that would be pounced upon instant- 
ly in other parts of the country where the 


la WS 


tine is operatives of 
collecting 


the 





letter and the spirit of the law are enforced. 

Officials of the Treasury Department ex- 
plain that many fractures of the restrictions 
upon Federal engravings “get by” simply 


because the deed is done ere the Secret 
Service men are aware of what is going 
on. this is almost invariably the case 


where a local advertiser prints a picture, in 
a daily or Sunday newspaper advertisement, 
of some supposedly significant addressed 
envelope he has received without taking the 
trouble to blot out the stamp. Under such 
circumstances the usual procedure is for a 
Secret Service man to call upon the un- 
witting offender and, pointing out how he 
has transgressed, to warn him against repe- 
titions of the advertisement. 
ENFORCEMENT OF THE LAW. 

Unless there is evidence of more serious 
intent than appears in the average case in- 
seldom any 
disposition to prosecute for a first offense. 
What the Secret Service men invariably do, 
however, 1s to confiscate the printing plates 
that carry too similar to Uncle 
Sam’s own engravings and likewise to 
pr and destroy printed 
matter on hand. lhus an advertiser stands 
to lose his investment. Intent is invariably 
the first consideration in determining wheth- 
er there shall be prosecution under the 
counterfeiting laws, and since it is usually 
a simple matter for an advertiser to show 
that he had no criminal intent the conse- 
quences are seldom more serious than a 
wasted expenditure for printing. 

Secret Service officials tell Printers’ Ink, 
however, that while their procedure in any 
given case is to some extent dictated by 
the evident intent involved, they must also 
consider the degree of danger of decep- 
tion (for the unwary or unintelligent) in- 

any advertising matter under 
That is why the Government oi- 
icials feel that they have to be so strict 
about ‘“‘stage money” and anything sugges- 
tive of a Government bond. When a New 
York some years ago 
guarantee of circulation in the form of a 
handsomely engraved certificate the docu- 
ment was made use of by confidence men to 
swindle newly arrived immigrants who 
the imposing examples ot color 
the impression that 
investing in United States Govern- 
Similarly, there has been a 
deception of the ignorant by the use of the 
bank with the repre- 
sentation of a greenback protruding, which 
at one time used by banks for adver- 


purposes. 


volvine advertising there is 


designs 


ap- 


priate offending 


naan 
volved in 


scrutiny. 


newspaper issued a 


7 - 


printing under they 
were 
ment bonds. 


make-believe books, 
Were 
tising 

Coupons, profit sharing certificates, 
are all liable to seizure if they are deemed 
to be fitted tor use in entrapping the un- 
sophisticated even though a printed design 
is so unlike that of any banknote or Treas- 
ury certificate as to present no element of 
danger to any person accustomed to han- 


a —_— . ee 


ecc.., 


(Continued on page 122.) 


THE JEWELERS’ CIRCULAR-WEEKLY 











SIMMONS CHAICAS 


TRADE MARK REG, 


. > PAT. OFF. 








- , 
(Po Se | 
\_ mer 


20604 


iS ie. ie Os a aS 


. : r ; : 
OO EE EB EB EM FE I 
> 


LAPOROPLPLP EPA: 


EE Se a 
17793 on 
ALA go AL PAA AR A AL MAPABRAR Pe TP es Ae ad db dh nbd ddd ddiddididadida 


rare geet ret ae eee pee Z 





ee ee ee ee ak 


17438 


— 
— ee lll 


oo ee ee ee ee on Oe et oe ee ee ee SS eee 


17792 _ 


ee ee eed 


Ae Behe Be Re BBB, BBS Bente . eth) RAR Aa hh Be By 8, BL Be Be eB, By By Ba By Bho Bp Bg Be Be WL 





TRADE MARK REG, 


> 














U.S. PAT. OFF, 


WALDEMARS 


Ten new and snappy patterns of the chain made popular from 


one end of the country to the other by our national advertising. 


You 


doubtless have a lot of customers wearing Waldemars—show them 


these handsome styles. 


universally ac- 
the stvles 


The Waldemar is 
knowledged by men who set 
in every large city in the country to be 
the most popular and stylish chain a man 
can wear. 

The quickness and ease with which it 
can be changed from one waistcoat to 
another, and the convenience of always 
having a cigar cutter or knife at hand, 
attached to one end, has made it a staple 
article for which there will always be a 
demand. 


Waldemar Chains are 14” over all, 
with a Simmons Swivel on one end and 
a spring ring on the other. The word 
“Sunmons” stamped on the swivel is 
a guarantee of the superiority in ma- 
terial, workmanship and finish which 
characterizes every article of the Sim- 
mons line. look over your stock 
of Waldemars and make up a dozen 
order, on your jobber, including these 
ten new they will be 
sellers. 


stvles — 


Wholesale Jewelry Houses, Distributors 


The Simmons Plan will help you sell heavier patterns. 


R. F. Simmons Co., Attleboro, Mass. 


Write for it 


ESTABLISHED 1873 
Main Office and Works at Attleboro, Mass. 


Sales Offices: 9 Maiden Lane, New York — 10 South Wabash Avenue, Chicago — 95-97 King Street, E., Toronto 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tue 
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regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 









































Stunts to Stimulate Jewelry Selling. 


The School Children as Advertisers—Talking Up Jewelry Requisites—‘‘Daisy Day’’ in the Jewelry Store. 


Written expressly for The Jewelers’ Circular by Walter Olsen. 














ee tradition classifies the jewelry 
trade as among the luxuries of life 
it hangs a millstone around its figurative 
neck. At the sign of the least business 
panic or trade depression the jewelry trade 
feels it first and probably the most, be- 
cause for ages back it has become asso- 
ciated in the public mind that when things 
look a little bit “tight,” the first place to 
economize is in the luxuries of life. 

The one big thing for the jewelry trade 
to do is to dispel this illusion of being in 
the luxury class. Up to the present time 
no energy whatever has been expended in 
expelling this drawback. And it can be 
accomplished by concerted action and ju- 
dicious advertising along one specific line. 

The following system of advertising will 
do it. Let each jeweler who does adver- 
tise and everyone who can, inaugurate a 
campaign outlining all the necessities of 
life which are part and parcel of the jewel- 
ry store. For instance, hair pins, collar 
buttons, combs and a hundred other items 
regularly carried in stock are vital neces- 
sities in everyday life. 

By pursuing this plan persistentiy, the 
feeling of never going into a jewelry store 
when times are hard will be gradually dis- 
sipated. When you get them coming for 
what is to them the daily needs of life, the 
sale of the higher-priced merchandise will 
simply be a question of proportion. 

Advertise consistently and boldly all the 
necessities you carry in stock and leave the 
“luxury goods” alone for a while. Then 
you will not scare the people into thinking 
that to enter a jewelry store means they 
must part with a small fortune to buy any- 
thing. You will be amazed at the wonder- 
ful progress you will make by this method 
in eliminating that old bug-a-boo of “lux- 
ury.” 

There are some jewelers who do not feel 
that they can advertise in the daily news- 
papers to the extent that they would like 
to. To those, probably one or more of the 
following stunts will appeal as a logical 
solution. There is not the slightest doubt, 
however, but that by the operation of these 
stunts considerable activity will be created 
around your store, and that is what brings 
in the customers. 





THE ELOQUENT WAX MAN. 
fsather together as many strong necessity 
items as you can for this one, which can 
or three days in succes- 


be operated CW 
sion. 

Have dodgers or circulars printed and 
scatter them all over town, announcing 
that on a certain day a “wax man” would 
have a message for every man, woman and 
child. This wax man is to stand in front 
of your store on the day or days desig- 
nated, where he is to deliver his message. 

Place a wax man in front of the Store. 
Insert a small phonograph in the figure, 
with a rubber tube running from the phono- 
graph to the mouth of the wax man, so that 
it will seem as though the sound is coming 
from there. 

Previous to this, however, have one of 
your most forceful salesmen deliver a 
strong sermon on the great bargains on ne- 
cessities to be found in the store, so that 
after placing the record on the phonograph 
the sermon will in turn be delivered to 
the people through the wax man. 

Call it “The Voice of Economy,’ or some 
such designation, and have the sermon de- 
livered at frequent intervals throughout 
the day. With strong bargains in the store 
to back it up this stunt will be as effective 
as anything you could think up. Nothing 
will excite the curiosity of the people more, 
and they will probably come from miles 
around to hear the wax man talk, and once 
in front of your store viewing this marvel, 
it is easy to get them into the store itself. 
And the talk it will create will be worth 
many thousands of dollars to you. 


USING CHILDREN TO TURN THE TRICK, 


he distribution of potted ferns to the 
school children is a strong magnet to at- 
tract customers. Obtain from the teachers 
of the public and parochial schools the 
names and addresses of all the pupils. To 
these send a card, stating that on a cer- 
tain day the coupon attached to the card 
would be good for a potted fern, when pre- 
sented in the store. 

Logically, the children will come on that 
day or days, and bring with them their 
fathers, mothers and relatives. The tre- 
mendous force of this plan is still further 





augmented when you consider that every 
fern in a family is a daily advertisement 
for your store. A very good idea would be 
to have your own name and address in 
some way stamped on or attached to the 
fern. 

Of course when the children come to the 
store for their fern it is up to you and 
your salesmen to see that the mothers and 
fathers don’t go away without buying some- 
thing. Then is your chance to make a 
strong plea on the list of necessities you 
carry. 

A REAL OLD-FASHIONED “DAISY DAY.” 

Plan a rattling good sale to take in all 
the small pieces you have in stock and 
name them “Daisy Bargains.” Instead of 
decorating the store, as is usually done, 
get the children to provide the daisies at 
about five cents per hundred. This can be 
done either through circularizing or news- 
paper advertising. 

Appoint a certain day when you will re- 
deem these daisies, and if possible, pay off 
the children in brand new five-cent pieces, 
which can always be gotten direct from the 
mint. 

The advantages of this stunt are mani- 
fold. During the days the children are 
collecting the daisies, the name of your 
store will be constantly in their mouths, 
and the older folk will be continually help- 
ing them with the picture of your store in 
their minds. 

Then on redemption day, the children 
will come with the daisies they have col- 
lected, naturally bringing their parents, and 
this in turn means business for you if your 
salesmen are any good. And a host of 
other women will come to your store on 
that day simply out of curiosity to see all 
the children carrying daisies. 

With all this attention focused on your 
store if you don’t do a big week’s business 
something is vitally wrong. 

EFFECTIVENESS OF REFUND DAY. 

“Refund Day” is a stunt by which you 
can get the people aroused to a very high 
pitch of excitement and corral a lot of 
good business. 

The process of it is this way. Make an 
announcement on the first of October, for 
instance, to the effect that on the first of 
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Swiss iitaai Files 
For Their Die Work 


Every Nicholson file is specially designed to do a definite 
kind of work, in the quickest and most economical way. 

Made at the finest equipped file factory in the world, by 
experts who have made file users’ problems a lifetime study. 
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Die Finishing 


Sold by Leading Dealers 
FOR YOU 


A 50 years’ education on files in an hour. 


Read our booklet, “‘ File Filosophy ” 
SENT FREE ON REQUEST. 
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TRADE MARK 


BUNGALOW CLOCKS 


This style of Short Hall Clocks was originated by 
Mr. Chas. A. Jacques in 1910. The first pieces were 
delivered in 1911, in the 


Jewelry Trade to J. Bolland Jewelry Co., St. Louis, Mo. 
Furniture Trade to W. B. Moses & Sons, Washington, D.C. 





Jacques’ Bungalow Clocks are equipped with the famous Trinity and Westminster 
Chimes, the former Composed and Copyrighted by Mr. Jacques. 


TRINITY CHIME. 
HIGH PITCH. 
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Catalog of Hall and Mantel Chiming Clocks will be mailed on request 


GEO. BORGFELDT & Co. 


16th Street at Irving Place 


New York City 
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Storekeeping Department. 








November a certain day will be selected 
in the month of October as “Refund Day.” 

All those who have bought merchandise 
on that particular day will have the full 
amount of his purchase returned to him 
and still be allowed to keep the merchan- 
dise itself absolutely free of charge. Of 
course you can make the proposition oper- 
ate on the small necessities only, and in 
this way you cannot lose much. 

You must make the announcement on 
the first days ot the month, but you do not 
name the refund day until the first of the 
next month. people are 
on the alert as to which will be the day se- 
lected, and they will purchase more often 
and heavier during the days of that month 
in the hope of hitting “refund day” and 
having their money returned to 
still keep their purchases. 

You more than sales 
for the refund as a result of 
“refund day.” and you have all the people 


Ci sequently the 


them and 


make up in extra 


money you 


agoge for the whole month through. Can 
you conceive the effect of this? The best 
plan to follow in selecting which day is to 


be refund day is to have a drawing in the 
and use this latter 
stunt as an additional curiosity arouser to 
get the people into your store. Repeat 11 
find it profitable. 


presence of witnesses, 


—d 


as many months as you 


USING DRAW THE CROWDS. 


BABIES TO 
lf you want ancther real live stunt that 
will get all the people talking, hold a regu- 
lar “Baby Show.” Offer a cash or mer- 
chandise prize for the heaviest babies of 
one year or younger, and 10 more prizes 
to the whose weight is nearest 
the average of the entire number weighed. 
There is no need to state that men and 
women will crowd your store to see the 
babies going through their antics and to 
view the “chubby ones” who win the prizes. 
Your baby department ought to have the 
biggest day in its career, and the stunt will 
advertise you for many months, 


LO babies 


THE DEADLY HIDDEN HAND. 

This is merely the name of a method 
which you can employ to turn the curiosity 
of men and women into silver and gold. 
Have the following catching lines appear 
in your newspaper 


‘Watch this space. 


space. 
Watch for the Hid- 


den Hand!” 
\ few days later in the same space, have 
a large black hand appear. In the mean- 


distribute hand-shaped 
circulars Then all around 
your store black cards with the 

prices on them and the items you are ad- 


time, if possipie, 
ever’ where, 


have sale 


vertising 
[he day before the sale opens have a 
black hand appear in your newspaper 
of real strik- 
and which 


will ex- 


large 
space and mention a number 
bargains, all in small pieces 
are in You 
perience a hurricane of business. 

There isn’t a single jewelry store in the 
country which cannot in some way stimu- 


Ing 


constant demand. 


late trade. But because everybody asso- 
ciates a jewelry store with the luxuries 
of life it is hardly ever given a thought for 


{ ¢ ont mued Zi page Ll] } 
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Why Does the Consumer Buy Out of Town? 








Written expressly for The Jewelers’ Circular. 


























ANY people cease to buy from us 
and buy elsewhere just because some 

little thing gets them started. It may be 
something in the way of treatment that 
develops in them a little grouch against 
the store or its methods. It may be some 
particularly attractive offer that comes 
from outside. In this connection the dealer 
is called upon to note that his failure to 


‘ 


advertise, his failure to tell the public 
what he has to sell is the reason tor a 


number of mail orders. 


| 
' a > 
ld I 2 ¢ 


Some line of goods that you have car- 
ried for years, that you know thoroughly 
and suppose everybody knows you have 


in stock, is advertised by a catalogue trom 
outside and the outside concern receives 
: from your customers. 


a number orders 


Why? Not becatise they want to send 
away. Not because they wouldnt pre- 
fer to buy from you, for perhaps they 
would. But because they did not know 
you had the goods. To us as merchants 
it seems the most natural thing for our 


the store and ask about 
anything they want to buy. But we don't 
always do that the 
things we want outside of our own line. 
Many times people take it for granted 
that they cannot get a thing in the home 
town they have never heard of it 
being kept there, or because someone else 
sent away and they think it is necessary 
to do so. If you do not tell people you 


customers to go to 


ourselves in case of! 


» | 
pecause 


have the goods, you cannot be sure they 
will know it. If you don’t tell them often 
they will forget it. If they dont know 
it or if they forget it, they will now and 
then order from outside in perfect inno- 
cence. 

[t is impossible for the smaller dealer 
tO Carry the assortment to be found in 
the bigger stores or in the mail order 
‘atalcgue. But the small dealer does not 


need to carry so large a stock. Huis terri- 
tory is limited. The demands upon him 
are limited. If he will diversify his stock 
as much as possible, buying in small lots 


and buying often, keeping himself 1n- 
formed through the trade papers as to 
what is new, and being more anxious to 
carry an attractive variety than to buy 
the “quantity” to get the quantity dis- 


count, he will come a great deal nearer to 
holding his trade. 
do better 


LO keep a 


local dealer can 


the mail order house is 


index or catalogue of his customers 
sstbli 
know holding his 
| not, send reminders 
and letters and make personal calls when 
a customer seems to be slipping away. 
The our customers in 
most instances. Ask your wife what it 1s 
that makes shopping in the big city store 
a pleasure. You will find it is not that 
she can get there the actual staple necessi- 
ties of life cheaper or in better quality 


a ; Bee oS . er 
customers which will enable 


whether he 1s 


. | 
and he 


him to 


trade or can 


" 1 
women are pest 


than at home, but that she finds there on 


every hand, in every department, novelties, 


little accessories and convenient nev 
things which can be picked up at slight 
cost.. She likes to get away from the 


staple, standard, daily necessity display of 
the quiet old store at home. 
What is the reason the local 
not diversify | 
to a greater extent? 
he never thinks of it. 
that 1f he does 
cannot do it 
to do it. He 
hold his own 


7 4 7 
both of the 


merchant 
this Way 
One reason is that 
Another reason is 
think of it, he thinks he 
He can do it. He ought 
must do‘it if he wants to 


does is stock in 


Cr mpetiti mn, 


against moder 
order kind and of 


| 
‘ 


otner 


positively cannot hold his own 


mail 


kinds. He 
otherwise. 
The 


make vood 


retail who is going to 
absolutely must inform |] 
self on what is doing in his kind of 
lt he not take the trade papers and 
study what they have to say in regard to 

methods and improved g and 
new lines, he is just as sure to fall behind 
as water is to run down hill. 


1m 
trace. 
di eS 
1 

better ods 


lI 


A: haraware dealer who was worried by 


the number of orders his customers 


were 
sending to catalogue houses for stoves de- 


termined to do something to stop it. He 
ordered one ot the stove specials from a 
catalogue concern. He noted the time it 
took to get it, the freight charges, the time 
to be occupied taking it home and 
it up when done by an amateur. He set 
up the stove in his window with a card 
on it calling attention to a broken leg anJ 
two cracked lids, and gave the cost to the 
buyer when set up in his home. Then he 
set beside it his own offering in the way 
of a similar priced stove. He called at- 
tention to the service he gave in delivering 
the stove to the home and setting it up 
free, thus guaranteeing not only a perfect 
stove with no waits for broken parts after 
a long wait for the stove itself, but the 
stove set up and working right without 
additional cost. 


setting 


’ 
— 
+ 
. 

| 


He did stop with a mere display. 
He used the newspaper to advertise it and 
he wrote letters and mailed out circulars, 
ana it ended in his monopolizing the stove 
business of that community as far as mail 


not 


order competition went. This is only a 
sample of what almost any live merchant 
can do mail order competition in line 
ifter line 

it 1s in the matter of these important 
purchases that the home store can do the 


most for its patrons, that it shows up 
to the best a ut it is 

to call the attention of the public to the 
service to be rendered. You cannot ex- 
pect all your farmer folks to be mind 
readers. You cannot expect them to think 
as far as you might about certain pur- 
chases. It is not natural to humanity. The 
consumer does not know as much about 
the dealer, and | 


] P - . i) 
ivantage. 5 


yAara ~ “ur 
LiICCCS Sal y 


the goods as when he 1s 
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(SURE TIME) 


Here’s the greatest value in an American made Watch ever offered the retail jeweler, a $15.85 movement for $6.50 


If this movement had the maker’s name on the plates and dial, and you bought it at the factory in the usual large 
wholesale quantities, you would have to pay $15.85 for this movement. 


Is the maker's name worth $9.35 ? 


While it is true that the makers of this movement are one of the companies that produce the highest grade 
watches made in America, nevertheless we believe that by eliminating the maker’s name the saving is well worth the 
difference, and by putting your own salesmanship back of it and giving your customer a high-grade article at a low 
price, it will mean a continued benefit to you, and if you knew as well as we know who made this watch, we know 
that you would order them in quantities. Now get busy; send us your orders, because we have but 5,000 of these move- 


ments and they are going fast. Order to-day. 
16 Size 


Hunting Only 


DESCRIPTION 














16 Size Abbott Hunting, 17 jewel adjusted, three-quarter plate, two 
steel exposed winding wheels, double steel roller, whip lash regulator, 
double sunk glass enamel dial, ruby jewels in gold cups. This 
movement must be seen to be appreciated. The regular price 


of this movement is $15.85. Our Net Cash Cut 
Price, Each ’ $6. 50 


ALTER & COMPANY 


Successors to HOLSMAN & ALTER 


tas View 179 Madison Street CHICAGO, ILL. 




















P. S.—Write for Illustrated Bargain Catalogue, Mailed to Retail Jewelers on Request Only 
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ROLD- ‘ON? CLUTCH AS TO SCARF PIN PROTECTORS 


On November 17th, 1914, Judge Sanborn, United States 
., f 7 District Judge Southern District of New York, decided 
(, 7 @ that the Scarf Pin Guard called the UNEEDA GEM 
‘s | SCARF PIN GUARD is an INFRINGEMENT of the well 
ry! FOR SCARF PINS AND BROOCHES known Hold:On Clutch, and gave us a decree against 
the defendants, together with costs. 
6 6 i 4 i The trade is warned again not to handle or sell the 
following guards, as they are infringements: 
4 kt. GOLD PLATE - LUCKY—UNEEDA GEM—E. Z.—VERY BEST—HANGON 


SUPERIOR 70 Al THERS -——_etc. 


_ Price 50 Cents We intend to stand on our legal rights and prosecute 


all dealers or firms handling any of these infringing 
\DVANTAGES devices. 
easements The waplcr yOa, yell, A | The “HOLD-ON”’ is the best and is guaranteed— 


» To Release : . ‘ " 
2 All One Piece~No parts why incur any risks by handling infringements ? 


HOLD-ON CLUTCH CO., 85 John Street, N. Y. 





” 



































q JOHN AUSTIN & SON Every Job Guaranteed 
Perfect satisfaction given with every Watch, Clock or 


Ch t A t F tati 
Gold, Silver and Platinum Pi ick tie i oa 
LESTER CERF w.¥"Yor« 


— A special discount of 10% on 25 jobs at one time — 











WORKSHOP NOTES. For Jewelers and Watehk- 
makers. Cloth. Postpaid, $2.50. Published by The 
Jewelers’ Circular Pub. Co., 11 John St., New York. 
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that 
the 


is inclined to forget much 
know and think mainly of 


buying he 
he does 
price. 

[t is all a for the dealer to 
let mail order talk or mail order competi- 


mistake 


tion irritate him. It is a mistake to get 
irritated over any kind of competition. 
No man can fight well when he gets mad. 


fight the catalogue 
about it and think 


lf we are going to 
house let’s keep cool 
instead of kicking. 


Of course it is shortsighted for the local 


public to send their money away from 
home unnecessarily. It resplts in less 
money for the uses of the home town. We 


are justified in doing all we can to show 
folks that the dollar sent away is gone for 
good and that it is worth while to help 
the home merchants, even at a little extra 
cost, but we cannot get very far along this 
line. The appeal for business in order to 
succeed must be made along business lines. 

There is no short and quick way to elim- 
inate the mail order competition in your 


territory. There is no easy way to get 
ahead of any competition. Competition 
has come to stay and we who are going 


to increase our business have it to figh 


just as long as we stay in business. 


Unconsciously we all look forward to 
a time when we will have the business 
cornered, when we can sit down and fee! 


certain that without any further effort on 
our part we are going to have all the busi- 
ness we need. Such a time is never com- 
ing. There may be easy days; there may 
be times when things will come our way 
with less struggle than at other times, but 
make no mistake, if you keep your business 
growing, if you even hold your own, you 
will have to keep hustling. 

There is nothing any more mysterious 
about mail order competition than about 
any other. It is simply a case of an out- 
of-town firm trying to get the trade of our 


customers—and doing it when we give 
them a chance. But you can meet this 
competition and you can down it. There 
are sections where the catalogue house 


doesn’t waste much money in advertising 
because the local dealers are much 
alive. 


LOO 


If your store, or if your community is 
lacking in “pep,” if the folks around you 
who ought to be turning to you to supply 
their needs, are digging information out 
of a book of a thousand pages, writing a 
long letter, getting a money order, sending 
the letter and waiting a week or a month 
for something to come which they have 
never and which may not prove to 
be what they expected; if your customers 
are doing a!l that instead of simply step- 
ping into your store and buying in the 
easy, natural way, then I am afraid you 
are not doing your part to let those people 
know that you are in business. 

[ never knew of a merchant who was 
making the most of his advertising oppor- 
tunities who was spending any time com- 
plaining about the mail order houses. 

Perhaps you think you have no oppor- 
tunities to advertise. There may be no 
newspapers in your community. You may 


seen 
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not teel that you can afford to spend any 
appreciable sum in advertising. Let me 
tell you, you cannot afford not to adver- 
tise! Unless a retailer is spending close 
to two per cent. 
year 1n 


of his 2TOss receipts each 
advertising of good kind, 
he is losing opportunities to develop his 
business 


Some 


and he cannot possibly expect to 
hold his trade in the face of any kind of 
live competition. 

Your competitors who are getting trade 
advertise. The mail order houses adver- 
tise and it costs them a lot of money. I 
talked the other day to a merchant with 
a business of some $20,000 a year who 
no opportunity to grow in 
his town. He says there is just about so 
much business and he is getting his share 
but he cannot increase it any. I asked him 
what advertising he did. “Oh,” he said, 
“I don’t do much advertising. Everyone 
knows my store is here and what kind of 
goods I sell. I couldn’t get any more busi- 
ness by advertising. It wouidn’t bring any 
more people into town and the folks from 
about so far away go to other towns any- 
Way. 


claims there 1s 


Would you believe that a merchant could 
talk that way in this day and age? Would 
you think a man could be smart enough 
to do a $20,000 retail business and _ still 
that advertising will not bring in 
any more customers? Well, it is surpris- 
ing what things merchants will say, mer- 
chants who are 
reasonably up to date. 

Any merchant with $20,000 annual re- 
ceipts who cannot make an advertising ex- 
penditure of $400 a year increase his busi- 
doesn’t know much about adver- 


believe 


generally regarded as 


ness 
tising. 

Who has set a limit on the distance the 
farmers will travel to trade at a desirable 
store? Who has decided that when a 
man or a town has developed so much 
business it can get no more? 

One thing is certain about this matter 
of putting a limit on your expectations. 
You will never go beyond it. A man never 
develops his business one dollar’s worth 
beyond what he has an ambition to de- 
velop it. You are not going to shoot any 
higher than you aim. 

It is the same with a community that it 
is with a The community that is 
satisfied with what business drifts in as a 
result of a little individual effort will be 
satisfied with mighty littl. The com- 
munity that sets out to increase its trade, 
that determines to extend the radius of its 
outreach, that goes to work as one man to 
develop interest in its facilities, and that 
can open its eyes wide enough to see its 
opportunities, is going to get somewhere. 

The towns that are dead are dead be- 
cause they are manned by business people 
who are dead. You cannot make a live 
town oute of an aggregation of business 
Of course, there are towns where 
what few comparatively live citizens there 
are are more interested in scrapping with 
their neighbors than in boosting the town. 
But you can set it down as a fact that 
every town is going to get what it deserves 
in the way of trace. 

This may seem like getting away from 
the subject of holding trade at home, but 


store. 


cOTpses. 
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it isn’t; it is wading right out into the 
middle of it. One of the most necessary 
conditions for holding the trade of the 
people of your town against any form of 
outside competition is co-operation. 

lf the merchants of any one community 
will not pull together they cannot expect 
the rest of the folks to get very much ex- 
cited helping pull. When it is a 
case of every business man for himself, it 
) 7 mail 


1 
apdout 


, 


order house getting 


is a case ot the 
the business. 

Did you ever see two calves tied together 
with a rope and each trying to get at a 
pail of milk a little way beyond his end? 
Neither of them could get at his pail. But 
the minute they got together and drank out 
of the same pail, they emptied first one 
pail and then the other and each got his 
share. 

Well, that’s the way of it in the town 
where the business men are pulling 17 ways 
while the catalogue house is reaching over 
the fence and grabbing the business. The 
minute they get together and pull against 
the catalogue house instead of against 


each other they get the trade themselves. 





Stunts to Stimulate Jewelry Selling. 


(Lonttnwued from 








the necessities and consequently suffers in 
a double ratio. 

Let every jeweler who can, begin at once 
to dispel forever this barricade to steady 
business, and it can be done by inauguratr- 
ing a promotion campaign pushing the ne- 
cessities carried in stock to the front. 
When a jewelry store becomes popular for 
the necessities it carries and it will 
not suffer so much from the stigma of 
‘luxuries’ when times get hard. 

Practically every jewelry store carries 
the same kind of merchandise as the de- 
partment stores do as far as the small 
pieces of jewelry are concerned, and their 
is no reason why the former should not 
become the more popular for this class of 
merchandise. It is a self-evident fact any 
way that the specialty store is crowding out 
the department store in the interest of the 
general public. 


sells, 





The Successful Salesman. 

O know how to attract, to interest and 

to convince a prospective customer is 

evidence of genuine salesmanship. It re- 

quires more than a full knowledge of your 

wares to be a good salesman. You must 

know how to pass the knowledge along to 

the buyer, and when you have convinced 

the buyer you must have the power to close 
him up. 

There are two elements that enter into a 
sale—the buyer’s mind and the seller’s 
mind. The seller who is able to see things 
from the customer’s viewpoint is halfway 
‘round the stretch. Of course, there is a 
difference in buyers. Some customers are 
conceited, some irritable, others cautious, a 
few cunning. There are the roughshod and 
the man who argues. Then we have the 
dignified and the intelligent. The sales- 
man who can meet all these characteristics 
is a star of the first magnitude.—wNotions 
and Fancy Goods. 
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9,490,106 


—this is the number of homes 
into which the new advertis- 
ing for South Bend Watches 
gvoes, month after month. The 
list of magazines includes the 
leading publications of the 
country, weeklies and month- 
lies, railroad magazines and 
farm papers. And the adver- 
tising itself is more attractive 
than any we have ever seen 
for watches. 


Weare not going to make any 
rash claimsthatthis campaign 
will crowd your store with 
people eager to buy South 
Bend Watches. But such a 
campaign as this can not fail 
to be productive of many sales 
in your community if prop- 
erly backed up. And no pro- 
eressive merchant can afford 
to overlook the opportunity 
it offers to increase his watch 
sales. Especially when the 
watches are of quality such as 
South Bend has always stood 
for—and can be sold with your 
strongest recommendation. 


We beleve that sincere CO-Opera- 
tion with our advertising will in- 
crease your watch turnover. 


Write at once for details of our 
advertising campaign, club plans 
and tull information of new designs 
models and prices. 


South Bend Watches —sold only 
to accredited retail! Jewelers 


SOUTH BEND WATCH Co. 
399 Studebaker Street. 
South Bend. Ind. 
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Souder’s Safety System 








OF STOCK RECORD AND BUSINESS 
INFORMATION FOR — ELERS AND 
OPTICIANS + 


(Recommended by the Jewelers’ Circular) 


The most direct, complete and simple method of ac- 
counting that has ever been devised. 

Mr. Souder will personally explain the installation, 
met! ~~} and benefits derived from his system to all 


who are interested. 


This system keeps 


YOUR EXACT STANDING 
ALWAYS BEFORE YOU 


Does not require a bookkeeper. Only two books. 
Very little work. heel Direct. Accurate. Three 
years’ service, $25 


Send for Descriptive Pamphlet 


FE. H. SOUDER 
Albany, N. Y. 














ANOTHER WINNER 


Heavy Cut Glass 











WATER SET 


6 Tumblers 
3 Pt. Jug 
Can be retailed at 
00 
*6.°° per set 
You will make a good 
profit and many friends 
Write for sample set. 


Giometti Bros. 
Corning, N. Y. 




















BOXES OF QUALITY 


ARE THE BEST SALESMEN 





YOU CANNOT SELL GOOD 
JEWELRY IN A POOR PACKAGE 


Send for Estimates and eo amepees 


J. H. PATERSON BOX CO. 
1133-1137 Main Street Buffalo, N. Y. 
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Little Lessons in Storekeeping. 


Written expressly for The Jewelers’ Circular by A. E. Edgar, 
Author of ** How to Advertise a Retail Store.’’ 




















Tarning Stock to Geta Profit. 


os ne ot the 
round 1 


commonest faults 
with the 


retail business is the 
xcessive amount ot stock carried. \Mer- 
hants will complain of the fact that they 
ave too large a_ stock Manutacturers 
lame the merchant, who fails, because he 
carried too large a stock. Everyone thinks 
the retailer carries too much stock but the 


customer, who continually demands more. 

And strange to say, the demands of the 
customer can be satisfied, and at the same 
time the complaints given made 
groundless, if the retailer should stop buy- 
tine. This seeming para- 


abe Ve 


for a short 


ing 
dox can be easily explained. 

By a reduction of the stock the merchant, 
99 times in it more easily han- 
died. He puts himself into a position to 
buy the newest stuff that is presented. He 
is always open to buy anything new because 
his stock is normal. On the other hand, 
when his overloaded with goods 


LOO. makes 


store 1s 
he is not in a position to buy the new lines. 
Then it is that the customer cannot secure 
the things she demands. 

A normal stock is a profit maker, while 
the merchant who carries too much stock 
for the amount of business he is doing has 
a charge, a very heavy charge, against his 
profits. 

Too much 
manner: 

l Interest On} stock carried 1s Increased 


1 


It is too bad thet the merchant is not com- 


stock results in loss in this 


pelled to pay interest in some fashion on 
his stock. He would then realize what it 
means carry too large a stock. Unless a 

take every discount 


I is able LO 
+ ] ] 


> 1 : 
purchase of his 


wares he 


ing interest upon his surplus stock 
if he has to borrow money to conduct his 
business ha surplus stock, he is pay- 
ing interest o1 This 1s more important 
th rie int. as a rule, thinks, and 
or that reason, 1f for no other, he should 
Wel is matter caretully 
Depreciation 1s great n a larg 
stock 1 upon a normal on This is 
Tie ird conditi 1 ve the average 
merchant to realize. The following ex- 
‘erpt from Bulletin No. 4. Bureau of Bust- 
ness Research. ot the Graduate School of 


\dministration, Harvard Unt- 


‘wor 
Business 


versity, is a very concise statement con- 
cerning the loss by depreciation : 
“Depreciation 1s a loss in value due t 
wear and tear and the passage of time. In 
a factory, machines and tools wear out, 


and they also become less valuable as they 
become more old-fashioned In a_ store, 
stock not only becomes shop-w rn but also 
out of date. This latter 
obvious than the other because it 
not of matter, but of value. It 1s, however, 
inevitable. Depreciation into 
consideration in determining profits either 
directly. with measurement in separate ac- 
counts, or, as at present in the majority 
of retail shoe stores, indirectly and with- 


loss 1S less 


a eS 


is a loss 


is taken 








Out measurement. 
preciation is 


In the latter case, de- 
taken either by a reduction 
of inventory, without showing the amount 
of reduction, or by 
reduce the 


gross pr 


clearance sales, which 
and consequently 
fit, without showing the amount 
of reduction. 


sales 


OTOSS 


“Loss from depreciation can be in part 
avoided by 


? 


caretul buying guided by care- 
fully kept stock records. Even then, how- 
ever, the caprice of fashion, with the pass- 
ing of styles, or an unforseen local change 
demanded by the dealer’s cus- 
tomers, may result in a ‘bad buy’—an ‘un- 
lucky season.’” 

In another portion of the bulletin the 
foliowing appears: 


in sizes 


“A large number of stock turns means 
not only that the, average inventory on 
which depreciation is allowed is in smaller 
proportion to the sales than when the stock 
turns are fewer, but also that the average 
of the stock is less, and this operates to 
reduce the ratio of depreciation cost to 
sales. This point has been well illustrated 
in the Bureau’s study of the retail grocery 
business, where depreciation has already 
been found to be a comparatively unim- 
portant matter, because the normal num- 
ber of stock turns annually is about 10 and 
because the business has practically no style 
or size risk. In the retail shoe business, on 
the other hand, with a normal number of 
stock turns of from two to two and one- 
half a year, and a considerable degree of 
size and style risk, depreciation is of more 
importance.” 

The Bureau offers an effective stockkeep- 


ing system as the solution, in some meas- 


ure, of the common fault of overbuying 


. 


in this bulletin it is shown that there 1s 
— 1 | —_ 
depreciation of stock value according to 
1 . +1 ‘ } t i» + ‘+ “ 
two Things: We NUM ve¢ OT Sto k LUTTIS and 
1 11° 1 
the numpet Oy] r TISKS 1 han ling tne 
goods 
‘ ’ 41 41 . — 
t also \ at there i! mre com- 
mon methods f depreciating goods in 
1 T 3 1 =. a m | 
( ( r>\ ] ] iT] \ aepre AtlnN? all 
stock 1 certail ed percentage at each 
inventory 2. By depreciating the value of 
41 , 1° f 1 , 
the stock according to the age ot tne 9 ods. 


different fixed percentages tor the 
*) 
». 


USiTI2 


different ages of the wares. By the ap- 
praisal method. 
The latter method is recommended for 


opinion 

the jewelry business. but 
trouble with the appraisal 
merchant cannot make him- 
that he has 
paid good money for is of less value at the 
time of inventory than it was when he 
bought it, unless it is shopworn or dam- 
aged. 

In taking into account the three methods 
of depreciating that of appraisal, 
while used mostly at the inventory time, 
exiends to other periods when the mer- 
chant depreciates his wares and cuts the 
prices for the purpose of ridding himself 


the shoe store and in the writer's 
it 1s hest f r 
there 1s mre 


The 


beleve tnat an article 


11¢ thod 


self 


' -™ 
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113 


of undesirable goods, 
sale times. 

And ‘ent of depreciation is a 
charge against the stock on hand, therefore 
the amount of average stoc 
ried effects in a greater or 
the amount of loss through the carrying of 
surplus stocks. 


usually at clearance 
every 


k usually car- 


lesser qaegree 


= 


The larger the stocks the more chances 

4 ° , | 
there are to accumulate undesirable lines 
and wcrease the losses in vetting rid OI 


them when turning 
D, \nother 
through 
lost sales he must necessarily 
ecause his stock is not 

must be that the 
does not necessarily mean the 


them into money. 

loss the merchant makes 
too large a stock 1s the 
meet with 


up-to-date It 


.* “urs 
CaQll 112 


+ a+ » L> 
conceded largest stock 
1 - { 

est assorted, 


for it is more often the poorest assorted 


in actual business. The reason for this 1s 
obvious to most merchants. It may be 
stated briefly. A merchant has a large 
stock of some line of goods on hand. The 


stvle changes slowly, but nevertheless sure- 
ly. Each season he adds a few lines, per- 
haps never cleaning up on any of them. In 
the course of time his big stock 1s hard 
to sell. But he is in no position to buy 
enough up-to-the-minute stuff to make the 
stock passably good. He eithér has to 
rifice greatly to get money or room, or con- 
tinue, year after year, with a badly assort- 
ed stock. This means a loss, which ever 
method he chooses, but the hanging on to 


Sac- 


bad stock means the greater loss in the 
end, for it is continual. 
Take another instance. A jeweler has 


a stock of a certain line that is fairly pro- 
portioned. He sells many goods and has 
a normal turnover of the goods. Then he 
takes a notion to purchase a larger stock 
of this line. Perhaps he has a special dis- 
count offered him for a quantity order. Or, 
he just could 
business if 


perhaps, merely thinks he 
he had a larger stock 


he has 


if S 
goods and his 


do more 


which is sometimes the case. But a 


lean year on that line of 
the end oi 


stock 1s very much increased at 


. iv te a 
his fiscal veat lf he continues to buv he 
] - 4 he }3 4 | 
continues the oy erloading | ess L ( 
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‘ Vi Ss d Tall i\ Cilda ~ iY Cad 
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a? as | a iectiaclacedl 
condition the toss is greater than through 


too little stock. \ normal 
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number o 


stock turns means an average stock 
average stock turn is reduced by too large 
t St CW 

(To be continued.) 








Raphael Bensetie. Mich... h ; 


Windsor. 


given the keys of his jewe.ry store on 
Sandwich St., where he has conducted a 
business for 40 years, to his son, Oswald 


KX. Bensette, and has retired from active 
life. Born in East Sandwich 
nearly 60 years ago, Raphael Bensette went 
to Windsor when a youth and was appren- 
ticed to a watchmaker. 


business 
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A Quarter-Century Watch Case 


Wears As Well As Solid Gold For 25 Years 
and It’s Only the Stamp That Distinguishes 
It From 14K. 


WADSWORTH 
PILOT 


Made in Thinnest of Models, Beautifully 
Hand Engraved, English Barley and Other 
Engine Turned Effects. 


WADSWORTH WATCH CASE CO. 


FACTORY : DAYTON, KENTUCKY 
NEW YORK CHICAGO 


15-17-19 Maiden Lane Columbus Building 








































































































Precise Determination of the Rate Difference 
of a Watch. 








Translated expressly for The Jewelers’ Circular from Die Uhrmacher-Woche. 


























HEN observing a timepiece for regu- 
lation, it 1s decidedly necessary to 
determine, us exactly as possible, the ex- 
isting variation in rate. Ordinarily this suf- 
fices to the second, exactly; in the case of 
fine watches, however, that demand a tim- 
ing in keeping with their quality, greater 
exactness is necessary, or at least desirable. 
There is a very simple method of de- 
termining the deviations in rate of a watch, 
down to fractions of a second, if we make 
use of the fact that the balance, almost 
without exception, will make in an hour 
18,000 vibrations, consequently in a second 
18,000 





= 5 oscillations, and that as a result, 


60.60 
every separate balance-vibration has a time 
equivalent of 1/5 — 0.2 seconds. 


Utilizing this circumstance, supposing a 
reliable precision pendulum clock with a 
seconds pendulum to be available, with the 
aid of the eye and ear method, the rate de- 
viations of such a watch can be ascertained 
directly to within two-tenths of a second, 
and with a little practise, by approximation, 
to one-tenth of a second. 

The process is as follows: 

First the watch to be regulated must be 
set exactly to the time indicated by the 
seconds pendulum clock, and, of course, in 
such manner, that the seconds hands also 
correspond with one another exactly. This 
can best be effected if the seconds hands 
of the watch, with the aid of a strip of 
paper pushed under it, is so braked that 
the watch is caused to stop, standing at the 
time, exactly on the 60th division mark. 
The strip of paper must be long enough to 
be conveniently grasped in the fingers and 
pulled away at the desired moment. 

The second hand being in this manner 
jammed fast, the minute hand of the watch 
is set one minute ahead of the time shown 
on the seconds pendulum clock, and, of 
course, exactly on the relative (next fol- 
lowing) minute mark. 

This being done, taking the watch in tne 
left hand, the strip of paper is held be- 
tween the fingers of the right hand, while 
observing the jumps of the seconds hand 
of the pendulum clock. Precisely at the 





moment when the pendulum clock seconds 
hand jumps to 60, or to speak more plainly, 
at the exact moment of the corresponding 
beat of the pendulum, the strip of paper is 
quickly pulied out. This allows the watch 
to resume going and in its time indication 
it should correspond exactly with the sec- 
onds pendulum clock—provided the strip 
of paper has not been withdrawn a little 
too soon or too late, which, in the case of 
lack of practise, may easily happen. The 
test must, in every case, be repeated to as- 
certain whether the stopping has been ac- 
curately effected (in such precise observa- 
tions we ought never be satisfied with but 
one observation). 

For this purpose we observe further, by 
placing the watch to the ear and listening, 
whether each fifth tick comes precisely on 
the stroke of the pendulum. If this should 
not be the case, we may endeavor to re- 
move the difference either by properly ac- 
celerating or retarding the seconds hand, 
or we repeat the stopping with the aid of 
the strip of paper. 

The watch, thus exactly set, is hung up 
for a sufficient time (12 or 24 hours for 
instance) and then again compared with 
the seconds pendulum clock. The object 
now is to determine, as accurately as pos- 
sible, any variation in rate that may have 
occurred in the meantime. In this instance, 
we proceed as follows: 


We wait until the seconds hand of the 
pendulum clock jumps to 30 and then count 
the subsequently pendulum strokes (31, 32, 
33, etc.), while at the same time we follow 
the jumps of the seconds hand of the watch 
with the eye (possibly aided with the eye- 
glass). When we have in this manner 
counted to 60 and the seconds hand of the 
watch has at the same moment jumped to 
60, there exists then no difference in rate 
between watch and pendulum clock. 

In the case of a watch in which the ad- 
justment is not completed, the seconds 
hands, at the moment of the 60th pendulum 
stroke, will either have failed to reach the 
60 mark, or will have already passed it. As 
many jumps as it requires from this mo- 
ment, to arrive at the 60 mark (consequent- 
ly so many swings of the balance as re- 


main to be made), or so many times 0.2 
seconds, the watch is slower than the clock. 
If, however, the seconds hand of the watch 
has arrived at the 60 mark, before we have 
counted the 60th pendulum stroke, the 
watch plainly is so many times 0.2 seconds 
faster than the clock as there are still bal- 
ance vibrations or jumps of the seconds 
hand, until the 60th pendulum stroke is 
reached. 

Suppose, for instance, from the moment 
in which we heard the 60th pendulum 
stroke, we had counted 17 balance oscilla- 
tions before the seconds hand of the watch 
had likewise arrived at the 60 mark, the 
watch in question would be running slow 

17 K 0.2 = 3.4 seconds, 
as compared with the pendulum clock. 

Or, if in another case, from the moment 
at which the seconds hand of the watch 
reached the 60 mark, until the moment at 
which we heard the 60th pendulum stroke, 
six vibrations of the balance (or seconds 
hand jumps) took place, the watch under 
observation would be running 

6 x« 0.2 = 1.2 seconds 
fast, as compared with the pendulum clock. 

It is, of course, evident that the employ- 
ment of this method calls for a certain 
amount of practise. Especially the count- 
ing of the seconds hand jumps, or balance 
vibrations, will not at first succeed correct- 
ly. It is then necessary to make several 
observations until we are certain that the 
exact difference in rate has been deter- 
mined. 

If a balance timepiece has some hourly 
number of oscillations other than 18,000, 
the method above indicated can just as well 





be used. With 14,400 hourly vibrations, 
for instance, we have 
14,400 
— 4 
60.60 


vibrations to the second and each vibration 
has consequently a time value of 4 = 0.25 
second. In such a case, in the manner 
above indicated, direct observations may be 
made exactly to 0.25 second. 








Clark Warren, a jeweler at White Plains, 
N. Y., has started improvements at /his 
store on Main St., just east of S. Lexing- 
ton Ave. When completed the store will 
present a greatly improved | appearance, 
both inside and out. His present store, 
after the improvements are completed, will 
be 15 by 60 feet, with two additional rooms 
above for optical parlors, a repair shop and 
a photographer’s dark room for develop- 
ing amateur prints. 
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SEAMLESS RING BLANKS made in Platinum and Gold 


Series -131 132 
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SETTING DEPARTMENT 








BAKER & CO., INC.-Newark, N. J.°"2" 


REFINERS AND WORKERS OF PRECIOUS METALS — PLATINU™ in any shape and hardness 
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For Over a Quarter Century the 
Leading Gold Watch Case Manufacturers 





ar 


\ a. 





MAKERS OF 


Tower and Street Clocks | 


For particulars write us, mentioning The Jewelers’ Circular 


E. HOWARD CLOCK CoO. 


EST. 1842 BOSTON, MASS., U.S. A. 




















Mathey Bros., Mathez & Co. | The Well Known LE COULTRE Razor 


15-17 Maiden Lane, New York 





MANUFACTURERS and IMPORTERS 
of Superior, Plain and Complicated 


WATCHES Ps 
Sole Agents in America for Cr ac 


oo * MEYLAN, . 
= we are sole agents in the United States 
SMALL WATCHES A SPECIALTY We also carry the Safety Razor 
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Known Examples by Ancient Watchmakers. 


Collated expressly for The Jewelers’ Circular by Paul M. Chamberlain. 











[AuTHoR’s Note.—It is the experience of most 
collectors upon acquiring a new specimen to de- 


sire to compare other examples by the same 
maker. There being no general catalogue for 
the purpose of indicating where such examples 
can be found, the author, several years ago, 
began collecting such data from Britten, Abbot, 
Moore, Nelthropp, the catalogues of collections, 
personal correspondence, sales catalogues, etc. 


The list here presented is far from complete, but 
is being published with the that every 
possessor of antique watches or movements, not 
here listed, will immediately send to the author 
(Marquette building, Chicago), additions for the 
revised list. The work of collation is not incon- 
siderable, but will be fully recompensed if those 
interested and benefited are considerately re- 
ciprocative. It is especially desired to have the 
exact inscription from the movement, dial, or 
case, both for additions and those here noted. 
The dates given are those which are found in 
works of reference or given by the possessors. 
For brevity, the collections or individual owners, 


hope 


are referred to by the most indicative part of 
the name, the full titles and locations being 
deferred to the end. ] 

(Continued from issue fo Sept. 8.) 


De La Garde, Jacques, Bloys; Garnier, 
1551. 

Delander, Daniel, London; Price + Mor- 
gan, two, about 1705; Nelthropp, 1699. 

Delande, Pierre, Paris; Marfels + Mor- 
gan, 1600. 

Delander, Nath., 


Dennison, 1700. 








De La Saile. Thom., - -: Dennison, 
1790. 

De La Roche, ——. —: Gilles. 

Delenotte, F., Orleans: Fleisher, about 
1765. 

De Lisle & Moricand Freres, Paris; 


Wheeler, 1780. 
De Lorme, 


40). 


Demeiais, ; Dennison, 1780. 
Demer, Ignatius, Vienna; Dennison, 1730. 
Denoville, , Vienna; Fleisher. 
Demusson, ' ; Garnier. 
Denham, Geo., London; Hawkins, about 


1785. 


Paris; Roberts, 1720- 








De Putter, ———, Amsterdam, 1723; 
Chamberlain, No. 1,721. 
Deraboors. . Geneva; Boston, 17th. 


Deroche, Fras.. ————; Dennison, 1780; 
Wallace, about 1720. 

Derssiguy, Pierre, Paris; Price + Mor- 
gan, 1680. 


Desbois & Wheeler, London; Guildhall. 


Desgranges, ———, London; 1816-42; 
Chamberlain, No. 8,971. 
De St. Leu, Daniel, ———; Dennison, 


1763; Price; Nelthropp, 1765; Hawkins. 
Detouche, C., - Fleisher. 


Dexter, M., London; Guildhall, about 
1790. 
Dickensen, Rich., London; Dennison, 
1711. 


Dickie, Alex., London; Nelthropp, 1790; 
Kensington, 1735. 

Dieu, R., Paris; Newington, early 17th. 

Dillington, ———, London; Glyn, about 
1750. 

Dingley, Robt., : Bernal. 

Dobson, Arl., London; British, Kensing- 
ton. 


Dobson, Arlander, London; Dennison, 
L760. 

Doud, James, — 
Wheeler, 1630. 

Dracque, ———, Neral; Garnier. 

Drake, John, London; Fellows + British, 
1630-59; Dennison, 1630. 

Drosade, Samuel, London; British, about 
1680. 

Droz, ——., 

Droz, Jacquet, London; 
No 12,009 and 1775. 


Dryer, Sam, London; Glyn, about 1674. 


- Greene, about 1600: 


Be ston. 
Wheeler, 1780, 


Dubois et Kels, ————; Guildhall, about 
1770; Wallace, about 1785. 

Dubois, ———, Paris; Fleisher, about 
1770. 


Duchene, L. S., 
ton, about 1785. 

Duchene & Cie, 
Fleisher, No. 28,128. 

Duchene & Fils, 
3,914. 

Duchene, Luigui, 
dington, about 1800. 

Ducimin, Jacob, Amsterdam; Martfels + 
Morgan, about 1620-50. 

Dulclron, C., Lyon: Marfels + Morgan, 
about 1600; Garnier. 

Dudds, Joseph, London, 1766; Czar. 

Duduict, Jacques, Blois; Debruge. 

Duet, Pierre, Paris; Marfels + Morgan, 
about 1730. 

Dufalga, ———, 

Dufalga, 


& Fils, Geneva; Kensing- 
Geneva; Moore, 1&th; 


Geneva; Boston, No. 


——; Bernal + Ad- 


————* Garnier. 
———., Paris; Hoe. 


Dufour, Abraham. - Schloss, about 
1630. 

Dufour, ]saac, ————; Wheeler, about 
1730. 


Dufour, Pierre, Paris; Bernal + Ken- 
sington, 1610. 

Dufour, , Geneva; Dennison, 1798, 
British, about 1730. 

Dufour, H., ———-; Renouard, 17th. 

Duhamel, Pierre, Blois; Hawkins; Ge- 


neva, about 1590; Marfels + Morgan, 1650. 








Duhamel, ———, Blois; Bernal, Ken- 
sington, Boston. 

Duhamel, -. Paris; Kensington, 
middle 17th. 

Duhamel, - Guildhall, about 
1785. 


Duhoule, Jean Baptiste; Wallace, about 
1650. 

Dumont, 
about 1735, 

Dunbill, Josh., Prescott; Roberts, 1820. 

Duncan, Geo., London; Dunwoody, about 
1800. 

Dunlop, Andrew, 
1700 and two 1701. 

Dunlop, Conyers, 

Dunster, Roger, 
1700. 

Dupin, Paul, London; Schloss, 
1710; Guildhall, 1739; British, 1767. 
Dupont, , Castres; Bernal; British, 
about 1650. 

Dupont, Paul, London; Guildhall, 1759- 
9 


- 


Freres, Besancon; Schloss, 


———; Dennison, three 


——; Dennison, 1750. 
———,; Hawkins, about 


about 


lod 
‘ 








L585. 
1690. 
and 


Garnier. about 
British. 
Dennison. 1740 


Durand, P., Rouen: 
Durant, J. L., Paris; 
Paris: 


about 
Duru, — 

lovl, 

Marfels + 


George, London: 


1730-50. 


Dutens, 
\lorgan, 

Wutertre, Jean 
scher + Marfels 
Jenkins, 18th. 


tleck- 
1730 - 


Baptiste, Paris; 
Morgan, about 


Du Thuillay, Hull; Kensington, 
L7&e, 

Duval, ' Dennison, 1790. 

Fagleton, Christopher, London; Guild- 


hall, 1690 to 1719. 


Earnshaw, [Thomas, Dennison, 


1799. 
East, Edward, London; Wheeler, i6o0; 
Nelthropp, 1631; Price + Morgan, 1640-50. 
East, Ed.. ———; Price + Morgan. 
East, Eduardus, ————; Price + Morgan, 
two. 


Eden, Ralph, Liverpool; Fleisher, No. 287. 

Edmunds, Wm, London; Schloss, about 
1785. 

Eisele, W. A., 
about 1760, 

Ellicot:, John, London; Czar; Hoe; Nel- 
thropp, No. 2,042 about 1750; Wheeler, 
1776 and 1758, No. 4,354; Dennison, 1700 
L700 and 1770. 

Ellicott, - Dennison, 1700 
and 1700; Marfels + Morgan, 1760; Price 
+ Morgan. 

Ellionedy, Louis, Vienna; Moore. 


srussels; Price + Morgan, 





Ellwood, Martin, London; Guildhall, 
1680-1700. 
Emery, Josiah, London; Hedgethorne, 


and 1805: Nel- 
No. R75. 


about 1780; Guildhall, 1770 
thropp, 1781; Wheeler, 1773 


Emery, Joseph, ———; Dennison, 1780. 

Enderlin, —m—, Nelthropp, 
1755. 

Erb, Albrecht, Augsburg; Marfels + 
Morgan, 1690-1740. 

Erhardt, J. C., ——; British, about 
1700. 

Esquivillon & Chaudant, ———-; Boston, 
No. 240, 

Esquivillon & Cie., ———; Boston, No. 


2O 209. 

Esquivillon & Dechouders, Geneva; 
Wheeler, 1765: Proctor, about 1780; Price 
+ Morgan, 1715 No. 648. 

Frs. Esquivillon de Choudens, ———; 
Nelthropp, about 1790 No. 399. 

Frs. Esquivillon et de Choudens, Paris; 
Boston, No. 68,550; Price + Morgan, 1765 
No. 33,250. 

Frs. Esquivillon & Delhoudens, ————; 
Dennison, 1790. 

Ester, Henry, ; Kensington; Brit- 
ish; Vienna, 1630 to 1660. 

Ester, Henry, ———; Bernal, Soltykoff. 

Etchinger, Hans Conrat, Amsterdam; 
Bernal -+ C. O. Morgan, 1640. 

Etherington, George, London; 1684, Nel- 
thropp. 

Fairclough, Edw’d, Liverpool; 
1795. 


Bulley,. 


(To be continued.) 
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GALLERIES 


FOR LAVALLIERES, BROOCHES, ETC. 
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Many Other Patterns Equally as Good 
Are Also Carried in Stock in Gold and 
Platinum, 


HERPERS BROS. 


18 Crawford St. Newark, N. J. 


Established 1865. 








Watchmakers, Attention! ! 


me The 
—— Following 
is a 
Formula 
for a 


Perfect 


and 


Specific Gravity 15.5° C. = 
Saponification Value = 

Iodine Number = 29 
Viscosity (130° F.) = 61 Seconds 


_ This has been determined by a large number of tests, and is the 
first scientific information ever given to the watchmaker. 

Purchasers of Watch and Clock Oil can verify this by any reliable 
chemist, or by any of the large Watch Manufacturers of the country. 

Pure Porpoise Jaw Oil is the only Oil in the world that will meet 
this chemical requirement. We are the only manufacturers who pro- 
duce this Oil from the Porpoise to the watch piyot. 

Porpoise Jaw Oil is the only known Oil that will stand three years 
in the jewel of a watch without evaporation, creeping or ozidiz ing. 


- This Oil is used by Ninety Per Cent. of the Watch Manufac- 
turers and Repairers in this Country. 


WILLIAM F. NYE, "270" 














HOROLOGY HALL 
This entire building is devoted to the work of the Horelogical Department 


Why not let “BRADLEY” put 


you on your feet? 


Practical training in Watchwork, Jewelrywork, Engrav- 
ing—a course at “Bradley” under expert instructors 
who will give you close personal attention—will soon fit 
you to hold a good paying position in any store, or to 
build up a protitable business of your own. 

There are successful retail jewelers all over the country 
who started in just this way; and what others have done, 
you can do. 

To postpone training is to postpone increased wages 
or profits, too. Besides, the sooner you make a Start 
on the right track, the easier the work will be. 

send a postal to-day for our latest catalogue. It will 
show you why so many decide to come to “Bradley.” 


Address “‘Horological Department”’ 


Bradley Polytechnic Institute 
PEORIA, ILLINOIS 








GEORGE M. BAKER 


85-91 Page Street PROVIDENCE, R. I. 


REFINER 


OF COLD, SILVER AND PLATINUM 





Our solicitation for a trial shipment of sweeps or 
any kind of refinings is based upon our motto: 


‘‘Prompt and Satisfactory Returns”’ 
Send us your next lot of refinings 

















Special Announce ment 


Swartchild & Company's New Cataleg 
No. B-15 Now Ready 


The greatest publication ever issued in the Jewelers’ Supply Line 


It is absolutely complete—fully illustrating and describing 
the latest and largest variety of articles ever shown. A 
catalog that every Watchmaker, Jeweler, Engraver and 
Optician should have. Sent FREE upon application to the 
legitimate trade, charges prepaid. Write for st at once. 


SWARTCHILD & COMPANY 


World's Largest Jewelers’ Supply House. 
29 East Madison Street Chicago, If. 
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“CH S&S CONTAINED A LIST OF THE LATEST PAT 
= GRANTED BY THE UNITED STATES AND GREAT 
aN THE UNITED STATES PATENTS THAT HAVE 
“Re A4N0 THE REGISTERED TRADE-MARKS.! 





UNITED STATES PATENTS. 








ISSUED SEPT. 7, 1915. 

1.152.509. FOUNTAIN PEN. Joun A. Hot- 
LAND, Cincinnati, ©O., assignor to the John 
Holland Gold Pen Co., Cincinnati, O. Filed 
Nov. 3, 1914. Serial 870,142. 

A fountain pen comprising a barrel, a collapsi- 
ble reservoir located in the barrel, a tube section 


barrel adjacent to the reservoir, a 


located in the barrel] to 


located in the 


compressor bat compress 





the reservoir, a pin secured to the tube section to 
mount the compressor bar to move transversely 
of said barrel, a lever to operate said compressor 
bar and pivotally mounted on the barrel and 
means secured to said tube section to yieldingly 
secure said lever in its inoperative position. 


1,152,537. WATCH CASE CONSTRUCTION. 


Tacop Murset, Brooklyn N. Y. Filed Marc! 
16, 1915. Serial 14,634. : 
In a watch case, a rim provided at one side 


with a hinged sidé member and at the opposite 
side with a radially movable winding post, spring 
devices countersunk in opposite side portions of 
the rim and one of which serves to lock the 
hinged side case member in a closed position and 
the other to force said hinged side case member 
open when the lock is released and said lock being 





Ap, 
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» 
os Sy ey 
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released by the inward movement of the winding 
post, said spring devices being formed from strips 
of metal bent to form parallel parts one of which 
is longer than the other, and the shorter parts 
free from the longer parts at their ends and being 
provided with loops through which are passed pins 
by which said spring devices are secured to the 
case, and the longer parts being free from the case 
throughout their lengths. 
1,152,673. WATCH CASE 
VERBERCKMOES, Anaconda, 
21, 1915. Serial 3,580. 
The combination with a winding stem having a 
threaded shank and provided with a shoulder at 
the inner end thereof, of a watch case crown pro- 
vided with a underside and having 


Lovis F. 
Filed Jan. 


CROWN. 
Mont. 


recess in its 


a threaded socket extending upwardly from the 
recess, a crown post exteriorly threaded at its 
upper o> outer portion to screw into the threaded 


being pro- 
diameter to 
winding stem, 
within the 


said crown post 
threaded bore ‘of a 
shank of the 


mounted 


-ocket of the 
vided with a 
receive the threaded 
threaded plug 


crown, 


also 


a nd a 
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I ore ot 
therefrom to 


threaded he post and adapted to 


effect an adjustment of the 


project 


crown 





Tal Sing 


and lowering the winding 
1,152,739. TIE RiIcHARD KREMENTz and 
FRIEDRICH Newark, N. J. 

to Krementz x Co., a firm composed of Ceorge 

K. Krementz and Carl H. Lebkuecher, New 
ark, N. J. Filed Jan. 16, 1915. Serial 2,543. 

A tie comprising two members pivotally 
connected together, each member consisting of an 


CLASP. 


KAELBER, . assignors 


clasp 


inner and an outer part connected together and a 
spring hinge connection between them, the spring 
of which is held between the inner and outer 
parts of one member and engages between the 
inner and outer parts of the other member, sub- 
stantially as described. 
1,152,883. BARRETTE OR HAIR RETAINER. 
Russert H. Damon, Leominster, Mass.; Clare 
B. Damon and Murray C. Damon, Leominster, 
Mass., executors of said Russell H. Damon, 
deceased, assignors to the Hairlight Co., Leo- 
minster, Mass. Filed Oct. 16, 1907. Serial 
397,647. 

A device of the class described comprising a 
body portion, a stud rigid with one end thereof, 
a flexible pin or tongue hingedly connected with 
the other end thereof, and being formed with an 
opening in its free end, the distance between the 
said opening and point of hinge of said pin or 


~ 


a 
— =—2=2p 
2 
4 
& 
tongue being slightly greater than the distance 


between the said stud and the said point of hinge, 

whereby upon bending of said pin or tongue the 

stud will be received in said opening, and the pin 
or tongue secured from displacement upon cessa- 
tion of pressure. 

1,152,892. SAFETY CLASP OR CATCH. GEo. 
W. Henry, Glendale, N. Y., assignor of one- 
half to Edgar Boissier, Great Neck, N. Y. 
Filed June 8, 1914. Serial 843,756. 

A safety clasp or catch comprising an elongated 
strip of elastic material bent upon itself into sub- 
stantially U-shape with the terminal portions of 
the legs thereof spaced apart, and one leg having 
a continuation in the form of a tongue extending 
between the two legs toward the yoke end and 
also bent away from the leg carrying it in a di- 





rection toward the other leg and into coactive 
relation to the latter, both and the tongue 
being perforated with the perforations out of line 
in the inactive position and movable into line on 
causing the outer ends of the legs to approach one 
toward the other, with the line of coincidence with 
the perforations substantially perpendicular to the 
length of the legs of the clasp. 
1.153.038. TIMEPIECE. Joun E. Dawsey, Con- 
way, S. C. Filed Nov. 4, 1914. Serial 870,284. 
In a timepiece, the combination with the minute 


legs 
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arbor, of a series t verial go time indicating 


provided with 


: 


discs, a Zear tast on said arbor ind 


esCapement teeth Ll spu pinion driven thereby, 
aTl arbor ror said pinion, an escapement wheel on 
Said pinion arbor, and means admitting of a lim- 
ited relative rotative m ement f said pinion and 
escapement wheel, whereby the spur pinions is 
constantly evolved and the escapement wheel is 
i 
r—- . r 
oF ” “vy 
' / “ 
"Za 
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¢ té nte e1 Vy. said means emi ing a 
spring nnecting said pinion nd es ement 
wheont inf ’ 
Whoneel and icting to quickly rd cé escape 
ment wheel when the latter is released by the 
escapement lever, and an escapement lever one 
arm of which co-operate with the minute gear and 
the other arm of which co-operates with said es- 


capement wheel. 
1,153,075. ATLACHMENT 
WATCHES Tuomas F. 


assigznor ft 


FOR WRIST 
HATHAWAY, Elgin, IIl., 
the Illinois Watch Case Co., Elgin, 


(ll. Filed Jan. 30, 1915. Serial 5,283. 
In combination with a- watch body of the char- 
acter described, an attachment comprising a stem 


having a recess in one end extending partially the 
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ee 
length thereof, a flange formed at the extremity 
of said recessed end, a ring at the opposite end 
of said attachment, and guard members attached to 
the watch body and arranged at each side of the 
ring, substantially as described. 


1,153,111. WRIST WATCH HOLDER. Apotr- 
son J. JouHnson and Rosert L. SKINNER, 
Bethany, Mo. Filed May 1, 1915. Serial 


25,220. 

A bracelet watch holder comprising a continuous 
ring shaped to fit a watch case, clasping means for 
holding the post of the watch case including a 
clasp member mounted to swing in a plane to 





right angles to the plane of the ring, and a member 
diametrically opposite from said clasping means 
and rigid with the ring for holding the watch in 
place on the ring, said last mentioned memper 
being integral with the ring and having a recess 
therein for receiving the hinge of the watch. 
Designs. 
SPOON, FORK OR 
GILBERT L. CROWELL, 


AT.7S82. 


CLE 


SIMILAR ARTI- 
Jr., Arlington, N. 
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Dominick & 
1915. Serial 


Haff, 


6,186 


J., assignor to 
Filed Feb. 4, 
patent 7 


New York. 
Term of 
years. 

SPUN METAL 
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The Answer I+ 
DON’ . LEIMAN BROS. 
mmm: POLISHING 
DUST COLLECTOR 
Polishing Dust! 
Olishing Vust! 


YOU’RE DOING IT NOW! YOU DON’T HAVE TO! 


A little pile of dust, just what you hold in the hollow of your hand, is enough 
to produce an income. It is floating away out of your window now. It is be- 
ing carried away on the persons of your customers and work people. Get it back! 
It will give you a good solid income and protect your health, too! DO IT NOW— 
STOP THE LOSS! 


LEIMAN BROS., 62B John St., New York 


























We Will Repair the Mesh | | Enterprise Smelting & Refining Go. 


526 Smith Street Se BROOKLYN, N. Y. 


Resilver and Reline with dA 
id or si Cc weep omeiiers * Assayers 
kid or silk any mesh bag for  ~ — 
ze 4 to 7inch. . cae 
SPECIAL PRICES FOR LOTS OF DOZEN OR MORE Highest and Most Prompt Returns on All Refinings 
Guaranteed to Look Equal to New 
and Give Perfect Satisfaction, 
STERLING SILVER, SOLID GOLD, GILT AND BEAD BAGS A 
REPAIRED AND REFINISHED. ALSO REAL GUN METAL. Just Out— New Edition 








CHARLES GRABHORN Trade-Marks of the Jewelry 


MANUFACTURER OF 


' : » gh . , :, ye , ‘ 
Sterling and German Silver Mesh Bags. Gold Silver El d , d d d 
img in Ali Its Branches. Suver and oan a Repai ring an In) re Ta es 


20 Maiden Lane ~~ York 


The Jewelers’ Circular Publishing Co., 11 John Street, New York. 


You Cet Better Prices Than These for Your CRUCIBLGOS. 


——s a 
....16c. per dwt. = 
cae te OLD GOLD and SILVER: 
...82c. per dwt. 
....40c. per dwt. We have been serving our customers satisfactorily for as 61 wane 1850. 
....48c. per dwt. years. We pay special attention to mail and express or mee J &H. BERGE, 




















...56c. p wt. we pay the bullion assay price for same, and solicit a 
nes ro el dwt. order. Ore assays a specialty. Returns on ex wane orders will 95 John Street, 
2c. per dwt. be made within 24 hours. Our reputation our strongest NEW YORK. 
..--80c, per dwt. guarantee. 
....88c, per dwt. 53 Ann Street, NEW YORK CITY 
$1. 00 per dwt. A. C. SONTHALL, Bet. Nassau ‘and William Sts. Learn Watchmaking 


Established 1850, Assayer, Smelter and Refiner SUCCESSOR TO L. DURR & BROs 








Refined, profitable labor. Competent men always 
in demand. We teach it thoroughly in as mam 
months as it formerly took years. Does away wi 


Practical Course in Adjusting tedious apprenticeship. Money earned while study- 


ing. Positions secured. Easy terms. Send fer 


Published Price, $2.50 Special Reduced Price, $1.50, Postpaid catalogue. Address 
THE JEWELERS’ CIRCULAR PUB. CO., I1 John Street, New York St. Louis Watchmaking School, St. Louls, Me. 


U. S. SMELTING AND REFINING WORKS 


L. & M. WOLLSTEIN, Inc., 16 John Street, New York Works: 16 New York Avenue, Newark, N. J. 
SVVEEP SMELTERS and ASSAYERS 


Dealers in Gold and Silver Assay Office Bars. PROM ?T RETURNS made for Sweeps and all kinds of Waste containing Precious Metals 
Highest Prices Paid for Old Gold, Platinum and Silver. Headquarters for L. L. & S. Alloys, Yellow, Green and White 























ESTABLISHED 1868 GOLD AND SILVER REFINERS 


L. LELONG & BRO. ASSAYERS AND SWEEP SMELTERS 


S. W. Corner Halsey, Marshall and Nevada Streets, NEWARK, N.J. -rometattention givento pop THe TRADE 
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Kinpt, Jersey City, N. J., 


} assignor to Geo. 
Borgteldt & Co., New York. 


Filed Feb. 11, 





19105. 


Serial 7,606. Te 


rm of patent 3% years. 





BRITISH PATENTS. 
{<ABRIDGMENTS OF SPECIFICATIONS FROM 
trated Official Journal.) 


The Illus- 


ISSUE OF AUG, 25, 1915. 

10,490. JEWELRY. G. H. 

April ao. 

Relates to 
which are 

human 


Le Grys, London, 


rings and other 
ornamented by 
The invention 


articles of jewelry 
representations of 


eyes. consists in making 


FIC.I. 
TPRsaQ! 
f 7 ‘h’ \r 


the eyes detachable and interchangeable. 
purpose, the eyes g may be pr 


For this 
ided with screwed 
stems ft engaging threaded sockets f in the ring 
other article. 
10,592. NECKTIE 
London, April 29. 
A frame for making up a necktie consists of a 
crescent-shaped body a with a central longitudinal 
slot b and having a forwardly bent projection c 


Z OT 


RETAINERS. T. Harr, 


\ FIG. YZ 
Wb 4 / 


mer 


cee / 
Te 


on its lower edge, which is notched or holed for 
engagement with the collar stud. The device may 
be made of wire, the notched part in each case 
projecting forward out of the plane of the frame. 
10,608. ORNAMENTAL CHAINS. W. J. Gac- 
NON, Bridgeport, Conn \pril 29. 

Bead chains in which hollow balls are coupled by 

dumb-bell shaped links are formed by first making 





a continuous link portion D by passing a tube 
through dies to give it the form shown in fig 2. 
This is then passed into a tube which is to form the 
balls 1rough dies, which shape 


into the form of connected balls, as 
Fig. 2, and the connected balls 
apart and the dumb-bell links 


forming the finished 


le outer tube 
shown on the lett ot 
Bb are then broken 
are also broken apart, thus 
chain. 

10,646. OPTICAL PROJECTION TIME INDI- 
CATORS. F. G. Brerrect, Birmingham— 
(F. J. Horstman ; 


and C. F. Woods, Chicago). 
April 30, 


A lantern slide, adapted to indicate, for instance, 
the correct time or hour at which a performance 


FIG. 
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take place, representation of a 


with a pair of pivoted hands 7, 8 which 


will comprises a 


( lock dial 


can be Set 


swinging and eventually come to rest 
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in positions determined by the previous setting of 
weighted pointers 15, mounted frictionally on the 
ends of the hands. 
10,970. MAKING CHAINS. G. W. GooprIpDGE 
and W. J. Gacnon, Bridgeport, Conn. May 4. 
In a machine for making bead chains, a string 
of connected dumb-bell links is formed, and 
simultaneously therewith a tube is formed over 
the links and shaped into a string of connected 
hollow balls, the respective srings being thereupon 
separated into units to complete the chain. The 
chain is preferably of the kind described in Speci- 
fication 10,603/14 in which tubular links are 
utilized. The tubes a, b, are converted respectively 
into dumb-bell links and hollow balls by pairs of 
dies E, E', G, G', having recesses of gradually 
increasing depth, the tubes being formed and fed 
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forward for the space of two balls by means of 
drawing-dies D, F mounted on a slide 16 recipro- 
cated by a cam-operated lever 17. In order to hold 
the formed tubes while the succeeding portions 
are being formed from the strips A, B, during the 
rearward motion of the dies and to allow the ma- 
terial to find its correct position between the form- 
the lies, E, G, are connected by a slot 
and bolt to their slides 24, being pressed there- 
from by springs. The tubes are fed forward to 
the dies during the forward motion of the draw- 
ing-dies when the shaping-dies E, G are out of 
contact with the work. The tubes are turned to 
the extent of 90 degrees between each operation, 
to prevent the formation of fins, by oscillating the 


ing dies, 


FIG.I 
Sy 





drawing-dies by a pair of racks 12, 13 engaging 
pinions 10, 11, on the dies. The racks are re- 
ciprocated by levers from a cam shaft connected 


to the driving-shaft 20 by reduction gearing. The 
recesses in the end of the dies G, G’, are 
offset break the balls apart, 
the recesses being also spaced slightly more apart 
this The separation of the balls 
and links js completed by dies H, H', having wave- 
like f order to prevent feeding of the 
hall tube in case the supply of link strip is ex- 
hausted, the pinion which is pinned to drawing- 
die F is formed short hub so that it 
be arranged to freely in its bracket, 
normally held therein by a pivoted latch. In this 
case the bolt which secures the die G in the slide 
may be removed so that the die is dropped upon 
the die G'. The drawing-die D may be keyed to 
its pinion 10 and may be held in position by a 
similar pivoted latch 43, so that if the supply of 
ball strip is exhausted the latch may be raised and 
the die together with the link tubing removed. 
10,983. IMITATION MOTHER-OF-PEARL. E. 
MavuviLLIn) and V. GuIttet, France. May 4. 
Consists in a special process for imitating mother- 
of-pearl in designs on glass, for example for sign- 
boards. An iridescent surface is first produced by 
depositing a very thin pellicle b, for example of 


rear 
alternately so as to 


to assist action. 
taces. In 


with a 
slide 


may 
being 








nitrocellulose upon a polished zine or other plate a 
which has been irregularly undulated, for example 
by stamping. The desired design e is reproduced 
sheet of by means of an opaque 
photography, and dry it is 


upon a glass c 


varnish or by when 


coated with a granular deposit d, which gives the 


121 


appearance of the glass having been ground; or the 
design may be directly produced in the ground face 
of a celluloid plate. The diffusing-layer may also 
be produced by the action of a sand-blast or of 
hydrofluoric acid upon glass or mica. The glass 
and zine plates are then superposed. The granular 
deposit may be produced from a mixture of ether, 


benzine, putty and sandarach. 





UNITED STATES TRADE-MARKS. 

[The tollowing trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of Act. | 


TRADE-MARKS PUBLISHED SEPT. 7, 1016. 

Ser, 86,928. (CLASS 28. JEWELRY AND PRE- 
CIOUS METAL WARE.) J. Castetperc & 
Son, Baltimore, Md. Filed May 27, 1915. 
Under 10-year proviso. 


“AT THE SIGN OF 
*, THE BIG CLOCK" 


* 
* 





description of goods.—Jewelry for 
personal wear, gold and silver ware—viz., table- 
ware, cutlery, hollowware and flatware—and 
diamonds. 

Claims use since 
87,180. (CLASS 27. 
STRUMENTS.) F. L. Boswortn Co., Min- 
neapolis, Minn. Filed June 8, 1915. 

No claim being made to the exclusive use of 
the word “Brand.” 


Particular 


LS85. 


HOROLOGICAL IN- 





Particular 


description of goods.—Clocks. 
Claims use since about June 2, 1915. 


Ser. 358,276. (CLASS 26. MEASURING AND 
SCIENTIFIC APPLIANCES.) Louis Koun, 
Chicago. Filed July 29, 1915. 


Particula 
tool for adjusting balance 
Claims use 
Ser. 88,294. 


lescription of goods.—Watchmaker’s 
wheels. 
July 24, 1915. 


(CLASS 27. HOROLOGICAL IN- 


SINCE 


STRUMENTS.) Isaac Wiepor, Bayonne, N. 
J. Filed July 29, 1915. Under 10-year 
proviso, 





Particular description of goods.—Clock dials. 
Claims use since Aug. 1, 1889. 
Ser. 88,331. (CLASS 27. HOROLOGICAL 


S SS,cah. (CL IN- 
STRUMENTS.) Cuas. A. JACQUES, 


New 








—_ 
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York. 
Pa rticular 


Filed July 31, 1915 
description of goods.—Chime clocks, 
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TRADE-MARKS REGISTERED, SEPT. 7 1816. 
105.9074. SILVER AND NICKEI POLISH 
\\ 1m Col Santa Barbara, Cal 


S¢ il 85.402 - ishe 





UNITED STATES PATENTS THAT 
HAVE EXPIRED. 

{Reported for Tue Jewerrters’ Crrcurar by W. 
H. Swenarton (ex-Examiner U. S. Patent Office), 
Counsel in Patent and Trade-Mark Cases, New 
York. } 


RIBBON BOW HOLDER. Frank L. 
CI 


Lis Patents, iif 0-21, 1915. 
FOR SECURING WRIS|1 
WATCHES UPON THE WEARER’S 
WRIST ERNEST OTTO GAMMETER. 
12,050. BUTTONS, COLLAR STUDS, CUFF 
LINKS AND THE LIKE. Artuur PEcK. 


2 O83. M EANS 








Reproductions of Federal Engravings for 
Advertising Purposes. 


from page 105.) 








dling our paper money. Indeed, it is this 
idea of protecting the man or woman who 
cannot read, but who might be impressed 
by the sight of numerals and a dollar mark, 
that is responsible for a majority of the 
seizures of advertising matter made by the 
Secret Service each year. If the Secret 
Service men are allowed to have their way 
they incline to a narrow interpretation of 
the law against counterfeiting, holding that 
anything that looks like money is objection- 
able. As a matter of fact they argue that 
when the average advertiser adopts any 
medium of this kind he does so in the be- 
lief that the resemblance to coin or cur- 
rency will excite interest and arouse curi- 
osity in a degree not possible with a less 
alluring medium. 

Latterly, some advertisers have gained a 
measure of official sanction, by means of 
design patents, for things that seem to come 
precious near the line of the prohibited. 
For instance, only recently a firm obtained 
a United States design patent on a piece of 
Mexican currency. It is not that any per- 
son in the United States is not at liberty 
to make use for advertising purposes of 
representations of foreign securities; the 
ban placed on the use of reproductions of 
Federal securities does not extend to the 
engravings put out by other powers—as 
witness the pictures used in the catalogues 
and advertisements of dealers in rare 
stamps and coins—but many persons have 
expressed surprise that Uncle Sam would 
sanction individual use of a foreign Govern- 
ment production to the extent of granting 
a design natent covering it. However, the 
only difficulty about a design patent is that 
it is obtainable only in the case of an article 
of use and so does not cover a pictorial ‘co 
production such as is commonly used in ad- 
vertising. Nevertheless, for the advertiser 
who can serve his ends by circulating some- 
thing that might rank as a medal, badge 
or watch charm the design patent route may 
hoid some possibilities. 


PRODUCTION O} REVENU! STAMPS. 


ihe Treasury Department officials are, 
ot course, just as averse to the reproduc- 
tion of reveriue stamps for advertising pur- 
poses as they are to the employment in 
like manner of currency, postage stamps or 
other lederal ( onsequently, 


when the emergency or war revenue tax le WW 


engravings. 
was passed, there were misgivings 1n cer- 
tain quarters lest manutacturers of pertum- 
eries, cosmetics and other newly taxable 
articles might inadvertently come into con- 
through the picturing of 


torm—the pack- 


flict with the law 
their product in package 

requisite revenue stamp. 
been little trouble on 
first place most prints, 
cuts, 
without 
stamps and, secondly, it has been discov- 
ered that a reproduction unless of poster 
size does not show the revenue stamp, even 
if it is there, sufhciently plain to be ac- 
counted dangerous. 

Cigar manufacturers have been the ad- 
vertisers who at one time and another have 
been most inconvenienced by the rigid en- 
forcement of the laws against counterfeit- 
ing and other similiar statutes. Their 
troubles have been due to the fact that a 
cigar box revenue stamp is so large and 
conspicuous that many persons do not con- 
sider that a make-believe cigar box 1s 
worthy the name of an imitation if it does 
not bear an oblong design on a green 
ground that will pass for a revenue stamp. 
And some advertisers have, in the judg- 
ment of the officials, overdone the historical 
accuracy of the representations on minia- 
ture cigar boxes. 

Manufacturers of confectionery, ever on 
the lookout for new conceits in the form of 
candy boxes, have also in some instances 
run counter to the prohibitions that hedge 
about all Federal engravings. Perhaps the 
best evidence of how strict Uncle Sam aims 
to be in such matters is found in the fact 
that some time ago a stop was put to the 
sale of souvenirs or novelties in the form 
of images, medallions, etc., made from mac- 
erated United States currency—that 1s, 
worn out paper money that had been de- 
stroyed by being ground into pulp at tue 
United States Bureau of Engraving and 
Printing. A halt was called because it was 
found that occasionally a tiny bit of a bank- 
note got through in recognizable form. It 
was difficult for the average citizen to fath- 
om what harm could come from the appear- 
ance in the pulpy mass of these insignificant 
fragments of currency design (perhaps a 
mere suggestion of a numeral or the Unit- 
ed States seal), but it was decreed that no 
specialties could be fashioned from the dis- 
carded currency unless the pulp could be 
beaten into absolutely unrecognizable form. 


ave Snowing 
| 
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However. there has 
this score n the 
whether from old or 


tles or other containers 


snow dot- 


new 
revenue 








A firm in the United States informs the 
Bureau of Foreign and Domestic Com- 
merce that it has an inquiry from its agen! 
in Cuba stating that he would like to repre- 
sent one or two manufacturers and export- 
ers of jewelry. For further information 
regarding this communication § inquirers 
should write to the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., or 
any of its branches, and refer to file No. 


1X21, 


September 15, 1915 


How the Government is Helping the Business 
Man. 


tribute to the et- 
Bu- 


WELL deserved 


fective work done by the 


(_ommerce 


being 
Domestic 
business interests 


of Foreign and 
reports on various 
abroad and through its 
Reports, was published recently 
edi- 


daily newspaper, 

11H Ce 
D\ thi 
toriall 
The 
resenting every 
has been transformed into = an 
mation-gathering machine. Consuls, com- 
attaches and commercial agents 
instructions to study busi- 


lribune. which = said 


Chicago 


consular service, rep- 
world, 


intor- 


entire 
corner of the 


mercial 
ave had new 
ness conditions in their particular localities, 
discover business opportunities for Ameri- 
can manufacturers and merchants, and re- 
port by mail or cable to the central office 
at Washington. The chances are immedi- 
ately gathered together and distributed to 
some 13,000 manufacturers by means of a 
daily paper published under the direction 
of the Department. The same names are 
classified to the most minute detail, and in 
special instances the notification of an op- 
portunity is done thréugh confidential cor- 
respondence. In addition to the Commerce 
Reports, the editorial division prepares the 
studies of the special agents and consuls on 
foreign markets and distributes the books 
at cost price. The handbook on Russia, 
gotten out in this way, is probably the most 
accurate and thorough work on Russian 
commercial conditions. Dr. E. E. Pratt, 
chief of the Bureau of Foreign and Do- 
mestic Commerce, has the country divided 
into eight districts, as a further aid to col- 
lecting and distributing trade information, 
including tariffs, export and import statis- 
tics. Government red tape has been dis- 
carded, and business men have been put in 
charge of the business places. The reports 
distributed among the manufacturers are 
simple and readable, because a newspaper 
man was made editor. Dr. W. C. Hunting- 
ton, who has been placed at the head of 
the Chicago office, proved his efficiency 1n 
the steel corporation before entering the 
Government service, besides having had 
several years of European residence. He 
is authority for the statement that the 
American system is superior to the Ger- 
man or British, without taking into account 
the further extensions planned. Special 
agents have been secured to send to other 
countries, in addition to the ones already 
in the field. They will report on the pos- 
sibilities of increasing trade where Ameri- 
can goods are already on the market, or the 
means of getting a foothold. 

“The Government is, in effect, providing 
information and advice free for the manu- 
facturer of ordinary resources, which un- 
der other conditions would be at the dis- 
posal of only the most powerful organiza- 
tions. Coupled with the activities of the 
Federal Trade Commission, the agitation 
for a merchant marine, and improved bank 
credits, this new efficiency is prophetic of a 
Government leadership as contrasted with 
barnstorming methods. In this one in- 
stance, at least, the Government has shown 
up to advantage in an emergency. It is the 
sort of service that there must be more of 
in the future.” 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situations 
Wanted” 3c. a word; minimum charge, 75c. 

SITUATIONS WANTED ic. a word for first 
25 words. Additional words, Sc. per word. 

Heavy type Sc. a word; minimum charge, 
$1.25. 

Name, address, initials and abbreviations count 
as words, and are charged for as part of the 
advertisement. 

Display cards, $4.00 per inch. 

In all cases, if answers are to be forwarded, 
10c. extra to cover postage must be enclosed- 

Advertisers who are not subscribers should 
send 10c. if they desire a copy of the paper 
containing their advertisement. 








Situations Wanted. 


Under this heading, only ic. a word for first 
25 words, 3c. for each additional word; mini- 
mum charge, 25c. 


BY first class jeweler and engraver: best 


erences. Address ‘“‘E., 2286,’ care S coien 
Circular. 





ENGRAVER and jewelry 
age 25, wishes a position. 
l7th St., ee io 2 


l » young me an, 
dress “S. M.,° 20 





LADY WISHES A POSITION; double entry 
bookkeeper; best of references. Address ~ © 
2128,” care Jewelers’ Circular. 





eastern States: 


At ldress a, +e 


‘ATCHMAKER WANTS position 
‘canal reterence sent on request. 


6259, care Jewelers’ Circula! 





EXPERIENCED polisher, plater, refiner and lap- 
per desires steady position; best references. Ad- 
**J., 2189,” care Jewelers’ Circular. 


. 
° ’ 





W ATC HMAKER, ‘ight years 
wants aves ly position. Add: Isidor 
; Brooklyn 


own 


L*-s 





osition in loan eight 
rm ee oes 
excellent rereren . naries 


Bronx, New 





WATCHAMAKER, 
ition in Bost 


rences, r. 





XPERT WATCHMAKER desi 
Nov. 1; Al reterence: Pacific 
A 


id “*X., 2305,” care lewele 


i 





YOUNG MAN, letter and monogram engraver, d 
, i sonable sal- 
Penn. 


reterences: rea 


S position; good 
Cotham, Columbia. 


ry. Address C. A. 





JUNG M. AN, 24, desires position as watchmaker, 
ave and jeweler: good recommendations, 


Apple River, III. 





EXPERIENCED WATCHMAKER wants position; 
last position 12 years; best references. Address 
“Watchmaker,” 26 Sherman F'ace, Jersey City, 
N. J 





paces gimnin as traveling salesman: 
’ retail rience am a hustler and 


ike good. dice S Ty’, 2300,”" care Jewel- 


WANTED 





FIRST CLASS watchmaker and jeweler, experi- 
enced on railroad watches, married, wants steady 
job; good reference. Address 104 Stephans St., 
Topeka, Kans. 





JTEWELER in goid and platinum, also on repairs, 
wishes steady position; out-of-town; good reter- 
ences. ag ’ care Dibeli t, ofl Ham| 


Brooklyn, N. Y. 





s \LESM AN, having valuable trade acquaintance, 
department store or job- 


Room 35, 7 Maiden 


e tor retail. 
bers — s *‘American,”’ 


< ee 
Lane, Nev . Fy 


vyants lin 
} 
s 


engraver, thor- 
inspection; 
2199,”’ care 


CLASS watchmaker and 
oughly familiar with railroad watch 
salary £30 a week. Address “C., 
Jewelers’ Circular. 


FIRST 





repairer and all kinds of 
experience; e€x- 


Address “E., 2025,” care 


JEWELER, first class 
new work; 18 years atl bench: 
cellent reference 
7 


Jewelers’ Circular 





CLOCKMAKER, 
watches, wishes position; best 
York city or 


Jewelers’ Circular. 


experienced, Cé assist on 
erences; New 


vicinity. Address **A., 2278,’’ care 
l 





bility and tools, 
what can 
Wayne 


YOUNG MAN, 19, good business 
wants to learn the jewelry business; 
vou offe: Antonio Carney, 633 Ft. 


Ave., Indianapolis, Ind 





double entry bookkeeper, ca- 
pable, accurate, good knowledge of diamond 
business. Address ‘*“‘Miss J.,”’ care J. Franklin, 


170 Broadway, New York ) 


LADY, experienced, 





CLASS experienced engravcr, married, is 
prefer east, but 


2522 


FIRST 
open for a steady position now; 
will go anywhere. Address ‘“‘Engraver,’ 
Cypress, Kansas City, Mo. 





WANT dingy ghesiet second watchmaker. fair 

knowledge of optics and jewelry repairing: best 
Albert W. Foster, 3315 Jamaica 
N. Y. 


reterences. 
Ave., Richmond Hill. 





SALESMAN. ‘oral and shell 
big territe rv, New York, 
dence, ¢ n for proposition. 


2298. Jewelers \ ircular. 


cameos, commands 
Newark and Provi- 
Address ‘“R., 





POSITION WANTED by first class watchmaker, 
good engraver and jeweler; salary $30 per week; 
references. Address ‘‘Watchmaker,” Essen St., 
Box 61, Pittsburgh, N. S., Pa. 





jeweler, 12 years’ 
can do new work: 


Addr ess 


FIRST CLASS engraver and 
experience in store and shop; 
steady and reliable man; Al references 
**]., 2339,’ care Jewelers’ Circular. 





BOOKKEEPER, experienced in handling credits 
and finances, seeks position; able to take full 
charge of ofhce; highest credentials. Address 
**A., 2190,” care Jewelers’ Circular. 





JEWELRY COL ORE R AND POL ISHER, first 
class, make all solutions, 11 years’ experience, 
wishes good OS1t1I0On at m \derate wages. Ad- 


dress “‘K., 2185,’ care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER wants steady po- 

s! _ at once; can do plain engraving and wait 
on ade; 18 ye: irs’ experience; wages $25 per 
week; Wyoming, IIl. 


o* >} 
age od. Pp! hil | Luci 1S, 





YOUNG MAN wi first class en 
avel, Vobl eet . wel al experienced c] ck 

' el at the bench. Ad 
Jewelers’ Circular 





OPTOMETRIST, young man, college graduate, 
registered, also all around diamond and stone 
setter, open for position New York city only. 


Address ““B., 2181,’ care Jewelers’ Circular. 





SALESMAN, 15 years’ store and bench experi- 
ence, exceptional ability; capable of mecting 
high class trade in an intelligent manner. Ad- 
dress “Salesman,” 716 Cherry, Chattanooga, 
Lenn. 





MANUFACTURING JEWELER and _ engraver; 
good on all kinds of new work and high class 
repairing, willing and accommodating, desires 
change. Add care Jewelers’ Cir- 


, 
Cuiatl. 


ress **H., 2263,”’ 





YOUNG LADY desires position in 
experience as stenographer, billing 
oa . ; 
clerk and general office assistant; highest refer- 
ences. Address a 2308,’ cafe Jewelers’ Cir- 
cular. 


jewelry line; 
Six years 





several years’ expe 
position; best of refe: 
also W ait upon 
Jewelers Cir- 


ENGRAVER, with 


desire c permane nt 


LADY 
ence, 
ences: can assist with other work, 
trade. Addre ‘ss “B : 
cular 


.» 2317, care 








EXPERT or first class watchmaker; 18 years ex- 
perience; all tools; sober, no bad habits; single; 
once; $12 to $16.50 per 


come at 
Kohler, Mead- 


} 


steady: can 
iring hard times. L. 


week di 
ville, . * 


WANTED, positi y first class watchmaker by 
Ist of October; 25 years of age; all tools; good 
references; western Pennsylvania or middle 
west preterred. Address ~~ 2290, ”’ care Tewel- 


ers. Circular. 
-— w= 





jeweler, plain 
married, wants 
salary $25 
St., Baton 


FIRST CLASS WATCHMAKER, 
engraver, 10 years’ experience, 

permanent position; south preferred; 
week . C. Falcon, 783 Middle 


Roug ec. La. 





SALESMAN open for position 
manufacturer's line to retail 
west territory; communications 

Address ‘“‘Hustler, 2276,” care 
Circular, 


“XPERIENCED 
January, 1916; 
trade: middle 
confidentia 
Jewelers’ 





watchmaker, optometrist and en- 
experience, desires change; can 
only Al positions considered; 


Address “A., 2243, care 


HIGH GRADE 
graver, 20 years’ 
take full charge; 
Al references. 
Tewelers’ Circular. 





having long acquaintance with de- 
buyers, retail jewelers, middle 
west territory, would like to connect with a 

inufacturet Address ‘‘Reliable, 2274,” care 
Jewelers’ Circular. 


SALESMAN, 


partment store 





cori apeenes nt, 10 
ap able to 
je welry 

care 


CASHTER, 
experience, thoroughly 

familiar diamond 
Address ‘“*M., 2304, 


BOOKKEEPER, 
years practical 
take entire charge: 
line: be st 1 ferences. 
Jewelers’ Circular 

+ 





POSITION by first class watchmaker and en- 
graver, young man, single; at present employed, 
would like change in October; salary $30; the 
far west preferred. ‘*‘Watchmaker,” Box 195, 


Wichita | ills, Tex. 





class on 
cutter, 

town: rel 

Stern, 


ENGRAVER, first 
grams, also enamel 
Chicago or out of 
‘Engraver,’ care H. 
Vaults, Chicago, II! 


lettering and mono- 
wants position in 
ferences. Address 
Masonic Temple 





\TION WANTED by cli ngraver; 
permanent position with jewelry concern; 10 
years’ experience in letteri1 amental 
best of references. Address “O., 2314,” 


+7 7 ’ 
Llildi. 


SITU 


. ne rH 
, ana foi al 


~ 





IGARETTE CASE MAKER, 
I nced al iround jeweler 


| S fae : ' : , i 


VANITY AND 


ré sponsible 
' 
: e[eA,Ace ent 

ae lere’ 





watchmaker, 

mar- 
salary 
2112,” 


COMPETENT AND 
15 years’ experience, wants position; 
only first class houses need apply; 
first class references. Address ‘“T., 
Jewelers’ Circular. 


ENERGETIC 





AND FE 


western Siates o1 


NGRAVER desires post- 
California: nine 
good 


Lindholm, care 


WW \Tt HMAKER 
in middle 
rience: own 
. Address 
eming, N. 


toois: habits, Sin- 


John 
Mex. 


eX pe 





experience, jewelry and 

to southern retail rade, desires to 
get into communication with manufacturer: 
yen for position 


SALESMAN, 15. years’ 


silver li nes, 


January, 1916. Address ‘*Con- 
fidential, 2277,’ care Jewelers’ Circular 





AN EXPERIENCED MAN on all lines of engrav- 
ing, specialized on ornamental monogr: ms, let- 
tering and saw piercing, wants responsible posi- 
tion with manufacturer; best of reference. Ad- 

a 2293” care Jewelers’ Circular 


a 
“icss 





COST CLERK, thoroughly experienced = and 

familiar with details, wishes position; also knowl- 
bookkeeping; excellent references and 
salary; interview will convince you. 
72”. care Jewelers’ Circular. 


edge of 
moderate 


Address “‘I., 22 





RETAIL SALESMAN, with experience on the 
watch bench and well able to take charge of 
watch department, desires p¢ sition with respon- 
Address “R., care Reliance 
sldg., (Secciend. (). 


= hle concerns 
Material Co., Permanent 








years’ experience; 
charge; an ac 


RETAIL SALESMAN of 15 
fully capable of taking entire 
knowledged diamond expert, assorting and 
mounting: highest references: will leave town. 
Address ““H. M., 2271,’ care Jewelers’ Circula: 
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SITUATIONS WANTED—Continued. 








FIRST 





CLASS WATCHMAKER, fair engraver, 
age 25, neat appearance, also do little jewelry re. 
pairs, some setting, able to wait on trade; honest, 
reliable; own tools; excellent references; salary 
$18. \ddress “‘B., 22382,” care Jewelers’ Cir- 
culat 

DO YOU WANT A GOOD MAN to take charge 
of the sales end of your jewelry business? One 
who can make good and guarantee results? Can 





take complete charge of any or all departments. 
Address “L. U. G., 2253,” care Jewelers’ Cir- 
cular. 

FIRST CLASS ENGRAVER, young man desires 
position in store; can wait on customers and 


have knowledge of stockkeeping 
can offer good congenial 
references, Address “R., 
Circular, 


; only those who 
position answer; Al 
2336,’ care Jewelers’ 





JEWELER of ability and experience desires po- 
sition with first class retailer or trade shop; 
either platinum or gold; am employed at the 
present time as torem an; west or southwest 
preferred. Address ‘'G., 2205,’ care Jewelers’ 
Circular. 





FIRST CLASS WATCHMAKER 
nent position with good class 
experience managing watch repairing depart- 
ment, waiting on trade: able to assist in plain 
engraving. Address ‘*‘Watchmaker,”’ 8 9. 
Dearborn St., Chicago, II. 


desires 
jewelers; 


perma- 
95 vears’ 





SHOP MANAGER of long experience on highest 
class of sterling wares is open for immediate 
engagement; is familiar with all modern shop 


practise and has been uniformly successful as 
an organizer and cost reducer. Address “Ster- 
ling, 1951,” care Jewelers’ Circular. 





EXPERT MATERIAL MAN with great 
executive ability, desires to change in 
January and wishes to connect him- 
self with large concern where ability 
is appreciated; can do all buying in 
this line; | can save you money. Ad- 
dress ‘‘F., 2291,’’ care Jewelers’ Circu- 
lar. 





PRACTICAL RETAIL MAN, varied, ‘18 
years’ experience, now filling position 
of trust and authority, high class 
store past 12 years, desires change; 


wishes to associate with reputable 
concern offering good future; confi- 
dential. Address ‘‘New’ England, 


2315,’’ care Jewelers’ Circular. 





a 


"ATCHM. AKE R 
desires 
vember: 
grade 


AND ENGRAVER, 
change of location by first 
experienced, thoroughly 
watch repairing, 


young man, 
part ot No- 
capable on high 


also can do jewelry re- 


pairing; samples of my engraving to prove 
efficiency: villing to wait on trade; have com- 
plete set of own tools; no user of liquor or 
tobacco; reference from present employer with 
whom I have been for past nearly 3% years. 
O. A. Spletter, 3625 Lake Park Ave., floor 2, 


Chicago, III. 








Side Lines. 


3c. a word; minimum charge, 75c. 








WANTED by manufacturers, a salesman calling on 
the jewelry trade to carry some high grade rouges 
as a side line; liberal terms. Address “‘X. Y. Z., 
1658,”” care Jewelers’ Circular. 





SIDE LINE 


selling 


SALESMEN WANTED for fastest 
line of fountain pens on the market; 
samples may be carried in pocket; sales large; 
liberal commission; a high class proposition for 
high class men; 
territory covered, 
“Corporation,” 59 


give full particulars first letter, 
other 
Place, 


carried, ete. 


Y ork. 


lines 


Park New 








belp Wanted. 


Sc. a word; minimum charge, 75c. 








WANTED, A DESIGNER. R. 


) . : Blackinton & Co., 
silversmiths, North Attleboro, 


Mass. 





WANTED, AT ONCE, first class engraver and 
jewelry repairer for retail store. Jos. J. Jal- 
bert, Woonsocket, R. I. 





CLOCKMAKER, first class man on French, Eng- 
lish and fine traveling clocks. Wm. Wise & Son, 
10 Flatbush Ave., Brooklyn, N. Y. 





WANTED, watchmaker 
Al workman: 
dress ‘“*T., 


and engraver; must be 
State salary and experience. Ad- 
2220,” lers’ Circul 

222 care Jewelers ircular. 





WANTED, competent optician, engraver and jewel- 
ry repairer; start $25 per week; position perma- 
nent. H. L. Stern Jewelry Co., Muskogee, Okla. 











Fill Your Wants 


BY TELLING THEM 


For 3 cents a word you can solve many 
of your problems—obtain help, sell your 
store, sell your stock, rent your store or 
space, obtain a partner, get capital, buy 
stock or tools—everything needing publicity. 


Advertise Here on These Pages 


THE JEWELERS’ CIRCULAR reaches the peo- 
ple you like to do business with 








WANT a first class 
steady position for 
ences required. 


and engraver; 
best of refer- 


Waterloo, Ia. 


watchmaker 
right party; 
Joseph Sons Co., 





WANTED, AN ENGRAVER, young man preferred; 
salary $15 to $20 per week; state other experi- 
ence. Address “‘C., 2236,” care Jewelers’ Circu- 


lar. 





WANTED, ENGRAVER who can do clock repair- 





ing and jobbing; state salary, experience and 
references. Barrows’ Jewelry Store, Willimantic, 
Conn. 

WANTED, first class salesman experienced in 
jewelry, ‘silverware: steady position; state salary 
and references. Address “V., 2221,” care Jewel- 
ers’ Circular. 





must be sober 
state wages and ex- 


GOOD WATCHMAKER, at once; 
and able to wait on trade; 





perience; send reference and photo. Brunner 
& Son Circleville, O. 
ENGRAVER, young man, good script letterer; 


chance to improve under expert; state age and 
pred expected; send samples. P. O. Drawer 
127, Kansas City, Mo. 








FIRST CLASS engr 
some optical kn: wledge preterred; 
graving and references required. W. 


smith, Charleston, W. Va. 


aver and watchmaker, one with 
samples of en- 


T. E/isen- 








YOUNG MAN, ENGRAVER and to assist or 
watches; single, neat appearance; send photo 
sample of engraving; references; state salary 
wanted. Odells, Hannibal, Mo. 

WANTED, engraver; must be first class and 
competent to do jewelry repair work when nec- 
essary; send references with application. Wm. 
schweigert & Co., August, Ga. 

WANTED, a single man as jeweler and good 


engraver; must be a fast workman: send sam- 





ple of engraving and state wages. Address ‘A, 
B., 9310, ” care Jewelers’ Circular. 
WANTED, watchmaker and engraver: must be 


capable on both jobs: 
t10n permanent to a 
ness. Mack Hurlbi 


wages $25 per week: 
man who knows his busi 
Fort Dodge, Ia. 


DOSI- 





ne, 


WANTED, SALESMAN with experience on de- 





partment store trade for Greater New York, for 
white metal and aluminum jewelry: references. 
T. Gatti, 141 Sullivan St., New York. 
WANTED, YOUNG MAN to assist in watch 
work, good engraver and to do jewelry repair- 
ing; state experience and give references and 
salary to start. S. Beck, Uhrichsville, O 





WANTED, WATCHMAKER, first class, who has 


had experience in repairing, railroad watches; 
one who can engrave preferred: send references 
with apnlication. Wm. Schweigert & Co., Au- 


gusta, Ga. 





WANTED, a second watchmaker and clockmaker: 
$18 per week to start; first class references and 








ability to make good; steady position for the 
right party. Address ‘“‘Honest, 2201,” care 
Jewelers’ Circular. 

WATCHMAKER AND ENGRAVER, must be a 
natural mechanic, able to do first class work; 
permanent position to right man; send sample 
engraving, reference and full particulars. * 
Wanner, Freeport, 

WANTED, AT ONCE, a strictly first class jeweler, 
one who can do engraving preferred; good salary 
and steady position to right partv: send refer- 


7 


with the appl 
e-Greenwood Co., Inc., N¢ 


ication. 
rfolk, Va. 


ence and Saiaryv wanted 
» 1 7 7 
} aul-a! 








YOUNG MAN, neat appearance, good salesman, 
window trimmer, who can do ordinary clock and 
jewelry repairing: furnish references ard expe 
rience: $15 week and permanent position to 
right man: live town. Address “‘X., 2322,’’ care 
Tewelers’ Circular. 

WATCHMAKER, salesman and _  op- 


tometrist for west; $35 per week; 
position permanent to competent man 
of good habits. Address “R. H., 
2332,’’ care Jewelers’ Circular. 





WATCHMAKER AND SALESMAN; 
prefer man who can do some jewelry 
work and engraving but latter not 
necessary; position permanent; 
salary $30 week. W.H. Bishop, Ely, 
Nevada. 





TRAVELING SALESMAN WANTED 
with good following by leading dia- 
mond importers; give full particulars; 


all communications confidential. Ad- 
dress “W., 2132,’ care Jewelers’ 
Circular. 





SALESMAN, hustler, having established 
trade with best retailers in middle 
west for a leading popular high grade 
10kt. line; percentage basis preferred; 
give references. Address “‘L. C., 2287,” 
care Jewelers’ Circular. 





JEWELRY MANUFACTURERS, making 1/10th 
and 1/20th plate line want commission salesmen 
covering respectively New York city district, 
Chicago and middle west, south of Baltimore, 
Pacific Coast; state in first letter your terms, 
what and whose other lines you carry, whom you 
now represent and for how long, whom you 
previously represented and for how long; your 
age and if married: letters considered confiden- 
tial. Address “K. H., 2061,” care Jewelers’ Cir- 
cular. 
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for Sale. 
Stores, Stocks and Businesses. 


3c. a word; minimum charge, 75c. 

















OR SALE, stock, fixtures, furniture and build 
ng in the | of 3,000 population in west 
ern Oregon; old established jewelry and optical 
usiness: a gilt edged proposition; will take in 
automobile; price, photos and information 
n request; get busy if you want something good 
l cl Address ““W., 2316,” care Jewelers’ 


est tow! 


cned}). 


rcular. 








for Sale. 


Tools, Fixtures, Equipments, Etc. 
3c. a word; minimum charge, 75c. 








FOR SALE, Mosler fireproof jewelry safe, double 
doors, almost new; four feet six high; seen any 
afternoon. Room 430, Park Row Bldg., New 
York 





LARGE, Al safe, 75 x 54 x 33, Remington, best 
make, nearly new, one third price; disposed of 
on account of removal. 606 Washineton St., 


New York. 








Business Opportunities. 


3c. a word; minimum charge, 75c. 








\UCTIONEERS FOR THE TEWELER: write for 
if business is slack wer’e the doctors. 


open dates: 
ey lohns, care Hotel Holst, soone, la. 


The “Two 





AN INVENTOR of an entirely new idea in a 
friendship link desires communicating with some- 
ne who can put on the market quickly. 
Address “L. B., 2327,’’ care Jewelers’ Circular. 





PATENTED SPECIALTIES WANTED, applying 
directly to jewelry trade, by responsible concern 
with manufacturing and expert selling facilities; 
reply with particulars in strict confidence. Ad 
dress ““Y., 1842,” care Jewelers’ Circular. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating and 
references of the highest order. Van Praag & 
Co., 15-17 Greene St., New York, established 
1889. 





HIGH CASH PRICES paid for diamonds 
and watches; immediate returns 
made: bank references. Address M. 
lralson, Room 707, 7 W. Madison St., 
Chicago, Hl. 





SPOT CASH for dependable jewelry or 
merchandise for good jewelry store in 
town 6.000; national bank reference; 
business confidential. Box 168, 
Wapakoneta, O. 





PAY CASH for your diamonds, 
watches, jewelry; send your stock to 
me and receive money by return mail; 
national bank references. Emil Noel, 
29 E. Madison St., Chicago, Ill. 





16 N. Dearborn St., Chi- 
pays highest prices for 
diamonds, watches, jewelry; imme- 
diate returns; bank references; es- 
tablished 1868; old gold, silver 
bought. 


LIPMAN, 
cago, Ill., 





HIGHEST CASH PRICES for your sur- 
plus stock of diamonds, watches and 
jewelry; immediate returns; business 
confidential; national bank refer- 
ences. H. Schwartz, 1209 Heyworth 
Bidg., Chicago, III. 





IF YOU WISH TO RETIRE or have 
dead or surplus stock to dispose of, 
communicate with us, it will benefit 
you; being wholesalers we are situ- 
ated to pay highest prices; corre- 
spondence positively confidential; no 
stock too small or too large for us to 
buy; immediate cash returns; write 
now. Marks Bros., wholesale jewel- 
ers, 235 S. Dearborn St., Chicago, Ill. 





AT ONCE! We pay spot cash for your 
entire or part of your stock of jewelry, 
diamonds and complete jewelry 
stores with or without fixtures; send 
your entire or part of your stock to us 
at our expense and we will send to 
you, cash, immediately; if our offer is 
not accepted we will return your 
goods; all communications answered 
quickly and kept strictly confidential; 
bank and mercantile references of 
high standing. Brooklyn Purchasing 
Syndicate, F. Walker, Prop., 608 
Broadway, Brooklyn, N. Y. Estab- 
lished 1887. 








Special Order Work and 
Repairs for the Trade. 


3c. a word; minimum charge, 75c. 








ABRAHAM KLING, manufacturer of gold jewel- 
ry: la vallieres, brooches and bracelets; the 
lowest price for the jobber; special order work 
and repairs for the trade. 41-43 Maiden Lane, 


New York. 





ENGRAVING; send your work to the place where 
you can have it engraved the cheapest, quickest 
and the best; have had wide experience; all work 
guaranteed satisfactory; your trade _ solicited. 
Paul N. Yessler, 31 Penn St., Waynesboro, Pa. 








Co Det. 


3c. a word; minimum charge, 75c. 








OFFICE to rent in modern 
furniture: rent reasonable: 46 
Apply Room 9, 20 Maiden Lane, 


SMALL LIGHT 
building: new 
M aiden Lane. 


New York. 


Miscellaneous. 
3c. a word; minimum charge, 75c. 


—_—- ————— 





HILES WATCHMAKING and Engraving School, 
the largest and besi equipped school in the west. 
717 Market St., San Francisco, Cal. 











Legal Wotice. 


a word; minimum charge, 











continued use of copartner- 
the undersigned, Leopold 

am Rosenberger and Gertrude 
Leopold Rosenberger being 

ler ot the m of A. Wallach 
retofore conducted in the city 
ew York for upward of three 
intend, as CO- 
| ontinue the use of said copartner- 

ship name in the transaction of business in the 
said city and State of New York and elsewhere. 
laces Oo! residence are as follows: 
Leopold Rosenberger, 19 W. S6th St., Borough 
f Manhattan, New York city; William Rosen- 
berger, Woodward Hotel, Broadway and 55th 
St., Borough of Manhattan, New York city; 
Rosenberger, 19 W. 86th St., Borough 
York city. Dated, New 
Leopold Rosenberger, 
Rosenberger. In 


qaeciare tna ve 


Jur respective pi 


f,ertrude 
of Manhattan, New 
York, Sept. 1, LY1lo. 
William Rosenberger, Gertrude 
the presence of Sidney QO. E. Dryfoos, State 
of New York, County of New York, ss. On 
this 7th day of September, 1915, before me 
personally came Leopold Rosenberger and Will- 
iam Rosenberger, to me known, and known to 
me to be two of the individuals described in 
and who executed the foregoing instrument, 
and they duly severally acknowledged to me 
that they executed the same. Henry L. Ketcham, 
Notary Public, Rockland County. Certificate 
hled in New York County, State of New York, 
County of New York, ss. On this 7th day of 
September, 1915, personally appeared before me 
Sidney O. E. Drytoos, to me known, and known 
to me to be the subscribing witness to the fore- 
going instrument, and he being by me duly 
sworn, did say that he resides in the city of 
New York, that he knows Gertrude Rosenberger 
to be one of the persons described in and who 
executed the foregoing instrument, that he saw 
her sign and execute the same, and he there- 
upon and at the same time and place became 
the subscribing witness thereto. Henry L. 
Ketcham, Notary Public, Rockland County. 
Certificate filed in New York County. 














The Buyers’ Directory 


Price, 50 Cents 





The Jewelers’ Circular Publishing Company 
43 John St., corner Broadway New York 








Manipulation of Steel 
in Watch Work 


By JOHN J. BOWMAN 


Reduced Price, 50 Cents 


POSTPAID 


Jewelers’ Circular Publishing Co. 
ll John Street, New York 
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Fancy Settings With Long Cramps, Furnished in Gold and Platinum 
SERIES 6 


W W r Wow Wow 
Blancard § Zo., Ine. ; 


Settings, Galleries, etc. 96-100 Maiden Lane, N. Y. City 

















Brand 
K. KK, Watch Crystals 


are known to be Best 


They are guaranteed to be strictly best quality 
without bubbles or scratches. 

The prices on K.K. watch crystals are lowest 
ever offered. 

The sample of our K.K. brand watch crystals, 
blank order sheet sent upon application. 


Their Finish, Clearness, W.N. Importing Company Their Finish, Clearness, 
Gauge are Perfect 302 4th Ave., So. SEATTLE, WASH. Gauge are Perfect 






































THE RIGHT MAN WITH THE RIGHT METHODS 


ES F-W-TILLOTSON@ 
JEWELERS AUCTIONEER 


lO-l2 MAIDEN LANE,NEW YORK. 


























W. H. Swenarton 


(Er-=Eraminer U &. Patent Office) The Human Eye 


Counsel in Patent Causes : ; we 
( Illustrated in colors with Manikin in 





4) Rector Street, New York 




















Patents Trades/MMarks two sectional overlapping models, 
containing fifteen separate plates. A 
Just Out New Edition book for every Optometrist. 
Trade-Marks of the Jewelry Size 7x 104%—Price $1.00 
Site Jet Goes Seec mel The Optical Publishing Company 


11 JOHN STREET : NEW YORK 





Jewelers’ Circular Publish’ g Zo., New York 











Our New York Office: 


in any hardness. \ CHARLES ENGELHARD 
Refiners, Assayers. 30 Church Street 
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CONNECT UP WITH US!! 

Our methods of business 
and services will solve your 
business problems. 











A. J. COMRIE W. H. BROKAW 


We can interest you, and show you how to take advantage of opportunity. 


We can render you valuable service, and give you good advice on how to accomplish any purpose you may have in 
view, without loss to you. 


We have conducted auction sales in all parts of the country for leading Jewelers, Trust Estates, Banks, Receivers— 
the wide range of our business enables us to be familiar with conditions, and makes our service doubly valuable. 
We give our personal attention to all business entrusted to us—never disappoint or send substitutes. 


We offer you the services of two High-class Auctioneers, with references, and result of sales surpassed by none. 


Telephone, 1624 Cortlandt 


COMRIE & BROKAW Auctioneers ‘New YorK 











Never Had an Auction, and Afraid? 
We Don’t Blame You, IT’S RISKY! 





There are many jewelers who have sold out in a lump cheap, because they 
were atraid. You are not the only one who’s scared. There’s a reason! 


YOU CAN PROTECT YOURSELF, however. You can write to us and 
tell us all about your business, and we will give you proof, showing that you 
take no chances if we make your sale. NO, it won’t be proof in the shape of 
printed or copied references from men who are dead or out of business. Not 
that! Just a few names of men now in business, retail jewelers like yourself, 
for whom we have conducted sales. YOU will write to THEM, and THEY 


will tell you what we do. You don’t have to take our word for it. 


If you are still doubtful, and would rather sell your stock at a large dis- 
count, write us anyway, because we will buy it if you want to sell it cheap. 


But if you have the red blood of business courage in your veins, and energy 
and ambition enough to want to sell out for the highest dollar, write us and 
ask us to prove our statements. WE CAN DO IT. If we don't, there is no 
harm done to you. 


NO, we don’t sell junk at any time. We sell just the kind of goods you 
have in stock and buy regularly from your jobber. 


re 


= 
There is no need in going bankrupt if you have more stock than you owe 
money. 


There is no use waiting until you die for your stock to be turned into cash. 
DO IT NOW, and reap the benefit of your long labors. 


AT LEAST, sell the old goods you have tired of cleaning. 
Write us to-day, very confidentially. We will advance money, if neces- 


sary. Or we will buy your stock. 


R.B. MacRORIE & CO. “sus” CHICAGO 
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You Can More Than Double Your Best Holiday Business 


and Realize a Substantial Profit During the 
Usually Dull Month of September 


“MITCHELL METHODS” insure you a successful and profitable sale 
during the usually dull months, when ordinary business 1s dead. 

Your holiday business can be more than duplicated during these 
months, with results that would mean much to you in real benefit and 
real profit. It would mean the disposal of all your dead stock—a business 
acquaintance with hundreds of people who would never patronize you 
under any other conditions, and a majority of whom would become 
permanent customers of your store. It would give your store publicity 
that you could not buy for ten times the cost of your auction, and, with 
“MITCHELL METHODS” back of it would build up your prestige and 
open a field for larger and better business. 

Some interesting facts about two very remarkable sales, just completed, 
where in from six to ten days, a larger amount of goods were disposed 
of than either had sold during the past year. As a result of these sales 
these jewelers have been able to pay all their indebtedness and place their 
business upon a cash basis. 


With an experience of over twenty-two years in all parts of this country 
and Canada, during which time I have successfully disposed of stocks 
ranging in value from a few thousand to a quarter of a million dollars, 
with equal distinction, my services should be helpful to any jeweler who 
wishes fo retire from business, reduce stock or raise a large amount of 
money with which to pay pressing obligations, or who through greater 
publicity for his store, aspires to greater business. 


I am assisted in all my sales by accomplished business men trained in 
“MITCHELL METHODS.” I GO ANYWHERE FOR BUSINESS. 


JOHN HUBBARD MITCHELL 


Jewelers’ Auctioneer Eighty Maiden Lane, New York 

















“i Leadi 
Jewelry Auctioneer” SaMMeS L. Hand 


14 MAIDEN LANE, NEW YORK 














The Only Auctioneer Represented at the 
Great Convention of the American National 
Retail Jewelers’ Association 


Read this item from THE JEWELERS’ CrrRCULAR of August 18: 


James L. Hand is the only auctioneer who had the cour- 
age to take a space at the convention. He has his banner 
out and a sign reading, “Under this banner many jewelers 
have been made prosperous.” 


This exhibit showed facts and figures proving to this vast representa- 
tive body of American jewelers the superiority of Hand methods and the 
jewelry trade has no further doubts as to the man who has dignified the 
auction business. 

4 Write me to-day. Your letter will receive a courteous reply. 
James L. Hand ‘‘Have you noticed the better standard that is demanded of 
jewelry auctioneers since Hand entered the field?” 
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i rs. 
BY Lockets. 
La Vallieres. 
: Fichu pins. 
\ Barrettes. 
Monocles. 
Earrings. 
Veil pins. 
Lorgnettes. 
lie clasps. 
Patent safety 
guard bracelets. 
Gold, silver and 
plated collar 
buttons. 
Watch bracelets. 
Lorgnette chains. 
Gold and silver 
match boxes. 
— cigarette 
olders. 
Ph cutters. 
Lapel buttons. 
Gold, silver and 
plated knives. 
Link buttons. 
Vest buttons. 
Neck chains. 
Rope chains. 








eee 
Pendants. wr 
Scarf pins xe 
( ; Key rings. > 
Hat pins 
Bar pins 
Brooches. 
Bracelets. 
Baby pins. 
Bib holders. 
Class rings. 
Coat chains. 
Chains. Crosses 
Vest chains. 
Cameo goods. 
Locket rings. 
Pearl necklaces. 
Ring mountings. 
Sautoir chains. 
Emblem goods. 
Gold, silver and 
plated thimbles. 
Gold and silver 
Cigarette cases. 
Bead neck chains. 
Lingerie clasps 
Fobs. Studs. 
Onyx goods. 
Watch holders 


wx 















































































Tulle pins. 
Charms. 
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5431043 GOLD STREET NEW YORK CITY. 


BRANCH OFFICES: CHICAGO,ILL.3INORTH STATE ST,, AMSTERDAM, HOLLAND, 1O TULP STRAAT. 
PARIS, FRANCE,5!1 RUE DE CHATEAUDUN. 


TO AVOID DELAY USE LOCAL ADDRESS, 331043 GOLD ST., NEW YORK. 
OP 1 O37 -N Ge On 


IMBORTERS|OF|DIAM)OND'S) (IU) II] 


Fine platinum jewelry of every description. Lapidary work 





































































































/\dve rtisIng | 
with Punch 


This Fall we shall take eight full pages in the 


Saturday Evening Post 


Beginning September 1&th, and lasting until the 
Christmas season, a Community page will appear 








every other week 


There will be also during this season, full pages 
in the Ladies’ Home Journal, Woman’s Home 
Companion, and other women’s papers, including 
Vogue, with its appeal to your smartest trade. 
Also, 
' —— 
Coles Phillips 


has “come back” 


and is doing better work than ever for COMMUNITY. 





